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: | MINUTES
of
PU3LICITY COMMITTEZZ LMZZTING
of the
NATIONAL INSULATION MANUTACTURZ®S ASSCCIATION
New Yok, N, Y. Mazeh 5, 1959

The meeting was called to oxder 2t 10:00 A, M, by Cacizmman A, M.
Zhzet, J=., with the following in aftapdance:

A. M. Ehret, J=., Chairmion Earst Magnésia Ma=uwfacturiag Co,

J. C, Affleck Keasdey & Mattizon Comzany

VW, P. Gibbon Johzs-lfiaville Sales Corp.

E. L. Gouedy The Zagle~Picher Compazy

R. C. Lang ' Custin-3acon Manufaecturizgz Co. .
J. M. Baszhast . Natiozal Insulasion Mazufactuzess Asco,

.
It was brought to the attention of the Publicity Committce thas they have

been asked by the Boaxd of Directors to prepare an outlize of the proposed
publicity objectives of the Association and its recomwmendations {or 2

publicity budget and will investigate and iztarview various publicixy

counsel and recommend the ones they feel aze best equipsed for the job

to the Zxecutive Committes, 1t is hoped that the Z:ecutive Commmiitiee
working with the Publicity Committee will be 2bls to mzke 2 selection of

one agency which will be asked to be present at the Association Mesting

in Ap=il. , ‘
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OVERALL OBJECTIVES

It was the conseasus that the {ollowing represented the publicity objectivas
of the Association: -

1. Basic objective -~ To inc-case the uses of indusirial insulations in a1
worthwhile macket areas,

"(a) Establish the Association as the asokesman for the industrial
insulation industry.

{b) Educate users and potential users to the econormic and operationz!
advantages of the proper utilization of thezmal insulation.
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(<) I.asue publicity to cambat the trend towerd daclinis
theral insulation,
4) GCive the consumer greater realization ¢f what the inswlation
manuwiactusing inducizy is doing to give indugizial America more
£or its' money with respect to:

1. Reseazch (Basic & Product)
2. Marksting Tiliciezcy

3, Appliczticn “"'zcxe =ey

4, Maintenonce Zliciency

5, Manufacturing Techniques

(e) . Kesp the trade iniormed abeut such subjects as: R
1. Specificztions Promulgatad

2. Standards - sizes, thicknesces, definitions, e:z,

3. Asscciation Meeatizzz, new oificers, etc.
5 >

(f) Eelp zain prectige or ous industsy by showing:

4 duzss .

* . . .
1. Financizl sizbllity of the manefacturiang companics,
2. Coztribution of our indusiry to national security,

3. Howr our products improve working conditions
foz labor.

(g) Disseminate stories regdiling insulation uses, )

METECDS TO CONSIDER

1. Publicity é. Repciznts

2, Touse Oxgaa 7. Caiclog Represcxtziion

3. Direct Maill | 8. Member Ccmpany Advemtising
4., Magazine & Newspaper Adverticsiag 9. Trade Shows

5. Speaker's Bureau 10, Serinarcs

11, Tim Library
The Comemittee, recognizing that there are maay chann els avzilzble to
reach these objectives, recommmend that the activitizs, for the present ot

least, be confined to a publicily program under the guidance of agualified
publicity counsel, and that the program be uzdertalien o

- phhew

5 soon as possitle,
and feel that a realistic progzam can be carzied on for $39,000, par ye2

-
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Mr., Barnhart was asked to contact Sumnesr RiE dc- &% Acsocixtes, Ruder &
Finn and Parsons and Nathins, and cutline the Agcociationls objoctives
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and tha recommaaded budget Jiguze of 333,820, zer yzas o them and zet
w::t:‘c-x recornmendations Izem these vasisus publizity counsels o

kow they would g6 zbout selling up tk2 program aad what the Associ
would receive ia returz for their investment, Aller seceiving the writien
secommendation from the counsels, the Cihairmin of the Committice will

a.nal';::e th=i> proposals, a2zl if il i3 felt thal cne is supersior to tee
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she=s and is capable of handling the Ascocialicn putlicily prograrm,
w.ll repoxt his findiprgs to the Execulive Commiltze,
I was pointed out that the publicity counscel selected szculd be celf
stimulating in their worls

The publicity counsel sheuld secognize that these is a nzw group of
enzineers, architscts, etc., contizuously co::i:g into the indust=-ial fisld
and thot they have to be made =wase =f =2 Associntion, and its activities,
Turiker the counsel should ve capable of ..t::::' ciing astizles petaizin

to insulation 2ad to get the ed::ors of trade jourzals: and cther publica-

tions thinidng in terms of insulation in published stories,

Mz, Barzhart was asked to make a list at28 of Trzle Shows bev-'-"\.i

in 1960 2nd tze cests involved din e:c.':szt:z_g in tkem,

a

ADJCOURNMENT

here being no {urther business

Tte mecting was adjousned,

Respectfully submitte



