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ACOUSTON

E mineral base
tile is the clean ond
hondsome way to obtain |

sound control for

their store.

Acoustical installation by
8uilders’ Sales & Service.
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:‘;u_ver buys when he feels right. The final act of
;s establishing the mood for possession. That’s why
nt of purchase is so important. Sales often depend
{ the customer sees around him. on atmosphere or
e place “feels”.
of this is color. Part is light: and. even more intan-
an important part is sound. Control sound and vou
, control mood. And that’s the salesman’s aim—to
the mood to b1r or possess.
nd control can make a customer comfortable—can
him want to stay until his needs are satisfied; and it
a favorable impression which will hasten his returr.
ture purchase:. Sound control can be achieved with
:ToNE mineral tile. or AUDITONE fiber tile. Both are
;-wise and add tc the appearance of a store or shop.
re designers are sales psvchologists. They talk about
tvpes of merchandise: impuize items. convenience
and demand items.
emand” gooc=—the items for which a customer enters
ore vith a definite desire established — are usuallv
«d to ne rear of the space. To reach them he must pass
enience’ items. located near the center of the store.
- are the thing: everyone uses regulariv and must 1y,
ng as he is herc and sees them bie might as well buy
now and save a special trip to the store at the actual
ent of need.
¢ third are “impulse” items. displaved near the front.
cashier or wrapping .reas where the customer mav
occasion to loiter a :uoment. or in prominent display
- along the route back to “demand’ items. Desire for
>ssion of impulse items - ofter luxuries) is developed
ie customer sees them.
ore design works from the inside out. These three buy-
ireas are correiated with storage and service space. with

fish *o Ford troctors, sound control odds to the sales climate of a
establishment. This is Roseman Tractor Co., Evanston, 1ll.,, where
t remodeling included the installation of ACOUSTONE mineral base

: quieting tile. o
Acoustical installation by Anrung-Johnson, Chicago

_the place and the customer are elements of retail

The idea of making the

entire store o show window is
beavutifully illustrated in

this night view of Koufman's
apparel shop in Colorado Springs,
Coic. This ev. r open: up a
mezzanine sales floct to stree view.

= s Phato courtesy Kawneer Co.
- Niles, Mich.

consideration given to “traffic” lanes and opportunities for
display. Planning of the front begins with the entrance door.
Placement is dictated by best location for traffic flow to the
interior, rather than by conformity to an exterior appear-
ance factor.

A good store front reflects the interior by exposing as
much of it as possible. (Notable exceptions are those which
for business reasons should have closed fronts: loan office.
beauty shop. dry cleaners, etc.)

A store front has two basic elements. a billboard z:ea 10u
identification and advertising. and the entry for Jdisplay and
invitation. Neither should be over-designed. Merchandise is
displayed on the normal level of use, i.e.. refrigerators and
arge items from the floor or low platforms; small items,

Hedrich Blessing photograph
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Setting the Scene tor Sales (cont'd

jeweiery. drugs. etc.. higher —near to the eve level. Lighting
then will automatically take its place to fit this pattern.

“mall stores avaid a center entrance door. Teste have
shown thae o jaree and ar sriali window display area-
a o omore efiective ©a two vec un sized displass, There
are other cor. ‘derations suci. as careful attention to light
sources and u=e. to color. which should be used holdly hut
with emphasis on a few colors rather than a rainbow. Con-
trasts of texture and between light and dark draw the eve.
and are sales and display tools.

Store design is a problem in drawing attention to mer-
chandise and creating a desirable environment in which to
buy. The intangible quality of such an environment is the
contribution of sound control. It is a quality which can be
achieved easily. economically. and beautifully with mate-
riai= and service offered by the comnpany named on the back

cover of this magazine. Call them for specific information. -

without obhgatior..

iy T2 4%

Photogr2

Strong on service is the function of the Cornhusker Motor Clu
of the AAA in Omcha, Nebr. Under o mezzonine bulcony, wt
office machines would be especially confined and bothersome, ~

N

mineral tile has been installed to obsorb much of this sound.

Porter-Trustin Ca.. Omaha, sound control service.
Pnotography lac., photograph

Jewelry bought for cash or credit is often o major purchase for 1
To help customers feel relaxed, and create the climate for .
control is a part of this Omaha, Nebr. store of Brodkey's

Book store sales exper's encourace browsing by customers. Thor
through the volume ofien find one or more which they want fc

That is why a souna quieting ceiling is important. It gives the si
that makes customers comfortable as they leisurely look aver th:
dise. Notice the opennes. of the soies display window, and how

store it an view from the strect, This is Cokesbury Book Store 1 A

Hearich Blessing photograph
Lewts and Co. are acouslical experts in Atianta, Gz
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ACOUSTONE mineral bie caing by Bulge s’ Sales # Setvice, Mohine.

The auto industr - has been bi’ldine and expbonding

ir recent vears ancd ir mon. case. these prithant

merchanditers nove emoraced sou it conro: as an
importan: elemen* fc pu. prospeci: in o buying
mooc. Thic ir Meline m~uto 5175, Maoline, 1L

*s t1s13lied by (nsulation Service Co . M: waukee

= stores ore now favoring the “oper ple ' cf Schwobilt Ciothing Co. has this attroztive o-*we*
210y where {r air entire store is a show wincow. for mer s clothing in Birmingham, Az, {t 1. er.
vize + v AUDITONE, the economy fiber acoust? hances i~ both appearance and atmosphere ¢v ar
e orings pottern to this broad expanse ¢ ACOUSTONE sound auietitg ceiling.

wnz ar well os sound control to the soles fioor. Cesitng installation by Shook & Fletcher Supplv Cc., Birmingham.

1. Maione’s Drug Store Wauwotosa, Wis. Hedrich Brezsing photograph
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Acoustics tnsialiations by Davis-Feter ¢ Cc.,
Inz. b koY

Hedtic- messing photographs

STOUND. .

Rumo men have sound for <:ie. The best 1 ~ow

materiuis 1~ & necessum  arl of their capital

T nauso v througt, « cvele. 1. ite earlv
voas 2 suift from anocsence to wn abunaance of sot
materials. Studios jv-came acoustically “dead™. a

mor+ natural or destrubi- then tue holiow hall soun

sive reverberation. Then there was & retun 1o the
whict wroduced an icrcal acoustical  rmm oor by

mu-.. o the <wke. worg
Tits 15 @ pazs of examides o] how this optunur.

For mer who know -

acoustiz:
bes:, sounc cantre marrials are ir-
LOFIOR® if ©ver fCow waere peopir
work, anc woere ..1ors are re-
ceived, here ir Wr.© . control room
arc the recertc- room, minerc
vase tiic acousnice. ceiling. pilay or

tmEc rIant roic.

Buffaic, N. Y.

ACOUSTONE mineral tile
perforatec ooffies corre:
tion in thr broadcasting

WKBW, Buhaic N. Y.

peoo7 1784
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snneqe for air-
Disc Jockey

ACOUSTONE does not insulate
rooms agoainst sound, or prevent
its passage. It does reduce the
multiplication of sound by rever-
beration so that there is less noise
in this control room which might

penetrate to  the - broadcasting
studios beyond.

2

WUSJ, Lockport, N. Y. The sound
controlling qualities of AUDITONE
fiber tile are much apprecioted in
WUSJ’s news room, where the tele-
type clacks endlessly.

RG o

« KERG, Eugene, Ore. uses an intereshing pattern of slotted
,.dow'pd AUDITONE fiber tile in their studios.

it
.&'Hrﬁl )

AUDITONE

!
‘lfl____t._

Scal instaflation by
ond Zedmek Co., Portiand, Ore

tiene, 1951 g[‘J [EEIY pusiness
vae, 195 ! K |
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‘oted to new horizons in acoustics for every type of

cture. Sent to you bi-monthly with the compliments ¢' the
company named in the advertisement on the back cover.

ished by UNITED STATES GYPSUM CO., 300 West Adams Stree:,
ago 6, Hlinois, manufacturers of products for sound conditioning.
ELMER H. JOHNSON, Editor

ITICE: SOUND BUSINESS, ACCYUSTONE, AUDITONE, PERFATONE,
}OLITE (Paints) and MOTIF'D are trade-marks registered in U. S. Patent
e by UNITED STATES GYPSUM £Q. anc are used in thts publication to dis-

USG Acoustical tile with foctory pointed surtace, ilett panel
in each case) one and three coats of TEXOLITE paint brush
applied under identical conditions. Lomp black streck at

left crossed entire tile before painting, proves coverage.
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Acovustical
Tile
\ Be Painted?

R RN

s P e e e

R

Of course it can be painted!

AcousToNE mineral tile and AupiToNE fiber tile can be
painted a number of times without appreciable change
in sound absorbing properties.

This has been proven by scientific tests. These two
tiles reduce reverberation by trapping sound in pores
and openings in their surface which lead to other capil-
laries within the structure of the tile. Because the slots
in AupiToNE and the fissures in Acous;ioNE are of con-
siderable size. paint does not readily film acruss these
openings or close them. Such filming reduces sound
absorption ability of some acoustical materials.

AupITONE and ACQUSTONE are easily and satisfactor-
ilv cleaned. Wallpaper cleaner. or even a vacuum
cleaner with a brush type nozzle does a good job. After
a number of cleanings however, it is sometimes aesirable
to repaint the surface of the tile. The reason for painting
sometimes springs from a desire to change color.

AvupiToNE fber tile and ACOUSTONE mineral tile are
shipped with a factory painted surface. Standard Texo-
LITE. a casein paint. or IMprii1aL TEXOLITE, a resin emul-
sion paint, or Seven Star Imperial TEXOLITE are recom-
mended for repainting purposes when used according
to directions. Oil paint may be used with equal satis-
faction.

Surface dirt should be removed before painting be-
gins. With ACOUSTONE. the paint prush should be kept
well filled with paint. brushirg the tile in one direction
and cross brushing in the opposite direction. No attempt
should be made to stipple or fill the larger surface fis-
sures. Each tiie shoulo be finished before starting the
next. A six inch Dutch type brush is recommended.

On slotted AubiTonE fiber tile. all brush s'rokes
should be parallel to the slots rather tha:n acroe~ them.

The most uniform job is obtained with spray grn
painting. In tests by the United States Government. - 7
naint wae t} ned with as mich as 50 n-cent turr-

ACOUSTONE, pattern F

Perforated AUDITONE

' Three
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AN daptablhty

Recent U-5:G Sound Cenditioning Installations by Anning-Johnson Co.

FEDERAL RESERVE BANK
Chicago, Il

NORTHERN TRUST CO.
Chicago, Ill. - -

~ NORTH SHORE NATL BANK
Chicago, Il

FIRST FEDERAL LOAN &

SAVINGS BANK
Chicago, Il

BELMONT NATIONAL BANK
Chicago, Il

CONTINENTAL NATIONAL

BANK & TRUST CO.
Chicr 30, 1l

CHICAGO SUN
Chicago, M.

CHICAGO TIMES
Chicago, Ill.

CHICAGO TRIBUNE
Chicage, Il

UNITED BROADCASTING CO.
Chicago, IHi.

RADIO STATION W.G.N,
Chicago, Il

ZENITH RADIO CORP,
Chicago, !l

MOUNT SINAI HOSPITAL
Chicago, .

PRESBYTERIAN HOSPITAL
Chicago, HI.

UNIVERSITY OF CHICAGO
Chicago, I8,

" NORTHWESTERN UNIVERSITY ’

Evanston, Il

ROSARY COLLEGE

River Forest, lll,

GLENBARD HiGH SCHOOL
Glen Ellyn, Il

ELM PLACE SCHOOL
Highland Park, Il

SUNSET RIDGE COUNTRY CLUB
Northbrook, Ill,

ILLINOIS ATHLETIC CLUB
Chicago, HI.

UNION LEAGUE CLUB

- Chicago, Hl.

PUBLIC SERVICE CcO.
Northbrook, 1.

WESTERN UNION
Chicago, Ill.

UNITED AIR LINES
Chicago, Il

TW.A,
Chicago, .-

FURNITURE MART
Chicago, 1.

BORG WARNER CORP,
Chicago, .

CORN PRODUCTS REFINING

CO.
Argo, I

SOUND BUSINESS can never hope to pul
type of installation of sound control mat
that can be made with profit. This issue
varienn t retail establishments from 0 mo
v fish " ¢ rracior siowroom; but still the
of rossit., 'y 15 oriy scratched. The
adapiability of acoustical tile is almost ur
You may never see your type of business est
in SOUND BUSINESS, still acoustical tile may
be the answer to one of your specific noise
There is o way to find out.

Start with the basic fact that noise causes dist
fatigue, iock of concentration, irritation. If it
does this to people on your payroll—if it drive
people whom you want fo attract as

continved customers, then noise is costing you n

We have the answer to many noise proble -
and the bc.is of our sarvice is to relate it to your
specific situation, even though it be far afield fro,
anything you have ever seen in SOU::D BUSINESS
mogazine. We will do this frankly and
clearly and without obligation. Call us today! «.

PEPSODENT CO. » WESTERN ELECTRIC C

Chicago, . o - . Chicago, Ill. .
RELIANCE MFG. CO. ... WESTINGHOUSE ELEC
. Chicago, Il .- ... . © MFG. CO. -
JEWEL TEA CO. ; Chicago, I, -

Barrington, lil.
BETHLEHEM STEEL CO.
_ Chicago, HL
GLORE, FORGAN & CO.
__ Chicago, HI.
A, B. DICK CO,
Chicago, .
BELL & HOWELL
Chicogo, M.

ANNING -JOHNS
COMPA

1514 West Van Buren St., Chicago 7,
Telephone CHesapeake

GYPSUM ROOF CONSTRUC
LIGHTWEIGHT CONCRETE
KAWNEER DOORS AND G
BURGESS CONFESSIONAL:
PHONE BOCTHS

CHASE BAG CO. - -
Chicago, Hl. - -
SOCONY VACUUM O
Chicago, 1.
HALES & HUNTER
Chicago, .

SPIEGEL'S INC,
Chicago, 1l

RBoO7 1786



