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LEAD INDUSTRIES ASSOCIATION - - -

60 EAST 42ne STRERTY
NEW YORK §7, M. Y.

Novenber 16, 19%
SUBJECT: LEAD MOTICR PICTURE

Re

the Industry Develorment Commxittee
the Lead IDdustries Associstiom

msmm:utomm\nmthnhm
“Industry Drvelopmert Pund, Recammended Budget for 1960° sent
to the Infustry Developmest Caxittee co Eoveater 12, It bas
specific reference ts Iten %o. 35, Notim Picture, i(n thet
BemcTandum. In this cannection ve are sttaching a acre 4s-

tailed proposal for s proncticeal film for the lesd Industries
. Associstion prepared by cur sdvertising agency, 0. 8. yeom &
3 Coxpeny, Inc.

Please ncts perticularly that en initial study of the
prodlem abauld be undertaken st a cost of $3,000.00 to de-
velop & cxplete fila treataent 0T apmroval before pyrocesde
ing with the making of the film.

Yery truly yours,
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A PROPOSAL FOR A PRONOTIOMAL FIIN
FR LEAD DMIUBTRIES ASSOCIATION

Prepared byt O. 8. Tyson & Compeny
2X Purk Avenue
Bev York City, K. Y.

(Revised: November 12, 19%9)
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As everymne associsted with the current advertising, publicity and research
prograza of lead Industriee Associstion is swure, the program 1s designed
t0o inspire nev thinking about leed. Lead 18 today festured in the design
and production of nev products, architectursl inncvations, painmts, vibre-
tim dazpening, sound attenuatinn, cerszics, redistion shielding and
electronics. The unique properties of lead dally praxise nev areas of
successful applicetion.

A well produced £ilz 15 a prestiges tuilding promoticnsl-educstional tech-
nique of proved value. Buch an LIA fila cad be designed t0 Aramatize
Lesd's stary in terms of processes, applications and sgressive research.
It vill de ainad directly at LIA's multiple mudicnle: nmenbers, laed
buyers, design engincers and thc generul pudlic., This last group, as
preliminary cpinicn sacplirg reveals, is voefully uninforoed about Leed,
1ts Qualities and uses. Kout lead's place in the Americen econamy the
tlackout of knowledge is total.

Bere is the result of s rendm ssxpling: MNost peopls could name three
rroducers of ateel, aluminus and ¢OTDAT; none, nore than ope profucer

of Lead, very fev could even nane crie. 8%eel s cusiiered tde most use-
ful metal, quickly followed bty alumizun. Products of lead included:
lesd pencils, sinkers, sclder, toy scldlers, bullets and by the few
auto-pechanics in the saxple ... “car bdatteries!® A questiam oo the
selecticn of copper or lead rocfing msterial found tvo contractors
selecting copper and the rest of the sexple Dot wanting sitder.

In all fairness, it xust be stated that professicrals whic use lead cer-
tainly are more familiar witd the eleacnt and the firms who produce it,
it for the most part, cnly its use within their industry. The cersxist,
the architect, the desigrer, have a mare therough understanding, tut
even bere we frel that this knoviedge is limited or dlsproparticnate

to the general level of information in regard 0 aluminum, steel end

copper.

It {s iotended that the proposed film be presentod as the highlight of
the 1960 LIA convention in 8t. Louls. It could slso be an important

pert of thc 19560 Design Engincering Shov cxbitit and amy other shows in
vhich ths ossociztion may subsequcootly decide to cxhidbit., This film
sbhould serve as an cxcitirg and fuactional tool of commamication to be
used as an cducational featurc in Dovie theatres, as a pudlic service timm
short on telcvisicn. A8 a scrvice offercd by LIA this film would de
availatle to oducstional ALl professicnal eocicties e well as to mining,
coerazics and industrial dcsign schools.
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The objective of this fila s three-falds

1. To {npire the dasigrer in industry toverd more crestive thinking
in the use of laed.

2. 7o sohance the image of lsad as s progressive metal, produced YWy
an {ndustry that peces the times through rescarch and developsent.

S. 7o shorv the potential importance of Leed in good design ... how
it bhas boen used toward this end in the past ... bow {te only
linitatico &8 & versstile metal 18 the mind end crestivity of
the designer.

Ihe film should have two major scctians in crder t0 accomplish 1ts o~
Joctives:

1. The Lead in industry today.
2. Leed rescarch and tde futwre.

Gcnerally, the overall theme of the film vould scrve to peopls more
sware of the potential of lead and its use in everydsy life. lcoad i
all around us. Lead {s in the facadr of the now Lord & Taylor store i
Oarécn City, L. I. lead pigacnts fora the basic protective costings of
cur tise from bouscs tO stcamic sutmarincs. Lcad pleys an fsportent part
in the succcessful capletion of the Misgara Power Project. It goes to
ses o a Acstroyer. It gives brilliance to Pittaburgh Plsts Glass
Spandralita. It protects bridges. It 1s the hoart of a storeo cartridgs.
It adda charscter snd colar t0 contemporary apartamest houses. loed s
colar, design, functim snd progress.

¥We proposs & calcr film of about 15 misutes in length, a f1lm that mekes
the mudicnce fiel all of these things about lead, as well as see them.

Ve vact to surprise them, shock them, make thes cwsre through Srillienmt
calar and good design of all the things that tbey ncver dreamed adout lead.

For cootrast, variety and background, we might introduce details from the
long history of Loed usoge. We might go back to Ryzant prints and
etchings, or show artifacts that prove that this metal in use noar
the Dardanclles in 3000 B.C. Through the Assyrians and to

BEeit
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the zmasterbuilders of Rome and the Icad-loaded dice of Greck gmmdlaere,
the bhistory af Lead 19 an exciting one ... and for the part, unknowm.
Bovever, rather than Actsil a pondercus accounting of the history, we

wvould weave 1t 1o and out throughout the film, camparing ancieat usee
vith modarn vhere applicable.

¥hen we cover the functional use of lead in irdustry, the focus will de
an cloec-up actico. Dynaxic sound cffccts and a music track will be
synchranized to go with {t. Mcver pausing lang at any one use ar process,
ve build an overall cffcet that lead is functionel, imaginative and 1a
4cmand .

We vould vant to cover lead in the ceramics industrice--in glazes, cnamals,
and in glass. Vo can usc an upusual approech here if wo like. Perbaps
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ve can shoot a good deal of this section through optical glass and leed
crystals. Througch distortions and patterns of glass and cersmic materials,
ve again can create nev imoges adout the denuty and utility of lesd. This
sectiam leeds naturnlly into sequences adbaut the futurs of leed.

Yo vaot the designer and the architect to think of load vhen be thinks of
metals. That is why thereo vill bo stromg exphasis in this film on the
vork being cope in laborstories both bere and abroed in basic and applied
1ead rescoreh. This film footage provides the best means for LIA to give
pablicity and suppart t0 its aggrossive RAD progrem.
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Ve bave gone this far vitbout mentioning the cne arca that will possibly
mnke this flla cutstending ... COLOR. From the Rod lead costings an
bridges to the brillience of coranic glazes, lend plays an important
part in odding cxcitemernt snd bdrilliance to dosign. Through a kalsido-
scopie use of colors and texturcs om buildings, in paints, glass, a pew
arce of lead begins to open up to the eudience.

Certainly this proposal only begins to touch an the potentizl of Leed
28 an exciting fila subject. Fron the mining to the smelting to the
incarporaticn Lo the finisbed products, use of the fila medium offers

an outstanding promoticosl oppartunity.

In order to allov the selccted £ila company to do the research of locations
oand background material which would be noctssary to 4o & stoTy synopsis or
trestacst of the proposcd film, our irmcdiate financial needs are §$3,000;
this cost will be deducted fram thc total cost cf the fila. Ve would thes
be presczted vith a caxplcte fila trestment for approval and additicos and
delctions.

Estimate st this time, after captacting several roputable motico picture
fires, oo the cost of producing a film of the scope, quality snd type
nccesssry to do tbe kind of promoticorl-educstimnal Job we have before us
... with the studio and cn locatico work ... would be a figure not to
exceed $50,000. This includces Tyscn scrvice fee of 158. A mare detalled
accounting of this figure can be made after the treatacot {s writtes.

¥e Biave already recormended that tbe fila be shot in color. We would like
to make an additicoal recammendotion the the fila be dcone in 35 mm Eostman
Color. Our reoscns:

1. Should theatrical release be possidls, the film would have to be
availablo in 35 mm.

2. Both color quality and black and vhite quality of reproduction
(16 mm) are far supcrior wben reduced from 35 sa.

In any case this can be discussed at length after the trcatmsnt has bdeea
done .
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Anotber thing to consider in tbe design of axy industry fila is the factor
of Timelesspese. Though each part of the motica picture must have s
timely feeling, it must alsO be as fresh and interesting five or ten
years fITcm now a3 it is at the first abowving.

Ve hope to design ¢ film in such & vay. Bowever, sbould gev developments
appear on the barizon and should we wisd to include these developments as
they occur, the film will be designed from the beginning to include &
1ift-out section, vbere esch tvo years, or five yoars, cr as we feel it
necessary, the filla is brought up to date at a naminal cost.

Fila Publicity and Pramotion

At this point, ve vould like to say & vord adout the Aistritwtion and
pranoticnal services availadble from OST and the film vhich make
or film. The campeny will make available to us up to 160,000 indi{vidual
eToups ... men's and vomen's clubs, religious and industrial groups and
educstional institutions. Television bookings ca2 be arranged through
petvorks and sbort film subject distridutors who vill &t no chargs
distritute the film and report ahovings to us.




