He Didn’t Take

Susie’s Advice

“Frank,” said Susie, one day in March, “you
ought to paint the barn this spring. Itneedsit.”

“No,” said Frank, “I'd rather save the
money for something else.”

Frank “saved the money” for a couple of
years—then he spent it all, and some more, to
put on a new roof, repair other damage: the
weather had done to the barn—and paintit.

The “Save the Surface” campaign aims to
make property owners realize that a good way
to save money is to paint their barns, houses,
fences, furniture, v;agons, farm implements.
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in this way, increase the country’s paint and
varnish business, and each one’s share increases
in proportion.

You can increase your sale of paints and var-
nishes by co-operatingin the “Save the Surface”
campaign.

Believing, as twe do, that the “Save the Surface”
advertising is o powerful influence in increasing
the volume of painting done sn this country, and
believing that we, like all the other manwfocturers
in the paint ond allied lines, are receiting our
share of the bemefits of this sdvertising, we gladly
devote this space to the promotion of this co-oper-

ative work,
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