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i Nes York, K.Y, October £0, 1941, 1
b L zeeting of our members sub.criting to the Thite Lead
- Prozotin~n Progruz w3 held £t the office of the Lrad Incus- 3
triss Assocerticn, New York City, on ¥onduy, Octoter £0, 1941, i
at 23147 L4, Pragent weret
g?ﬂ?bﬂ] E!PE?7EXTAI[!E
Fagle-Picher Si.les Corpany ) %. H, Hayt
Trple-Pleher files Compary : ¥, L. Gouedy
X-tirnul Lesd Company H. FRowe
X¥iticrel Ler-@ Cormpeny #. Knust
Tt. Joseph Lar & Compiry E, Y. Peters

Intern.tirn:l Tzolting & Fefining Co. J. %. X¥cloneld
Tntsrniticral Smelting & Fefining Co. ¥, O, Case
Uni‘ed Ct:tss T-elting Fefining &

V!hi’tt Co. Inc. ro F. COICOM

F. ¥. %ormser, Secret.ery

P. L. Tlrpreld, Aszistant Secretary
Te Von Xarden

Je Le Cotts, Jr., drthur ruiner, Ire,

The =-rting vi3 cilled o order st 9147 A.¥W, with kr,
®~2ers in thr chotr.

“he fecretiry cubritted the Preogress Feport -nd Finare
clal Ttitesent 13 pop "Fxnftit A" s't.ched, :nd mude ¢z few 3un-
nrlerent r; crrrents 2 fcllovwst

T Lelierve the carpairn iy Se-n outrt cirnr for its
ecrnoay i will couzpere fover tly 4r thit reszest zith uny
oliiry corjer tive Cip . 'in, T telleve (¢ Liis »iven our Induse
‘ry oreitive that "3 ~ricels:- and % 3 helped ell the leid jroe
totinn ror¥x in other flelcs, 't h s e 18 e .t 1 for us %o
rrogurs nlahl, cectr YA rulliicity fr Seortont ¢ nnels end
hi. strengtoened the hanc of reny tecniolosisty whs have pre-
parec report: of thrir rork ire wha huve eoarcluced vth & high
reg.ri for wnitr lorc, ! refer particularly to I'niv rsity
profersar: end Covernrert Agercied,

I think L @erpelrn bt 120 helped to offset the
stien Abtfo e th le ¢ twesyne af att.chs » are unon §t ty eens
sazer ory nt7:tions,  Tr fuet, T belfewe thet e cacpilen,
Lelng bunved by andes 4 up et lgs triuntry, 'r ovell vorth (0
ey Ia et re s n YA, 1 fer no athar, B 2Rl the
furteeert. 1 wng {ndicpens.tle .tk core by le ¢ 'n every ¢ y
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l1ife, we help to disnel fear or spprehension ebout its use,

vYTrrre ape many Btrars to 1-¢icuts that the oanpelirn has
help-c the leaz fntuztry wnd the wh'te la.¢ producerg ‘n ;or-
ticular, making thelr job of zurketing sni%e lecc easier. It
rr2 also helped the josition of our ‘ndustry {n Wishington, It
15 my nopr thit the menent.r 1t hizs guthersd and it i3 even
g ther'n> %al:y even thorrh T re¢~rnize tnat under rresent éis-
turted eorcitions (rntellijent plannirg for the fulure is ax-
trezely difficult," s 8

The Treisurer'!s report on the Fatimated Fxpenditures for
1941 w 5 subr’tted st Fxn!%it "L® g%tiched, end rrveals an
articiputed [ vorsble balince of approxircately ££,000 after all
expencitures for the current year, Alt*~urh the appropristion
for 1941 mes considarszbly reduced a3 coxrared to 1979-4), ecoroe
ries In ‘rsce space ancd corollsry ectivities zade possible a
consjder:tle expansirn in the basic consumer edis.

¥r. Peters opsret the genarcl ciscussion w'tn an anslyte
fc 1 xurvey of the cirsatan since its inception, attuchec s
Exhitit *C¥ cercludin: with suggesti-rs - s o the possidle
course: opan for the prozaticral affort through the ceming yeer.

m.rt of *ne riency, attached as Fxhitit "I ," which clesely fol-
los+c nit revicusly ;resented ty Y'r, Peters. The sirilertey
batween the iy repnrts was ourely ecincidentzl, both tetry
sepurntely couceived,

¥r. Co* . - folloneo vith an snalysis an? pro;os.ls on tra .

1thoueh nrirary ennsideretian vor ciyen the soxJiNIONy

of cortisuing th~ presris on & nintwun sehednis {vradeeitle for
a s.t1°7 ctrr; ‘zoresilon, She concensus of ooinisan wes that

he prorr m o2hetld ertfrue on {tc precert tasis, ¥r, Hayt
Sueeas by thut the wnite 1ss orodncars affer to cortinue with
t rocr e %o ta vrepared bty the A6vereising Comeittes and in-
vits ~eretcination of the £!-fns rroup on *he R340 tusis
oriet<nlly drcfdec upor ut the ~raunli.ti-n of the ecrercien
tirr~ yeurs [ 2o, 2re Fawe iné ¥r. Ctse concurred x!ith tielp
vdvertising mupapers, Mr. Znust ond Kr. ¥Yelonuld, §n this
opirien, It mes pernerally agreeé, howaver, t'..t the yrograe
Tor 1947 pivut well be <24 tl0shed on 3 th 3 »hich wwilce pere
eIt rosiffcnt! v, 1F necesiury, i s safern:ird agaips® the un-
cortuinty of v times,

The advertisine comrittee w03 7e7urited to corfer with
the Jserc; wnd propere & bucse neernt.ble to the wi'te lend
procuceyrs Tar submis-irn through the Secretery t~ 21l sube
scriters to the cuepsirn. !

e chilrzun arnonesd that & firal ceclsion should Le
re.cnnG ¢ i r Wfote Yoyrmbes 1L o (Lloa auifir)er® ti1me for
tne .rerc: to prepere tre necrasary laycuta wnd copy.
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¥r. farcacr rejorts! nn his recent vistit to Prafesarr

L. L. Carrtck, st Uttt Loont: tuptculsir:l College, tnguirire

stout St ern ptepert L wcry wnd Toreer? Refnt ZuTledin recertdly
1a-ns4 urder the “tete W hariterdes Tepoptront, Re uscsrtrined
thut Ire Currtck®s Investivcutic-s srs lurgely aponsor«d by a g
rroup of »eint marifact:rsrg contr':tiny {n the nei{rliborhood of ]
$r 20,73 s neh, ~nd tra seoret ry recer-eardad that the AS oclation
shaul  Ddurticipute ‘n this most Ca ir tle «ory under the white

lesld vroprim. -Comsazusnily, the meet!irs rutuorized the expendie
ture of up o #7%0.,07 for this nurpoze frozr the ‘ralance extisting
in the 1841 ?nite LrWd Premation Progr.r Pund, the exuct s:= %@ ¥
be lelt 2o the discreticn of the secretsiry,

The reeting sdjourred at 1E£14% AN,

.

Secretary
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PROCXZES NI PORT
WYTTR LEAD PRIXTICH CLPAIOE

 april, 1539 . Oetoder, 1M1

In the Spring of 1939, the severul bdranchas of the lead
lannohed throuth thelr uouhuo: a oooperative unnuu;-puumqu—
peign for the praactiocn of white leed.

This caxpaign has had a3 1% goal thres fundamental odjestives,
oth of waich now give avidence of suocessful ascamplisiment;

1. To reverss the dowmmard trend in the esmsumptisn
of waits lead = both dry and {n pasts form =
over the two previous desedes.

2. T0 edusats the pudlie that white lead is the ome
pipeont indlsponsable for duredility ia exterior
paint.

3e- 70 make white lead paint genmerally availadle te
the publise

The dowrward trend of white lead hae bdeen shecked and sales of
Seth dry white load and white leed is cil heve insrcased substaztially taut
owing to the prosent eamplex industrianl situation {t is difficult to detore
aino what perocntage of th stimulus 1s Quo to the canpal gne

White locd peint 1s now aveilabdlo from ooast to eocst, the Natiomal
Lecd Campeny having jolncd an iperocsing ausder of menufaeturves (Appendix =
Exhibit A) producing this produot i ready-to-brush form.

THE PRCOTIOVAL PROGRAS
Tro eriginal plan as proposod by the Agoady sugpestod thirty (30)

separate steps, ®ach desipned to play an integral role in a camprehensive
pronotion prograie

Theee stepe may be divided 1ato thres basie eategoriss;
e Mvertisiag

2. Andlieity
3¢ Corollary setivities

The advertising and publieity progrencs have besn ocmpleted seoorée
ing to sshodule, the corellary setivities to the full extent possidle under

badget limitationss

oY R TR v
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Mite lead Promotion Cazoeign

Prog:. 8 P.oErt
Phge 2
ANTIRTISINO

The advertising hes been prepared Yy the Ageney, subjest to the
review and approval of cur own advertisin; sammittes. The Agmoy, likwwise,
has kept in constant touch with the stafT of the Association oconserning tis
daily developcwat of the programe

The basic thwme has remsined sssentially tho zesw with the niner
acting as spokcsman for tho industry. The miner has been gredually subd
ordizated in the laycut to soones depictirg homo painting, while a gradual
evolution in the 00y approach has resultod im the inclusian sf the reaty-
to=bdrush product om an egual footing with paste white load and high load
ocmtont pairtes UDmphasis has been placcd throughout oo the faet that 1%
takos an expert to ap;ly peint oorrectly rather than to prepere it for ap~
plicction. This pew craftsmcaship approach wes ajmed to overcame the “syee
tery® and ®incoovonience” angios eommorly asscointod with the use of lead
ad olle

Proc the outset of tho sumpalign, the following periodieals have
formed the baakiane of the canpaign, the total pDumbor of Lnsertions appears

tng below;
A530 = 194
Tull Page Falf Page
Saturiyy Zvening Post 19 s
Collier's 15 1 4
Setter Tomes & Gardens - x
Mmoriean Hame - 0
Country Gentlomsa 12 [ ]
Scoessful Farming - 3 (1941 ooly)
Total cireclation 13,081,000

In oddéition, o series of full page ads appesred in each of the fol-
lowing trede popors;

1039 - 1641
Pull Page Ml Page
Morican Paint & 011 Dealer 27 -
Mmeriser. Paicter & Decorstor 14 -
Batioral Puintere liagasine 44 -
Maistor snd Decorstor 37 -
Morioan FPaint Jourmal 20 -
Morican Nilder & Nuilding Ap . 24 1 J
Paint, 011 & Chenioal Review 1 4 -
lardwore Age 22 (19391940 omly
Sardvure Netailer 22 (1939=1040 omly
oericon Lmbormn 22 (13221940 only
Arehiteoatural Fenm 44 -
Total Cireulation . 83,000
o Ry —nl':.‘.- o Eo " o oo o e o e T RTINS TSI Wt et &
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Write Lead Promotion Campaign
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Seventesn (17) full pages were taken in the “Agricultural lesders!
Digeet® (siroulation 24,83L,)

Single insertions were 1ikewise m in the "Sanll Nomes Youre
w snd the "Naticnal Paint Dietiomary.®

PURLICITY

Over seventyefive foature articles, as well as mmereus shesrt
1tens have Boen placed during the pust twenty-eight months in a wide
of sarrumer, trede, agricultural, marine and seiontifis, munieipel and hem-
ber periodioals, rugng from ’lauo Joautiful® and "Pield and treca® te
*The Mssiseippi Valloy Lmderwn® and the "Fleriste! Review® (uu.w un
Appendix = Exhibit B)e

"The Muinter and Deserutor,® offiela] publication of the Brothere
hood of Muinters, Decorators cad Mperhazgers of Americe, with s moothly
eiroulsticn of over 120,000 journsymsn paimters, has offered ua the op=
portunity to furnish articles sash mouth. $inee Septembder, 1539, thirty-
five 1llustrated artioles, as well o1 tem oover illustratiens farnished
ws have Deen published. (ippendix = Bxhibit B)e

Yinety-coe colwms of the "Bame Owners' Porum® have been relsessd
in mat or tear sheet form to 800 mewspapers from which have bewm received sa
estimated average printed sireulation of 434,000 per eclumme

Rleven “Bouse of the lonth” festures have %oen relsased in mat
form %o 8O0 newspapere with a resulting aversge printed esireulation besed aa
0liypings of 50,000 per mouthe .

Three “"Nows 0d421ty" mats have been released to $50 newspapors with
as averege oireulstiom of 228,000

Bews relsasos appsared ia treds journmals frem tise ts tims enncune~
ing the progress of the sampelpgne

Oregon State College Rxtension Bervice Bulletin #8640 rbnM in
Mareh, 1949, on "Roofs end Dxterior #alls of Red Celar Bhingles® devotes twe
papes to a discusslon of painting shingles with white lead, This 1s an exam=
ple of the results ashieved through the sooperation of the lwmYr iadustry.

Jows State College Cireular £261, ®Selesting and Applying Faints,®
was prepared with the cooperatiom of the Lead Industries Arsosiation. Thie
exsellent booklet with g distridwtion today of well over 110,000 {9 ore of
the fipest publicetions of & prastiecal mature oa paint and painting v.aish
has yot appeared. This booklet has now boen ordered ia quamtity, for ime

, printing and distribution by the Agrisultural Bxtension Berviess of tho fole
lowiag states,

Georgla Row Banpshire
ldahe Borth Dakota
Haine Rhode lslnnd
Pobracsin South Daketa
Bevady Wy ont Virginta
R Y T 7 s P e gt oo Raaaaih o ade s cas' et el e S
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White Lead Promctien Cazpalgn

Prosress Repert
Tope &

T™he ®3mall Bomes Duta Book" ineluded the eenmter spreed of
et to Bxpect fros Thite Lead Paint® free of charges when we agresd %o
supply reprinte.

®leand of the Teten" « thirtyeene minute Kodachrome movie ye=
WhmMMrM‘hhma-umm‘uwnm
with vhite lead staged by this Assosistion.

The “Amerisan Bam® invited ocur seoperation ia preparing the
release on genernl painting data emtitled: "Do You Wamt to Repaint Yowr
Bouse!® effered in the Boptembder, 1541 issus.

The "Southern Luaderman® insludes as o regular full page feature
the "Portfolio of morican landmeris” reprinted fram "lead”. Nine relsesss
have appeared to dete.

The Jown Reteil Lumberman®s Associastion has reguested that we
supply 300 word articles on leasd procducts as used in Lamo ecnstruetion for
inslusion 1n the pudlieity roloaso distridbutod weokly through their sude
sidiary thu lows and Pera Nuilding Foundationa to same 250 sowspapers
in lown,

Mtual Savings Nblisations, Ine. have requestod a foature
artislo osanoorning the docorntion and mcintonamev af tho howo with paimt
to bo foatured i thelir meothly magesine. Thls rolsase 1s now under prepe
arstions

COLLATIRAL ACTIVITIRS COXPLETED A3 PLONED

Thirty thousand broadsides were malled to paint, hardware and
lmber dealers azxnouneing the start of the eampaign. In 1940, 28,000 were
issed soncerning 1% eoaxtimance and expansion. This mailing was Dased ca
the 24,000 paint dealers on the list of tw "Awsrican Mist and 048] Dealer,®

Thirty-four thousand (34,000) stockholders’leaflets were lasued
through the partisipating sampanies ia 1539, 55,000 in 1940.

Twventy-coe thousand (21,000) employee leaflets were dlstriduted
W sur mendor eompanies iz 1939, 29,000 in 1940.

Fifty thousand (80,000) copiee ¢f "What te Expeet from Thite Lead
Paint® have been distributed to all scurces sinoe the smapeign started,
18,000 being forwanrded as the result of direct mail eonrumer sequests. Of
the 18,500, 6,900 have bteen ressived this year te date.

Thirty=five thousasd eopies of the now leaflet ®Now Lumber and
Muint Loep Your Koms Always in 3tyle” lave boen distrituted Wy the Yational
Loder Hamufuoturers Assoolation, without ecet o us, through their Actiomal
Momes Foundstion Program te o sclested list of lumbor doalore and Yuilders
eooporating with the lumbor industry's prometionc.) offords. Additienmal
sopics have naw been offercd 30 paintors and scnsumers VhArough trade pidb
1imtions,
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Forty=cns hundred (4100) decelscmanias of the dogotyps “You're
Money Ahead Then You Fuint Witk White lead” have Been distributed through
the offioces of our meader sompanies as well as Wy the field men represente
ing the Asscoiatione

"lead,” the house magasine, was enlarged from 8 to 12 pages Sur~
ing the first two years of the canpaign, one-third eof its ecst being Serme
Yy the white lead premstion program. However, during the past yeur, Uw
5130 was reducod to £ pagos, the 0ost reverting to the repular ordimary bude
4 gote "lead” has & eirsulation of 32,000 whish insludess

YWy

MR

Arohitestse o ¢ ¢ ¢ 0 2 6 0 00 0 0 o o 20,000 [‘
Agrisulturul sagineers aad

SOUntY ALUNLS 0 ¢+ 0 0o 0 2 0 0 v 0 e &,00
Building suporintendsmts. o ¢ s 0 0 o ¢ $00
Gonorl oontractors ¢ o o ¢ s 0o 00 0 ¢ 1,300
Falntors and 4esorators ¢ ¢ e o 0 s o s 4,000
Educational instituticas and

1brarics ¢ ¢ 0 e s 60 s 0 0 0 e s 0 a0
Boveirg outhoritios ¢ ¢ ¢« ¢ s .6 s o o o 228
ln.borumhﬁeu.ﬂo.o.oo-.. 200
Mricipal offfclals ¢ ¢ o 6 00 0 0 0 @ 1,400
Realtorse s s ¢ e s s s s 0 s o v oo 1,350
s00llanecus o c 00 o o000 co e 8,178

Approximtely 80 per eent of the spaes im sach 1R page issuo wes devotod
to white lead publioity material, 50 per cent wnder the present § pape

policy.

Over 2,000 persomal letters have beem writtea bty the Assoslatiom
apswerirg requests stimulated by the swcpaign. The vest majority of these
represcnt detalled snswers to & wide variety of questions concerning pelnt
and palnting not oovered ty the informtion contaimed ia our dlue booklet.

Promotion of prorram to rvely-aixed saint maoufecturers has doea
handled wmeovasfully under the losdership of Kr. Peters.

The staff of the Asscelation Jas Zoen enlarged and organised teo
handlc the advertising program

Sorollary Aotivitice Originally
el Inads add ryrsgumgls

1¢ Pramction of propran %0 mastor painters cad wnlons,
We Lo Prusce cmplaysd $a 1640.

s rromction of progran ¢ ecmtrestors cad Yuilders.
Through Assoeistion perecmmel and publieity,

3 Bxtenstion work with lumber industry.
lamder Froductesdotter PMuimt Conpa
(ese Crivenfisld report atteched)



Fape &

- 4o Duvelopment of Para Progrem.

Lumder Producte-Better Peimt Cempal
(o0e Critchfisld report attached

S Mortgage and institutional markets,
Through Assccistion personnel med pedlieity.

6. Contacts with mzioipalities, states and sowmtiss.
A3 an integral part of the Lumber Preduste-
Better Faint Campaign, Deldoa B¢ Brown hee
contacted stats, oounty eand munisipsl exeew~
tives as wll as ths malntenance departmssts
of independent institutions, schools, etes
4 total of 427 calls have boen made to date.
Of this mmber, 300 were made on state, sowmty
and municipal sxeoutives, the roumaindsr soe=
corned miscollanecus institwtions. This proe
grea has beon conducted in the following states

Cannectiout Masseohusetts Ohio

Delmware Dlahignn Nmaylvania
Illinois Xinnescts Rhode Islznd
Indiaca Misoours South Caroline
Kentueky B Jersey Virginia
Keine Sow York Weet Virginia
¥arylend Borth Carcline Wiseonsin

Mriodiocel remilts of this activity have bLoen re=

ported in full in cur rogular progrees reports.
T+ Coordinction of Asscoiction aotivities with thoss of
mmber oompanies.
Use of logotypo by ¥ationsl lead Campay and

Zaglo-Pleher Sales Company iz some of thoir
advertisomoats.

Serpllary Activities Originally
freeoeed byt Elinilatsd Deosuse
la Prasotion of prograa te paint distritutor and desler
organisatiomse
2, Contacts with Better Jusiness Jurvave.
3. S1ide Pidme '
4. Booxlet "Bow %o Plak a Minter,*
8, Bpeaker's lamal,

-
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PADNY COLPAYIES MANUZACTURING 100 PER CZN?
WHITE LEAD FREPARED PATNY

frde v

g ®8  Yincaren A Baley, lne,
: ¥.d.Cor. 80th & Thompson Bts.
Muileadelphia, Pu,
* Bastern Fower Painmt Ooe
380 Chandler 8t.
Vorcester, lass.
] Cookxer Glass & Muint Ufg. Cop )
3 : 1484 $0. festern Ave. .
Chicego, Il
E Koy Paint Froduets Cos
j - 24 State NMreet
York, Pa.

John R. lscOregor Lead Co.
4520 West 15th 8t.
Chiocago, Ille

Natiooal Leed Company

111 3roadway
Youw York, N.To

*¢  Naticmal-Boston leed Cos
800 Albany 3t.
Boston, Masss

Ge Fu Yomit: & 30m
Batehinson, Mimn,

»¢  Patek 3rothers, 1lne.
218-228 Sorth Vater M.
L4 lwaukes, Wise

helan=Faust Paint Cos
§32 Loughborough Ave.
9te Louls, lioe

Sanpeon Paint & Color Ces
Rickmond, Ve

Geos Ds Tetlwrill & Coo
115 Arch S5t.
Miladelphis, P,

o0 lMalden Maint Cos
Ualden, Lass,

Ao Wilhela Co, (Division of Tuctom load Coo)
fisading, A

Port Roofing Ffroducts Coe
Chisago, 111,

Passcnno-Bateheon Coo
9608 ¥eeoh Ave.

Gleveland, Ohie ** Mado pure white lead

int before Campalp
r:cmd.

Laan o ad ol
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Yhite Lead Promction Carmpalpn

EXHIBIT "3°

PCBLICITY ARTICIRS

Proan knm s

Prom feptener 1, 1539 to Septesber 30, 19841, the follawing articles an
white lead prepared by or through the iead Industries Asscsistion have appeared is
oonsumer and trade publications,

IJAL DR
Agrioultural leaders' Digest
L} - L]
[ ] .. [ ]
] ] [ ]
* . L]

The Amsrisan City
dmericsa Builder

™he Aoorican Saw

Aseriosan Paintor & Decorstor
The Deacon

California Higlwoys &
Peblie Jorks

Compressed Alr

PMold & Stroam
The Plorists' Exchange

Plowor Orower

The Higtway iiagasine
Bouse Beautiful
India Rudbdor Works
kansos Parmer

The WMarine Jourmal

Marine Jews

..

Miseloaippl Valley Lumberman

1SSUE
Feb. 1540
Yay, 1540

Sept. 1939
Larch,1941

Sopt. 1839
Jan. 1540
July,1939
Sopt. 1941

Sopte , 141
Apri) 15,1940

Aril, 1840
Dese , 1839

Yoy, 1940
Jane13,1M40

Yareh,1940
Pob. 1940
Juno , 1941
Deo. 1939
July 12,1941
Jan. 15,1940
Pod. , 1940
April 1940
Cote §,1539
Jan.24,1940

CIRCULATICN

23,643
24,000

16,000

1,900,000

17,000

29 o2

286,000
9,643

89,487
(9c,000 &

ARTICLE

®Ths Question: Eow Well Does
the Paint ‘Tear?®
® t3gve Limber Tith Faim?
Canpaign in Jowm®
*Your douey's Worth in Paint®
White lead as Pire-Retardant
Nint®
"Para Palnts Should
the Correet Vehiole"
*Puint and Matntenance in
City Departmonts®
"Stapford's Doudle Lifetims
h'o (u m)
Release on gorwrel painting
data cntitled, "Do You Fant
to Repaint Your Eouse?®
"Test for Purity of White
lead®
“Their Kases Uay be Punny
it Thelr Jods are ERot"
*Painting Prodlens Iovolved
in alntonance of bay
8ridpe”
¥o mca0 (industrial notes
eclumns)
"Tar ¥ow Sprirg Clothing”®
*Paizt, Putty and the
Grocthouse”
"In the Little Oreonhouse”
“Painting lotal Markcrs and

3,100 $pocial Structures"

Spuniah)
260,000

3,15
118,000
1,80
1,370
3,800
1,800

1,00

*Brush up on Your Puinting®
(1n part)

*Quick=Drying Rod load Paint®

®"load, the Proeious liotcl®

*Tho Bow Montuekot Can Stand

tho OGaff"®

*Thoir Mamos May Bo Punry

Dyt Their Jobe Are Bot®

(13ghtanips)

®ts Oot Topethor Agnin®

"Whits Load end the lambder

Doalor®

*Exhidit Emphasises Faint

nyuni ord luador Yersae

tility
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White Lead Promcticen Cnpdn

_’; Frocress Report
EXzIsry %°
SAJAZITE _IE;U_!_ CIRCTLATION APT ICLE
Miselssippl Valley Lunbermen Jan. 15,1841 1,800 *Paint a8 Later are Sales
. Jan. 16,1941 1,000 ﬂ‘;ﬁ:ﬂo Conditioes Canse

Paint Pellures®

. Ang. 15,1941 1,800 ®Prioritiss Will Not Affeet
Essential Ingrediente Dsed
Iz Making Puint®
The Bation's Agrisulture Yay, 1940 433,000 *Clecnizg Up the Paing
Pages 7,8,9 Situation® .
The Bow EZngland Zomestead Jar. 27,1640 110,000 *Tinted to Taste®
The Painter and Decorator Ootober,15@9 20,000 “Chalking not a Paint Panlit”
. e e . Bove 1939 b "{1dew and Dissolorstion®
. . » . Deo. 1939 . "Olossy Finishes®
. . . . Jaz. 1940 . ®About Taoky Paimt®
. . » . Pod. 1540 . "oisture and Puint Pailures®
" . . . Mar. 1940 . "Paint Stylicg oa Shingles®
. . . . Uay, 1940 . . ®Some Paint Tips for Puister
. . . . . .m Customer”® .
June 1940 Fainting the Selt Sees
. . . . July,1540 . *Linseed oab{'
. . . . July,1940 . *Aimt Protection for Metal®
. . * . e 1940 . “Painting Swimaing Pools®
. e . . Sept. 1940 . "leed, the Versatile®
* . v . Sept. 1540 . 'hn} Ninting with Sten=
«ls
. . . . Oots ,1540 . ®About Putty®
. . . . Oot. 1540 b 'Cun:tm Pinish with White
Lead
. . . . Bove , 1560 . “Mint Styling an Chimneys®
. . . . Rov, , 1960 . "Winter Palnting is Praotical®
. . . . Dec. ,1940 . *Muraing Off Paiot Pilme®
. . . . Des. 1940 . “Puinting Radistors & Pipes®
. . . . Jan. 1941 . *Painting Oreenhouses"
. . ° . Jan, 1541 . "Decorution with Plasties”
. - . . Jan, 1541 . ®Painting 1z Cold leather®
. . . . Bar.,1941 . *The Use of Straight Coler
Paint®
. . ® o dare 1941 . YAbout Driere®
» . e o Apre 1941 hd “Creating & Loire Rffees
vith Paimt®
e . . . Apr. 1941 * “Mainting Astertos Ruingles®
. . e * Xay, 1941 . "To Minmt mmings®
° . . . tay, 1941 . ®Testing for Pure Lead”
. . . . June 1941 . “Formilas for Bost Painting®
. . . . June , 1541 e *Chalking of Paint Proves
Ite Yerit"
* v . . July,1941 . */aint Myling en Briek®
* . . . July,1941 . *Fire-Retardant Puint®
. . . . July,1m1 e *Minting Coaporition
laterials®
. . * v July, 1l . ®minting Over Ftaised
shingles®
. . . . huge 1M1 . *Painting in Bot Weather?
. . ’ . Aage 1941 e *Proper Xaills are Iapertamt
to the Ininter’
Gk g A e o P Coct o g — -
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ohite Leed Promotion Canpaipgn

P’!‘OEII Report
L )
XTETBIT "3°
AP
Yo e ISSUR CIRCULAL ICH ARZICLE
The Muinter & Desorator ugs , 1941 20,000 *Some Cn:n of Migh
Failures
The Pemnsylvaria Parmer April 20,1940 181,000 “’he Kagie of Paimt® -
Audlie Torks Nov. 1539 10,381 .'hn.n and the Naistweanee
las : :
Refrigersting Engineering  Des, 1939 2,82 *Developmerts (n Red Lead
and Thite Lead Painte”
Soientific American Jan. 1540 46,333 *Improved Mhite lead®
The Southarn Lumberman Peb. 1,194 3,000 “Puints for rrofit®
Sueeessful Farmizg July, 1939 1,280,000  “"suint® (in part)
T e —yey
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4 g PINAR AL KERORY b
FEITR LEAD PROSTICN PROOPAM
4 January 1 to Septewber 30, 1M41
4 . 4
Balanos, Jarmary 1, 1M1 $ .12 ;
Recoipts; . i
Sudsoriptions Assessed
xd Recelved $212,034.00
Sale of Automodile 42538
Reimdursensszt for Primting
expenses inocurred in 1940 197.71 $212 687.% j
$213,610,18 §
Disbursesentas b
Pent and Lisht : ] 815,00
Purniture, Pixtures and Equipseut 73.98
Salaries 4,439.64
Traveling Expenses 302.69
Intertaimment and Lumohecns 36.23
Cffice Jupplies 188,98
Lisoellanecus 68,41
Printing 1,072.98
Beiling 6.5
Ililustrations 1.6
Mrertising Spase $171,036. 44
levs: Disocount 2,818.49 188,219.98
Pudlieity 3,881.00
Produstion 11,928,684
TOTAL DISKRSZMENTS $191,608.58
Balanse, Septeader 30, 1941 21,811,.63
$213,610.18
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White lesd Promotiem

Progrea Umtes
Ostodber 20, 1041

WEITE LOAD PRGUOTICE PROGRAN
ESTIVATZD RIPENDITICES, 1841
Avtual Rotimated
xpeniitures Rxpenditures
Jun. } to Sept, 30 Jan, 1 30 Des, 81
Rent and Ligt ’ 0.0 $ 1,0m0.00
Parciture, Pixtures and Bquipwent 3.9 ” 10000
Salaries 4,830, 84 4 000,00
Traveling Rxpenses 302,69 800, 00
Entertainment and luncheons 8.3 102,00
Office Bupplies . 188,83 200,00
Misoellaneouo és. 42 100.00
Printing 1,572.98 1,875,00
dailing sW. 9 $00. 00
Illustrations s1.58 78.00
Spase 168,219.9% 190, 800,00
Ablfeity 3,361.40 4,200.00
Production 11,528,854 12,100.00
$191,098. 58 $207,530.00
Balanes, Jan. 1,7 1941 $ a2 .

Sbsoription, 1941 212,034.00

Other Reoceipte, 1941 823,08

$213,510.18

Zstimated Rxpenditures, 1941 2)7,830.00

Estisated Balance, Des.31,1041 $ 5,9%,.10
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In the Spring of 1939 the Le~d Industriss Associntion began ra
tising camprign in the intorest of wbite 1¢°d in point. Por 8 peried
groat sany years the coususpiios of mhite lend in print ws shoving
tendancy. This apylisd 0 icrd 4n oll as wll a3 dry shite lead vsd
xixed prict mapufecturers. Over o corresponding Deriod of y.ars the volume
of ri~dy alxed orinmts was steadily incriasing. The futur. of white leod in
peint »ve » s~tt.r of Coamon coutern to white le:d producers And o the lead
-mut o seeliting int.rests of the country. Maits 1und had slveys Yess 8
very Lorge ~nd Laportant consumir of pig lend 2nd this partiauyer aarkit e8s
of importance to thi aining rad smlticg int.rests na well, brotuse Aerd sold
for use in shits lond, stoyed permenently sold “nd v not r:turprbis ia scr-p
or oth:r fore,- 23 $s thy ¢s¢ with 80 mORy luvd procucts. During the pnst
two decades considerntls improvement hod taksa slact an thy quality of opoque
plemnts caturing into print mamfacture. This s notilly true of sioc oxide
snd lithopom, la ~dditica to thiu, aivv Slgaeats were developed, principally
z2ong »aich smg titrniun, which xith cxtenders bra becone = wry large oo ine
porteat fsctor in re~dy mixed print e~mufrcture, Botwithstanding thesc deo~-

v lopsiats, the public and master sod Jourmyown printers bhevd ~lways hed 4
Yoy bigh rig~rd for rnd cunceptisn of, thy wlue of whity lead 15 > print
pignint. The bnttle for Jzod this situsti-a hed Bion evrried cn

#sles prowotion cffort, publicity »nc advertioing by « £.u of the shity lead
producing coeprndus exclusivily. Their combinoed offort in this éimcticn wes
but a viry 3011 fyactisn of the sizil T enctimd effort ~f the realy tixad
print industry. It wes the feeling of the 1oad industry o 1938 that unlose
eo-ttning mere dom to ot lesst wrreet th: rete of dowmrrd tundeacy a8 f-r 28
white load wrs chaceroud, 1ts shole futurs ia thr pint induetry wuld become
seri waly, if n.t prravpsntly, jeopardisud, Although whits lsad a2 3 paint
ingredicnt s~ hiphly w=lued by the putlic 2t lerpe, therc sl » mamber £
factors, purfectiy understandabdis, woriing agoinst it,

In the first plrces The public tosk wery 1ittle intzreet 43 the
ingredicnts ¢ ntrined in » €18 of ready mixed orint. Reody nixed points were
80ld 1argely by the reput~ticn cf the house orking it, and this wes backed by
sxtancive nationnl pdwvertising cnnpoigns, whire thy furce of the advertising
wes thruwn behind cert-in brond macs and well-known print mmufecturing
emu”n

Ia the pecond pleces  The nnttcr of conviaiencs hes bees *a -ther
vit lly imprrtomt foctor working ngninst whits ie%d, Waile Jjeod w.s availinble
to the public in only teu formet elther dry white 1esd = n compcount part of
3 mixed 7230t in which the ublic t5.% 14tile fntireoty ~r Sa the form of
1e-6 in 5il,~ » seai-finished product ahich thy public gimertlly cruad n. ¢
¢ .uvenlcntly vee end npply. Lesd in ~il Decame Largsay thoref re, - product
for Whe skilicd printer and ertissn. It ws B0t ¢ product that ¢ouid © wpete
L3 any grest @atent for the consuser oorket, with the reely t. ves finished
praJuct offursd by the rendy sixec o $at induatry,

Ia the talnd place:r Ry nlaed palats arv 3.14 U7 e uiiimatle
€ Asael by Wriae sarketing sguncize such as § brrs, mint derlers, hardenrs
st.res, drug stires, dop rincat et Tis, *né vl ve wtlats, 8 that it is
P asille L. buy reedy nixed painte 1o prclicaluy swery ¢ .esmnity I Ut United
tetes. The wargin of prafit accruing L. sll of thasa varl ve marksting
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eysnci.s of the reedy Jixed paint industry was viry much greater than the
b:rrln of ar.fit accrulag W thom thrsugh the handling of leod in "1l. It is
perfectly prtursl thercfore, that this sxtensive and inportant rarketing setsp
sn-uld bs favorable tc prepared paints se ageinst lead in c<il,

It wes cpprecinted in starting this adviertising caspeign that it w.uld
£yt by °m eapy Whing to succesafully conbat all ~f thess vorius f-ycee i my
sh rt perdad f tine; por wes 1t expectad that ory cuaparative aovertising caa-
poign couil saidenly changs this fundarental trend. It w38 decided tu be warth
while 1o Acky A #tlekpt 9 imarove the positicn f whita lexd thrugh & 00
opcrative adv.rtizing end putlicity caspaipd spinsared bty the Lead Industries
Askocisting, and finrnci~lly supported by the mining, smwelting And sthiits leed
intcrscts of the industry, It sas the conscnsus =f upinfon thet at least 8
three yoar campoign should be imugurated, as it sas oot belicved thet 2 com-
pALEe 5f & ahorter 14fs ecuid presibly have any «ffsct upin s mjor traad
which wis taking place. Subecripticns tO this cempeign have beeld received
during the past three yzsrs es fcllowst

1939 - $234,999.00
190 - 235,246.00
1941 -

'Mooou;ooo' m.m.m

Tha distursements of thess smcunts sach year, havs been allocated in accordance
with the joint recomwendatic-ns 5f the Mvisory end Advertising Committees, and
tha sdvertiasing agency.

Before the camnenceatnt of the cimpaign 1tself, 8 ccamittee consisting
of representetives of nserly all of the subscriling mesders t> the ceopaign,
Bade an Lnvectigatiun of advertising cpencies, and as 3 recult there.f, es-
ployed Arthur Kudner, Inc., 630 Fifth Averus, New York City, s sdvertising
counsel and agency for this wcrk. Befors ary sdvertisessnts were prepared or
written, Arthur Kudner, Inc. made an investigati:n cf the whole white lead git-
waticn amd rencered 8 WHlurinous report which wes csrefully studied and finally
approved and sdepted. This report, after reviewing axisting conditi~as in the
wiite lead nnd print Sndustriss, outlined a copstructive progrea sith definite
otjsctives. As far os our soney would permit, necrly sll of the steps outlined
in the prograa beve been cerried on. It is prcper gt this time that we should
Feview what bas ‘sken place, and the accomplistoents of tals c-operative cffart.
These are et firth bcfo-, not necessarily in the order of importance, tut as
8 resuse of achisvements which my fairly be attributed to this caspaign,

1. White lead peints reedy to apply are now being marksted by a nusber
of resdy oixed pafint sanufscturers. The Secretary's feport givis o 1ist of the
known a-nufaclurers wh, hase meds such o paint aveilable to the publie, Thers
sre uwnd ubtedly many Jthers, doing the sase thing, nct at present knoen to yobr
Cummitier., In additivn to these resdy mixed paint sanufacturers, the largest
shite lead producer has, during the pest yeer, brought out prepared white
Isad palnt which 88 now being natinally advertised and distributed. In thie
comnection the written comsrnt of ont well-knomn paint mnufactursr ia the
Middle West, who added & 15ne of purs white 1esd paints to their long satablished
ready mixed paint lins, i3 of intereaty *la regard to the lead injustrise
campnign, it 19 our opinisn that the campaign hse Lewn very belpful ia promcting
the sale of white lead paint, It may interest you to knuw that our ;liomge

of 1iquid white lead paint om white and tints, now squels of excesds our gallonage

on any of our thres other types of sxterior psint. This, in spite of the shcrt
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color line and reducsd nuaber »f sises in which the psint is ecked. This line
7 liguid white lead peint hrs given us no troudle whatever and wy hove not re-
f colived oy complaints fran users. Tbe sales cre stesdily growiag.®

The President of another Mid-Bestyrn Pendy xixed paist samufscturing
conpiny writes: "The advertising th-t lend industrics are doing 1 inquestion-
, abtly bringing sbuut cn increased lead conscicusnies in the minds of the Cod~
1 suasTs, That's xy spinion and reflscts the thoughts of others with whoa I heve
t talked sithin our orgonitation. The sdverticing y-u havs besa cerrying om fer
: the prat tes ysars, has proven very Belpful, and [ as surs has been reepcasshle
fur issreazing our goilonage on our ready mixsd leod and oil prints,.®

Por the first tise in ths histcry of wbite lead, s finished produst of
white lead 5°int c3 such, b8 been mde cvsiiable to the Amaricea publis. Oatil
trhis wos eccomplished §t wna difficuit t do such mare thas to sell the white
lend ide anc to fortify the fav:rnble position whiich shits lead bes slways cc-
cupled in public consciovsnsss as 8 paint pignent. In csusing sevarsl reedy
xixed psint samufactur.rs, and st lesast one large wiite lead producer t- moke
wt:its Jend paint svriiable tc the public, the campaign bas alresdy nchieved cne
of its major chjectives.

2., In whits load peint ready t: epply, the Jobber, the paint stceres and
retzilers guneraliy, have the sese margia -f profit 4n this white lead paint sa
sxists in th: groercl line cf prepered prints. Cotsequantly, the pr.fit fact:p
] t. the marketing agenciss which hop largely wirked arninst shite lewd 1n the
; pest, 83 lcng.r {8 o discriainytiry influence. Because whitc lesd peint now
proviies thy srrieting apinciss with ¢ margin of pr-fit, these shite leel peints
are being praincntly displayed in thousemis >f ritail print st.res thrugh.ut
the country; shireas lecd pacts 1o scst cuses, hes been relrgated t. inconsple-
u>us places in dealerts stocks. Ia otasr words, shite lend brs been U ken from
the busemat *rd pleced in front windoss cf paint stores, .

3, An incrensing ouaber of stotis have initisted formuls labeling lawe
requiring o print manufacturer ¢, putlish W the 15l (f his point ¢ ntriner,
the oovlysis end ingTediunts of toe S int, The Natl ool F.int, Varnish & Locquer
Ass ci~ti.p At thiir anyual conventi o in Ciicepo 1n 1979 adopted r resrlutice
fav.rable t- forasula lsbeling >a 11) packagss. There are s.me indicati-ns that
f nuaber of pcint menufactur:rs ers making mors of & featurs of thy laad conteat
L€ thcly orints than sas the cras prior to the initiati-n uf this cuaeign.
K.tatle amngst theus {3 the crse ~f 8.ors Rocbuck & Co, wh: play up primioently
in their mail >rder catalsgs, the high lead cuntent . their mixed paints. Pricr
ts the tnitistisn of this eexmpaign whits lead came in f:r specific nttack in the
advirtising ond litiraturs .f sary piirt sanufectur.re. The Leed Industries
Assuciatin bes in 1ts files, ample evidunce >f public ~ttacks .n shits lerg by ‘
nati.pally known pnint samufacturers. Bhile thess have n.t cocsvd entirely, 4t ;
15 1ntercating to cbserve thot 3 st f thess hove consed, and y ur c.anities has !
been #bls to inluce severtl larpe p~int maufocturers of ntd mal reputs,
withirew ard cense 51l detrimeatal sttacks =f this kind, This »rk and offart
.o the part . y.ur Ass.ciotion is iapartrat and vital o the future welfare

J lerd An p‘o‘.‘o

In the mrtter of the sttitude of the re~dy nixed print industry, it
$s plersing tu obacrve thet tht camprign bes been ¢ nLucted Ln such 3 arnner A8
3 have Ar uscC comparatively 1ittle antag nisa /r ~tiecti.n from the rendy
aixed > int Lndustry. 1t hoe buen & dellcete situsiion ¢ bondie becrves U
ready rixed print ooanufacturer s & cust car of B.et .f us for wur pigmenis,
N-ny of our vrly fesrs in thls conasction, have n L been realised,
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4. This camprign has alresdy cdns wuch t> strengthes the confidence of
the public and painters in white lend. They have almeys thrurht well of white
lesad, but ws weres doing 1ittle ¢ strengthen taum in thelr idess. Our btroad ad-
vertising, plta arking white lesc paints aveiiable ti ths publie, has injected
aww spirit and 1ifc Wt: »ur products that is being felt and recogaised by the
Mblic, the patnters and ths ;aint industiry gessrully,

4 5.‘ This cocperative effort bes for the first tims beoupght together all
1 sgencies »f our o industry o fizht se 8 big tens for the position of white
p lcad. Our respective s-iess forces, saployses gecerelly, sad stockhalders yep~

1 ressnt & combined fcrog whoss influencs $8 being incrsaaingly felt in cn‘thc
s market for our owa poods, !

6. While master ~nd journeymea printers have slwyr besa an mmsellent
sarict for shits leai, axd inclined favirsbly t» ite uss, there is evwry evidence
thet orepered paints Of lower laxd content bave Desn steedily increwsiag thedir
sales in this fleld. This branch of the paimt industry wields s considersble
1afivence vith the Lome svner,- the ultimate crnsuser. Therefors, the reactioa
of this group 1o the wbite Llead coxpaign 18 of especial interest.

The Painting 2nd Decorsting Contrectars of Aserics under date of

July 25, 1909 wrote kr, Clint~a H, Crane as follows: P"At the reqular ald-summer

mteting of the Lkxscutive brard of the Painting snd Decorating C-atracturs nf

j America, held at the Rlakes By The Lakes Hotel, Alexandria, Minnesots, last wesk,

; crasideratica s given t. the grezt matir~mal advertising procres for the pro-
mtive of the Ehite Lead Industry belng carried forw-rd by the Lead Industries

] Ass ciation, ord [ was instructed t- express Afficizlly ¢y you the rporeciatioe

of ‘ur matisonl crganisatia for the helpful cocperstisa of yur oaticmal campuign.

; Thot ainer, saelter, refiner and minufncturer ~f lead shwuid cosbine offcrts

: L. spenser 8 notd newids sdvertising csspeign fo the nstl -2l mwmgstines s

the market for and furtber the usc >f shite lend is indeed most gratifying to the
gpplic=ti-a branch of the industry, es Ipreseanted by the P-inting end Decureting
C.atret:rs £ America. Ar-ng e millions ahs will raguisTtly rwdd y.Ur scssifes,
we feel that malis will bs stimulated. Ko welcime yuur publicity o8 dnes evvry
printing ¢ .atractor who prides hinself in quality sorkmnship and sb. bas st heart
the welfare of bis industry,

Y“L" i s

Your published advsrtiscments 2cve bven referred to vur Trads Relatioos
Comeittes f.r stxty, It will be wir pleasure tc oooparats with y~u in your great
Jblicity ccapaign ia every mrancr ;ossible.

e trust thet the results of your urom ticas]l progras will prove so esimestly
satisfectory as 0 Justify 1ts continuance psrmanently.

{s4en0d) 0. &. dtuart
Exacutive m.ncl-or

Under drts of August 2, 1939 Mr, L.P, iindelef, Genaral President
of the Brotherhowd of Painters, Decorntors snd Psperhangers of America write
r. T.L. %ormeer ap fulloas: "My c.ntenti-n 15 and slways has been, thet 4f
8 paint Job i»s to be dune patiafect:rily, it must be with lead An nil, ee-
A<3ally 1 1L L8 on We wulallde wbese L o sajosed L. Uhe ever changlng
c .nsitions of the weather, se m.thing Dut shite Jead »ill withatand the elements,
Pero anlly, | wild not Pecotmend anything Lther then white lead f:F sny peinting
’Qboooonotunn-oooom“‘u yr offerts to educate the Minter as well a3 the

m R i b e TR T ey - ?—"Tw;, s
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podliz = to use only first class matarial such ee shite lead ea a1l painting
opsrations will be attended by success, I as,

(siceed) L. P. Lindelel
Consrsl Presidemt
DeLPDLP R

7. Attached hereto are statistics poing beck ¢ 1930, showing the velume
of tusiness in wari s lerd 3irmenta entsering into 2aint, These tables are
troucht up-to-dste 80 &3 o incluie the first eight months of 1%1. There mws,
as will be moted frem these tables, 2 subatantial decline in the amovat of lead
in oll sold in 1%0,- thse second ysar of the crmmimm. Dry lead sales were
Tourhly sbout the sese aa the ,revious year, hoere wos an increase ia 190,
of lexd sulphate and lesded ginc oxice., We were wosdle to fully scoouat for
the drop in lead 12 oil sxles in the yeor 190, 2lthcyih we do know {t ws aa
unsatisfactory year as far as exterisr customer paint sales were Concernsd geo-
srslly. Paint moufscturera resort that inclesent weather in seinting seeasons,
detrisentally sffected their exterior seint sales. This uncrubtedly would be
sinilsrly felt bty leel in oil sales. In the first ¢i ht months of 1941 there
bhas been 8 splendiu increase in lecd iiment s~les. la fact, svailsble statis-
tics iniicote the following For the first ey ht anths of 1941, 579 peint
magufscturers re sesenting 875 by wolume of the industry, showed a gain over
sinil-r el ht sunths of 1940, of 24.35. During this sane Deriod of time the
lend pigments statistics indicte the followings

Lané in o4l sales gain of - 218
Dry lesd srles b [ 3,
Coudbined dry 1sa3 and lesd ia oil sales ° 42.5%
Lend Sulhate sales . %3
Combined dry lena, lend ia o4l and :

197¢ sulhate soles . 0.8

Tot~1l sales of all lecd ;irnents, L.v. 4y
lsed, 173 in o081, 1erd sulsbete ed
lend sulohats in lerded sine oxide . »n.«

8. Waite 1oz¢ 15 no longer a stepchild, The pudlic, the »inters and the
srecared rint Industry recognisc that ths wesent and fubare of shite leed in
paint 13 daing wetched, Drotected and fostered by » preat fodustry wnrking to-
gether. This three year cespaliyn his been well worth the moncy snc offort it
has cost. Your industry has tilled and fertilizec the eoil of cur futurs potea-
tial arkst 4in 2 panner oy individual cca ARy oFr aroducer ¢wld cusibly do.
The effvctivaness of & €20 trative auvcztising campaign >f & while industry,
sith 1ts droad s peel, 18 vary nuch greater as far ss its influence a the
~tlic §s concerned, than the indivicual brand advertising f nny single sea-
ofectursr. The full force of y.ur industry's advertising has cr-sted s fav.reble
white le~d im resei:n in the ublic that ¢l n-t have Deen ¢one in sny cther
marner. It 1s u) ts each and evary white lead r>iuCer o carry -n end tuild
on the favsreble fundatin Wizt has been 1Al this cam Al n. The mint
dealers ond the public are resdy fur yaur srxducts. In white 18°d you bave the
sAoluct to successfully svercome teu of the greatest hurdles th t ahite leal hos
been up agsinat for yeers, oamsly) cvavenieace and r>fit fcr the ssrketing
apencies of the smcustry.




As Chalrsen of the Advisory Committss, 1 should like to «xxeds
My Jerscoal zpareciation for the oportunity tuat 1 have had, of working
with ell of ths companies involved in this camign, and for the splemdid
coopsrntion which they have all extended during these jast thres years,

B a1l appreciste the fine work which has been dons by the hesde
quarters' staff of the Lead Iniustries Associstion iteelf. This campaigs
has thrown a treseniocus smount of work end detail into this »ffice. IR bas
resulted in voluminous corTes; ndencs shich has been well snd favorsbly haadled
to ths advantape of cur roducts. Their metchifulness ia protecting the goud
pane, re;utation amd intsrest cf shite lead is hijhiy spirecisted ty the satire
industry. The work of the agency, Arthur Kudner, In¢. in banmdling e 21fficult,
delicate advertising ;rcblem, 1o highly walued by all of us who have had the
Meapurs 3f workihy with them these pest three years,

This constitutes xy rejort oa the situation taday. Our xogra faor
the delance of this ysar is all laid out and will be carried ca to completirn,

»

L. V. Peters, Cholreen
Octodber 20, 1941, Mvisaory Committee - WMhite Load Campeign
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; Ip Subcribers 30 Mite lead Advertising Campsign
{
: This is probably the proper time to consider what should be done {
] about the future of this campeign after the expiretion this year, )
k 5 W 4

s we all know, gemerrl conditions have undergone » great change
] since this cocpaign started. A large part of the worid is ot wer, Conditions
ia Wis country are grestly disturbed and ths future aost wncerisin. A short- 3
a4¢ has developed of anny camodities, and industry of the matica is rapidly
beconing geared to wmar offort. °*Business a3 usual® is past. %Ne bave un en-
tirely navw ool different set of factors with shiich to cope. We uniouttedly
face restrictions in the uwse of oany of our products ia the mar future. In
§ the face of all tals, 1t 1s quits obvious th:t ws must Te—etady the situation
1 insofar ss it epplies to this particuiar campeign. Katursliy I have givin con-
sidersble thought to this particular subject, and have come to the concluvsion
that three courses are opes to we:

P

] 1. I3 viee of the changed conditions, to conclude our casprign »ith
4 1ts terainstion this year, We will thea bave cospleted our three ysar prograa
E and 1Inrgcely achiwved the cbjoctives we originelly had in pind, end perzit the
futurs of shite leal in paint o rest with the individurl offort of the white
1 lecd producers,

2. To contite the cozpaign on the tasin of the prescct rote of ex-
penditure, or possibly lerger, but to broaden ths shele carseign 1a the in-
terest of liad generally,- lead products of all kinds, keeping our white leod
caxpaign alive by occani~nal refcrences in the broed cropeiygn o white lead in
paint. To meke such & campalyn favorzble €9 lead procucts of sll kinds, e
sn insuronce far the future. To build up ss foworetle & pudlic cpinisn to leald
s possitle, for use at o tize shen this war is cver and shea thers will te
plinty of lend to sell in the foce of sivere 3nd increased coapstitioa froam
all setals.

N

PN PP

3. To contimue the white lead cczrign for at lesst snother year
but ca 8 grestly restrictod tesis; sors as ¢ skeleton or oken coxpsign, %o 3
kesp Alive the srest slvances vhich we think have besn oale in the last three
yrars. Buch s cezpalpn would ensbtle us ¢t ritein @ skeletzn ~rgenizating to 3
€arry on the isportant daliy scrk in the Le~d Incuctries Asscclatica office, 3
in preparing erticles for, and cuopvrrting with putlications, To errry 2e
such 8 liaitel advirtising camjaign 8s cur Mvirtising Committec feel conld
best do & limitsC Job of this charecter,

The sbove are brisfly thres slternstives frow shich 1 think we bave f
to choose, After mator., careful thoucht snl consilerntion, it 15 the recos-
seriation of your Chnirman that Plsa No. ) 1s the most acvisstle ot the present
tise.

E. ¥, Petare, Chelrmen
Octobar 20, 191, Advisory Crmaittes « Thite Lead Canprign
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Shipwents of Tiite Lesd Pigrenty
Thite [ead-Dry Thite lead in 0§} Pasip lead % Johate  Legded Zn0 ***  TOTAL
Aat. lea! Ca.t S Amt, ferd Cont, 't pxt,  lead Cont,

1930 3,428 27,520 Te,0 $6,40C 1,56 1,395 6,90¢ 131,403
9 31,992 24,620 7,912 " 81,84 9.,/9 1,45 7,428 12,141
1932 20,945 15,768 52,56 37,69 §,22 4,40 5,720 £5,05
1933 25,4 20,23 53,476 3,15 r,283 6,050 9,144 96,237
1934 2,39 17,002 0,587 O, 7,157 5,267 €,200 “,m
1935 28,186 22,603 77,585 55,815 €392 528 11,9c8 125,01
19% N9 xc 91,028 65,09 9,09 6,800 16,204 150,306
1937 32,062 25,687 60,588 48,947 1,187 L2 16,196 - 128,069
1938 29,597 3,690 4,605 53,093 8,17  L,526 15,284 125,942
1939 29,264 2,46 1,942 1,276 5,636 4,130 17,640 124,482 -
190 30,536 4,475 53,765 30,329 6,266 4,55 18,14 108,m %
L‘X;‘S‘Ll ) 34,161 27,329 43,150  30,7€2 6,250 4,572 15,000 9,541

oY .

Adsve fi ures Lave been cbtained frim records of Lead Industries Acenclation ritl. expection of Leaded Zr0,
v ich fi 1 res are frot Pureau of Kines - | inersl Yearbdook.
® Combl. ed reight of dry lead and oil.
*% Be,inning vitl. Parch 1930 slirwents of Bavic Lerd Sul lste sold for renrocesein, in man' facture of otier
neterials, is rot in-luded.
0% Crlculated on the tesie of 07 f to'rl leaded e € ide production,
Lo

e o e -
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; - 7alue of Phite Lead Pignents - TARLE 2. E
1 {AV plant ~ sxzlusive of contaiper)
i __ Byled ladl 01} lesd Suigtate | laaded Zing O ide T k
: Irice per P.ige per ‘rize per Trice ~@! 5
! ke e - —ton —tn A
| AN

! 19,1 €137 57,019,600, 6207 ‘13,390,986, €126 1,208,572, €14 °2,595,000. $24,202. 28, o

190 137 4,104,785, e 10,421,586, (€125 R, 7H. €14 2,075,008, 17,3, 14LC.

1939 X 4,196,462, €205 13,099,450. €128 585,615, o114  1,954,508. 20,633,13).
1 1938 (1 3,680,052, 1% 11,517,656, ¢110 $55,203. €107 1,628,96¢, 17,382,279.

1937 «¢1L0 4,575,337, €190 12,456,39%. €130 9, U  €A04 1,675,3%. 19,492,327
i 1935 ¢12% ‘.Js”"”' arn M,M,GI‘I. €118 “,.2&. C 7 l,m,m. m.m-’m

1935 el  13,4'1,%8 QN 15,957,172, ¢ 96 7,006 €93 1,115,723, 17,262,675,

1934  C12% 2,838,705, (17¢ 10,002,220 (105 &n,om. ¢ ¢ 007,574 14,327,000

1533 (2 2,763,530 an T 372,609. €1 6L ¢ (L 004,704, 12,677,e27. ¢

1932 ¢l7  2,329.(75 an 6,99, e % )M e 51,430 12,322,097,

l“Jl 1l J,CZL,CIJ. €209 U,m,ﬁm 113 W,.mn ¢11% m.m. 19.5‘”,5’).
} 1530 9140 4,772,458 (wrs) 15,504,196 120 1,321,39. 120 gf 7. 22,22¢,051.

Above f{i uree odlained from the Rurcau «f | foes - | inera. Tearbdoak.
*9 Projecte to'al for tre year based on volime for the first € mnt s calecuiated at the 19:0 value. Jwrage actual
velve for 1941 vill undoubtecly be subeta cially Lisi er tien 19,0 aversge walues
*  fepresents LOC of totsl valve

AT RO |
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1930
1931
1932
193
19
1933
19%
1937
1938
1999
%0

10
{1st € sce.)

- oA - Sl

| 348,152,692,
278,254,312,
€2,9%,999.
22,303,093,
276,204,117,
N,277,609,
382,545,599,
402,104,113,
3,209,035
rm,275,938,
95,622,708,
324,209,703,
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;
Twe yeare ago last Yardch the Lead Industriee
Association wdertock & long-renge progrem |
atned t0 shook and reverse the dowwerd
treed of white 1ead sales
=1- 3
1
]
N 2945.04

acieit degiil:
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Tt was reccgnisel st the cutset thet this
would e neither & quick nor am saay Job
for many resscns, but the viedam of the
ocision Teached then oum Do checked fa

aeny waye
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(Chart: lesd tonmage by yeare)

Acoording te the ohart adove, the six lesliag
sourves of volume year after year have aversged
botter than TOL of the total lead Sonmage weed.
Aot 1n this list, vhite lesd bes runkwd sscimd

or third for the past 11 years. Det thies tells
only pert of the story

089319
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The volume of lead weed in storege datteries,
sle covering, Pxildings, smmunitics, red
1sad and litharge {9 dependent slavet entirvely
won sccnamic end industrial factors vhieh om
e 1ittle affected by pramotion or advertis-
ing. If bSatteries are scld, ocadles are laid,
smpition 1s moufactured, duildiage are

Yailt, lesd will Yo weed in them
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Dut white loed 15 1n & &ifferemt position. Ite .
g

ealee bopent 1a part-.-libe everything oleeee .
wpon eooncomie canditions. It over aad Seyond ‘
that, vhenover paint is purchesed, the publie

hes Bwp choiceg---vhite lead or mized paist,
Se)egmanship, edvertising, pramotion are fm-

portant Sstermining factors ia this oampetitive
situstion---end these are things whieh the

Lead Industries Aseccistion sculd ewply
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In sxtensive stadies made at the time the Leed
Dntwstrics program vae lawmched 1t wvas chviows
that the principal resson shite lead ssles had
0 down vas that mized paint sales hed grme
p-—and that xizsd paints were skifting teo
)lﬂho&ct—ﬂhw

«6o
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IS csmmot Ve tee etroagly wphesised -
sty 1s e smpetitive dattle for

available paint dusiness, seversl
poverful adwntagee dave deen workiag
en the nixsd patat side
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Kixsd paint enjoyel the stvestess of

guperior weight cf salesmanshiy. Por
overy ané ssleguan representing white
lead there vare many men selling mixed
yaimt as detter

2N . DA 1,



gEperior prowctiog-—~-with the trade and
phlic. This is true for the atwple

Tessans that the number of nized patnt
STends deing sold fur outombered the
Yrands of Wiits lesd
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x9d L the
Binoce they could de mede from & wide cholee
of pigesnts, a grest mjority of thm vere
ochagper to mke and martet then vhite lesd
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Jmonfectured,” The publie Mes Dem mugt T
threagh nillions of dollare wortd of slver- '

tising for all kinde of prodmots to delieve ‘
thet research, the discovery of nev msterials,
skilful empomding, cen “tsprove e matwre”
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Teople wed $o Yeks their owva Wread, make their
o 00mp, srenX their entceshiles ¥y hend, et
think sothing of firing thetir furneces, Nov they
Dave not only self-starters, Wut salf-1ifting
‘Sope of thelr esmvertilles. They have ofl burnere
ond stoksre. They oem twne Ia their favorite redle
progrems by pushing & dutton---even by remcts eca-
trol. Comvenience has Desn the thame-song of od-
vertising for all kiade of prodwste for s qwarter
of & century---end even the younger generstion of
yrofessional painters had lost interest i niriag
paint---te say nothing of those vho were paisting
their om boses
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This 1s & formidadle list of chetacles.
Many have sootinesd to cperets vith wmn-
hated foroe during the years of the Lesd
Indwetrics progren. Lot us see What the
Angahth-uugumﬁ-

Catgied: B 00 kg
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(bar edort on advertising) R TR UR A S

The total advertising expenditure of the

paint industry in 1939 ceme to more them . ’

$4,500,000,% Against this, the total ad-

vertising of al} vhite lead ceme te )

4339,000.%¢ In other words, the advertis-

ing preseure vas pore than 10 to 1 againet

..

*Induetrial Corp. Reports

Fedoral Trede Commission

SANP.A. for 199 pm:' et
iR - s,
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(bar shart-—4 volme) . S

To look at this in mnother way---the total

unuvnucfmmnuuuxmc&
to $416,000,000,* The Lesd Indastries om-
peign vae aimed againet this ae 8 potential
market (or at 1eest that part vhish repre-

sented exterior peinting). Agsiset tais po-
tentisl market, the Lesd Inlustries Asscels-
tion 1teelf put sdouwt $230,000 per year

PRSI SE TS DT .
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Oue large mmnfustures of nissd Puiste
1s reportel %o beve tavested more fa &
"oolor etyling” bosk ia a singls Yuar
then the total eest of Association ef-
vertisiag

LIA08952
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Granting that the emmples Just gusted
give caly sa apyroxtmate neaswe of the
300 to %o done or the yressures agninet
wg--=1t 18 nevertheless appareat that
20 reasponadle am could expect s apes-
tacular reversal of the trend ia lege

o
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Det 1t s recognized 1a owr arigtsal 4

progrea that edvertising eoxld #o only
part of the job---and that coe of 1te
major stvantages was that 1t would
“opariplug” o long 11st of other astiv-
ities

o AR i



Also---0otmidering tiat a purt of ewr preb- :
1-wmm—u.,m-uu“; “
eod tadwetry norale---advertising, me mstter
bow 1ixited, hed & potential gtretegis atvem-
tage. It registersd at least thet there wnp
gomething to be gald on bebalf of wiite Jead
after yeares of indwtry stlenee—-and tat
20 pecple wio profwed white lesd took pride
2a_teeir yrofuct
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Theoo resulte depend Dot 80 wach wpon the
Yolums of vhite l1ead advertising ae wpon
ite sxistence. And vhen v ecme to -
Praies the results of the progrem in
theee terms, wo 158 such revards ss these:

- ——— e
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Several oompeniss mustered the couruge
$0 introduss a ready-to-use vhite lesd
paint, Jot only bave theyintrodwoed it
=--thay bave found that it oan swooeed.

At best, this can only de said to match

-wbat the resdy-mixed peint pecple vere

alresdy offering, and yet {t worked.
Thts can surely B¢ taXsn as scome evidence
that vhite lead aivertising has degm o
Tegister cn the »udlic iteelf

< e e e Lt m n
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Mized paint masufecturers---<ho three

mmmu&m“m : S

white 1oed---ov shov & shenge of attse
tuds and o villingnees to insrease

their ase of vhite leed pignent wmder
pressure of defense shortages. Jamy

of them definitaly favor the Lesd Indws-
tries cumpaign

These results cannot of courve %
oredited solely to sdvertising. They
bhave ome i good mesgure from the
persornl work of Asesocilation beed-
quarters. DMut again, alvertising
wes the "spariplug”




e -

Over the past w0 and ¢ balf yeare,
hOR-owDer BASIIne have liberully
Teaponided to suggestiions from Ases-
cistion desdquarter+ regarding wiite
lead articles---end Mave oven asked
for artisles resdy-written for publs-
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Partly @us %0 & divest Mt for W . Sl T e
oggort of professiomal peinters and
oontractor-painters incluied in the

advertising, Assoolstion headquarters

2o Yo 8dls ts advence good rela-

ticns vith tiis growp




A growmd evell of white lead taterest hes
Sea set 1n Botica in taportant plaeces af-
fecting the conswming Madite of the next g
gemerstion, Voostiomal scheol tastrecters,
AT C1 lesders and the 11ke heve sagerly
Teceived vhite load promoticoal matertal

and expreseed 3 geouine dssire for more

Hew
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This progrem das besn mpported ¥y e
Joint ecntrivetions of the lseling miaing .
el melting tatereets and the scaverters.
Bov has the ecet scmparsd o anoeal sales?

In many typioal and suoocessful eelling

operaticns, sdvertising duigete rwn frem

25 to 95 of dcllar volwme---in exceptional

oases, not occaparsdls to the preset ocme,

they my ren smch higher

Ty oy A
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Asesrding to 1530 figures, the value 8% the
Plant of the dry 1ead sad lead ia ol shieh
s preduced ia that your mo ,u;oo:,ou.
AQuinst this, Whe tetal Asseelatica Dudget
osnss %o L.4K
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I8 15 woreh while %o point ewt that ia
wdarwiting & major part of the whide.
l1esd esmpaisn She miners and smelters

adopted & tried sad proven method of pro-
motions Many instmess ean be eited
wher ¢ . ufssturers of & rew msterial oo
oemi-finished produst hawe advertised %
premcte its sels in & finished predest
. st de Yy ethers,

Mensl Metal esmes instanmtly te mind, Deller
Yearings, axles, pistca rings eand other
produets used in autoaocdile manufagture
Are separstely adwertised. Osnarsl-Meters

bag ecadusted & separate campeign for Dedy
¥y Msber for mmy years




e

In %he procemt fastanee, & etart has boen
28ds «~ ead there 4re many evidenses Wsd
1t 15 & good ene, Muh remiss %o be

donee leszwihile, this industry, like msay
others, is eonfreated with & petential shorte
qut;rmnh.ho“&.hm
progran, This relses & Daturel questiss

of what & scund future sourse sheuld o
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Gne osurse wuld be %o diseentisne sdver~
tisiag. Mot fow axparimoeed sdwrtisers
=e gocufroated By the sems predlem == ofe
mking tiis desisisn, They inew tias
sarkets are hard to win =< hard to oM
o= but hardest of all o reespture, Se
they are guarding the freashise they Maw,
Ia the esse of Lead Industriee, a éesisim
te quit now would waste the somsstun aad
the investment of the past Shree yearsy
for the pudlie has o shert namry
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A soeend soxree W dd do o coatimne wiite
lead sdvertising ea the same seale a¢ i
the st ~ fostering & frezeidse even
though you eammot ewrrently swpply the
demsnd, This is what many ethers are

dolings It 48 & sound eourve fer the Llead
Industries Assosistion, sines the retis of
sdvertising %o dellar welume 1is alraaly

saall

D e Ak T 2.5 -



A Shird souwrss wuld be %o Wméertaks &
*sustaining eempaign® - ea o redused
budget, If this s done, there is 0
ninimon below whish the Lapressiea
would be ¢ slight as to make the
prograa wasteful,

Ia publication sdvertising -~ for suak
8 Beed a9 yours -~ that ninimm ean be
dofined as anything less than a 13 time
sehedule (or ¢ veek eyele) of os ia

pag
oweh & Joeading pudlication e The
Ssturday Bveaing Foste




A fourth sourse wuld de %0 uwdertake
the sdvertising of lead rether tham
whits lead. %Te do this would be, ia
offost, to stars all over agaia, aben-
doning the momentum sot up by the pest
Shree yoare

i
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A Tifwh souwrse muld be te advertise

lod in terms of its protestion sad
Guredil sty ia swh 2 way that i¢ would

reflost prestige on white lesd, In
sush a saspeiga, hesdlines, major

fllwstrations md 8 good pars of the

taxt would be doveted % lamd,

s

the familiar logotype “you're mooey

shoad shen you paint with white lead®
weuld be retained, and the text would
be pointed wp to white lead ia elesing.

This would be & scund wse of money

T gy
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- Of Shese five seurses, ealy three are e
prastisal, They sree - CoE

(1) Contiame ¢ support white lesd ea
& basls aot less tham that of the puet

three seascms. This will build an ia-
oreasing demmad sgainst the futwre

(2) Centizse & “sustaining eanpaign®
o white load = %s Vo inereased whea
the emswmer market oon aguin de swpplied

(3) Advertise 1ed 1a smeh & vay s %o
belp wiite lead

A i XA AN v



OF these tiree, the ene Whish wo resen
Bd o~ apd the ene whish will yleld the
suwrest and grestest return Lo e, 1, for
the simple ressen that white 1md §s tie
finest produst in its £101d ~~ White Jead
bas a potential marktet which §% has enly
begun to realize ~~ and white loed is the
ene produwet of the lead industry vhieh the
great Anericas publie esa duy sad wee,
The mest velnadble franehise any preduet
oan bave 1s & franchise with the people

o make up the richest mation ia the

world
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