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TO0: NMEMBIRS OF THE LEAD INDUSTRIES ASSOCIATION

Attached is a commentary from a recent issue of
BUSINESS WEEK that documents the surge in growth
of the electric industrial truck, which quotes
most of the major manufacturers. We think this
tells the story exactly as we have been predict-
ing for several years now,

Could we suggest that you look over your owva
operations with a view to the possibility of
using electrics? Xo doubt, there are some
applications where electrics still will not
fit, but we are sure that you will see many
more possible uses now than could be consider-~
ed just a few years ago. If we can help just
let us know.

Sincerely,
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INDUSTRIAL MARKETING

A crackling market for electric forklifts

Helping factories cope with
tighter pollution laws.
Big buyers: military, Sears

“Unlike Detroit,” mys Ceorge Wellner,
president of Towmotor Corp., “our im-
dustry already has & means of licking
the exhaust emimion problem ™ Well-
per's industry is the $200-million fork-
lift-truck business, and the solution
that be is quick to point to is the elec
tric forklift. “The electrica™ he says
esagerly, “can do the job.”

Wlsi{c there are some big
with electric forklifts~high inftial cost,
poky acceleration, and the chore of
vecharging—-they are carving ont a
larger and larger market share againet
their [uolins and propane-powered
counterparts. The spur: tighter Bowse
and exhaost-emission factory stan-
dards contsined in the Ocarupational
Safety & Health Act of 1971 Among &
welter of do's and doa'ts, for instance,
the act specifies that carbon mosotide
emissions candot excred 50 parts per
million unless workers wear special
protective gear. "And we expect OSHA
regulations to get stricter,” Wellner
says The United Auto Workers and
other unioos are alw lining up behind
the law and multiplying the preseures
for electric forklifts.

As the push gains momentum, fark-
lift marketers are mounting a bigh-
voltage campaign thal has already
made electrics a fastergrowing man
ket segment than eitber rasoline or

8¢ models. Ceorge Markell,
t of the Material Handling Ineti-
;advk&pnddonld(}hx‘t Equip-
claims that one out of Ave of
wr forklifta sold thie yesr will be
and by 1980, be icts, the
will be one out of four. That
with ooe out of seven {a 1960,
"Qub.dlc( forektu{ahupm
and our sales of electrics have in-
creased 51% over last year,” says Rob-
ert Bry, vicepresident of Otls Elevator
Co's Divernified Operations Group,
which made the old Baker electric auto
from 1899 to 1923, “"We have the high-
out b.dnlq of business (n our ca-
Fuyn history,” echoes Sheldon K.
o“oa,lr pmbdcotdﬂveu—Puht
Bectric Co. Thomas Bidwell, vice-pres-
ident of Crown Coatrob Corp, which

i

in the whole forklift industry. Between
1963 and 1969, the industry doubled in
doliar sales Then when recession
hit in 1970, sales tumbled 23%, and they
continued to lag in 197L This year,
forklift sales are back up. ruaning 4%
abead of last year. Sales of electrics are
wdlt
Forklift manufacturers can make &
stroag pitch While electrics may cost
more—anywhere from $11,000 on wp
compared with §7,000 or more for gaso-
line-powered models—their long-term
operating and maintetance costs are
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Robins Air Military Ares in Macoa,

Right now, for instance, Del Giorne's
division, which handies afl vehice pre-
curement {or the Air Force, is buying
10 electrica for Hill Air Force Base in
Ogden, Utah, becsase the base fs pet

Ot Elevaior 8 Bry ~ We 're ad@ 10 know ngnt down
10 he County what Customer has what buying hebits.*

" Towmotor Presdent Welner: “We axpect
o 0 got sincter, snd the slectics Can 4o the
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Sears’ forklift fleet could
ond up 90% electric and oaly 10% gaso-
lina-powered.

To localise thelr customers and main
markets, the larger manufacturers of
electrics are going in for more and
more market research. Otis Elevator’s
Bry cites the wealth of daty compiled

the Industrial Truck Assa. “We're
shie 1o Xaow right dowa to the county
what customer has what buying babita,
the changes in ratings—-say, the demise
of the 4,000-1b. truck and the increase
in heavies—and other informstion. Our

‘Our business increased
50% in the electric
forklift end this year’

‘c:‘n off ia the future, Industry mem-
peedict,
p

.
>

Promeling now mededs. In kicking
bew model, Otia snd cther major
wfacturers go in hesvily for trade-
business-magasine sdvertising,
as 8 stiff jolt of promotion. The |
trial Truck Div. of Eatom
boasting {ta eversll forklift od
20% above last year, “and a big
that will go iato electrica” says the 45
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regulations and includes handy chock-
fists for forkiift Seet owners

As part of its promotion, Allie-Chel
mers oflen organizes small caravane
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