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INTRODUCTION -

U.8. Gypsum hasg asked Hill and Rnowlton to prepara an

' actzon program ocutlining communications ideas that mlght be

ot fhn e RN
.useful in supporting its current legal efforts with reqard Z’

to_asbestos in school ceilings. It has also asked that we
prepare a memorandum outlining steps that should be taken zn'

‘the “avent of media contact on the issue, The first part of

: contained in the Appendices.
. At the outset, we should point out that communications ..
- is not a tal;sman for "making an issue go away." The

) aébgstos controversy is hare to stay, and as we pointed out”

in our original memorandum to U.S. Gypsum, it may be that

:thé company cannot “win® in any conventional sense. However,
'wé'belgeve that communications activities, carefully debloyed
in areas that are communications-sensitive, can support its
immedlate objectives as well as effectively minimize neqative'

o B attention from key audiences.
The following situation analysis provides the rationale

for recommended objectives and activities.
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SITUATION ANALYSIS

‘we looked at the eventual, cumulative impact asbestos
TS~

litigation could have on the company. Fotential scanarios

., © That the company could become involved in so many
' recovery suits that resources must be diverted to '

¥putting out the brush fires" at the expense of

g e
2 220 L et

-focused, planned, positive commnnicatlons.

e €T W', 5 8
,otﬁer companyainvolved in thzs type of litigat on, =

effeot, adversely affecting the outcome of other .

suits. (The opposite is a possibility, of course.

v

In that c¢ase, a clear legal precedent would

. obviously serve to vindicate the company, cbviating
x}i--‘;F the need to carry out planned communications
' - contingency activitles.) .
o That one or move advarsa jury decisions could
“”glarm the financial community as well as the ¢
':3&. #"; company's -shareholders.
. S0 That as asbestos litigation continues, especially
. Aif Jury decisions go against the company or othex
. corporate defendants, publicity about the suits
(. ) can bubble up into the national media: This could

.,
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result in attendant negative consequences for the

company as a purveyor of what is popularly thought

to be axtremely hazardous material,

Examination of the above scenarios suggests that the

. pivotal point in the company's ovarall defense against

- case - whether the defendant in the case is U.s. Cypsum or
3t *-Targeeinq ‘the -casa which the company s lawyers
”“fa pgrhaps the lawyers of another company) believe ‘has the
.gﬁm 3 1e§$f"“%§!f‘”ﬁit‘is oux judqment that this'ié
SR «public relaéions strategy.
. Planning, however, should take inteo account several -
other considerations,
First, ashestos, like nuclear energy and other pariahs

of tha 1980s, is an emotiodally charged issue. Opponents

wﬁo might ordinarxily be considered kXnowledgeable, and here
we include the EPA, make no diffaerentiation between the
various types of asbestos and the hazards associated with
each. Aé_i result, all asbestos materials are popularly '
e o cogs;de;éﬁ to be extremely dangerocus. )
h A;.Second; the issua of asbestos has not remained on any
" local level. It is a national issue, in every sense of the
worxd. The federal government has made it a concern. The

networks have covered it. Huge coxporations have been

. (M\ !

tarnished by it, even assuming they have escaped major . -

- . . N -
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financial damage. The issue of asbestos, therefore, has”
. stayed in the public's eye -= without any convincing product

'ox hazard differantiation.

ORI }

usponsibilities.

Morecver, in some cases, this perception

t.is extremely danqerous.- ‘And, they know they®

1"ézfn‘i:‘trust corporations to deal with the issue in

good-faith. in areas where asbestos in schools have created

local controversies, public sentiment on asbestos can be

essumed to be that much moxe vehement. In our judgment, the
‘ | broader public climate will have a direct relationship to
- ‘ whetivetdicts juries bring in on asbestos litjigation.
- An additional important point is that U.S. Gypsum is
. not in this alone. Legal and communications positions taken
by other companies involved in this controversy can directly,
and’ perhaps adversely, impact the company.
,Finally, the question of preemptive briefings of .
selected national media, particularly media who"might be

( ) supposed sympathetic to business, has been discussed.



There are obvious risks in this course, most notably

that of raising the issue prematurely. Nevertheless, we

.believe there are certain "trigger points™ that indicate the

" on-set of national'madia attention. (They are described

S | . belew.) An important strategy is to recognize those péiQEQ;JW%
' - and move quickly to put the company's story before the media

‘ in a timely fashion once those trigger points have occurred. .

L ; The fallowingré;;;ines these considerations in texms of -i

l.:”*“““ ”"””Objectives, and strategies. RE ' - ifﬂf

N
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( - : — OBJECTIVES

_As we see it, U.S. Gypsun's communications efforts
hould fall into two distinct phases. The first phase .

hould encompass the time between now and the first verdict.

The second phase should encompass time beyond that, as

ppxopriate at that juncture. (If an unfavorable verdict is

i . )
endere in the first case or in the first series of cases,

EEE T T N

‘:ately to .the financial arena.} Phas;ng a’

ve see three immediate communications objectives:

© To concentrate public rglations resources, as
Ao . ;_" " appropriate, inm support of winning a favorable,
' clear-cut verdict in the first test case.
- '40 To assist in creating a more balanced public
opinion climate in both the initial test case
Earket, and nationally so that jurors sitting on
- ; ::‘ this case -and subsequent ones will not suffer the
-onus o# acting directly against popular public
.. opinion.
o fo position’v.s. Gyupsum as a soceially responsible

( ) t s
K : corporate citizen acting not only in the best



interests of its shareholders, but also in the

best intarests of people exposed to its products.

'The achievement of these communications objectivés,
. -m@ww@v
=;ndeed, the success of any of the activities outlined in

e ..="/"_.'. P Y A b - .
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K STRATEGIES

o Develop a coglition with other affected corpora-
tions, elther as a separate effort, or under the
aegis of an appropriate trade organization. ey
o Idantify‘that ¢case which has the best chance of 3 ./
winaing a clenr-cut victory for the company (and
othexr affected companies) and build supporting '

'*“public relations activitiss around it.

“In the.evéntfggqéibdsgiﬁle;‘ihitial'adverse

verdiet, seek to go on the publxc record flrst."

se’ tha arguments presented in the w:nning case to
.vbuild compelling reasons for school boarzdsto
desist from £iling additional recovery and - . .
punitive suits.
© Organize a third-party panel of independent Fﬁr
- experts to be available for testimony, commentary | 'ys
and technical support in appropriate markets and 1
'foruMS.
o Begin to capture "share of mind" on the national
level,
:;T b Lay ghe groundwork for immediate responsé to
» trigger points which suggest the on-set of national

media attention.

(»-\



STRATEGY: Form an industry coalitien with members confronteqd
by _similar suits.

communicate its position on any of tha issue's various
aspacts. This vacuum frees activists to make allegations

that remain publicly unchallenqed.

gLon 1ts{ n behalf, runs several rzsks.

First, overall

*";§§gga1nmemhers.*wror~example *w R.ﬁrace’could ecide that>
IR : :

‘ghgg:es ive public posture ie in its benefit. This could be

dixectly in conflict with other companies' strategies, .
Aincluding u.s. Gypsum's.
: Second) and perhaps even moxre important, a single,

company confronting what has become a national issue does

not have the manpower or the resocurces to effectively
+;" ) chailénge or modify preconceptions. As we have noted, we
believe the public opinion climate could have a direct
zelationship to verdicts in these cases. Howaver, resource
sharing and concerted action can shore up credibility and
1"max1mize xmpnct.
‘,Third, we believe that the first unfavorabie verdict

could have a domino effect, adversely influenecing verdicts

~

in other cases where the lssues are similar. A clear-cut

victory;for the industry, widely publicized, could have :the = -
- - ’ - -t —
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opposite impact., Information sharing will be key to the
success of this strategy.

We believe the critical first task is to develop a

united ipdustry front on the issues, If this is the only et

ﬁchievemenﬁ obtained by an industry coalition, we believe it
.will have been well worth the effort.

lowever, the effort should go much further -~ with

S Other benefits for all members,
h'h niwwwxa?"m-wxm et e et

. ;Qn active industry coalition serving as an 1nformatlon
AT M .

( S industry critics. {(This would be, of course, particularly OM-W
: beneficial in a highly publicized verdict against the

G
rbﬁ&zc
manpower should enable the industry to compete effectively (. f%

for 'share of mind" on the issue.: “1*”¥19m

company or the industry.) Moreover, combining rescurces an

If U.S. Gypsum agrees that our reasoning here is sound, Auheeu
and takes the initiative in forming such a coalition, to Afdhf”‘
some extent further strategies and tactics, already discussed
aquupder discussion here, would depend upon policy apd
position decisions“maae by the coalition.

.Bill and Knowlton has had considermble experience and
success-with organizing such coalitions and would be happy

to assist U.8. Gypsum in organizing one. _ -

a



. _Supporting public relations around it.

~11-

STRATEGY : Id@gé;fy that case which has the best chance of

4

S

wiﬁn;gg a clear-cut-favorab;e jury verdict, and build

- For maximum effectiveness, this strategy assumes

D industry-wide paxticipation (although U.§. Gypsum could, if
_.xt chose pursve it unilaterally). ‘It is also a legal as
well as a public xelat;ons strategy.

~

costs and/o: punitive damaqes. - -

The company's attorneys, in concert with attorneys from
other affected companies, will have to determine the case

which iﬂ their view has the best chance of winning. The

.second element of the strategy is for attorneys to seek

delaying actions in other pending cases, while seeking to
move the "winnable" case forward.
once the verdict has been delivered, and it is, as

anticipated, favorable, Hill and Knowlton will immediately

<m00e4a_major press release over its national network. To

bhuild on the momentum, we will schedule interviews with
with major national business and general-interest
publications. In addition, interviews with science and

environmental media " s 2T -

PR 1 FTeDT  TECT_ ORI
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will be scheduled for company representatives and ~

- thixd-party experts supporting the verdict.
e The benefit to the company, and to the industry, of a
,.full-saale publicity program at that point is to help create

a pubhc opinion climate whereby other favorable verdicts

“will- follow. In addition, wide-spread publicity regarding a

¢ "',-,-‘«n Wy, :
uoreoye: national news coverage of the favorable verdici:

B e R

et s At
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STRATEGY: _In the event of a possible, initial adverse

verdict, sesk to go on the public recoxrd f£irst,

l This back-up strategy assumes the possibiiity of’aﬂ _
.adverse ruling coming before the favorahle target case:'jifﬁﬁnﬁ
this. accoxrding to legal staff, is a strong possibility then

e . ielieVe the company should give serious consideration to

ttling the case out-of-court and claiming a ”victory

......Aa.& M’

ty’&€=seleeted markets, again with the' same ratlonale.
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STRATEGY: Use the arquments presented in the winming case
_ o build compelling reasons for school boards to desist from
£iling recovery and punitive suits.

School boards, at present, have no compelling reason
» .mot to file a recovery suit against manufacturers. The

: cost/banefit axgument holds no water, as school boards axe

““not concerned with the costs to the manufacturers. The

"argument noting acceptable alternatzves (re~painting the
N MRS

therwiee sealing it) earries no weight in the

wAnd. finnlly, there is the question of personal liabilitv in
the event the asbestos becomes a risk. (Arguments of compar-
ative rigks, e.g., risks of smoking versus asbestos, are
ineffective in a society that demands risk-free guarantees,
e and if they are used, they should be immediately dropped

- . _fzom public statements.) ’
— ) A clear-cut victory for the company, however, obviously
cﬁanges all that. In that case, presumably, the school
board wil}ﬂpave to abgorb removal costs, making the cost/bene-
>f;t.argument a credible, and compelling one. -

_ Immediately following the first case, therefore, we
recomﬁend the company davelop a presentation based on the
issues dacided -in that case for company spokespeople invited

to address school boards.: In addition, the company should

r

present the benefits of alternatives to removal.. In additiom, -

s



s : -.we suggest the company conaider offaring to repaint the
. - celling itself, as a socially responsible corporation.
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STRATEGY: Organize a third-party panel of independent

. experts to be avajilable for testimony, commentary and

. technical support in appropriate markets and forums.
= -

PR SR
Saveral important benefits can be derived from organizing

:ﬁhis type of panel. First, as already noted, asbestos
h;gufacturera, like industry proponents of nuclear emergy a i“
'jfew yééés ago, have little, if any, credibility. Evidence
o . adduced by recognized, independent experts, in tandem with 1~

w@}m W‘m Ayt
T ‘t@e‘campany s own, can significantly heighten credzbzlity.

(Thxs‘kind of backing could also-shore up the waverlnq

SH551HoaTa Hember who may not be convinced removal is the

.mosi-efficient or appropriate action.)

Second, the scientific evidence supporting the allega--
tion of hea;th hazards posad by these products is ambiguous
- and can be interpreted different ways. Nevertheless, how
the séience is read will have =2 ﬁajor impact on verdicts..

.A#d, the preponderance of the evidence appears to be on sida"
-~ of the plaintiffs, (The government, presumably a disinter-
eéted'purty, has thrown all its weight behind toral removal
of aabestqf in schools.)
‘ One impo:tantﬂuse of this panel could be to réquest'
that it review the EPA protocol used in arriving at con-
clusions. This, then ¢ould be incorporated into both legal

and public relations strategies.

'r" “~

Third, an independent panel, like the proposed coali-

tion, could help deflect attention away from affected - = -

P - A et ol e LI L
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(j companies. Technical guestions, ete., could be referred to
panel members, for example. »And, answers would have that

much more credibility‘coming from third-party sources.

Fourth, one notable result of the asbestos controversy
iz the public perception of corporations shunning their '
#ocial responsibilities. A panel, funded by, but indepen=~ 7
dent of, ghe indusgry could go a long way in ameliorating (;k“’
:-thét_paroeption. T , r#‘L‘
:“-"A.As mentioned, the panel should be funded by all the
. ushries cooperating in the .coalition. And the coalition .. u

‘should make a public statement that while it is providing _
o e
,@gﬂ,nﬁaﬁwmawummﬁundingf-aonclusions and recommendations are entiréiy those ™

_Jdggsghgrpioo%.ﬁ g;wo;qavoats occur here. First,
partioipating companies should make their position clear St-
the outsot.-bﬁt necessarily, distinguish their position from
any arrivad/at by the panel. Second, to be truly independent,

Trune ' tye-panel_muat be balanced ~- members should be included who

' in the past may have had questions and concerns about the

issue.)

Memhers of the panel should be available to school
hoards, on request. They should be available to undertake
'tgchnical';ssignmegts, e.g., review of EPA protosol, etc.
Finaliy, they should be available to the media and for other
fozums.(speech platforms, etc.) as appropriate.

' We should point out that while the conception of the

panel stems from public relations considerations, it could,

¢

used appropriately, provide a decisive turning point in the_

¥
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national debate over asbestos, thus pexforming an -extraordi-

... harxy public service,
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(j STRATEGY: Begin to capture "share of mind® on the naticnal
: lavel. .

' This strategy has already been discussed with the

company, and involves placing interviews and by=lined

"articles by experts sympathatic to the company’'s point of

: v;ew. L ;
A ) While we balieva this strategy has considerable merit,
-'we suggest actual placement efforts shonld be delayed unt;l

ompany (or the ¢oa11tion\ aecides upon a panel of
B i reasdﬁﬁﬂa’is ‘$his: #ill and Xnowlton could a
bufor a series of interviews and for several prestiguous
article placemants. However, in that case, the eupert has -
'already'deliyered his opinion of the controversy, and naming
him to the éanel loses impact. (He appeaxs to come to the
e . panel with preconceived ideas.)

- """ Moreovar, the news value of commentary hy specially
appointed panel experts commenting on their findings,
particularly if critical of government~backed research, is
much qreater than opinion pieces which are not tied appar-
antly to current news.

We are in the initial stages of identifying and meeting
with experts. If, therefore, the company rejects the notion
of a panel, we can move immediately to begin placement

efforts.

A -—



wznatxonal bus;nesa and financial writers will be forwarded to

-20-

STRATEGY: Lay the groundwork for immediate response to

trigger peoints which suggest the on~set of natiocnal media

attention,

Again, this :tfategy has already been discussed, and

- approval received for heginning matexials development

{eontingent upon receipt of transoripts from the company).

'In~addition, Hill and Knowlton has interviewed suggested

»Spokespersons preparatory to media training. Finally, a

tﬁh;ﬁii?lfsé is uhdéx development now. -(Part one of the media

”@he appendices ‘to 'this document. Part two,;éélacted §

the cempany within a day or so, while Part three, local- -
'reporte§s following the cempany, will be provided by U.S.
Gypsum commuﬁicators.) Finally, as we_mentioned, recommended
communications policles and procedures are contained in Part
_Two of this memorandum.

The point here is to discuss those “triggers" which
could signal the on-saet of intense media exposure.

We understand the company has been asked to provide a
‘gppkesman for Ch. 5, WMAQ, Chicago, an NBC affiliate,
SOmeﬁime next week. Because Ch.5 is a network aéfiliate,
tﬁere-is the possibility that the interxview could be carried
over other network stations. This, then, should be considered

a trigger.
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Although the McNeil/Lehrer show has not yet aired, it,

. too, should be considered a trigger, as it is highly regarded

n the journalistic community, and has frequently been in T
: thé”iead in breaking stories of national importance. (At the ,
';Ttime of this writing no broadcast time has been set.) o
: ‘:Local inquiries from stringers representing nat10na1
media_should be considered possible txiggers.

SLmzlarly, reports in major regional newspapers should

well-:egarded free-lancers, hould be COhSldered ttigqers.

ﬁAlmost more important than consideration of what

conatitutes a trigger (the argument c¢an be made credibily -
that any ‘media inquiry is a trigger), is company response.
© In our judgment, the company should use these inquiries

(Ch.'5;<McNeil/Lehrer, etc.) to pre5ent its pesition and
beg;ﬁ'to compete for "share of mind." Alternatively, the
company could use appropriate inguiries to announce actions,
the formation of an independent panel, etc., that position
it in a positive light.

. g The next section suggests policies and procedures that

accoaplish this in an orderly, timely fashion.

SN
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C , . INTRODUCTION

The key to the effectiveness of any communications

program is for the per=onnel conducting it to retain on-gozng '

e

:close communicationg. This is particularly important in

: £§is case as U.S. Gypsum is confrenting issues of natiomal

.aé well as corporate significance.

”fﬁh; involvemant of several U.S5. Gypsum departments,

BN

-'»,‘, B
- el cumstances dictata.

‘r.>Hete we present check-lists, or flow=sheets, as guides.
'to three central tasks: information-sharing:; media contact;

ahd, news dissemination.

r— .
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_ ( INFORMATTION-SHARING

i .. In this context, information-sharing by the legal
';depArtﬁent is crueial. Indeed, little can be accomplished
' yithcut it. However, we recognize that personnel assigned
: +o.asbestos litigation are preoccupied, and are sensitive

about adding substantially to_their responsibilities. We

-'A”f sﬁ&ééééithe following:

orporate Relations and Planning of all internal

memos and other relevant documents regarding the
y oy S

s . s N . DR s sl i o
Soritroversy. Similarly, we believe Hill and

. Knowlton should also be copied. (We are thoroughly
‘aware of the confidentiality of the assignment. .
Only selected personnel have bean advised of our

participation and records and memos have been

B 1)

sequestared. However, wé muat strongly emphasize
. N that cur potential effectiveness is nullified
- ' ' without adequate information.)
© Weekly meetings, in pexsen or by conference call,
fhould be established for up=dating and strategy
review, The legal department should be given the
responsibility for naming the time and place for
' the meetings, since their court schedules will be
less flexible. Participants should include the
\, : Senior Vice President of Corporate Reiations and

Planning (or his designate) end Gordon .Smith, Hill= -

v
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(T and Knowlton, as well as the legal department

representative, and retained counsel, if

necesgary. They, in turn, will have the

responsibility of communicating decisionsz and

developments with their staff.
6 Othex meetings with the legal department, corporate
-relations and planning and Hill and Rnowlton will

be arranged as necessary for planning and

'strateqizing. “ (8411 and Knowlton personnel are

‘vazlable to meet wherever is most convenient for

U.S. Gypsum.) . i
g u ittt Yy gl 10 o it SR

raill and Knowlton will provide the legal depart

.'ment,~the Senior Vice President of Corporate -
Relations and Planning and his staff as designated -
with detailed conference reports, following up on

meetings, and conference calls,
© Hill and Knowlton will provide the Senior Vice
. President of COrporate'Relations and Planning with
detailed montgly activity reports outlining all
activities carried out on behalf of U.S. Gypsum
dyring the pravious month., We will also provide

.7 ». the legal department with monthly reports.
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MEDIA CONTACT:
POLICIES AND PROCEDURES

The followan policies and procedures should apply +o
_all contacts by the media. In outlining them, we have ’

> assumed that corporate spokesmen have received media training.

‘liﬁ”iddition, we would suggest that as a precaution, Suzanne

Torrey xeceiva training. Although we recognize that because

of ‘nex duties, she will not be designated an official

L adito

nothlng can prevent the surprise stand—up,

one interview in the corrzdors of a court, We

’h*%&t%‘-‘%\_ﬁ‘_a;f

_.veiff‘wuuld be wise to ptepare her fox thisweventuality.
=0 ALl divisions and division apokespeople, corporate
secrgtaries, eta., who might be likely to take a.
ca;; from the media should be advised they are'not
to comment on asbestos litigation.
T ' T ‘6 All calls, instead, should be referred to Paul
Colittd, who should have responsibility for
- i  ‘ scxeeaning them.
‘ .o Although Colitti doas not, should not, respond to
~__;I.nqui:cies on the spot, he should ask what the
teporter's deadline is, and seek to accomoaate'it.
o If c;lls come through as messages from the media,
Colitti should call back that day to.determine the
nature of the inquiry. BAgain, a response need not
- o be immediate unless Colitti is repeating an

approved corborate position or dealing with a -



e e
L e e, . -26~

routine matter. What is important, however, is

for Colitti to convey a sense of cooperation.

o Having received a call, or having taken a message, . i,
CQIitti should notify Hill and Knowlton, which can
*°” provide U.S.’ Gypsum available intelligence on that
: raeporter, end when appropriate, available samples
of his work.' This should give us a good idea of

. the way individual xeporters treat their stories,

-thareby helpinq us manage news dzssemznatzon.

Bt

zlittl should theﬁ notlfy the vice President of

Corporate Relations and Planning of the contact

RN vt o o i A

"ffﬁihe contact ;s routine, that is, if pol;cy

vi; regarding that inquiry has already been developed,f
, then notification could take the form of a log - -
entry (include Hill and@ Knowlton intelligence) so

7.8. Gypsum can keep track of calls, If the

T}L;m;;;;ﬁ;Q'V:“finquiry regards matters that have not already been
J;;;f;*;;m;;. discussed, or acted upon, Colitti should meet with
g T A
. the Vice President of Corporate Relations and

— Planning to decide policy, The meeting should 5¥#&&T1
%qglude Hill and Knowlton and, if appropriate, a 3
. xepresentative of the legal staff. -
b.o At that point, it should be decided whether a Hill
and Knowlton representative should sit-in on the

interview to monitor its course, and provide

additional guidance if necessary.

o

4,
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E NEWS DISSEMINATION:

POLICIES AND PROCEDURES

" ‘Az the program gets underway, U.S. Gypsum will have

The follow;ng

“oecasion to disseminate news to the media.

..ox review the release to ensure 1t has maxzmum

‘potential for piok-up.
R R EE SRR ST SIS SS

I addition, -the determination should be

" that point, in éodnsultation with Hill and Khowltoﬁ:‘“
whether it best serves the company's interests to-
release the news widely -~ through oux national

network =- or to release it through one reporter.

"7, at that point, working with U.S, Gypsum, Hill and
Knowlton will advise on appropriate timing for the
release.

o Once the release has been written and reviewed,

lﬁ;t should ke cireulated through U.S. Gypsum's

internal approval process. We recommend that the

) company move now to establish an expedient approval

process, so that news is not held up. We also

suggest that one person be given responsibility

' 4
.
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for sheperding releasas through the process, to
help ensure there are no delays.

~© When the release has been approved, it should be *

sent, by messenger or by telecopy, to Hill an@nuwgww#'#
Rnowlton. Bill and Rnowlton will type the release

and copy it on U.S. Gypsum stationery and hold it

for release until it receives an official qo-ahead
-'from u.s. Gypsum.

) ?As a. precautionazy measure,—Hill and Knowlton w1ll

~ ¢ Al T fessae e fAme 1 d
it S - Feeipl, s URBTee, B e Bt

e have found this a useful check aqainst in

~,*advertent errors .and/or last minute corporate

changes.) -
_ o Upon.a phone call from U.S. Gypsum anthorizing

release,'uill and Rnowlton will put it out through

:‘appropriate channels -- general and business
wires, national and selected local media, including
;_ . . newspapers, magazines, broadcast media, the PR
. newswire, etc,
o Immediately after release, Hill and Knowlton will
‘ begin monitoxing for pick-up on our Dow Jones News
Service, Reuters, and Associated Press wires, and

- report coverage to U.S. Gypsum at once.
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( APPENDIX A**¥

: APPROVED PROJECTS

‘Position Paper

‘Position Paper Summary

Queations and Answers

A ity ﬁﬁ*ﬁwvhﬂﬂl,‘,..,ﬂﬁb
Spokesperson Identification -

.f‘..ul, -

Spokesperson Training

, by company.v

TIMETABLE

10-12 days following
raceipt of ¢company
transcripts,

13~14 days following
receipt of transcripts.

13~14 days following
receipt of transcripts. -

Part one enclosed;
Part two by Monday,
Jan., 23;

Part three supplzed

Interviewznq
completed.

To be determineda

rxn Until all of the position paper materials have been

developed, it is important that a brief positioén statesment
be written. This will concisely give the four or five key
pqiﬁts the company wants to make. These points should be

the‘primary themes of the company's position.



\ . APDENDIX B
SCIENCE AND ENVIRONMENT MEDIA

~ Ma, Isabel S. Abrams
Freelance & Science Editor . ;
..Seience Challenge, ST
Current Haealth 2 ’
. 2216 Schiller Avenue
- Wilmette, IL 60091
. 312-251-8935

“Mr, Jerry L. Ackaerman
~Bavironment/Enexgy Writer
'+ The Bogton _Globe Aot
“Boston, MA S 02107 SR
§17-929- ‘3157 re '

My, Kenneth Anderscn

. Bditorial Director ..
Pnblishers*Editorlal Serv;ces, Inc., ~
VP. 0. Box 247 .. . : o
--«Katonah, NY 10536 : ’ : : e
. 914-232-7816

Mr. Robert Bazell T
Science Correspondent
NBC 'News .
30 Rockefeller Plaza
. . New York, NY 10020
S 212—664-4375

_br, Irvzng S. Bengelsdorf
Contrib, Science Columnist
-—- Los Angeles Herald Examiner

Tech. Writer-Specialist
Jet Propulsion Lab
""170 8. Orange Dr.
Los Angeles, CA 90036
213=577=-9467

Mr. Jules Bergman
Science Editor
ABC News

.7 Wwest 66th St.,
New York, NY 10023
212-887-3988

{ My, Jerry E. Bishop

: The Wall Street Journal

22 Cortlandt Street : . R
- New York, NY 10007 >

212~285~5106 £ e

HATHA AR LAMd RTRT PART-GA=AL
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Mr. Philip M, Boffey

" S¢iance Policy Reporter

Thae New York Times

1000 Connecticut Avenue, N.W.

-Washington, DC 20036
- 202-862-0376

- Mr, Joseph R. Botta

Senior EBditor

. Consumer Reports

256 Washington Avenue
"Mount Vernon, NY 10550
914~ 667—9400

Ms, Maxy Jo Boyd '

-Sedence Digest
woe a8 88 Seventh Aenue

New York, NY 10106 ....,.

"212—262-4160

Mz, Davzd R. Branch .
~Southeast. Bureau Chief ...

o "*“*”“Ente:national Medical News Gfoup o
" 1099 8. W. Ninth Terrace
A - Boca Raton, FL. 33432

305-392-2612

Ms. Gail F. Bronson

Money Magazine

Time Inc. .

1271 Avenue of the Americas
New Yoxrk, NY 10020
212-841-4805

Mx. Anthony Boyd
Freelance Writer

85«17 57 Road

Blnmhuxst, Queen, NY 11373
212~779=2259

Mr. Gene Bylinsky
Associate Editor
Fortune Magazine
Time~Life BRldg.
Rockefeller  Center
New York, NY 10020
212~841~-2808

Mr. Thomas ¥. Canby
Seniocr Writer
National Geographic Magazine
17 & M Streets, N.W.
Washington, DC 22203
202~857-7287 .
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(" « Mr. John Carey

L . Science Reporter

Neawsweek

444 Madison Avenue

. New York, NY 10022
I 212-350-2447

Mr. Joseph Carey
. Medical Writer

USA TODAY

Box 7852

Washington, DC 20044
~202-276~3785

Ms. Carla Carlson
Science Writer

-400 C-Street, S.W.
;Raom 456 .. ’
Washington, DC 20547
202 724-9435

mm«awﬁgs:*Kay Cagsill ™

- people: Magazine ==
"22.BOYlston- Avenue
Providence, RI 02906
401-751~4949

. Mr. Laurence B. Chexxy
Freelance

L $284 Post Road
wred Bronx, NY 10471
’ e ) 212-543-9272

Mr. Evert Clark
Technology News Editor
McGraw-Hill World News
Washington Bureau
" 400 National Press Bldg.
Washington,.DC 20045
202-624-7390

. Mr, Matt Clark
Medicine Editor
Newsweek
444. Madison: Avenue
New York, NY 10022
212-350-2442

FISRt PRbc) 73 ATHARAARARARA nt
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Mr. Vietor Cohn
Science & Medical Writer
The Washington Post
1150 15th Street, N.W.

. Washington, DC 20071
202-334~7337

Mr, B. D. Colen .
Sciencae/Medical Columnist -
Newsday, Inc.

Long Island, NY 11747

516~454=29455

Mr. Joseph F. Collier

Medical Writer

Cleveland Press
et 4182 Glles Road ' o
Moreland Hills, OH 44022 s
'216~247-6542 ’

B\l iie

fﬁii Robert W. Coocke

‘Science Editor . S SO SOV
i &mﬁgﬁgThe Boston Globe ‘pm"}‘.n~?“" ’

i A Boston, MA 02107

-(}_, “<:ﬂ:»fwj§17-929-3064

Mr. Lewis Cope -
Staff Writer

The Minneapolis Star & Tribune

425 Portland’ Avenue

Minneapolis, MN 55488

"§12=-372=4426

Mr, Robert M. Corbett
.Sgience Writer
) . 8an Diego Evening Tribune
- P. 0, Box 191
. San Diego, CA 52112
. 714-299-3131

Mr. Robert C. Cowen
Natural Science Editor
The Christian Science Monitor
One Norway Street
. Boston, MA 02115
- B17-262-2300

v-

‘Ms. Barbara Cullitan
News Editor
Science Magazine
1515 Massachusetts Avenue, N.W.
i Washington, DC 20005 )
. 202-467-4430 . : o . — -

R —
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Mr, Julian DeVries
Medical Editor

The Arizona Republic
~P. Q. Box 1950

. Phoenix, Az 85001
r602-271~-8212

. "Mr, Joseph Donohue
. Science Wxiter
- Atlantic City Press
-, : Devips Lane
" :Pleasantville, NY 08232
§99~645~1234
L Mr. Laszlo Dosa
. wnpSCience Editor
PSS oice ‘of Bmerica :

'washangton, pC 20547
202-755-4800

nald C. Drake
Medical Writer ... . T e
4 The Philadelphia Inqui:er
400 N, Brpad st.
““Philadelphia, PA 19101
215-854-2544

Mr. Edward Edelson
8cience Rditor -
New York Daily News
220 E. 42nd st.

New York, NY 10017
212-943=3750

" Mri“lee Edson
Freelance
36 Iron Gate Road
Stamford, CN 06903
203«322=8791

Mx, Arthuxr, Fisher

Science. Editor N
Popular Science . . - -
Times Mirror Magazines

380 Madison Avenue

Naw York, NY 10017

212~687-3000

- Mr, Dennis Flanagan
y Editor
K Scientific American
415 Madison Avenue
- New York, NY 100617 _ o
- .212-688-33900 . : B R
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Ms. Ira Flatow

- 8clence Reporter
National Publie Radio
801 Second Avenue

o #4701 .

=2 New York, NY 10017
T 212-430-2444

My. Jon Pranklih
Science: Writey
*.. The Evening Sudf
. "P. 0,.Boxzl377
" Baltimora, MD 21278
-?301-332p6457 .

.Mr. Donald J. Frederick
*F”*““*‘”ﬁf“'ﬂ“*writerlzditor

. +ap-NEWS . SeTVice
jNational Geographlc Society
,Washington, DC 20036

0% ¥ ux 5. Preese e . ;
erelance
-~ +»137 Bast 36 Street

New York, NY 10016
212-532-3010

Mr, Lawrance Galton
Freelance ,

1140 Pifth Avenue
New York, NY 10028
212-722-6824

‘Mx. Rebert Gannon
Frealance

- 127 B. Cuxtin Street
Bellafonte, PA 16823
814~355-4800

Mr. Max Lawrence Gates
Science Writer

The Ann Arbor News -
340 Bast Huron

Ann Arbor, MI 48106
313~994-6838

Ms. huth Mehrtens Galvin
8r. Correspondent

: Time Magazine ’
\ 277 Dartmouth Street
h Boston, MA 02116
o e 617-262~-7551
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" Ms. Ellen Hale
Gannatt News Service
~ P, 0. Box 7858
. Washington, DC 20044
. A703—276-5800

. Mr. Alan Hall
ww:.. .. -Research Editor
- " Businegs Week
- -*1221 Avenue of the Americas
.~-New York, NY 10020
©,212=957-2799 v

L cFadel

Mg, Jean Hall
. Medical pditor
t - annett Westchester Newspapers

'e Gannett’Drive

“Mr. ‘Paul G. Hayes
=55 egae_xeporter.“ﬁwvg& N_M“\,‘wu/ -
g waukee Journal - :
ox” 661
s M wankee, s WE.. 33201

: 414~224-2072 .

Mr., Philip J. Hilts
Sci/Tech Writer
"National Staff
The Washiongton Post
S 1150 15th Street, N.W.
o _Washington,  DC 20071
:202 334—7437
Mr. Carle Eodge
Science Writerx .
Arizona Republic
P, 0. Box 1950
Phoeniz, AZ 85001
602~271-8106 -

Ms, Joan Hollobon. -

Medical Reporter

The Globe & Mail

444 Front Street, W.

Totonto, Ont. Canada MsV 259
416-~585~5168
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( Mr. Paul S, Jacobs .
' Medical Writerxr
Los Angeles Times
Times-Mirrox Squaxe
. Lo8 Angeles, CA 900583
. 213=972-7032

. Mr. Daniel Xaexcher
Health & Education Editor
Better Homes and Gardens

1716 Locust Street

. Desg Moines, IA 50336

-515-284-2819

. 'Mfiwfraser Kent
I .erelanae

Chi gonaid C. Kizkman

- Chie ¢lence Writer . ..

*m”“qbcripﬁi-ﬂowaxd News Sexvice

-1110 -Vexmont Avenue, N.W,

4. Room 610

" ‘Washingten, DC 20005
202-833~9520

e

M2, Richard A. Knox
Medical & Science Writex
. The Baston Globe
_ Boston, MA 02107
T . 617-929-3078

Ms. Mary Rnudson
Medical Writer

The Baltimore Sun
501 N. Calvert Street
Baltimore, MD 21202
301=332-6171

Mr. Ronald Kotulak
Science Writer
Chicago Tribune
435 N. Michigan Avenue
Chicago, IL 60611
©312=222~3539

Ms. Alice Lake
‘ Freelance
: Glendale Road
Harrison, NY 10528
. 914~698~1441
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‘Mg, Lynne Lamberg

Freelance
. . . .2211 Ren Oak Road
A Baltimoxre, MD 21209

:;301—466-17068

T Mey Earl Lane

. S¢ience Writer

- Newsday

. Suite 1020

" 1301 Pennsylvania Ave, N.W.
i " Washington, DC 20004
ﬂ"w;'j202-393-5630

Janean

;z-.=Mr. John M. Langone

= Staff Writer
» T DlscovEr Magazine
s8ime-Li¥e Bldg.
P Rockaefeller-Centex

New 'York, NY 10020

212 841-3519

=t '.wwarren Leary R
_Sclence Writer

~oAsgociated Press
2021 R'Street, N.W.
Washington, DC 20006
.202-833-5300

Mr. ?aul T. Libassi
Bditorx.
The Sciences
. Two East-63 Street
" New York, NY 10021
212 ‘838~ 0230 %x253

Mr. Bard Llndeman
BEditor

50. Plus Magazine
850 Third Avenue
New York, NY 10022
212-750~1612

Mr., Robert Locke
Science Writer

The Associated Press
1111 South Hill Street -
Log Angeles, CA 90015
213 746-1200
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(T Ms. Suzanne Laoebl
o Freelance
788 Riverside Drive
New York, NY 10032
- 212=281-4065

'ﬁr.”Julian Loewa )
- 8eience Editor C i,
-Pagadena Star-News

525 East Colorado Blvd. ' .
Pagsadena, CA 91109
213-578~6460

.'st. Hara Marano
American Health Partners

et 80 Fifth Avenue
e ~~4~“*“New Yoxk, NY 100I1
83N hpta t‘g,\,x:_u,wr- .,m'.»- W
M3, Gail McBride
=-Edigor ™
gAMA Medical Nggs
. 35 North DearboXn . ... ooowe - - ) e e S5
*f"”?“ "“““”*"*’bhibago, IL 60610

'\312-751~6635

Ms. Jean McCann

Medigal Naws Inc.-National -
" International News of Medicine

2980 Berkshire Road

Cleveland Heights, OH 44118

216-932-8025

M8, Pat 5. McCormack
UPI Health Bditoxr &
Freelance

45 Marion Road
Westport, CT 06880
212~ 850-8500

Mr. Kenneth J. McCracken
Medical Writer
Rochester Post-Bulletin o
P. 0. Box 6118 -
Rochester, MN 55901

507~285-7743

‘"

Mr. Kevin S. McXean
Discaover Magazine

1271 Avenue of the Amexicas
Naw York, NY 16020
212=841-4975

{
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Mr. Donald F. Phillips
Field Editor
Hospitals, JAMA

840 Lake sShore Drive

;-is.. Chicago, Il 60611

v 312=645=-9733

Mr.. Henry W. Piexce

- Pittsburgh Post~Gazette
"50 Blvd. of the Allijes
Pittshurgh, PA 15222
412-263=1565

2o Me, Paul M. Raeburn
.. -8cience Writer
~The Associated Press
*¥50 Rockefeller Plaza
yﬁﬂew York, NY 10020
12:5211;659

TMs.'Judith Randal
«Selence .Correspondent

PRI 4

: ‘Roém 407

2101 L' Street, N.W,
Washington, DC 20037 .
202~467-6670

Mr. David H. Rhinelander
‘Medical/Science Writer
Hartford Courant :
285 Broad Street
Hartford, CT 06115
'203~241-6545

Mg. Carol Ann Rinzler
Freelance
160 East 48 Street

© New York, NY 10017

" 212=355-3257

Ms., Joann E, Rodgers
Science Writer
‘Hearst Newspapex

301 E. Lombard Street
Baltimore, MD 21203
301=-528-8815

Mr, Neil D. Rosenberg
Medical Reportexr

- Milwaukee Journal

P. 0. Box 661 _
C e Milwaukea, WI 53201
. 414-224-2327

Ctr* el PHbar.2) PTEANRRARARRAR nt

New ‘York Daily News (Wash: Bureau)
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-Mr. Al Rossiter, Jr.

Science. Editor

United Press International
. . 315 National Press Bldg.
-.Washington, DC 20045
. 202-393-3430

. .Mr, Stephen A, Rothman et
- Medical Writer
The Post
. &/o 6600 Parker Avenue
- Ws Palm Beach, FL 33405
305—837-4429

. 'Wllliam Rubin

Editor

TAtérndt{onal Medical Hews Group
12230 Wilking Avenue .

a »ﬁCristine RUSSELYL .oosorirae ome g, % e oo g FemeRai
National Staff .
The Washington Post
iz_n'”“‘ ""1150° 15¢h:Street, N,W,
Washington, bC 20071
202-334~7466 -

Mr.. Richard Saltus
Sciencé Wxiter
§an Prancisco Examiner
i : 110 5th Street
. San ‘Francisco, CA -94103
. ) 415~777-7872

Ms. Mildred Spencer Sanes
246 Brantwood Road
Bggertsville, NY 14226
716-832-56B3

Mr. Charles P. Schaeffer
Senjior Editor
Changing Times Magazine
1729 H Street, N.W.
. Washington, DC 20006

. 202~887-6498"
Ms. Kathleen Schwar
Staff Writer

. Tribune Chronicle
o 240 Franklin Street, S.E.

Warren, OH 44482
216~841-1751
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Ms, Sana Siwolop
Reporter

Discover Magazine
Time=Life Bldg.
Rockefellexr Canter
New York, NY 10020
-212~841-4031

fY Me. Gordon Slovut
* Medicine/Science
. ‘Minneapolis Star & Tribune
7425 Portland
Minneapolis, MN 55488
12 -372~4128

b

: Mx. leliam Snyder

¥1100- onadway .
{Nashville. ™ 37202

: R nfx{Time Maqazine
(: ' Time~Life Building
Rockefeller Center
".New York, NY 10020
212-841=3754

Mr. Barl Ubell
" Health & Science Editor
WCBS-TV.

524 West 57 Straet

New York, NY 10019
212«975~5623

Mr. John Van

Science Writer
Chicago Tribune

. 435 N, Michigan Avenue
Chicago, IL 60611
*312-222-4280 -

Mr. Hill Williams
Science Reporter
Seattle Times
Box 70 .

" Seattle, WA 98111
206-464-2264
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- ‘Ms, ‘Ruth Wintex
}Columnlst—Register &
~“Tribune Syndicate

44 Holly Drive

::8hort Hills, NJ 07078
201~376~8385 or 0199

... Mg, Phyllis Wollman . : e
" Freelance

;401 Bast 74 Street

.-New York, NY 10021

‘~212-R34-5443

Science Bditor
."The..Toledo Blade
#1280"National Prass Bldg.

miwashington, be - 20045
‘202-393-4580

- gatrick Y7ung . L.
smmamerin wrmapniconief Science/Medical Correspondent - uimrwgadn kg
T Newhouse News Service /
1750 Pennsylvania Avenue, N.W.
*{: - B Sdlte q:320 -
. - ‘Washington, DC 20006 .
_ : 1202-383-7847 - -

. Mr.” Thormas Yulsman
News Editor .
Scjence Digest Magazine
e 888 Sewventh Avenue
. New York, NY 10106
212-262-6565

Ms. Barbara Yuncker
Medical/Science Editor
‘New York Post

-210 South Street

New York, NY 10002
212~349-5000

Mx. David Zinman
‘Bcience Writer
Newsdays

.Long Island, NY 11747
516~454-2957

. My, william V. Breyfogle
Sciénce/Medical Writer
Telegraph Herald
: W, B8th & Bluff Sts.
- Dubugue, .JA 52001 ‘
: 319~588~5748 ° _ e e A= -
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Mr, Michael Briley

Freelance

1138 Mariano Drive
- . Qjai, cA 93023
'805-646~0952

- ,'Mr. Richard Dietman
_ Minesota Public Radio
.45 Bast 8th Street
- . 8%. Paul, MN 55101
-113612~221 -1500

’“"er?Warren Froalich

S : San Diego Union
e -San Diego, CA 92112
%@9????‘°”‘*'*““’619-299-3131 v
. p*-m&*“ "Mﬁu’» .!v
Jchn Noble Wilford
- Science "News Reporter
“'The ‘NeWw York Times

299 . West 43 Street

V*W’* YiNew York, NY 10036

-212—556—7485

(l" - Ms. Abigail Traffond
. U.8. News & World Report
‘2300 North Street
" Washington, DC 20037
202~861-2000

6v°d ZYPSLELBTva030838888 oL

oy, 8clence Writer i o
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