Cookware

Consumer Survey

Consumers are ready to
purchase when it comes to the
cookware segment. Almost
30% of respondents in the 2021
Forecast survey said they were
extremely likely to purchase
cookware in the next 12 months,
and 23.5% said they would
be very likely to buy. Thisis a
noticeable increase from 2020’s
respondents, in which only 20.7%
said they were extremely likely to
buy and 15.3% were very likely.

This, however, is due to
the shift in home cooking
surrounding the COVID-19
pandemic. As people were
spending more time at home,
cookware became a central focus
in the kitchen.

Additionally, more consumers
noted they would be shopping for
an 8-piece set this year (44.3%)
versus last year (40.3%) as
consumets have reevaluated their
cookware assortment and locked
to trade-up into better products or
replace those products that were
underperforming.

Quality/performance is still
the most important factor when
selecting cookware, even more
so now that the pieces are being
used more often. However,
unlike in bakeware where brand
has become more important to
customers, brand is the least
important factor when making a
cookware purchase decision.

As for materials, non-stick
aluminum was still the cookware
most consumers were looking to
purchase at 39.9%, which SWm a
dip from 2020’s 41.7%. Stainless
steel also saw a slight decrease
this year, from 27.7% in 2020 to
25.4% in 2021. However, cast
iron, cast aluminum and anodized
aluminum all saw increases as
cookware material that would be
most likely to be purchased. Cast
iron rose from 15.4% to 17.6%;
cast aluminum went from 6.4%
to 7.2%; and anodized aluminum
grew from 8.8% to 9.9%.

This can be attributed to the
continued cooking at home trend,
as novice home cooks build their
cookware collection and home
cooks with a bit more experience
are looking to create new,
creative and unique meals.

How likely are you to make a cookware
purchase in the next 12 months?

Not very likely
to purchase
1 .&xr,

Not at all likely

If you were planning to make a cookware
purchase in the next 12 months, which
products would you purchase? (choose two)

Fry Pan

Saucepan

8-piece
Cookware Set

Stockpot/
Soup Pot

For each of the cookware products listed
betow, how much would you expect to pay?

Fry Pan
$80- $100-
ﬁwmo $199.99 i
0
mwwomm W _ﬂwb\o than $10
s 3%
3.9% =\

For each of the cookware products listed
below, how much would you expect to pay?

Saucepan

$80-999.99 400 6199.99
10% 2.3%
%a.s!;; 7
27% i

$30-§39.99
11.3%

8-piece Cookware Set

$10-
$19.99
Lessthan $10 g9, $20-$29.99
w.._.w.mll Hlm;c\o
. $30-
$39.99
6.8%

Stockpot/Soup Pot

$100-
$80- $199.99  $200+
$99.99 59% 20% Less

A than $10

7.2%

What type of cookware are you most
likely to purchase?

Anodized
Aluminum

: Aluminun
T1.2%

\ Non-stick p x_
N\ Aluminum
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In which of the following retail channels
would you most often shop for cookware?

Discount Store

Intemet/Catalog

Home Specialty
Store

Department Store
Supermarket
Warehouse Club

Gourmet Store

Off-Price/

Closeout Store
Home Improvement/
Hardware Store

Television

For each of the retail channels listed
below, at which retailer would you
most likely shop for cookware?

Discount Store

Walmart

Target

Dollar General
Dollar Tree | 2.4%
Fred Meyer | 2.2%

Other 51%
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Driven by innovation.
Empowered by people.

We're the House of Innovation. As the pioneer of ceramic nonstick,
we're dedicated to offering innovative and creative kitchen solutions.

Visit us online at cookware-co.com

@_Um_m ENHANCED CERAMIC NONSTICK

The hottest brand on TV and the newest The original ceramic nonstick
standard in nonstick. Experience the
diamond difference.

Bring clean color and
and still the best—GreenPan healthy style to any kitchen
is the trusted go-to for healthy at a price that will make

WINNER OF THE NPD 7t Annual and easy-to-use cookware. everyone happy.
Home Industry Performance Awards

BlueDiamondPan.com GreenPan.us GreenlLife-cookware.com
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¢ In-store elementis were still
important for cookware sales.
More than 29% of respondenis
said it was the most important
factor when making final
purchase decisions. Of those
elements, packaging was the
more influential.

= 5%.5% of respondents said
it was very important that their
cookware purchases had a non-
stick coating, and 46.6% said
holding non-stick properties
over fime was the most
important benefit of a non-stick
cookware purchase.

o Fry pans arve siill the top
seller amongst those who are
looking to purchase cookware,
with 68.4% looking to buy.
Saucepans were next with 50.4%.

For each of the retail channels listed
below, at which retailer would you most
likely shop for cookware?

internet/Catalog

Amazon

Google 6.5%

eBay 5.5%

Wayfair 34%

Overstock 2.4%

Other 7.0%

Home Specialty Store
Bed Bath
& Beyond 64.2%
IKEA 9.6%

At Home 5.2%

Michaels 4.3%

Other 12.3%

For each of the retail channels listed
below, at which retailer would you most
likely shop for cookware?

Department Store

Kohl's
Macy's

JC Penney
Sears
Dillards
Nordstrom
Belk
Boscov's

Other

Supermarket

Kroger

Aldi
Safeway
Whole Foods
Publix

HEB

Shop Rite
Albertson's
Stop n Shop

Other

Warehouse Club

Costco

Sam'’s Club

BJ's

4.2%

3.7%

3.5%

39.0%

41.4%

13.4%

For each of the retail channels listed
below, at which retailer would you most
likely shop for cookware?

Gourmet Store

Williams-Sonoma

Kitchen Collection

Local Gourmet
Shop

Sur La Table

Le Gourmet Chef

4.1%

18.2%

14.7%

13.0%

10.0%

0ff-Price/Closeout Store

Big Lots

HomeGoods

TJ Maxx

Marshalls

Ross Stores

Ollie's

Other

17.5%

16.6%

14.2%

10.3%

6.8%

24.3%

For each of the retail channels listed
below, at which retailer would you most
likely shop for cookware?

Home Improvement/Hardware Store

Home Depot 4 38.1%
|

Lowe's

Menards 9.6%
Ace 71.2%
True Value 5.5%
Do It Best 4.0%

Servistar ? 3.8%
Television

HSN

ave 408%

Shop HQ 9.0%
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e are where

consumers are still shopping for
cookware. 69.3% of respondents
said they shop there regularly
for cookware and 36% said they
shop the channel most often for
cookware.

mers said
they replace their fry pans every
two to three years, however,
24.2% said they replace their fry
pans after more than five years.

coatings are still in-demand
for consumers, as 52.2% said
they would choose this type

of coating versus a traditional
PTFE-based non-stick coating.

Which of the following factors is most
important to you when purchasing
cookware?

Shape/style/design
3.7%

Exterior Material
colorffinish (stainless, cast
2.5% R iron, etc.)

PARSY

Which of the following factors
is least important to you when
purchasing cookware?

Material (stainless,
cast iron, etc.)
0,
- 4.3%

Exterior
colorffinish
326%

\
pS

Quality/Performance
3.6%

your cookware purchase?

influence on your final product decis

in-store
signage
12.0%

16.5%

Information/photos

on packaging
47.5%

Somewhat
Somewhat important that it
important that it DOES NOT have a
DOES have a non-stick coating
non-stick coating A%
19.7% Neither \

important or

Very important that it
DOES have a non-
stick coating
59.8%

Which of the following elements would
you say has the greatest influence on

Product used on
home improvement/
cooking show

-~ _143%

Endorsement
. by celebrity

7 6.8%

TViradio

advertising

7.0%
2 /u_uaacﬂ
s%L Product awwaa on
demonstration  featured on u%m%
on the Internet ~ social media 170

9.7% 6.2%

0f the in-store elements below, which one
do you believe would have the greatest

Sales clerk
recommendation

How important would you say it is that
your cookware has a non-stick coating?

chef

ion?

Very
important that
it DOES NOT
have a non-
stick coating
3.8%

Which of the following is the most
important benefit you look for in a
non-stick cookware product?

Easy food
release
17.3%

Holds
non-stick
properbes

over li

Which non-stick coating are you more likely
to purchase?

Ceramic non-stick coating
52.2%

Traditional PTFE-based
non-stick coating
47.8%

How important is a non-stick coating’s
brand in your purchase decision?

Not very Not at all important

. 3.9%
important
88% |
Extremely
important
Somewhat 33T%
important
24.6%

About how often do you replace your
fry pans?

Every 6
months or less
8.5%

| don't own fry pans

19%._

Once every i |

45 years Onceevery '
. 18.1% 2-3 years J
, 3N7%

N

24 | HOMEWORLDFORECASTZ0% !

HomeWorld Business®

HomeWorld Forecast Consumer Survey, conducted by NPD




