O IR A T

&LRA

KA

ApeyBhoslic

This advertisement appears in the February issue of DRUGS, OILS AND PAINTSQ,&LO

Increasing the Market
for Paint

Recently, in the Philadelphia offices of the “Save the
Surface” Camypaign, we were shown the following extract
from a letter received from an autdoor advertising sign com-
pany. The letter, we are told, is typical of hundreds which
have been received by the association. It struck us as being
very imndicative.

“I always knew.that if the surface was kept
protected, all would be protected, but it was such
& common truth that 1 did not think anything
about it until I read your advertisement about it.
This impressed it upon me, and though oil is high,
1 have been doing considerable construction of
Asbdane advarticine ciene and have nainted all
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I think your education campaign is a good one
and will actually bring money to the sellers of
paints and varnishes, in addition to doing a great
ceal of good to those who use them.”

We belicve that the total wolume of painting done

“Save the Surface” advertising is a powerful influence in
that d.reciion. And because we fecl that we. as a wmatter
of course, receive our share of the beucfits from this ||
advertising, we are glad to devote this spacc to the
fromotion of thic cosoperaiive wwork
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in this country can be greatly increased. We belicve the
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