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i News York, K.Y, October £0, 1841, 1
; } zecting of our pembers sub.criting to the “hite Lead
Prorotinrn Progrem sce2 held et the office of the Lrad Inlus-
tries Assocrticn, New York City, on ¥ondey, Octoler £0, 194, i
at 23147 f.¥, Pragent wereg
3
COMPANY EEPE?‘?EXTAI!!E
E | . . 4
3 Fagle-Picher Scles Company k. H, Aayt ;
Frrle=-Picher Siles Compary : ¥. L. Go:edy E
X-tirnal Lesd Company H. Rowe
Xiticrel Lr:d Cormorny ®. Knust
ft, Joseph Lar & Compiry E, V. Peters
Intern .tirn.l Fzolting & Fefining Co. J. 5. XNcloneld 1
Intsrniticral fnelting & Fefining Co. ¥, O, Case
Cni‘ed Ct:tes C-elting Fefining &
¥intng Co, Inec, F, F. Colcord :
F. ¥. %orcser, Secretery
Fo L. Tlrpleld, Aszistant Secretary
Te. Von Xarden

Je Lo Cotin, Jr., drthur Fuiner, Ine,

The =~cting v:is cilled Lo order st 9147 A.¥. with Mr,
®~cers in the chsir.

The fecretiry gabritted the Progress Feport -né Finare
cial Stitexmnt 15 pop "FXnftit A" s*t.ched, :nd =uce ¢ few 3un-
mlerent Iy corrents 2 fcllowss

T Lelieve the carpairn vy Seen o0utrt 2 irnr for s
ecrnomy enc will cozpere fivar tly i thit res;est tith uny
otinrr conjer tive cir . 'in, T telleve (¢ “is »lven our Induse
STy oreitive thut "3 cricelsi- and Bos helped ell the 1eid jroe
totinn ror¥ in other flelcs, 't h s eule 12 e 31 for us %4
rrocure nichl, centr Y1 rulllcisy 11 Sz ortont ¢ nnels tnd
hi. strengt-enec the hanc of rrny *ecnrolopisxty whs have pre-
parec reports of thrir rork rd wha huve earclucec vth & high
reg.ré for writs le:c, ! refer pasrticularly to I'niv rsity
profer1or- end Covernrent Agercies,

I thine L Qurpelrn bt o120 helped tn offnet the 3

stiien At cied th le ¢ tuesune of att.elr ¢ afe unon §t ty eons 3
sazer ory nt7itions,  Ir fuet, T beltrvr thet e creptien, 1
Latoag Teoved Ly andes 4 oup e 0lrs tegtry, e vell vomth 10e 3
ey Sal et ge YA, 1F fer no At ap, R 2Rl the 1
furdeernt.l “ne {ndis;enz.tle .rk core by 1a ¢ 'n every d. y !
s
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1ife, we help to disnel fear or spprehension ebout its use, .
% I

¥Trrre wpe many Btrawvs to 1-Aicute tnat the oarnprirn has
help-c the leaz intustry end the wh'te le.¢ nroducerg ‘n [ar-
ticular, making their job of zurxeting shi%e leud easier. 142
Fre also helped the josition of our ‘ndustry {n T:ishington, It
!s my nopr thit the mepentir {t s puthered wnd it i3 even
g ther'r tadzy even tnorrh ! re¢c~mmire that undrr rresent é1s-

turt«d corcitiens {ntelligent planning for the future i3 aXxe~ 3
trezely difficult,” R
The Trezsurer's report on the Fatimated Fxpenditures fer !

1941 x 5 subrftted an Fxa!%ft "L® witiched, end reveals an
articiputed [ vorsble balince of approxircately £2,300 after all
ezpsnditures 1or tha current year, Alt*~urh the appropristion
for 1941 wxs considarsbly reduced #3 coxpared to 1979-4), ecoroe
ries n trace space and corollery ¢ctivities zade possible s
consideratle expansicn in the dbasic consumer zedis.

¥r. Peters opsre¢ the gener:l cfscussion w'th an anilyte-
1c 1 survey of the cirsa’an since Its incertion, attschec ss
Fxhitit *C" cercludirn: x4th suggest'-»s s %o the possidle
course: open for the pro=aticral effort through the ceming yerr,

pirt of *he rroepcy, attached as Fxhitit ®I,® which cleosely fol-
loss¢ talt “revicusly ;resented ty Y'r, Peters. The sirilertty
trtreen the tas Feports wan ourely ecincidentsl, both tetry
sepurncely conceived.

¥r. Co* . - follorec vith an snalysis an? pra;os.ls on tra .

Alilourh nrirary ennsidaretian vo- sieen the poxiitlity
of cortizulng th~ profris ~n g rintwur sehedév'in Irrarvottle for
a 3$.t1°0 cter; fzoresslon, She concensus of opinisn was that
the srerr m o 2held cortfrus on 1t precert tasis, %r, Hayt
Suere b thut the wnit: lay. sroducars affer to cortinue »ith
t rocr e %o ta crepared bty the Avertising Comeittes and in-
vits ~erticination of the r!-.ins rroup on *he #2340 tusis
oriet<nlly drefdec upor ut the ~reunli.ti'n of thr cr=rciern
tirr~ yeurs . o, 2re Fowe wné ¥r. Crze concurred x!ith ti ey
vdvertising =unafr-rs, Mr. Xnust ond Kr, ¥elonuld, in this
opirien, It =es proeral?; apreed, however, t'..t tha rrogram
Toy 19470 efvht xell he <34 tllched on 3 ta 23 »hich wwle pera
eit rasificatt v, 17 necessury, i s safernird ageirs® the un-
cortuinty of v times,

The sdvertisine comrittee wo3 3ejurstad to vorfer with
the Jperc; wnd propure & budge wcernt.ble to the wi'te lend
procucers Tar submiz~irn through the Secretery t~ 21l aube
scriters to the cuepsipn, !

e chrirzun arnonesd that & firal cecliston should bLe
re.cneG o0 o Wfore Toyember 1L to cllos auSfiriert time for :
tne Liperc; o prepere tre necrasary layouts wnd eopy,
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Progrem ¥irutes Cetnt er £0, 1941
-
KY. 'ar-acr rejortal on his rreent vistit to Prafess~r
L. L, Carrtek, st Uorei Looat: tup'culturil College, 'nguirire
stour . exn rYepemt L oworv Lnd Tohrmer? RPefnt ZuTletin yecertly
1a-neg urder the “tete Lharataries Topoptront, He uscertrired
Lt Ire Currick's dnvesticuticrrs 1ya lurgely sponsors~d by a
rroup of seint marifactirsars contrit:ting in the netrliborhood of
$r50.7) s sch, ~nt tra scoret 1y recer-erdead thrt the As oclation
shaul  purtf{ciprite ‘n Lhis most Ca ir.tle «ory under the white
leal croprep,. -Comgasusntily, the meet!ing rutuorized the expendi-
ture of up o #7:0,.03 for this purpose froz the talance existing
in the 1841 ?ni%e r4d Premation Prorr.r Pund, the exuct s:= %@
be lelit 2o the discreticn of the secretsiry,

The reeting adjourred at 1£:4% AN,
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WYTITE LEAD PRILCTICH CLPAICE

PrImEL LA

© agril, 1939 - Ovtober, 1M1

In the Spring of 1939, the srvernl branches of the lead indwstry
launohed throuch their Luochtio: a oocperative unnuu;-puuuuyo.-
peign for the pramction of white leed.

This caxpaign has had as its goal three fundamental odjestiwes,
Both of waich now give evidence of svocessful acoamplistment;

K 1. To reverse the dowmmrd trend in the ecusumptisn
of white lead = both dry and {in pasts form =
3 over the two previous dseades.

2. %0 edusats the publie that white lead is the ome
pipeont indisponsadbls for deuredility in exterior
paint.

' 3s- 70 make white lead paint gemerally availadle te
the publise

The downward trend of white lead has Deen ohecked and sales of
beth dry whito load aad white leed is cfl have i=sreased substastially tut
owing to the prosent eamplex industrial situation it is diffiocult to detore
aino what percantage of th stimulus s Cuo to the canpal gne

White locd paint is now aveiladlo from ooast to eccst, tho Natiomal
Leod Compery having joincd an inercasing musdor of mcmufaoturvres (Appendix
Exhibit A) producing this product in ready-to-brush form

THE PRCOTIOVAL PROGRAM

Tho eriginal plan as proposcd by the Agoady suggostod thirty {(30)
separate steps, vach desipned to play an integral role 1o a eamprehensive

pronotion prograie
Theee stepe may be divided 1ato three bDasie eategoriee;
e AMvertisiag

2, PAbltegty
3. Corollary sstivities

The advertising and pudlieity prograns have deen oompleted sooorde
ing to sshodule, the ocrollary setivities to the full exteant possidle umder

tadget limitetiense

- .w-r-? Mt o oy ok A AN RO 5 R Y 4 W e ompTah N O GTREE -
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White lead Promotion Cazpeips
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The advertising hes besn prepered Yy the Ageney, subjest to the
review and approval of cur own advertising eamittes. The Agmoy, likewise,
has kept in constant touch with the stafl of the Association ooneerning tie
daily developmwnt of the programe

The Dasic thme has remained sssentislly tho same witlh the aminer
acting as spokcsman for the industrys The miber has been gradually sud
ordinated in the layout to soones depictirg homo painting, while a gradual
evolution in the oopy approsch has resultod im the inclusian ef the reatye
to=brush product ou an equal footing with paste white lead and high load
oomtont paictes UDmphasis has been placcd throughout on the faet that %
tekos an expert to op;l peint oorrectly rather than to prepere it for ap~
plicction. This pew croftsmcaship approach wes aimed to overcome the “mree
tery® and “incomvonience” an¢ios commorly cssociatod with the use of leed
ad oll,

Proc the outset of tho sunpaign, the following periodieals have
formed the baskbone of the canpaign, the total pambor of insertions appears

ing delow;
Full Page Falf Page

Saturisy Zvening Post 19 ]
Colller's 13 T
Setter Gomes & Gardens - xn
Merioan Hame - 0
Country Oentlcman 12 [ ]
Nooessful Parming - 3 (1941 only)

Total cireclation 13,081,000

In oddition, a series of full page ads appeared in each of the fol-
lowing trede papors;

1039 - 1641
Pull Page Ml Y-
Morican Maint & 011 Dealer 27 -
Mmeriser Painter & Decorstor 14 -
Batioral Puintere lagazine 27 -
Maistor snd Decorstor 27 -
Mmerican Paint Journal 20 -
Morican Nilder & Duilding App . t 1) L
Paint, 011 & Chemioal Review ts -
Tordware Age 22 (1935-1940 omly
Sardvure Netailer 22 (1939=1040 omly
Mmsricon Lmbormn 22 (13221940 oznly
Arehiteotural Ferm 44 -
Total Cireulation 83,000
it b carkabes il e, R T T W S ——
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Wnite Lesd Promotion Campaign

T e T T o T Promu RO&

g P 3

Seventeen (17) full pages were taken in the “Agrisultural lesderst
Digeet® (eiroulation 24,8%L,)

s o S 0 3 g B VA

Single insertions wers likewise takem iz the "Small Nomes Yeare
Soek® snd the "Maticnal Paint Dietionary.®

PURLICITY

Over seventyefive foature articles, as well as mmereus shert
1tens have Doen placed during the pust twenty-eight months in & wide
of sansumer, trede, sgricultural, marine and seiontifis, mumisipal and hm-
ber periodicals, runging fram *Nouse Joautiful® and "Pi¢ld and trecs® to
E *The (dssissippl Valloy Limderaan® and the "Fleriste! Review” (senplete lim
‘ Appendix = Exhibit B)e '

3 "the Muinter and Deserator,® offielal pudlication of the Prothere
hood of Muinters, Decorators end Muperhacngers of Amsrice, with s moothly

k circulation of over 120,000 journsyzsn pointers, has offered us the op-
portunity to furnish articles sesh month. $inee Septemder, 1539, thirty-
five 1llustrated articles, as well s ten cover 1llustrations farnished Wy
we have Dwen published. ( - Bxhtbit B).

¥inety-coe colummns of the "Bome Owners' Forua® have been relesssd
in mat or tear sheet form to 800 mewspapers from which fave bewm received aa
estimated average printed eireulation of 424,000 per eolummg

Eleven “Scuse of the Month” festures have doen released in mat
form to 8O0 newspapers with a resulting averags printed sireulation besed -
elippings of 0,000 per mouthe .

Three "Nows 0ddity” mats have Leen released to $850 newspapore with
as aversge oireulation of 228,000,

Pews roleasos appeared ia trads journals frem tise %o time snnoune~
iag the progreess of the sampalipne

Oregon State College Rxtension Service Bulletin ¢8440 rbliM in
Mareh, 1947, on "Roofs and Exterior 4alls of Red Celdar Bhingles® devotes twe
papee to a discusslon of paimting shingles with white leads This 19 an exame
ple of the results ashieved through the scoperation of the lwmder indumry.

lows 3tate College Cireular £261, "Selesting and Applying Faists,®
was prepared with the cooperatiom of the Lead Industries Arsoeiation. This
exsellent booklet with g distridwtion today of well ovor 110,000 is one of
the fipest publicetions of a prastical mature oa paint and painting vaieh
has yot appeareds This booklet has aow Ywem ordered ia quamtity, for ime
a pristing and distridution by the Agrisultural Bxtension Berviess of tho fole

lowiang states:

i Osorgla Bow Banpshire
'g ldahe Borth Dakote
1 Maine Khode lsland
1 Pobruska South Daketa
; Bovads Wy ond Yirginta
2
Rt i oo Aaiidamic oo Cad DT T asal ot cas T PRI | e e
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Togpe &

The ®Small Bcmes Duta Book" ineluded the eenter spreed of
et to Expect from Thite Lead Paint" free of charge when we agreed %o
supply reprints.

®land of the Toten" « thirtyeone minute Kodachrome movie yee
Mummm:mlouma-nw.uw-m
with vhite lsad staged ty this Assosiation.

The “smerivan Bam® invited our ssoperatiom ia preparing the
relsese on general painting data entitled; Do You Wamt to Repaint Youwr
Bouse!® effered in the Soptemder, 1541 issus.

The “"Southern Lumberman® insludes as & regular full page feature
ths "Portfolio of Amorican landmaris® repristed fram “"Leed”. 3ine relseses
have appeared to dete.

The Jowm Retail Lumderman’s Association has requested that we
oupply 800 word articles om lead producots as used in homo ecnstruetion for
inslusion in the pudlleity roleaso distridbutod weokly through their sude
sidiary thw lowm and Pera Building Foundstion to samo 250 acwspapors
in lows,

Mtual Saviags Ablications, Ine. hsve requestod a foature
artisle oconoorning the docorntion and mcintonamoo af tho howo with paist
to bo foatured in their meothly magzsine. This rolease 10 now under prepe
arstion.

COLIATERAL ACTIVITIRS COUPLETID 483 PLINED

Thirty thousand broadsiles were malled 3 paint, hardware and
lmbder dealers amnouneing the start of the sampaign. In 1940, 28,000 were
{ssued sonoerming its eoctimuanoce and expansions This mailing was dased om
the 26,000 paint dealers on the list of tw "American Misat and 01l Dealer.®

Thirty-four thousand (34,000) stockholders’leaflets were lssued
through the partieipating eampanies in 1539, 58,000 in 1940

thousand {21,000) employee leaflets were distriduted
W sur meubor eampanies in 1339, 29,000 in 1940.

Fifty thousand (80,000) coples ¢f What te Rxpeet from Thite Lead
Paint® have been distrivuted to all scurces since the saspsign started,
18,000 being forwarded as the result of direoct mall eonvumer swquests. Of
the 19,500, 6,900 have been reseived this year te date,

Thirty-five thousazd eopies of the now leaflet "Now Lumber and
Auint Losp Your Nowo Adlways in 3tyle” lLave boen €lstrituted Yy the National
Luoder Mamfuoturers Assoolation, without soet to us, through their National
Nomes Foundation Progrom te o 8cleeted list of lumder doalore and builders
sooporuting with tho lumbor industiry's pramotioms.l offords. Additienal
sopice have saw been offercd 30 paintors and sonsumers VAreugh trade pide
1ioations,

- Ry
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Porty-one hundred (4100) decelsamaniss of the dogotype “You're E’
Money Ahsad Then You Fuint Witk White Lead® have been distriduted through
the offices of our memder sompanies as well a3 Wy the 1014 men represente
Ang the Asscoiations 3

"1ead,® the house magasine, was enlarged from 8 to 12 pages ur~
ing the first two years of the canpaign, one-third ef its eost being berme
YWy the white lead prometion programe. ZIowever, durizng the past year, U
8130 was reduced to & pagos, the cost reverting to the regular ordimary buds
4 gote "load” has & eireulation of 32,000 whieh ineludess

Gar. g

Arohitects. ¢ ¢« s o s s ¢ v 090 0 0 ¢ o 30,000 . {‘
Agrisulturul engineers aad ’

SRty QLR 0 ¢ 0 v 0 e 0 e s 0 e s &,00 u
Building suporintendssits. ¢ o o 0 0 o ¢ $00

Gonorl contractors ¢ ¢ o 06 s 000 0 1,300 -
Falntors and GeesoTators + o e 0 0 s o s 4,000

Eduoatiomal institutioas and

Hdrarics s 0 o s 0 60060 s 000 800

Hoveirg authoritiof ¢ ¢ ¢ e s 6 s o 5 o 228
ba.bcru»dnﬁm.oto.o.oo... 200

Brioipal officelals o o 0 0o 00 0o 0o ¢ ¢ 1,800

Realtorse s ¢ 6 s s s s s 0 s 000 e 1,30

{1800l1a000US ¢ s 0 0 0 0 0 0 0 0 s e .,1”

Appraximately 80 per eent of the spaes im sach 1R page issuo wes devotod
to white lead publiocity material, 50 per cent wnder the present § pape

policye

Over 2,000 persomal letters have been writtea bty the Assosiatiom
spswerirg requests stimilated by the sazpauign. The vast majority of these
represcnt detalled snmwers to & wide variety of questions conoerning
and painting not covered ty the informtion oontaimed ia our dlue booklet.

Promotion of prorrsa to rvely-aixed paint mmpufaoturers has doea
handled sucovssfully under the losdership of Kr. Peters.

The staff of the Assoelation Jas Men enlargsd and organised to
handle the advertising program

Sorellary Activitics Originally
Lroxoeed Wt Adiueted %o tho Bise
ol Iuacs add ryragumgls

l1¢ Pramotion of propram % mestor painters cad wnions.
¥We lo Trasoe caplaysd ia 1640.

s Vrromction of program to eontrestors cad Yuilders.
Through Assceistion perecmnel and pudlieity.

3+ Bxtension work with lumber industry.
lLamder Froducteedetter Puiat Compa
(eoe Crisenfisld report atteched)
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~ 4o Dewelopment of Para Proprem.

5

Te

6. Contacts with mszioipalities, states and sowmtiss, i '

hp 8

Lumber Producte-Bettar Pairmt Campal E
(see Critchfisld report attached » : 3

Nortgage and institutional markets,
Through Association personmel smd pedlieity.

o

A3 an integral pert of the Lmder Preduste- -
Better Faint Canpeipa, DBeldon 3¢ Brown bas P
contacted stats, oounty and munisipal exeew=

tives as wil as the malntenance departmeats .

of independent institutions, schools, etes

A total of 427 calls Yave boen meds to date.

Of this mmber, 380 were made on state, eounty

and municipal exscutives, the rumaindsr soe~

corned miscollaneous institwtions. This proe

grea has beun ocondusted in the following states,

o

Cannectiowt Masseolusetts hato

De leware Nohignn Nmsylvania
Illinois Xinnescta Rhode Islond
Indiana Mesourt South Cerolina
Keuntueky B Jersey Virginia
Meine Sow York Weet Virginia
Marylond Borth Caroline Wisecnsin

p——rvy

Mriodiocel remilts of this activity have boen re=
ported in full in our rogular progrees reporte.

Coordinction of Assooiction aotivities with those of
amder oompenies.
Use of logotypo Dy ¥ationol lead Campacy and

Eaglo-Pleher Sales Company iz some of thoir
advertisomoats.

Serollazy Activities Origizally
frenoeed Pyt Rlinidaled Deosuse
Prasotion of prograa te paint distridutor and desler
organisationse
Contacts with Better Business Nureasve.
81140 Pilme '

Scoxlet "Now $o Piak a Puinter,®
8poaker®s Yamual,
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PATNY COLPATIES MANUZACTURING 100 PER C2?
WHIYE LEAD PREPARED PATNY

®s  Pincaren & Bsley, lne,
X.d.Cor. 80th & Thompson Bts.
Pailadelphia, Pa,

* Basrters Fower Puimt Ooe
380 Chandler 8t.
Worcester, lass,

. Looxar Glass & Puint Lfg. Cop i
1 : 1484 30. festearn Ave. .
Chiocego, Il

Koy Paint Froduets Co.
24 State Btreet
York, Pa.

John R. !sOregor Lead Coe
4520 West 15th St.
Chiocago, Ills

National Leed Company
111 3roatdway

Bow York, ¥.Y,
®¢ JNaticmal-Boston leed Cos

Ge 7o Yomits & Bom
Batehinson, Mion,

®®  Patek Irothers, 1lne.
218228 North Vater Bt
L4 lwaukee, Wis.

helan=Faust Paint Co.
§32 Loughderough Ave,
8. Louls, lioe

Sapeon Paint & Coler Ces
Richmond, Ve

Geos De Tetierill & Coe
115 Aroh §t.
Piladelphis, Pu.

s lalden Aaist Coe
lUalden, Lasse

% As Wilhela Cos (Division of Zucton Losd Co.)
E

Reading, e

Port Roofing Products Cos
Chtuzo, 111,

Peassonno-Bet eheon Co
9008 Feech Ave,

Cleveland, Ohie ** dede pure vaite lead

int before Campaip
E:Amd.
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PCBLICITY ARTICLES

Fhite Lead Promctiocn Carmpalpn

Proan hm

Prom Septender 1, 1639 to Septemsder 30, 1941, the follawing articles an
white lead prepared by or through the ileed Industries Asscoistion have appesred ia
oonrumer and trade publications;

AAIAL DR

Agrioultural leaders’ Digest

The Amsrisan City
Ameriosn Builder

The Aoorican Saw

Amsrioan Paintor & Deoorator
The Beacon

California Higlweys &
Pedlie Jorks

Compressed Alr

Pold & Stroam
The Plorists' Exchange

Plowor Orower
The Higway iimgasine
Bouse Beautiful
India Rudbdor Works
Kansas Parmer
The Marine Journmal
Marine Bows
[ .
Miseloaippi Valley Lumberman

183U
Feb. 1640
Jay, 1540

Sept. 1939
Larch,1941

Sept. 1839
Ja. , 1540
July,1839
Sept. 1941

Sopte 1941
April 15,190

April, 1840
Deoe , 1839

Yoy, 1940
Jan. 13,1040

Yareh,1940
Pobs 1940
Juno , 1941
Deos .‘”’
July 12,1941
Jans 13,1940
Pod. 19040
April 1940
Cote §,1539

dan.24,1940

CINCTLATICY

23,643
24,000

16,000

1,900,000

17,000

29 om

286,000
9,643

89,467
(00,000 &

ARTICLE

®Ths Question: Eow ¥ell Does
the Paint lear?®
® 93qve Limber Tith FPaint?
Canpaign 40 Jonm*
®Your Mouey's Worth in Paint®
White lead as Pire-Retardast
Mint®
*Para Paists Should
the Correct Vehiocle"
®Puint and Maintenmance ia
City Departmonts®
®Stazford's Doudle Lifetime
Bome®, (u M)
Relsase on gormrel painmting
date cntitled, "Do You Fant
to Repeint Your Eouse?®
“Test for Purity of White
Lead®
“Their Kases ay be Punny
it Their Jode are hot"
"Paiating Prodlens lmvolved
in lalntonance of bmy
Bridge’
¥o ncao (industrial notes
eclumns)
*ar Bow Sprirg Clothing®
*Paint, Putty and the
Grocehouse”
"In the Little Oreonhouse”
“Painting Lota) Markers and

3,100 Spocial Structures”

Spaniah)
260,000

3,1%
118,000
1,80
2,37
3,800
1,80

1,00

*Brush up on Your Peinting®
(1n part)

*Quick=Drying Rod load Puint®

"load, tho Prosious liotel®

*Tho ¥ow Mantuckot Can Stand
tho Oaff"

*Thoir Mamos My 8o Punny
Byt Their Jobe Are Bot®
(13ghtahipe)

®ts Got Togethor Agnin®

"Whita Load end the Lumber
Doalor"®

“Exhidit Emphasises Paint
nyun‘ wd luabor Yersae
tilay
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SAALITE
Hiseiseippl Valley Lumbermen Jan.15,1941 1,00

The Bation's Agricsulture

The Bow England Zomestead
Painter and Decorator

The
.

=le
EXZI8IT W3°
e

18502 CIRCTLATION

Jan. 16,1941 1,000
Aug. 15,1041 1,800

Yay, 1940 433,000
Pages 7,8,9

Jar. 27,1440 110,000
Ootoder,15g9 IO‘WO
Bov. 1939

Deo. , 1839
Jan. 1940
Pode ,lm
Mar. ,INO
lay, 19540 .

June 1940
July,1940
July, 1940
2 1940
Sept. 1940
Sept. 1940

Oct. ,1540
Oot. , 1940

Bov. 1940
Rov. ,1“0
Dec. ,1940
Dee. 1940
Jan. 1941
Jan. 1541
Jan, 1941
Yar, .19‘1

dars , 1941
Apre 1941

»fn .1“‘
Xay, 1941
tay, 1941
June , 1941
June , 1941

July,1941
July, 1941
July,194l

July, 141 .

~‘D .l“’ .
Mg ,1“1 e

White Lead Promoticn Cnp_.&_n

APT ICLE

*Patnt and Lunter are Sales
Allies®

“Uoisture Conditions Canse
Paint Feflures®

"Priorities W11l Bot Affeet
Essential Ingrediente Dsed
Ia Making Paint®

*Clecnizg Up the Mins
Situatien®

*Tinted to Taste®

“Chalking not a Paimt Peult®
"{ldew and Disscloration®
"Olosey Finishes®

®Adout Taoky Painmt®

"Hoisture and Puint Pailures®

"Paint Stylirg oa Shingles®
®Some Puint Tips for Puinter
and Customer”

*Painting by the Salt Seas®
"Linseed 011°

“Mint Protection for Metal®
YPainting Swimaing Pools®
"leed, tre Versatile®

ure] Minting with Stene
eils”

®Abdout Putty®

*Casnstans Pinish with White
leed”

“Paint Ryling an Chimneys®

"Minter Painting is Practical®

"Muraing Off Peint Filme®
"Painting Radistors & Pipes®
*Painting Oresnhouses”
"Decorution with Plasties”
“Aainting in Cold leather®
“The Use of Straight Coler
Paint®

*About Driers®

“Creating s Loire Iffees
with Paimt®

“Minting Astestos Rhingles®
*To hint smings®

“Testing for Pure Lead”
*Formulas for Boat Painting®

*Chalking of Paint Proves
Ite Yerst"

“uint dyling on Briek®
"Pire-Retardant Puint®
*Painting Conporition
lateriale®

*minting Over Staised
fingles®

*Painting {n Hot Neather?
*Proper ¥ails are laportamt
to the Ininter”

|
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Jhite Leed Promotion Cn.-,xlg

k& Pro a0 Report
¥ - N
DETIT 3°
e r——
YA ISSUR CIRCULAZ ICH ARTICLE
The Mainter & Desorator uge ,1941 20,000 *Scme Causes of Miss
.:‘dluno' .
The Pemneylvecis Pammer April 20,1940 181 ,000 he Magie of Mimg®
Able Torks Nov. 1589 10,381  “Puint and the Malubesnes
lian : :
Refrigerating Engineering  Deo,,1939 2,082 *Developmects in Red
and Thite Leed Painte®
Scientific American Jan. 1540 46,333 "Improved “hite leed®
The Southern Lumbderman Fed. 1,190 3,000 “Paints for rrofit®
Sueeessful Parnizg July, 1839 1,280,000 “fuint® (in part)
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Balanos, Jarmary 1, 1941 $ w322
Recolipts; . B
udsoriptions Assessed
ad Received $218,034.00
] Sale of Automodile 425.38
Peimdursenszt for Primting
expenses incurred in 1940 197.711 $212 687.% ]
$213,610,18 §
Disbursesentas 'L
Pent and Lisht 4 .00 . 1
Purniture, Fixtures and Equipment 73.96 3
Salaries 4,439.64
Traveling Expenses 302.69
Intertairment and Lumohecms 36.23
Cftice Jupplies 188,98
Lisoellanecus 68.41
Printing 1,872.98
Ueiling 6i0. 58
Illustrations $1.56
Mrertising Spase $171,036. 44
levs; Disoount 2,818.49 188,219.98
Pudlieity 3,881.40
Produstion 11,928.04
TOTAL DISKRSOENTS $191,600,88
Balanse, Septeader 30, 1941 21,811,683
§213,810,18
—"vm: et i Sags b rad e i b il

FINAFCIAL XRFCORT

FEITR LEAD FROMOTION PROOPAM

Janvary 1 to Septewber 50, 11

R P P SR N RSB WO | ST ¢ 1

N 2945.02
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Progrea Umutes
Ostober 20, 1841
. WEITE LOAD RRGOTICE PROORAN
1 ESTIVATZD RIPENDITICES, 1941
3
'} Aetual Rotimated
3 Expenditures Expenditures
; Jan. 1 to Sept, 30 Jazs 1 %o Des.3)
i Rent and Lignt $ 0.0 $ 1,000.00
; Furciture, Pixtures and Rquipment 73.98 ~ 30000
i
b Salaries 4,630, 84 4,000,00
Traveling Expenses 302,09 800, OO
Entertaimment and luncheons ‘ .3 102,00
; Office Bupylies . 155,83 200,00
-4
3 Misoellaneous 6841 100.00
: Prinmting 1,872.98 1,875,00
Hailing @098 $00. 00
I1lustrations s1.88 78.00
Space 168,219, 98 180, 600.00
Nbitesty 3,361.40 4,200.00
Productiocn 11,5248, 84 12,100.00
$191,608. 58 $207,530.00
Balance, Jan. 1,°1941 $ .2 .
Subsoription, 1941 212,034.00
E Other Recelipts, 1541 823,08
$213,610.19
Zstimated Rrpenditures, 1941 27,830.00
H Rstimated Dalance, Des.31,1941 § 5,900,180
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In the Spring of 1999 the Le=d Industriss Associntion begsn Aa adver-
tising camprign 4in the intzrcet of wbits 1e~d in point, Por 8 period of s
groat sy years the coususptlos of mhits lend in print ws shoviag o declining
tendancy, This ap;lisd to icrd in oll as wll as dry white iead used by reody
aixed poirt mmufrcturers. Over ¢ corresponding period of y.ass the volume
of ri~dy alned prints was steadily incriasing. The futur, of wistc leod in
peint »e ~ s~tt.r of Coamon contern to whits le:d producwrs nad to the leed
-MLT ~no smeiting int.rsste of thy coumtry., Waits lund had slvays Seem 8
very Lorge ~ad Lsportant consum.r of pig lend and thls partiayar sarkst ees
of imxrtance to th: alning rad smlticg int.rusts ns well, broeuse iend sold
for use in shite lond, stoyed prrmencntly s0ld nd w3 Dot ©:turpabis ia scr-p
or oth:r fore,- 23 is thy Cis¢c with 50 mony livd procucts. During the pnst
teo decades considernbls improvemint hod tiksa slact ia thy quality of opaque
plpmnts ¢nturing into print oaumfacturs. This ws notiLly true of szinc oxide
snd lithopom. la additica to thiu, aivv gigacnts were developed, ;rtncipulq
zoong waich smg titrniun, which with cxtanders bro bocont = wery largs rod ia-
port-at fsctor in re~dy mixed print p~muf-cture, louzmwdm; thesc do-

v lopsiats, the public and master snd jourmyown rinters bevd ~lways hed 4
oIy high rig-rd for rnd cuncetinsn of, thy wlue of whit: lead 15 > print
pigoint. The bnttle for lzod this .umu -4 hzd buoea evrried cn \neud
#sles prowotion ¢ffort, publicity rsnc advertising by « f.u of the white lead
producing corprnius exclusivily. Thsir combined offort in this ¢imcticn wes
but 3 viry s.-ll fractisn of the sictl © enctimd effort ~f the realy cixad
print industry. It wea the feeling of the load industry §o 1938 that unlese
eo-ttning mere dam o ¢ lesat wrreet the rete of dowwrrd tendency as for 28
white load wre cceroud, 1ts shivle futurs ia th print induetry wulid become
s wsly, 4f n.t prravpsntly, Jeopardisud, Although ity lsad a3 3 paint
ingredicent s~ highly wlved by the putlic st lerpe, h rc sary » raumber £

factors, perfectiy understandable, woriing agoinst it.

Ia the firet plrcesr The public todk wiry littls intzrest 4a the
ingredicnts c-ntrined in » ¢1n of ready mixed rint. Reody nixed points were
00ld 1argely by the reput~ticn cf the house orking it, and this ws backed by
sxtencive natinanl bdvertisling cnapoigns, whire thy furce of the odvertising
wea thirown behind cert-in brond macs and well-known print mamficturing
conpenive.

Ia the pecond places  Thi nnttcr of cravialence has besat %a -ther
vit lly imprrtomt foctor working agninst whity 1end, Waile luod w.s available
to the public in only tec formes elther dry shite 1ead s n compcoant part »f
3 Bixed poiat 4n which the public to.k Aittle fntirusty »r fa the f.r= af
1s-4 1in 51l,~ » semi-finished product ahiich thy public gimerelly ervsd .t
¢ .nvenicatly use end npply. Lesd 4n ~il dDecame lorgsay therefre, = product
for the skilied printer and ortissn. It ws ot ¢ praduct that ¢>uid © wpste
L) sny grest @tent for the coasuser porket, with the rerly . ues finlshed
PraJuct ~ffarsd bty the rundy mixec o $at induatry,

Ia the taind place:r Redy nlaed patats ary 8.14 U7 e viiimatle
€ neacir by Wrius sarketing ogucize such as ) bbrrs, mint derlers, hardenrs 3
st.res, drug stires, dop rincnt gt Tis, ~nd v 1i ve wtllata, 8 that it 3
P eaille . by recdy nixed palate Lo proclicaluy svery ¢ .asmnity 1a the United
Stetes. The wargin of prafit accruing L. ell af s verl ve marketing

o
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agsncl.e of ths recdy Jixed paint industry s viry such greater than the
o ngrrin of g fit sccrulag W thom thr-ugh the bandling of 1ead in "1, It ds
g psrfectly prtursl thercfore, that this extensive and irportant rarketing setsp
3n-uid by favorsble o preparsd paints se ageinst lead in cil,

It wes cpprecirtcd in starting this advirtising caspeign that it w.uld
B>t by *m eagy thing to successfully conbdat all ~f there vorius frycau ip wmy
sh rt pertd L tine; nor wes 1t expectad that ory cuoopirative sovertiuing cas-
poign crull saadenly changs this fundarental trend., It was decided tu be wrth
shile Lo 87Ky An ptlespt 9 imorove the positicn of white lesd thrugh & o~
opcrative adv-rtizing and putliicity caspaipd spinsared by the Lead Industriss
Askcistinn, and finrnci~lly supported by the mining, smelting and sthits leed
interects of the industry, It sas the conscnsus =f upinicn tbet at least @
three yoar compoign should be imugurated, as it sas o0t belicved thet & com-
pAlgn >f & ahorter 1ifs eovid presibly bave any affwct upin the mmjor traad
whi.ch wis taking placc. Bubecripticns to this campeign have bee@ received
during the past three y=srs as fcllowst

1939 - $234,999.00
1%0 - 235,246.00
194 - 232,04,

Totalesesivens m.m-w

The distursesunts of thess amcunts sach yesr, have boen allocsted in sccordance
with the joint recomwendatisns of the Advisory end Advertising Committees, &nd
the advertising agency.

Before the comnencaxnt of the cimpaign itself, 8 ccamittee consisting
of representotives of nsarly all of the subtscriting mesders td the ceopaipn,
eade an Lnvectigntiun of advertising cpencies, and as 5 recult theres.f, em-
ployed Arthur Kudner, Inc., 630 Fifth Avernus, New York City, rs sdvertising
¢ounsel and agency for this scrk. Befors amy advertisessnts were prepared or
written, Arthur Kudner, Inc. made an investigati:n ef the whole white lead git-
wation amd rencered 8 Yo lurinous report which wes csrefully studied and fimmily
approved and sdopted. This report, after reviewing existing conditi~as in the
wiite lead nnd print Sndustriss, outlined a constructive progras with definfite
otjectives. As far as our soney would permit, necrly sll of the steps outlined
in the progra beve been carried on. It is prcper 9t this time that we shuld
review what hag ‘aken Th”’ and the acccapiistoents of tals c-operative c¢ffort.
These are set firth below, oot necessarily in the ordsr of importance, tut as
8 resuse of achisvemsnts which my fairly be attributed to this caspeign.

1. White lead peints reedy to apply are now being marketed by a nusber
of reedy oixed paint canufscturers. The Secretary's report givis s 1ist of the
known mroufacturers who hate mads such o paint avelilsble to the public, There
sre und ubtedly mary Jthers, doing the sase thing, nct at pressnt knren to yolr
Cummitior., In additivn to these resdy mixed paint panufectursrs, the largest
shite lead producer has, during the pest yeer, brought out & prepared white
Isad paint which 18 now being patinally advertised and distrituted. In thie
comection the written comernt of ons well-knomn paint manufactursr 48 the
¥iddle West, who added 8 13ne of purs whits 1eed paints to their long satablished
Feady mixed paint lins, {3 of interest; *ln regard to the lead intustries
caspaign, it 1s our opinisn that the campaign hee Leen very belpful in promnting
the sale of shite 1ead patnt. It nay interest you to knuw that our gallamage
of liquid white lead paint on white and tints, now equels of excesds our gallonage
on any of our thres other types of sxterior peint. This, in spits of the shcrt
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color line and reducsd nuaber »f sizes {8 which the paint is secked. This line
37 liquid white lead peint hrs given us No trewdle whatever and we hove not re-
ceived say complaints frmo users. Tbe sales ore stesdily growisg.?

The President of ancther Nid-Sestyrn Peady Rixed paist mmfacturing
compeny writes: "The advertising th-t lend incdustrics are doing 1is inguestion-
ably bringing abwut cn increased lead conscicusnies {n the minds of the cop~
suaeTs. That's xy opininon srd reflscts the thuughts af others mith whoa § have
talked sithin our orgenitation. The sdverticing y-u havs besn cerrying on fwr
the prst ty> yesars, has proven very belpful, and [ as surs has been ree;
fur issreazing our gollonage on our realy mixed leod and oil prints.®

Por the first tise in the histcry of wbite lesd, s fintshed produst of
white lead >-int c3 such, bs betn made eveliable to the Amaricea publis. OUatil
this wos nccomplished §t wis difficuit to 4o much mare thaa to ssll the white
lend e and to fartify the fav:rable positioe whiich shits lead bes slweys cc-
cupied in public conscioveness as 8 paint pignent. In csusing sevarsl reedy
aixed paint sanufacturcrs, and mt lesast one large white lead producer €. moke
w:its iend paint avrisable & the public, the cimpaign has alreedy nchieved cne
of its mjor cbjectives.

2. In white load peint rvady t: apply, the Jobber, the point steres and
retrilers gineraliy, bave the seme margia -f profit 4n this white lead paint sa
sxists in th: groerzl line cf prepered prints. Cotsequently, the pr.fit fact:p
t. the marketing ngenciss which hoe lrrgely wirked agninst shite leod in the
pest, 83 long T is o discriainitiry influcnce. Becnuse white lesc peint now
provides thy mrricting aganciss with ¢ margin of pr-fit, these chite leel peints
are being prainently displaysd in thousemds >f ritafl priat st.res thrugh.ut
the country; whireas lecd pacts 1o scst cuses, hrs been relrgsted t. inconsple-
u>us places in cealer's st.cks. Ia otasr words, shite 1end brs Deen tzken firm
the baseasat ' placed in front windoss cf paint storss., .

3. An incrensing pusbor of stotis hawve initisted formulr labeling laws
requiring 8 print manufacturer ¢, gutlish W the 1+5¢l £ his paint ¢ ntriner,
e ooclysis end ingrediunts :f toe > int, The sty ael F.int, Varnish & Locquer
Ass civti.n At thilr nunl cunventi e in Qhiceg> 1in 1939 adopted ¢ resdlutive
fav.rable t- f-rsula lsbeling >n 711 packagss. There are some indicati'ns that
f muabur of xint mepufactur:rs eri making mors »f & featurs of the lhad conteat
.0 thelr orints than was the cras prior to the initiati-n uf this casign.
K,tatle amngst theus {5 the crse ~f S.ars Rocbuck & Co, wh: play up priminently
in thelir mail >rder catalsgs, the hiyh lead cuntent £ their mixed paints. Prior
t: the fnitisti n >f this oexmpaign whits lead came in f:r specific attack in the
advirtising and litiuraturs .f aary point sagufectur.re. The Leed Industries
Assuciotion hes in 1ts files, ample ¢vidunce >f public ~ttacks .n shits lend by ‘
nati .nally known nint samufacturcrs, Bodle thess have n.t cocswd entirely, 4t ;
15 intercating 1o cbserve that » st f thess hove cersed, and y ur c.anities has !
been #ble to iniuce sever-l larpe p~int manufocturers of n td mal reputs,
withirew asd cense Sl detrimental sttacks <f this Xind, This wrk and off-rt
.0 the part .f y.ur Ass.cintivn is imgartrnt snd vitad t> the future welfare

L 1e0d in puiat,

In the mrtter of the sttitude of the re~dy nixed point industry, it
1s plersing tu obacrve thot tht caupeign brs besn & ncucted in such 3 Bnner A8
3 have Ar usec comparatively 1ittle antag nisa 77 ~tJecti.n from the Tendy
aixsd > {nt Lndustry. 1t hne Duen a dclicite Bitustisn ¢ bondie bacruey U
ready pixed print menufacturer 10 & cust oar of &2t .f vs for wur plgmnts,
N-ny of our wrly fesrs in thls connecti n, have n L beon reslised,
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4. This campaign bas alrssdy dms such t> ptrengthen the confidencs of
the public and painters in white lead., They have alseys throrht well of white
lead, but we were doing 1ittle € strengthen taum in thelr $dess. Our Broad ad- :
vertising, plus orking white leal paints avaiiatle to the public, has injected '
sew spirit and 1ifc nt: our products that is being felt and recogalsed by the
2ublic, the painters an! the ;aint industry gessrully.

S. This cocperative effort bes for the first tims brought together all
sgencies 5f our own industry 5 fight sa 8 big texs f>r the position of white
1cad. Our respective s-liss forces, esmployses gecartlly, and stockhelders vep~
ressnt 8 combined foroc whoss influencs §s being increaaingly felt in cnltm
8 market for our owa poods.

6. Wile mster ~nd journeymea printers bave slwmys besa an mmsellent
parket for shits lead, axd inclined favirably to §its uss, there is evary svidence
thet orepered paints ot lomer lexd content bave bDesn stesdily incressiag their
s2les in this fleld. This branch of the peint industry wields 8 considersble
1afivence vith the home svner,- the ultismate ¢Hnsuser. Therelors, the reactiva
of this group to the stite leed coxpaign 18 of especial interest,

The Painting 2nd Decorsting Contrectors of Aserics under date of
July 25, 1929 wrote kr, Clint~a H, Crane as follows: T"At the requiar ald-summer
meeting of the bkxscutive brard of the Painting snd Decorating C-atricturs af
Aserica, held at the BElakes By The Lakes Hotel, Alsxandria, Rinwesots, last week,
crasideratica v=a given t. the grezt matir~mal advertising procres fir the pro- i

B e

mtion of the Khite Lead Industry belng carried forw-rd by the Lead Industries
Ass ciation, ord I was instructed - express afficizlly ¢ you the rporeciation
o ‘ur matisoal crganisati.a for the helpful cocperstisa of yur nsticoal campaign.

That miner, saelter, refiner and minufacturer »f lead sdhwid cosbine efforts
L. spenscr 8 notd newide slvertising csspeign 1o the natd <) @mgssines & viden
the market for ard further the use >f white lend is indeed most gratifying to the
epplic-ti~a branch of the industry, es represented bty tde P-inting end Decureting
C.atract:rs :f America. Az-ng the zillions ah: will ragulisTtly rved y.Ur sc8si(es,
we feel that malis will bs stimulated. Be welcime yuur ublicity os does svvry
printing ¢ ntractor who pridss himself 1n quality sorkmanship and wb. bas at heart
the welfare of Bis industry.

Your published sdvsrtiscments beve been referred to vur Trads Relaticas
Committes f.r sy, It will bs wir pleasure tc cooparate nith yu (n your great
Ablicity ccapalgn ia every srnnulr ;ossille.

Be trust that the results >f your uromticacl progras will prove so esimewtly
satisfactory as 0 Justify 1ts continuance pesrmmnently.

(siened) 0. &, vtvart
Exscutive m.nctor

Under drts of August 2, 1939 Mr, L.P, Lindalof, Gensral President
of the Brotherhoud of Psinters, Dicorstors snd Psperhangers of America wrote
r. 7.0, Woraser ap fulloss: "Wy c.ntenti-n 15 and slwiys has been, thet if
8 paint Job is o be dune satisfectorily, it must be with lead an nil, ee-
2ially 10 1L 18 on Wi vulalde wiere fU (s sajoewd L. Lhe ever chang ing
conditions of the weather, se m.thing Dut mhite lexd will withstand the elements.
Pare pally, 1 wild 0ot Pecoumend anything Lther then white lesc {:F sny peinting 4
’?boooonct.ns-ooaoml“n yr of ferts to educate the Minter as well as the
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podliz = to use only first class patarial such es shite leed ea all pajntiag
opsrations will be attended by succtess, I as,

(sicned) L. P. Lindelef
Censral President
Def P DR Rl A

7. Attached hereto are statistics poing beck 0 1930, showing the walaume
of tusliness in wrius leed Dirments entaring into paint, These tables are
trought up-to~date 80 £3 to incluse the first eight months of 11, Thers mms,
as vill be moted frem these tables, 3 substantial decline in the anocvat of lead
in oll sold in 19¢0,~ the second ysar of the crmaign. Dry lead sales were
rouchly sbout the same as tha ,revious year, Thoerv wes an incresase ia 1O,
of lexd sulphate and lesded ginc oxils., e were wosble to fully scoouat for
the drop in lead 12 oll sxles in the yeor 190, dlthcuih we do knos {t wos aa
unsatisfactory year as far as exterisr customser paint ssles were concerned gen~
srslly. Paint pnufscturira resort What incleseuat weather in »einting seesons,
detrisentally effected their exterior paint sales. This unc-ubdtedly would be
sinilsrly felt by les2 in oil sales. In the first ei bt sonths of 1941 there
has been 8 splendiu increase in lecd iiment s~les. la fact, availabdle statis-
tics iniicote the following Yor the first eiyht acsths of 1941, 579 peint
sapufscturers re,sesenting 875 by wolume of the industry, showed a gain over
sinmil-r efyht sunths of 19(0, of 24.35. During this sepe Heriod of time the
lend pignents statistics indicmte the followings

Lené in o4l sales gein of - 28
Dry lesl srles * [ 5, 4
Ccadined dry lsal and leed ia oil sales ° 42.58
Lend Suljnate sales . %S
Combined dry lena, lead ia oil amd :

1e7d sulhate s2les . .48

Tot~1 sales of all letd ;iroents, 1.8. 41y
lsed, lerd 4im of}, 1lerd suisbate end
lend gul-bats in lerded sine oxide . n.¢

8. Waite lezd 15 no longer m stejchild. The public, the »inters and the
sTe ared rint Industry recoinise that ths wesent and future of shite leed ia
paint 1s daing wetched, Jrotecteld snd fostered by » preat fodustry wrking to-
gether. This three year cessaiyn his been well worth the moncy snc offort it
has cost. Yaur industry has tilled and fertilizec the soil of our futurs potea-
tial s rket 4n 32 panner oy individual ccaany oF Arxducer ¢wld cusibly do.
The sffrctiveness of & ¢2oerative suveztising campaign >f a whele industry,
with {ts broad a perl, 18 very nuch greater as far ss its influence a the
Mtlic 18 concerned, than the indivicual brand advertising f rny single mem-
ufecturer. The full force of y.ur industry's advertisiae hss cr-sted s fav.redle
white lecd imsressizn :n the ublic that cwild n-t have Deen ¢>ne ia sny cther
maoner. It 18 u) L) ench and evary white lsad rxiucer 0 corry -a ond tuild
on the favsroble fundatin thit has been 14l this camai n, The -aint
dealers snd the public are ready fur yur srducts. In white 1ond you have the
Aotuct to Fuccessfully vercome teu of the greatest hurdiea thst ahite leal hes
beea u) agsinat for yeers, oamly) cvavenieace and rafit fcr the sarketing
apencies of s iacustry.
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As Chalreen of the Advisory Committss, T should like to exwese
Xy >erscoal spweciation for the eyportunity tuat 1 Bave had, of working
with ell of ths companies involved in this cam>eign, and for the splemdid
cooperntion which thay have all extends? during these jast three years, 4

B all sppreciste the fine work which has bren dons ty the hesd- 1
quarters’ staff of the Lead Industries Associstion itself. This campmige 3
has thrown a fresendovs emount of work end detail into thts ~ffice. IR has
resulted in voluminous corres; ncence which bas been well end favorsbly haadled
to ths adventage of cur roducts. Their wetchfulness ia protecting the goud
pane, reutation and intsrest cf shite lead is Wi hiy epirecieted ty the satire 3
induetry. The work of the agency, Arthmr Kudper, Inc. in bendlirg e 21fficult, 1
delicate advertising ;rcbles, 1s highly welued by all of us who have had the
Meamrs 2f workihy with them these pest three years, é

This constitutes xy rejort oa the situvatica txday. Our arogma for
the delance of this yaar 1s all laid out and will be carried cm to completira.

»

L. Y. Peters, Cholreen
October 20, 1942, Mrviscry Committes - Wite Load Campeipn




L twosss

R e e 5 2 B R S ok AR 4 e b % potlin . . RGOS RO, IPIV TRTARET SO SN

i

et e e e e e e e e e s o . i

-

Ips Subecribers 3o Mite lead Avertising Campaign
This is protably the proper time to consider what should be done {
sbout the future of this campeign after the expiration this year. )
& '

s we all know, gemarrl conditions hive undergone s great chamge
since this coopaign started, A largs part of the worid s st wer, Conditions
in Wis country are grestly disturbed and the future most snoertsin. A short-
a4¢ has developed of snny caomodities, snd industry of the mation is rapidly
becoming geared to wmar effort. ®Business as usual® 1s past, W have wa o
tirely navw anl different set of factors with shich to cope. We uniouttedly
facs restrictions in the uss of pany of our products in the mear future. 1In
the face of all this, 1t 1s quite obvious th:t we must Te—study the situation
insofar ss it epplies to this particuiar campeign. RNaturslyy I have givia con-
sidersble thought to this particular subject, and have come to the conclvsion
that three courses are opes to wes

T

1. 12 vies of the changed conditions, to conclude our caspaign with
1ts terainstion this year, We will thea beve coszleted our three ysar prograa
and largely achiwved the cbjoctives we origioslly bad in minl, and perzit the
futurs of shite leal in paint t rest with the individusl offort of the white
leed producers,

2. To contie the cezpaign on the tasis of the prescct rate of ex-
penditure, or possibly larger, but to broaden ths shels carpeign in the in-
terest of liad generally,- lcad procducts of all kinds, keeping our white leod
carpaign alive Ly occasi~n~l refcrencets in the broed cropeign %W white lead in
paint. To peke such & campalgn favorzble 9 lead procucts of all kinds, se
sn insurence far the futurv. To build up as fevoretle & pudlic cpinisn to lead
s possitle, for use at o tice shen this war {s ¢ver and shen thers will te
plinty of lexd to sell in the face of scvere 3nd increased coapstition from
all setals.

e N T P T P TP oY

3.  To contime the shite lead c2=7ign for at lescst snother year
but ca 8 grently restrictod tesis; sors as ¢ skeleton or token coxpsign, 4
kesp Alive the greet alvances which me think have besn pale in the last three
Yyrars. Buch 8 cempalgn would enstle us . ritein o skeleton ~rgenizating to
carry on ths isportant daliy w<rk in the Le~d Incuctries Asscciatica office, 3
in preparing erticles for, and cuoprrting vith putlications. To crrry e
such 8 liaitel advirtising camjaign 8s wur Advertising Comaittec feel could
Lest do & limitec Job of this charecter,

The atove are brisfly thres slternstives frow vhich 1 think we bave
to choose, After mator., careful thoucht snl considerntion, it 1s the recos-
-Z:’.aucu of your Chrirmnn that Plea No, ) 1a the most scvisatle ot the Dresent
time,

E. ¥, Petars, Cheirmen
October 20, 191, Advisory Crmaities « Mhite Lead Canprign

qaatt e e B o
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Thite lead-Dry Tite lead in 041 Tasio Lead & Jnhate Legded InQ *%* _TOML
At el Jot S Axt,  Llerd Cont, $% Axt,  leed Cont,

190 420 27,520 78,000 56,40C 1,56 1,395 6,50 131,403

! 1931 31,392 25,620 71,912 8,044 9,/% T8 7,428 121,141

5 1932 20,95 15,768 52,56L 37,690 $,22 4,40 5,720 £5,4%
1933 25,34 20,23 53,476 3,15 r,283 6,090 9,144 9,207

: 1934 2,39 17,002 0,57 4,390 7,157 5,267 ¢,200 &4,773
1935 28,186 22,603 77,085 55,518 €% 525 n,%e 125,201
19% 33,9 27,200 N,028 65,09 9,09 5,800 16,204 150,306
1937 32,062 25,687 6,588 48,947 1,187 ¢ 15,196 - 128,069
1938 29,57 3,69 %685 53,09 6,17  £,526 15,284 125,92
1999 29,264 2,46 n,9%2 9,776 5,63 4,130 17,640 m;m‘,g
1940 30,536 %,475 53,765 30,39 6,266 .4,53 18,144 10e,m L
Lé‘»:l” ) 3,161 27,39 43,150 30,76 6,250 4,572 15,000 9,53

ADsve f1 ures tave been cbtained frrw recorde of Lead Industries Acenciation ritl. expection of Leaded 00,
v ich fi,1res are frot Puresu of Kines - I inerel Teardook,

® Combi. ed reight of dry lead and oil.
Be,inning vitl. March 193 siijwents of Bavic Lerd Sul dste sold for remrocesein, in man' facture of oti.er

acterials, is rot in-Yuded.

A o D -

Celculated on the hesie of 07 £ to'rl leaded 2i:ec ¢ i4e production,




**19.1
190
1939
1938
1937
1935
1935
19%
1533
1932
13
1530

- . i e . o =

frice per

—ten
€137 47,019,¢80,
Q7 4,104,785,
QX 4,196,462,
(123 3,6;,052,
(e 4,575,277,
€125 4,397,337,
e 13,41,%¢8
16 2,838,705,
(2 2,753,530.
€17 2,329.(75
el 3,024,013,
140 4,772,848

€1%

- Jalue of Yhite Lead Piguents -
(At plant ~ sxelusive of contaiper)

P.ige per
—ten -

‘13,39%,490.
10,421,586,
13,095,454
11,517,656,
12,456,39%.
14,200,617.
13,997,171,
10,002,220

"0372,609.

€,999,22
13,902,037
15,505,196

‘rize per

—ton
Q¥ a,ans8,572.
€125 6,79,
€129 585,615,
€110 555,203,
€10 973,204
s 86),268.
€ 9% ~27,004
105 én, o,
n T36,404.
{ X73 534,39
Q11 $95,%€3.
Q20 1,321,399,

*leaded 2ing O ide

Trice "o

—ten
€1 2,555,000,
€14 2,075,008,
0l 1,954,508,
Qo 1,628,9¢.
€104  1,675,3%.
C 7 1,0,47.
(9 4/ 1,135,720,
9 07,574
¢ L 004,704
« 9N 510,430
€115 €38,345.
€120 &r, e,

924,202, 28.
17,304, 14L.
20,633,133
17,382,879,
19,492,327,
20,834,552
17,202,625,
14,327,000
12,6m7,.27.
12,322,097,
19,579,432,
22,22¢ 051,

%9, Projecte to'al for the yea: based on volime for the first € mnt s calculated at the 19.0 valuve. fw rage actual

Above i uree odlained from the Purcau of / Loes - | inera. Yearbook.

velre for 1941 vill undoubtecly be subeta cially Lizier Lea 19.0 average values
®  fepresents LO. of totsl valve

-
-~




1930 - $348,152,692.

. v - 27,254,312,
1932 - 22,9°0,999.

, 19 - 220,303,093,
E 9% - 276,208,117,
' 19 - ™, 277,609,
9% - 382,55, 33,

9?7 - 402,124,113,

1998 - 133,209,203

99 - I, 275,938,

N0 - 395,622,796,

(1ot 2 aoe.) 3254759, 703-

prey
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Twe yesre ago last March the Lead Industriee
Associstion wndertock & long-renge progrem
‘ atned t0 ¢heok and reverve the dowoward i
treod of white 1ead seles
1
i
F
a1 3
1
]
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N 2945.04
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It was recognised st the cutset that this
, would o neitder a quick nor sa easy Jb

for meny reescns, Mt the viedom of the

decision reachel then 0mm Yo cheoked ta

nany waye

o ES o o o




LIAOEG3R

it i ik —
(Chart: lead tormage by years)

Acoording te the odart adove, the six lesking
souroes of volume ysar after year Mave gvereged
botter than TOL of the total lead Sonmage weed.
Aot in this list, vhits lesd Des runked secimd
or third for the past 11 years. Bet this tells
only part of the story
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The volume of lead weed in storege detteries,
oadle covering, Yuildings, emmmition, red o
l1eed and 1ithergs i dependent slavet entirely
won econcmic end indnstrisl factors vhish e
%o 1ittle affected by pramotion or advertis-
ing. If batteriee are scld, oadles are lai4,
smpition 1s menufactured, duildiage are

Yailt, lesd will Yo weed in them

AR
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But vhite 1eed 1o in & ¢ifferent position, Ite e

salee dopend in pert---1ike everythiag slee--- 4.‘,.;‘,.‘
won soomonis conditions. It over aad Seyond (
thet, vhenover paint is purchased, the pwblis

has Svo choloeg---vhite lead or mizsd paist,
Sajegmanship, edvertising, pramotioy are im-

portant determining faotors ia this oampetitive
situstion---end these are things vhieh the

Load Industries Aseccistion eculd ewply
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In extensive staiies made at the time the lead
Dniwstrice program vas lammched it was cbviows
that the principal reescn skite lead ssles had
2209 dowp vas that mizsd peint seles hed gome
p-—and that xized paints were skifting te
Pignente other than white lead

e 6o

M
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IS cammot Ve tee stroagly wphesised -
Hhat, in the esompetitive dattle fer
awmilable paint Yusiness, several
poverful adwnntagee dave been working
ea the xixed patat side

PR
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Jixed puint enjoyel the sdventass of

m'n_t_etofao—uhﬁ!. Yor
overy ane seleguan representing white
load there vare many men eelling mixed
paist as detter

B . DA a5 N
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iized paist enjoyed the efventese of
gEpeTion prowotiog--vith the trale and
phlic. This 1s true for the shple
Teascn that the rmber of nized paimt
STunds Yeing sold fur outombered the
Yrands of Wiits lesd
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xod paint the

81noe they could de made from & wide chotes
of plgesnts, a greet majority of them vere
chssper 10 makv and markwt then vhite lead

o v

- >
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jired puist enjoyed the efventame of
preferwnoe. Jore gallons of mixed
paint vere deiag sold

LR R T A
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Smecafectured,” The pblie hae Desm teught T
hreagh nillics of dollare worth of sdver- '
tising for all kinde of products te Delieve

et research, &oumyduvm.‘

skilful epomding, cem “tsgrove en matwre”
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Tantage of scuvenienss. o

Toople weld 0 Yake their ova VWead, make their
o 0omp, srenX their etcushiles ¥y hend, =t
think sothing of firing their furneces, Bov they
have act only esif-starters, Wut self-liftiag
‘Sope of thetr semvertilles. They hawe ofl burnere
ond stoksre. They eem tune 22 their fuvorite redte
Progrums by pushing ¢ dutton---eves hy remcte eca-
trol. Comvenience has desn the thme-song of -
vertising for all kinde of prodwste for s qwarter
of & century---end even the younger gemerstion of
professional painters had lost interest ia niriag
puint---te say aothing of those vhe were painting
thelr owm bosee
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This 1s a formidadle list of chetacles.
Many have scotinesd to cperete vith wa- 2
abated foroe during the years of the Lesd '
Indwetrics progran. Lot us see What the

hopauun-uumtomﬁ-
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(bar ehort on advertising) e e T g

mwm&urwmdﬁ
paint industry in 1939 ceme to more them .
$4,500,000,% Against this, the total sd-
vertising of a1} vhite leed came te
4339,000.5¢ I other vords, the advertis-
ing preseure vag more than 10 to 1 against

*Induetrial Oorp. Reports
Fodoral Trede Commission
Jm. 26, 1981

SOAR.7.A. for 199

i
'
i 1
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(tar shart-—-4 volme)

To look at this in another way---the total

bnnvnuefmmnuuuxmei-
to $416,000,000,* The Lead Industries cem-
Peign was atmed againet this se & potential
mrket (or st l1east that part vhish repre-

swmted exterior peinting). Ageiawet this po-
tentisl market, the Lead Intustries Assccla-
tion 1teelf put sdowt $230,000 per year

PRPRRPSPEY =R
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One large mmxfacturer of aimed paiste
18 reportel % beve tavested more 82 &
“oolor styling” dosk ia a siagle Year
then the total eset of Associstion od-
vertisiag

el A o il Aaah
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Granting that the amsples Just gusted

give caly ma apyproxtmate neaswre of the

300 to Yo done or the Jressures agatast

wWe-=it 12 nevertheless apparent that

B0 reascnadle am oould expect s apes-

tacular reversal of the trend ia less
then tares years

R
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et 1t was recognized 1a owr origtsal
progren that sdvertising eowld do only
part of the job---and that coe of ite
major sivantages was that i1t wuld
“opariplng” o long 1ist of other setiv-
ities
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le nvolved trede morsle, painter mowale
i tatestry sorale---edvertising, no mstter
bov 1ixited, hed o potential gtrategis atven-
tage. It registered at lesst thet there wap
gomething to be eaid oo debalf of whiite Jead
sfter years of indwtry silence—-and tmt
he pecple who profwed white lesd took pride
1a_their prodect

-

-
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Yolume of vhite leed advertising ae wpon
its existence. And vben wo ecme to -
Preios the results of the progrem in
theee terms, w find euch revards se these:

e
E
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. Severul oompanies mustered the courege S ]
4 . . ; . £ 3
$0 introduse & ready-to-use vhite lesd [
paint, Jot only bave theyintrodwoed 1t 3
3
=--they beve found that it can swsoeed.

At best, this can only de said t

.wbat the Fesdy-mixed peint pecple were
alresdy offering, and yet it worked.
This can surely Do taksn as scme evidence
that vhite lead advertising has degm %0
Tegister can the pudlie iteelf
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yoars sge shoved 1ittle m for ‘ T
white lsad---qov shov & shenge of attse -

tuds and a villingnees to tnsresse
their wee of vhite lesd pigment wnder
pressure of defense shortages. lamy
of thes definitsly faver the Lead Indws-
tries campeign

Theee results cannot of courve %o
oredited solely to sévertising. They
have ome 15 good messure from the
persoml work of Assoclation beed-
quarters. BMut again, alvertiising
was the “spariplug”
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Over the past w0 and & balf yeare,
WoRe-ouwner Bagesines have liberully
responied to suggestions from Asee-

for artisles resdy-written for publi-

S
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Paxtly Gue %0 3 divest M4 for W

aggort of professional painters aad
oontractor-painters included in the
advertising, Assoolation headguartere
hes Yoen adle ts adverce good rela-
tions vith this growp
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A gromd evell of Waite lead iaterest hee
boen st in motiom in laportant pleces of-
fecting the oonewming hadits of the next
generstion. Voostional gohool instrwoters,
b C1® lesders and the 1ike have eagerly
received white lead promoticoal material
and expreseed 3 gecuine desire for move

LIAOB961
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This progren has bess mpported V7 the
Joint eantrivetions of the lsedirng nining s
Bov has the e0st scupered to anneal sales?

In many typioal and suooessful selling
operntions, sdvertising duigets rwn from

24 to 9% of &allar volwme---in exceptional

cases, not ocmparedls to the preeeut oms,

they my rwa much higher

Ty omed A
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Msn;hlmﬂm,mmnotﬁo
m«qumuxun»mm
‘“mhﬁlﬁpuf wme ,18,002,928,
Aguinst this, %he Setal Asseeiatios uiges
sones %¢ 1.4

BRI s 24 R



IS 49 worth while %o point ewt that ia

wndarwriting & mejor part of the whide.
lesd esmpaign the miners and smelters
adopted & tried and proven method of pro=
motione. Masy instmices oan e eited
wher ¢ R ufssturers of & rew msterial oo
semi-finished produet have advertised b {
premcte its sales in & finlshed predeet .
made Yy ethers,

Nensl NHetel cemes instantly te mind, Reller
Yearings, axles, pistca rings and other
produets used in autonodile manufagture

Are aeparately adwertised. Oeneral-Metere

bas ecodusted & separate campeign for Dedy
¥y FMsber for mmy years
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In the procems Lastanse, & sbard s don -

a8de «~ ead there are many ovidenses Wt

1t 1s & good enes 1Med remains %o be
donee Mesmwiile, this industry, like asay
others, 1s scafrested with & petantial shorde
Igot;rmnxc,hohﬁobhn
progran, This ruises & Datural questisn

of what & scund future sourse cheuld Vo
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Qne osurse Wald e %o disentisne sdver-
tisiage et fov axparimoecd sdwrtisere
== ocufroated By She semw predlem == ore
making this desielon. They new thes
sarkrts ore hrd to wia =~ hard to ol
o= but hardest of all %o reespture., BSo
they are guanding the franehise they Mave,
1a the osse of Lead Industries, a éesisim
%o quit aow would wasts the momestun aad
the investmeat of the past Shree yearsy
for the pudlie hes & shert nemary
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A osoend svuree il do 0 sontimne wiite
lead adverticing oo the same seale As in
the Rt ~= foestering & freseiise svea
though you eammot ewrrently swpply the
demnad, This i what many ethers are

dolings It 15 & sound eourse fer the Lead
Industries Assoeiation, sines the retis of
sdvertising Se deller wlume is already

sl

D et A 2.5 -



A SXird souwrse Wuld be %o Wéertaks &
*sustaiaing campaign® - ea & reduesd
budget, If this 1s éome, there is &
minism below which the Laprecesien
would e 2¢ slight as to make the
pregraa wasteful,

Ia publication sdvertising == for suak
8 need ag yours -~ that ninimm esn be
dofined as anything less than & 13 time
sehedule (or ¢ veek ayele) of os ia

P
sweh & Jeading publicaticn a3 The
Saturday Bveaing Poste




A fourth escurse would Yo %0 undertake
the sdvertising of 1ead rether thaa
white lesd. %o do this would be, 4a
effess, to stars all over again, aban-
doning the momentum set up by the pest
Shres yesrs

e < e,
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A fifvh sowrse wuld be te adversise
el in terme of its protesticn and
Guredil sty ia swh & way that 18 would
reflost prestige on white lesd. In
wieh a campeiga, headlines, major
fllustrations md 8 good pars of the
text would be deveted %0 1aad, I8
the familiar logotype “you're money
shead whem you paint with white lead®
weuld be retained, and the text would
be pointed wp to white 1aad ia slesing.
This would be & scund wse of monay

L e
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- Of these five sourees, ealy three are T e e z
practioal, They sres .. N T

(1) Comtinee ¢ support white lead s
& basls 2ot Jess tham that of the past
three seasoms. This will bmild anm in-
eressing demant sguinst the future

(2) Continue & “sustaining sanpaign®
aa white 1oad == % Vo inereased whea
the emswmer market oon agnin deo swpplied

(3) Advertise 1ed 1a oueh & vay a5 %o
belp wiite lead

Lo ;;'_“ ’ - RN
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OF these tires, the ene Whiish wo resen
md =~ and the ene whish will yield the
surest and grestest return Lo ¥, 1, for
the simple reasca that white 1md s the
finest predust in its 13414 ~—~ White leand
bas & potestial market which 18 has ealy
begun to realize ~~ and white loed is the
ane produet of the lesd industry whiech the
great American publie eea buy amd wes,
The meet vuluable franehise any predust
oo have 1s & franchise with the people

o make up the richest mation ia the

wrid .




