
Rollaway Lint Remover is 
distributed by Apex Products 
Co., 1906 S. Arlington Ave., 
Los Angeles; $2.95 complete; 
replacement roils $1. Though 
showing no resemblance to the 
conventional clothesbrush, the 
Rollaway Lint Remover does 
an excellent job of removing 
lint and other surface dirt from 
clothing, upholstery, and even 
smooth surfaces such as desks 
and counter tops. This lint 
remover is apparently meant 
primarily for use by tailors or 
cleaners who have the problem 
of completely eliminating lint 
from goods about to be de­
livered, especially when the gar­
ments are of certain grades and 
textures on which lint or dust 
may be very conspicuous. It 
consists of a simple wooden 
roller about 4 inches long around 
wK \is wound a considerable 
len^-d of a 4-in. wide tacky 
paper tape, like masking tape 
This is wound on in many lay-
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ers with its sticky side out. 
The tape and its roller are 
mounted on a steel rod bent to 
suitable shape, with an attached 
wooden handle so that the de­
vice can be used to remove lint 
by simply rolling it over the 
dusty surface. Linty materials, 
of course, are picked up and 
adhere to the sticky surface of 
the tape. When the roller has 
become coated with lint, the 
surface can be cleaned and re­
newed by wiping off with a 
clean soft rag saturated with 
a little household cleaning sol­
vent (of the non-flammable 
type, of course—and do not 
breathe the fumes, which are 
always poisonous). This proc­
ess has its limitations, since the 
surface of the tape loses sticki­
ness with this treatment, but

, . . • rr»HIS section aims to give critical con
when one layer has lost its use. I est Qf opinion from a wide range c
fulness, it can be peeled off, ; reviews, including the motion pict
leaving a new layer of sticky ^s, leading newspapers ahd magazine^

surface beneath. The price o{ Afferent periodicals m all. The 
this cleaner ($2.95) is high, but Lings which follow thus “° ^as 
does not seem exorbitant when judgment of a single person, 
compared with the relatively analysis of critics reviews, 
ineffective Electro-Static cleaner _nlirces 0f the reviews are:
which was listed for $1.69, plus «
postage, m the 1946-47 Fall 
and Winter Montgomery Ward
catalog and has been widely {u 0f women s ciubs. the Aoe 
promoted in department-store the title of the \
advertising for many months. : The figures pre .-cs w)10 have be 
(Ordinary clothesbrushes at dicate the e( mltlended), B (inter 
$1.25 to $2.25 would probably “fc ^t ^commended). . ^
have a much longer life than! suitability is indicated bylonger
the Rollaway and do remove 
some sub-surface as well as 
surface dirt from clothing but, 
of course, do not pick up and 
hold fine loose dirt and lint.)

The directions advise put­
ting a short length of string 
under the edge of the tape to 
facilitate the peeling process. 
The string should be fairly 
strong but of small diameter.
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adults, “Y” for young people (14-18), 
children, at the end of each line. 

Descriptive abbreviations are as follow

»dv—adventure 
, fog—biographyo—in color (Technicolor, Cinecolor, 

or Magnacoior) 
car—cartoon 

. com—comedyfry-—crime and capture of criminals 
doc—documentary 
dr—drama

hist—founded on hist 
me!—melodrama 
mus—musical 
mys—mystery . 
nor—dramatization o. 
rom—-romance 
soc—social-problem a 
f rat>—travelogue 
war—dealing with the 

in wartime
trrs—-western
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Month and Page 
-thritis, not cured by having 
teeth pulled.............................................. Feb., 4

itteries, storage, care............................Jan., 4
■ •ttery chargers, automohllet. . Jan., 12-15 
ef, frozen, flavor deterioration
n long storage........................  Jan., 3
aocular (Trojan)t.........................Feb.. 16-17
mkets, warmth......................................Jan., 4
mkets and a comforter,
lectricaUy heated+........................ Feb., 8-11
ttle opener (Cap-Off)f................ ..Feb., 29

Bulletins and correspondence,
lelays necessary at times................ Jan., 17
meras folding hand.
nd stereof......................................Feb., 14-15
meras, foreign, production... .Jan., 29-30

Cameras, motion picture,
government surplus............................Feb., 29

Candy and cookies, condemned
government surplus........................ Jan., 3-4

Canned fruits and vegetables,
expected price reduction............. Feb., 4, 29

Car sales, used.......................................... Jan., 4
Cheese spreads, some misleadingly

labeled..................................,................. Feb., 4
Children, poor food habits..................... Jan., 4
Cleaner, floor (Bruce)t...........................Jan., 30
Cleaner, furniture (Ultra Gloss)!.......Feb., 7
Cleaner, paint brush (Prestorer)t.. .Feb., 30 
Commodities scarce, legislation

oversupplied...........................................Feb., 25
Corrections and emendations'!........... Jan., 22
Cream, whipped, substitute 

(Whip Topping)t....................................Jan., 4

Editorial.................................each issue, page 2
Egg beater, **one-hand”t.................. Feb., 18

Fire extinguishers—lit.....................Jan., 18-21
Fluorescent lamps................................Feb., 5-7
Fluorescent lighting, effect often

not flattering........................................... Jan., 3
Fountain penst................................... Feb., 17-18
Furs, luxury, drop in prir* .................. Jan., 4

Killing germs with lampst..............Feb., 19-24

Motion pictures!.....................  each issue
Motor oils, winter!............................ Jan., 24-25

Nall polish advertisement, 
l>ura-Gloss, misleading.......................Feb., 3

OH burners. Increased use.....................Jan.,

Paint, exterior house, scarcity... Jan., 4, 29
Pepper, increased price.................... Feb., 3-4
Phonograph pickups!.................................Jan., 23
Phonograph recordst.......................each issue

Radio receiver for the deafened!. .. .Jan., 26 
Radio-phonograph combination!. . .Jan., 25 
Radio-phonogrophs, high-fidelity,

high-priced ..........................................Feb.. 26
Radios, table-models, plentiful............Feb., 3
Room-heaters, electric....................... Jan., 5-8

Scale, household
(Maid of Honor)!..........................Feb., 29-30

Soap, homemade..............................Feb., 13-14
Soaps, laundry!................................ Jan., 15-17
Socks, men’s!.......................................Jan., 9-11
Surplus commodities,

stocks piling up.........................................Feb., 4

Tire and tube, new!.................................... Feb., 13

VI amin deficiencies, often
difficult to identify.................................. Feb.. 4

Washing machine, automatic,
preliminary report (Launderatl)f.. Feb., W

!indlcatee that listings of names or brand* 
are included.

Abie’s Irish Rose......................
Accomplice...............................
Affairs of Geraldine..................
Alias Mr. Twilight...................
Angel on My Shoulder.............
Appassionata............................

Bachelor’s Daughters, The.....
Bamboo Blonde, The............mu
Beast with Five Fingers, The..
Beauty and the Bandit.............
Bedelia......................................
Below the Deadline..................
Best Years of Our Lives, The...

i Betty Co-ed..............................
! Beware.......................................
1 Big Sleep, The..........................
! Black Angel..............................
5 Black Beauty.........................
5 Blonde for a Day...... ..............
5 Blondie Knows Best.................
3 Blondie’s Big Moment............
4 Blue Skies..............................
5 Boston Blackie and the Law...
3 Bowery Bombshell...................
2 Bridge of Sighs.......................
— Brief Encounter......................
3 Bringing Up Father................
5 Brute Man, The......................

Caesar and Cleopatra.
California............
Canyon Passage. 
Carmen
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