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Domestic Engineering Publications

1801 Prairie Avenue, Chicago 16, Illinois

EFFECTIVE 2-WAY COVERAGE OF THE
HEATING, PLUMBING AND AIR CONDITIONING FIELD

DOMESTIC ENGINEERING
- CATALOG DIRECTORY

DOMESTIC ENGINEERING CATA-
LOG .DIRECTORY is one of the most
comprehensive single sources of buying
and specifying information for all types
of products used in the heating, air con-
ditioning, plumbing and allied products

industry. Listing virtually every known
" product in the field, this volume supplies
also names and addresses, trade names
and complete catalogs of leading manu-
facturers.

Published annually. Price, $10.00 per
copy.

Together, DOMESTIC ENGINEER-
ING and DOMESTIC ENRGINEERING
CATALOG DIRECTORY constitute the
backbone of every well-conceived pro-
motional program in this industry. To-
gether, they afford you effective two-way
coverage of the important buying factors
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DOMESTIC ENGINEERING

MAGAZINE .
DOMESTIC ENGINEERING  means
leadership! Leadership in advertising
...leadership in paid cireulation...

leadership in editoral content! )
DOMESTIC ENGINEERING won
thirteen major national editorial
achievement awards since 1939—a

- record unsurpassed by any business

publication in this field. Editorial con:
tent is keyed high to attract and hold
the reader loyalty of the top third who
do eighty per cent of the business. These
are inclusive contractor-dealers who
sell and install broad lines of heating,
air conditioning, plumbing and allied.
products -~ = 7~
DOMESTIC ENGINEERING serves
their total business interests——manage-
ment, merchandising and technical.
Published monthly. Yearly subscrip-
tion, U. 8. and Canada, $5.00. Foreign,
$8.00.

that make up this field. DOMESTIC
ENGINEERING supplements thege lead-
ing publications with a secondary pack-
age of services including market and
research _information, manufacturers’
agents assistance, complete mailing facil-
ities and lists.

Publications
The Industrial Press
148 Lafayette Street, New York 13, N. Y.
Telephone: Canal 6-8120
Heating and Ventilating Heating & Plumbing

Equipment News

The "new equipment’’ magazine serving
Contractors and Wholesalers
This monthly “‘new equipment’” maga-
zine, published in tabloid format,
reaches by controlled circulation 35,000
contractors, wholesalers and other
groups concerned with the sale and in-
stallation of heating and plumbing
equipment. Only publication that
reaches all these categories: Radiator
and warm-air heating contractors, oil-
burner dealers, gas-burner dealers,
plumbing contractors, and the whole-
salers and distributors who supply all
the foregoing. Editorial content con-
sists of concise, illustrated articles de-
seribing new and improved equipment,
materials, and tools placed on the
__market, also new-catalogs-and-bulletinsg
issued by manufacturers. Inquiries
total over 100,000 per year for in-
formation about specific products such
as: Boilers, furnaces, gas-burners, oil-
burners, toilets, sinks, pipe, fittings,
valves, pumps, pipe-cutting and thread-
ing tools, hot water heaters, room
coolers, water softeners, dishwashers,
controls, insulation, and many others.

Bample copy and advertising facts upon
request.

Engin-eering magazine for the men who -
design systems and specify equipment

This monthly engineering magazine
(estallished 1904) is read by the engi-
neers—hby whomever employed—who
design, specify, install, and maintain sys-
tems for heating, ventilating, air condi-
tioning, piping, plumbing, industrial
refrigeration, process steam, and related
services. These systems are ibstalled
in industrial plants, hospitals, office
buildings, hotels, = stores, schools, col-
leges, theaters, churches, institutions,
government buildings, military installa-
tions, housing projects, etc. Readers
include: Consulting engineers; engineers
with architects, with large engineering-
type contractors, with utilities; engi-
neers with industrial plants and with
large buildings; and others. To these
men HEATING AND VENTILATING
brings, month after month, a steady
stream ‘of crisply-written articles on the
best ¢urrent practice, boiled-down re-
search results, mathematical short-cuts,
handy tables and charts, popular “H &
V Data Sheets.”” Result: High reader
interest that carries over to the ‘ad-
vertising pages. Informative 24-page
booklet, “How Equipment Is Bought,”
describes the market and specifying
practices.

Subscrig:ian rates in U. S. and Canada;
¢ year, $38; lwo years, 85;
three years, 86. In all
other countries, 85
per year.
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