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k25 Bathrooms and Finest Weedt?

For the Biggest Paint Sales in Your History

Sell all 3..the top 3 for

® Quick Sales, Fast Turnover, Big Profit

® Customer Demand, Customer Satisfaction
® Assured Decorating Success

® Performance Proved in Milli_ons of Homes

® Mos! Popular Interior Decorating Colors

Sales Helps to Fit Your Needs

Dominant, consistenr Narional Advertising that pre-sells
milfions of cusiwmers every year.
Point-of-Sale Displays: colarful, attractive windows and
store displays that make people come in to buy.
Co-operative Local Advertising: newspaper ads, radio
and tefevision spacs that ger people into your swre,
“Self.Serve™ Color Service: a complete, practical color
service thut your customer caa understand and use.

Get complete fucis from any ene of these 7 point companies:

Acme Quol'ty Points, iac, Detroit W, W, towrence & Ca., Pithburgh

The Lowe Balhers Co,, Dayron johe Lucos & Co.. Inc., Philodelphic

The Martin.Senane Co., Chitnge Rogare Paiat Products Co., Deteoit
The Shenuin Williams Ceo., Cloveland

SUPER KEM-TONE » KEM-GLO + KEM-TONE

Are Tumberman £ Rilding Prodnets ‘fdser. - Abr. 7, 1952
This advertisement No. SKT-5204 appearing in Retsiting Daily, February 6; Hardware Age.
l-'epnury ?; American Lumberman & Building Products Merchandiser, February 25: American
Paint & Oil Dealer, Building Supply News. Hardware Retuiler, Housewases R\'vjq'\\' end Paint

Logic. February, 1952, Hardware Retailer - Apr. 1992
stmerican Paint & 011 Dealer - Apr, 1952 Hardware Age — Apr. 3, 1952
29114 ng Supply News - Apr. 1952 Retailing nally - Mar. S5, 1952
L
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ITS EASIEST TO SELL

=

SUPER KEM-TONE

On the markel less thon hwo years,
Super Kem-Tone talec hove heen phe.
namenal. This washable, aacy-to-apply
wall paint, with its marvelous range of
calors, it the biggett telling, mostpopu-~

THE LEADERS

KEM-GLO

Ne one would have believed o
vap-quality, high-priced snomst

for paint in the notion.

e fustn

0~ Bahrooms and Fiues

Here’s Why These
Are the Leanders

1. RHigh quality ot the producis.

2. Dominant. consistent National Adverstising that pre-
selis millions of customers every year.

3. Point-of-sale displays . .. colorful, attractive window
and store displays that make people come in to buy.

4. Color features and other sales helps that make selling
easy for the dealer.

5, Word of mouth advertising by satisfied users,

Get complete fucts from any one of these 7 paint companies.

Acms Quelity Paintx, Inc., Datrsit John Lvcas & Co., Inc., Philedaiphin

W. W, Lowrence &k Co,, Pitrshurgh The Martin-Sensur Cs., Chicage

The Lows Brothers Co., Doylen Rogers Patnt Products, Inc., Detroht
Tha Shorwin-Williame Ce.. Cleveland

tould sell miilloas of cant o
yvor, However, KEM-GLO
proved i,

KEM-TONE
Thare is o big markat for Kem-Tons's baautiful
fat matia finish, its economy, vase of use and

fameus name inture cominued demand.

Follcolor page edvertisemests will ren in
the fellowing, plus hundrads of newspapers

Living for Yowng
Homemokers

#rograssive Former
Ladier' Home Joumel  Succosahd Farming
59 Sunday Newspoper Magarine Section

SUPER KEM-TONE « KEM-GLO « KEM-TONE

This advartisement No. SKT-5205 appears in Retslling Daily, February 20; Hardworp Age. March 6. Amaerican Lumberman &
Building Products Merchandiser. March 24: American Paint & Oil Desler. Building Supply News, Hardware Retailer und
Housewsres Roview, March and Paine Logic, April, 1952

itetailing Daily - Mar. 19, 1952
Am. Paint & 0i1 Dealer - May 1952

Building Supply News ~ Hay 1952
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