“CHEAP” PAINT aféer.q,.

Asove: Typical clapboard surface pointed .siih “
paint four ysars ago. Paint kas eracked and scaled df
Pposing the wood. Notics also how wood kas epfic. T

The well-known brand of
Carter White-Laad It alsa
mndo by the Natlonal Lead

Proof from

_ch&li((& Pratt, Inc. §i 369 Lexington Ave., N.Y.C.

00d condision and complataly protects the

surface. No durning and scroplug required here at umru sima,

@ Four years ago this man had his house painted with “cheap” paint
and thought he was getting a bargain. Now look at the left photograph

and you’ll know why his “cheap“ paint job just wasn’t cheap. Observe

facebackinshape for repainlih Andthat’sgoing 1o cost a pretty penny.

If you warit to see the difference between “cheap” paint and Dutch

Mgdunlly without cracking or scaling. It still protects
the

thve wood froix wencher. No burning and scraping needed here!

@ Dutch Boy 1 i during 1932
is telling this xllu u- ated story of lhe vast difference between a Dutch
Boy Whne-l.e:d job and a “cheap pumt jobs, Millions oi property-
owners the country over will read this hard-hitting advertising designed

to help you sell more Dutch Boy jobs. .
Incidentally, with such evid ilable, there can be no uncer-

tainty as to why good painters everywhere prefer pure white-lead

paint...and why 8 out 0f.10 painters use Dutch Boy.

NAT»IONAL LEAD COMPANY
11t Broudway, N @ t., Bufielo; 900 West 18th St., Chicago; 659 Freemun
Avu. Cm:lmull 0, wé(gsw o Rre. Clevelands 792 Chestot Sty 1. L 240 28th
Franci 1:Bos(3H Lend Co.. 800 Albany 5t., Bostons Netlanal et & O

sured of
Lesd of tho highest quatity.

Ce ut Ba., 316 AYSPRIbucgh Jalin T. Lewis & Bros, Co., Widener Bidg., Philedelphix.

This advertisement appedrs in the following publications:
: Painters Magazine, May, November, 1932
American Painter & Decorator, May, November
Master Painter & Decorator, May, November
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