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tion, the aggressive dealer sl painter

will make mwore intemive we of Duth

Hoy advertising features, Dealess will

give more promineme (o Dutch Hoy

1 white-lead, will pive longer showings
of Inh Hoy displays, will leature
Iutch Hoy at every opportunity, Sim-

* fnd iladly, painters will give wider circula-
tion 10 Dutch Boy mailing pieces, will

2D write “Dutch Duy™ into their contracts
& and will bring Dutch Hoy to cheir jobs,
G  Reproduced, in teduced size, on the

- G following pages are two full-page na-
=+ tional magazine advestisements—one
= being the first “ad” in the Lead lndus-
teies’ campaign ; the other, the current
Dutch Boy page. Nath diive home to
home-owners the sclfsame arguments

thac painters and dealers use in their

daily contacts with their customers—

that white lead b long Jasting paing ., ,
that whute dead i econamical paing,
Fhese two acknowledped advantages
from the hame-ownier's standpaint are
Jikemise advantages from the painter’s
standpoint, becanse by doing jolns that
Jast and thae thus cast less he builds up
his own reputation. And frain the
draler’s viewpaint, he gains by selling
white-lead because this paint stays sald.

The lead lndustry campaign and
the Dutch Boy campaign bath center
public attention on white-lead. “The
white-lead dealer and the white lead
painter will get their share of attention
~and the tesabting increased husi-
ness—in proportion to their active co-
operation in support of the white-lead
publicity. The lead industry s setting
the paces Vi in with both campaigin!

Dutch Boy dirsplays aluways get
warm swelcomes ol the Havi W all-
paper & Paint Company Store,
3316 W et 26th Steeet, Chicage,
not merely beiawse the dise
Mays are attractivr and prac-
tical, but alre becawse they
lewd themaelves te veulistic
layouts, of swhich shis it &
good sxample. la this
case the Dutih loy
display has been in-
corporated in the
painted backyround
sencry. Vhe house
shown i1 8 weed-

en model, sur-
vounded byulawne”
enmawhithare placed vari-
ous Dotch ey paint produsts,
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