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INFORMATION

1. {Advertising Department)
1925-1526 Advertising. CLEVELAND, OHIO
September 13, 1925,

AREQUNCIXS THE 19255-26 ADVERLIISLIG SCHEDULE IN
MAGAZINES AND FARM FAPERS.

Attached is a book giving our 6omplote magazine and
farm paper advertising schedule for 1925-26.

In this letter we cannot of necessity give yon full de-
talls of the campoign. You will find them in the Schedule Book.

1t suffices to sey hero thet the coming campaign is by
far our largest - the largesi ever undertalen ir the paint and var-
nish ficld.

70 thorsughly appreciate its significance to you, you
must be thoroughly fmailiar with the advertising. Only when you
have this Jnowleige and appreciation cam you in turn tranclate this
to your agents in terms of local assistance TO them.,

To enable you to become thoroughly famillar with tnis 2d-
vertising, we have placed im the fore part o the book a number of
important questions - all of which are answered in complote fashion.
If you will read and stvdy these, you camnot help but get a real ap-
preciation of the advertisinge.

We are now prepering a section for your outfit which will
show proofs of many of the advertisements for the coming ycars This
will bo ready in two or thrao weeks. In tho mcantimo, get coples
of current magazinas in which our advertisoments are appeoring and
carry these. Even after you have the portfolios continue to do this,
because actual advertisemcnts are rmuch more impressive than proofs.
Furthormore, thay tend to koep the advertising a live issue all thru
tha year, ,

4 copy of this schedule book will be sent to 2ll agents
from Cleveland in & few doys, so that they may be in on the advertis-
ing from thoe start. Furthermere, this is in keeping with our policy
of being in closer contact with our agonts this ycar both from District
points and Headquarters with the cstablishment of our Sales Developmunt
Dapertments.
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We are not going to lot our agents forget about this advertis—
ing during the year. At ropular intervals mailings featuring current
advertising aro going to all agents from Cleveland, with copies for
you which will be scnt a fow days in 2dvance of agents?! copios so that
you can familiarize yourself with these foatures. There will also be
B P A quamntitics, to be sent out from District Sales Dovelopment De~
partments,

The first of thesc moilings lcaves herce Septomber 20. It
contains 2 jumbo cnlargement of the two mage two color Saturday Even~
ing Post advertisoment of October 3, 2 proof of the beautiful four
color advertisoment in Octobcr Good Housckouping, window strips — a
suggosted window idoa using tho matorial we furnish, paint sclling
idoas that have proved profitable for Pzint Hoadquorters morchonts
end & lettor from Sales Dovelopment Headquarters. In othor words a
complete local tie up for our agents.

Even though wo aro having this contnct witls the ogents, you
have to kcep talking up the value of the advertising- from the local
standpoint of the agent ~nd stress the additisnzl volee of tie-up
work on his part, and uxplain our two local E0-50 dorls ~ CC 220 and
now farm folder B 465, which will be announced within two weeks -
both "lmockouts.”

Romember tlhils year, we not only have our greatest campaign,
but everybody intorested is going to de kept familiar with it all the
timo. The advertising doecsn'™ slow dovn during the yorr.  OQur cn=-
timsiasm must not either. You do your part and we'll do ours but
remempaer £irst of 211 yon must kmow what it's 2ll 2baut —~ so study
tiec guestions ~nd sagwers - then keep up on this throughout thio yoar -
follow the schwdulo.

Remamber =

the ndvertising can do & big job by itsclf but it
crnnot do it nll.

you can do a Lig job - but you cmnot do it 211,

the agents can do 2 big selling job but they cannot
dc it all nlonc.

but all throe pulling together will give us the biggest and best
sales job ovor. '

Yours very truly,

NAS: CCF Advertising Managor.
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