Iin- 1898 it introduced Jap~a-lac Household Finishes to the world ami

fywith what at that time was the largest advertising program that had

" gver been spent on a single product Jap-a-lac became famocus all over

the world almost over night. The Glidden Varnish Ccapany was tte

first sdvertiser in American business to use color in advertising and

salso to use more than one page of advertising in a single peper.

It is claimed that the phencmenal success of the then unheard of ad-

vertising expenditures on Jap-a-lac were directly responsible for tkte

rapid progress that has taken place in the advertising profession since

that date. With the introducticn of Jap-e-lac The Glidden Varnish Company

almost immediastely grew to be leaders in the mint and wernish industry '
and this growrth and expansion has contlnued on to this date. {é’\"‘\'

In 1917 there were many important changes made in the official line-up o
and personnel. It was in 1917 that Adrian D. Joyce beoame president —
and a new organization tcok over the entire cantrel of the caxpany. N
The name was chmged to The Glidden Caumpany and has remained so ever A
since. Today the ccampany as 2,500 employees, 11l factoriesz and direct \,.;\’;3/3
branches, in Chicago, Reading, St. Paul, St. Louis, New Orleans, San . Y b
Francisco and Toranto, Canada. .)v\\ N
AR N
In addition the campany ows ite own vegetable oil refinery, dry coler s

Lo and chemical plants, zino mines snd smelters, a white lesd and corrocding .
unit and a lithopone plant. The facilities heve grown to 119 separate
buildings, 38 warehouses, 1,431,465 square feet floor space, 63,000 squars
feet of office spsce, 1,858,800 gallons of storsge capacity for raw
materials, 2,920,005 gallons of storage capacity for finished products,
1,032 paint-mixing and grinding machines, 143 varnish fires, S power
houses, 7 printing plants, 7 chemical laboratories, ll testing depart-
ments, and 7,260 feet of railroad switohe. v
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The present hame office of The Glidden Company st Madison ive. & Berea
Boed is now one of the fimmet and larges peint, varnish and lacquer
panufacturers in the world.

In 1921 ¥r. Joyce, the president, seocursd the selling rights on Eipolin,
The Origipal Eolland Enamel Pxint,in North America from The Ripolin
Campany, Ltd., Amsterdam, Hollands This enamel, while little xnown in
America is prsctically universally used in all European countries.
Ripolin today has been acoepted in Americe as the finest emmmel mnc-

for general hame finishing.

in 1924, after testing for four years, The Glidden Compsny were able to
j introduce to the American public s new kind of house paint known as

Te "Zino~C-Lith". In Zuropean countries where the use of white lead in

/ paint is prohibitad,it was found that a product similar to Zine-O-Lith
gave the smme pninting result at a lower cost. With the introduction
of Zinc~O~Lith The Glidden Campany again were fortunate in finding &
product whose ssles grew by leaps and bounds, and whiah has found a
real service in the repainting of American homss.

Practically about the ssme time that Zino=O~-Lith was being introduced to
the public drastic changes were being made in the refinishirg of manu~
factured products, sucn &8s automobiles, furniture, etes A new type af
pyroxylin lacquers were being developed and The Glidden Company were one
of the leaders in the development of these new products. Todaz" zany of
the laorgest automobile mamufacturers, and practically all of the larger
Mirmiture sonufecturers are using Glidden lacquers in the finithing ot
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