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For each of the retail channels listed 
below, at w

hich retailer would you m
ost 

likely shop for cookware? 

Internet/C
atalog 

Am
azon 

75.0%
 

G
oogle 

6.5%
 

eBay 
5.5%

 

W
ayfair 

3.4%
 

O
verstock 

2.4%
 

O
ther 

7.0%
 

Hom
e Specialty Store 

Bed Bath 
& Beyond 

64.2%
 

IKEA 
I 

9.6%
 

At H
om

e 
5.2%

 

• 

M
ichaels 

4.3%
 

O
ther 

12.3%
 

For each of the retail channels listed 
below, at which retailer would you m

ost 
likely shop for cookware? 

D
epartm

ent Store 

Kohl's 
31.5%

 

M
acy's 

JC
 Penney 

12.1%
 

Sears 
6,6%

 

D
illards 

4.8%
 

N
ordstrom

 
3.1%

 

Belk 
2.7%

 

Boscov's 
2.1%

 

O
ther 

8.7%
 

Superm
arket 

Kroger 

Aldi 
8.3%

 

Safew
ay il

l 
7.1%

 

18.9%
 

W
hole Foods 

5.9%
 

Publix 
5.2%

 

H
EB 

4.2%
 

Shop R
ite 

4.2%
 

Albertson's 
3.7%

 

Stop n Shop 
iii 

3.5%
 

O
ther 

39.0%
 

W
arehouse Club 

C
ostco 

Sam
's C

lub 

BJ's 

45.2%
 

13.4%
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For each of the retail channels listed 
below, at which retailer would you m

ost 
likely shop for cookware? 

For each of the retail channels listed 
below, at w

hich retailer would you m
ost 

likely shop for cookware? 

G
ourm

et Store 

W
illiam

s-Sonom
a 

Kitchen C
ollection 

Local G
ourm

et 
Shop 

Sur La Table 

Le G
ourm

et C
hef 

l 
10.0%

 

O
ff-Price/C

loseout Store 

Big Lots 

H
om

eG
oods 

TJ M
axx 

M
arshalls 

R
oss Stores 

O
llie's 

O
ther 

Hom
e Im

provem
ent/H

ardw
are Store 

Television H
om

e D
epot 

Low
e's 

M
enards 

Ace 

True Value 

D
o It Best 

Servistar 

H
SN

 

Q
VC

 

Shop H
Q

 

50.2%
 

40.8%
 

9.0%
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