Market-Focused Businesses

Automotive Systems

2001 Sales $3.7 Billion
Major Facilities 78
Technical Centers 26
Peopte 21,600
Group President Bill Carroll

32 years of service

Automotive Aftermarket

2001 Sales $2.5 Billion
Major Facilities 90
Technical Centers 11
People 19,000

Group President Terry McCormack

28 years of service

Engine and Fluid Management

2001 Sales $2.1 Billion
Major Facilities 99
Technical Centers 15
People 19,400
Group President Mike Laisure

28 years of service

Commercial Vehicle Systems

2001 Sales $1.1 Billion
Major Facilities 16
Technical Centers 2
People 4,100
Group President Nick Cole

33 years of service

Off-Highway Systems

2001 Sales $621 Million
Major Facilities 11
Technical Centers 3
People 3,400
Group President Nick Cole

- 33 years of service

Primary Products*®

Torque and traction technolo-
gies (axles, driveshafts, and
drivelines), structural and
chassis technology solutions
{structures and steering and
suspension components), brake
and clutch systems, and systems
integration technology (includ-
ing advanced modularity
concepts and systems).

-Brakes, filtration:products,

: chassis products, and engine

management products.

Gaskets; sealing systems;
thermal acoustical shields; cam
covers; powertrain plastics;
piston rings; cylinder liners;
heavy-duty cams; engine anti-
friction bearings; fuel cell
products; and pumping,
routing, and thermal manage-
ment products (vehicular and
non-vehicular).

Front-steer axles, single- and
tandem-drive axles, trailer
axles, chassis and air-ride
suspension modules, brakes,.
and driveshafts. ' '

Single-reduction and pfanetary
axles, brakes (dry disc, hub
and drum, and wet disc),
transaxles, transmissions,
electronic controls, drive-
shafts and end fittings, and
modules and systems.

*Bold type denates foundation products

Primary Markets

Personal and light vehicles,
including passenger cars and
vans, sport utility vehicles,
pickup trucks, commercial vans,
and motorcycles. Markets
encompass two-wheel, four-
wheel, and all-wheel-drive
vehicles for on- and off-road
applications.

Traditional-aftermarket, retail;: -
original equipment,.origina!”’
equipment service, and -
co-manufacturing.

Automotive, commercial
vehicle, off-highway,
recreational vehicle, and
smali engine.

Global commercial vehicle
market, including medium-"
duty (Class 5-7) and heavy-
duty (Class 8) markets.

Construction, agricultural,
mining, specialty chassis,
forestry, material handling,
leisure-utility, outdoor power
equipment, and industrial.




