MOODY'S INDUSTRIAL MANUAL

473

P-oducts operations zre conducted by Abex
Corporation ( Abex ') and Hussmann Corpo-
-aton ( ‘Hussmann ) Rau-vad Acuvities are
conducted by .he Ilinowis Central Gulf Raal-
road Company ( ICG ). e bt of

Beer and Bubble Up in Chucago and in most of
its other markeung areas

Durning 1984 diet soft dninks accounted for
approxumately 169, of Pepsy Gene-al's sales
Substanually all &el soft dnnks including

Conaumer P-oducts and Commercial Prod-
ucts 2re operated by IC Products Company. a
wholily owned subsiciary of Industnes.

CONSUMER PRODUCTS
Consumer P-oducts consists of the food
business conducted by Pet, the soft drink bus:-
ness carmed on through Pepsi General Dad's
and Bubble Up, and .he automouve services
business conducted by Madas,

Pat

Per's speaalty food products are compnsed
of three operaung groups. Grocery, Speaalty
and I~terauonal

The Grocery Group markets Old El Paso
Mexican products the largest seling hne of
shelf-stable Mexican foods n the Umted
States Orleans canned shnmp clams and oys-
te-s, Gulf Belle frozen shnmp, Underwood
canned meat spreads, B&M baked beans and
Ac'cent lavor ennancer. The Grocery Group
also markets evaporated rulk Pet's ongnal

roduct. as well as diet products under the
ego brand. .

S ity foods jude Pet-Ratz pie crusu,
the largest sellirg {rozen pie shells wa the Unut-
ed States Downyflake walfles, Old El Paso
frozen Mexican cntrees and other frozen
foods Whitman s chocoiates and confectigns,
and Pet and Aunt Fanny's bakery 1items. This
group zilso markets fresh dairy products n-
cluding mulk ice cteam and specialty daury
products in the Southeastern states.

The laternaucnal Group manufactures and
markets canned meats and other products in
the United Kingdom, Venezuela, Australia,
Mexico and ada and .s responsible for ex-
portung all Pet products.

Per markets its products principully to su-
ermarkets and ery stores throughout the
Jnited States through brokers and company

sales personnel. These product lines are also
marketed to reataurants and other msututions
n the food service industry and direcdy to
consumers through speaialty retailing outlets.
In the case of chocolate and confecoon items,
the products also are marketed through drug
stores and mass merchandise stores.

Pet s mulk and dasry products and its other
food and gTi 1ems compete with nation-
ally recognized brand names, as well as wvith
loc¢al and pnvate label products, on the bass
of pnice quality and product wnnovauons,

Agnicultural commodites, raw milk, raw
matenals and packaging are purchased from
farmers, fisherman, importers dary coopera-
nves otner food processors and vanous pack-
aging manufacturess. Except for no flue-
taations 1n cyop sizes Pet has expenenced ht-
tle dufficulty 1n obtaining raw matenals for its
products.

Soft Orinks R

Pepsi General packages and distributes, un-
der exclusive ‘ranchises, Pepas la products
and other brand name soft dnnks, including
Dad's Root Beer, Bubble Up, Sunkist Orange
Soda, 7-Up Mountain Dew, Dr. Peﬁ;}er Or-
ange Crush Canada and awaiian
Punch In mid-1984 Pepsi General inroduced
its own brand of asepuc juice dnink, “Orchar
Sun.™ It 13 a naturally flavored 109 juice
dnnk 1n four flavors orange grape, fruit
Bunch and apple, Pepsi General presently seils

ensi-Cola products in five areas in the Mud-

weat with a total population of over 16 million
Peapie and sells its other drnink p. ucts o
certain of these arcas.

Pepm General's franchises m{lg it the ex-

d loys for use in

those ot Pepsi General, contuin aspartame
and/or sacchann. In 1983, the United Scates
Food a.gd Drug tration  (the
“USFDA"™) approved the use of aspartame ..
diet_soft dnnks Since February, 1978 the
USFDA has required precautionary 'abeling
on soft dnnk products containung sacchann
The USFDA 1n 1977, also proposed regula-
uons to protubit the use of rin in soft
dnnks which Co: s has suspended indefi-
~utely Industnies does mot believe that such a
ban, if made effecuve, will have a matenally
adverse effect on the business of Industnies
and i1ts subsidianes

Midas

Midas provides automouve exhaust system,
suspension s{s&em and brgk:_‘semce through

wncluding schedulirg of energy usage to avoid
peak penods, cycling ot refrigerator compies-
sors and recapture ot heat. The doilar amount
of fi-m backiog increased 479 from year-end
1983 10 $94 rrullion at Decemoer 31 1984 Sub-
stanually all such backlog 13 expecied to be
filed wathin one year

Products of Hussmann are marketed 1nter-

n natonally by both company-employed saiea

rsonnel and independent distributors. Dus-
ing 1984, Husamann acquired several compa-
mes in the United Kingdom which will provide
Hussmann with the same kind of inzegra
engineenng  maswiactunng and markeung
or?n.n‘xsunon 1 Europe a3 1t has established in

the U
RAILROAD ACTIVITIES

The I1CG 1s 2 major rau freight carrer oper-
atng i the cantral United Stawea. As of De-
cember 31, 1984, the ICG had approxumately
6 500 route mules i ten states, including & mae.
jor north-south ‘reight Lhne with trackage ex-
tond

spproxunately 1 300 fra and ny-
owned Midas shops in the United States Can-
ads, England, Aus 3, Belgium,
Germany, Ausina, Panama and Mexico Ma-
das manufactures over 900 different types of
mufflers and exhaust tay pipes to semnce ap-
proxiumately 1,800 makes and models of auto-
m%ldna' pal k ch f £
’ pnina market 13 its chain of fran-
chised Mudas shops. An uutial franchise fee s
charged and dealers pay a royalty fee based
upon gross revenues. Franchise agreements,
whuch generally are for a 20-year term and
provide for renewais, can be canceled by Mi-
das only for failure of the dealer to comply
with the provisions of the agreement. An im-
rrant part of the Midas marketing fmgn.m
of mufflers. brakes and shocks.
Midas manufactures the majonty of mufilers
sold by 1ts franchia ers. Mi-
tnbutes its ust system pParts
under other brand names to automouve parts
distributors jobb 'sbang au bile accesso-
ry stores and its tube bending equipment to
jobbers and retail inatajlers, o
The raw matenals and sup;)lia used in Mi-
das products are purchased from many sup-
pliers and the company is not dependent on
any smile source for any of its raw matenal
or supplies,
COMMERCIAL PRODUCTS
‘The prod within Co; aal Products
are magufactured and sold through Abex and
H nn and theur resp ve dianes.

from Chicago to the Gulf of Mexco,
together with east-west “outes crossing Oh-
nois Iowa and Missoun. The pnncpal metro-
politan markers served by the ICG wnich also
constuitute wnportant inte~change points wath
other inctude Chicago, linos New
Qrleans and_ Shreveport. Lowsana;
City and St. Louis, Muissour; Indianapols, In-
diana; wswville. Kentucky; Burrungham,
Montgomery and Mohile Alabama; Memplus,
Tennecaser; Jackson, Mississippi, and Ormaha,
Nepraska. In addithon to its trunaportation ac-
owviaes the ICG owns substanual real eatate
whuch 13 oot used in ad operauons. The
sale or lease of such real estate contmbutea
signuficant income to the I
e pr | cx diues tra ted by
the IC(E wnclude gran grain mull products,
coal, chermcals, paper and other bulk prod-
ucts. Intermodal (piggyback) operationa
coawrtbute an wnporiant porucn of the ICG’s
revenues.

The ICG operates commuter services i the
Chicago aces under conoact with the six-
coua:¥ Regional Transportation Authonty
The ICG also operates seversl passenger
tramns under contract with the :‘I:.donnl Raul-
These operations are not considered material
to the results of the ICG.

ICG finances its own capital requirements,
Manzsgement believes that the physical condi-
tion of its smun line radway and yards s man-

Abex
The products of Abex are divided mto four

at standards that pestut efficient per-
formance and 13 confident that the company is
meeting the current service requirements of its

nocapal product ine cat

Au v
roducts, Cast Products. tlud Power Prod-
Raulro Products. Automouve

ucts and ad
products include braking matenals and hght- ro

mg equipment for the automouve onginal
equipment and replacement markets. Abex 13
a major source of
pads {oF cars, trucks and buses. It 1s also a
manufacturer of metallic brake discs for com-
meraal and military arcrafe, signal hghts,
lamps, reflectors, mirrors and other safety de-
vices for trucks, automobiles and recreational
velucles.
Abex alao produces a wade vanety of cast-
Ingy 1n iran steel, copper and alugunum al.
mining, oving, steel
m: 8. cal, nuclesr, crush-
ing, dred y f P and other ap-
p! czuons.cell: 1s an imp}c‘x:t.‘uu s}v:p Lier of man-
Zanese st casungs having impsact-re-
sistant properties as well as oflgoth centrifu-
gally and statically cast products 1n» proprie-
heat-resistant ferrous nlkars.
Kuxd power products indude hgdnuhc

clusive nght to produce and seil the
and use the related trade names and trade-
marks in the franchised ternitones. The fran-
chises require Pepm , among other
things, to purchase 1t3 concentrate require-
ments solely from the franchisor, at prices
fixed by the fran r, and to promote dih-
gently the sale and distnbution of the fran-
chised products. Packaging matenals (bottla
bottie caps cans, cartons, cases) are obtaun
from manufacturers approved by the franchi-
sor and other items are purchased in the gen-
eral marker e {ranchises are for an indefi-
nite term and are subject to terTunauon upon
fallure to comply with the provisions of the
franchise agreement.

Producta are distributed by P:E;u Genersl
to retal outlets pnimanly by wu operated
by Peps: General route salesmen. Pepsi Gen-
eral owns leases or sells the vending e
which dis its soft dnnk products m fac-

valves and complete hydrau-
bc sysiems which are used in construcnon and
mobile equipment, industnial and ma-
chinery, matenals-handling equipment, off-
shore dnlhng and nuclear power plants. Hy-
draulic pumps, motors, aervo-valves jet air-
craft noise suppressors, electric power invert-
ers and passenger loading brnidges are manu-
factured for the aerospace and gen

von markets.

Abex 13 a leading supplier of iron and com-
positton brake shoea, cast steel wheels and
custom-made trackwork. such as _frogs
switches o1 ¢ and for Uruted
States and Canadian rulroads. It also supplies
beanngs for freight cars and remanufactures
and upgrades electric traction motors and
generators for the railroad industry

Distnbuuon of Abex products 13 made pnn-
apsdly thmu% ts own salesmen, however,

AVile

tories offices, schools, stores,
and other locations, Pepsi General s business
13 seasonal and weather conditions dunng the
peak h ve & i cffect

on sales,

Dad’s Root Beer Company manufactures
and seils root beer concentrate and extract 1o
125 franchised licensees who package and dia-
tnbute Dad s Root Beer in markeung areas in
the United States. Bubble Up Company seils
lemon-hme concentrate and extract to 126 do~-

h |
does sell certain produti:} prnnapally
bile brake L and equip-
ment, to iIndepend vholesal mgde-.lers

Abex holds a ber of ts rejated to
its products, While Abex believes that certan
valuxble 1n

Industnies 1s unable to predict what sffect
the present trend townlrld consohdadon h:f raal-
nto targe regional systems ma ve on
1ts revenues or operating results, Whﬁe no for-
mal plan for disposition of the ICG currenty
exists, the merger or sale for the ICG s an
imporwnt goal of Industries. Dunng 1984, In-
dustnies retained the services of an investment

king firm to review Industnes’ own work
on assessing the opuons of the ICG These op-
tions include merger with another railroad,
sale o a nonrairoad investor, spm-off to
shareholders, sale to employeea, sale of stock
to the public and retaining the ICG in whole
or 1n part. No accurate prediction can
made as to whether the ICG wall be involved
it & consalidetion or other transaction in the
foreaceable future, or the amount wiuch

d be reabzed.

samounts substantally less than
value of the assets of the ICG, whuch approxi-
mated $1,013 4 milion at December 31, 1984,
PNEUMO CORPORATION
Prnieumo Corporation conaists of two busi-
Dess ups: the Aerospace/Industnal Group
and the Food/Drug Group.
The Aerospace/Industrial Group designs
ding gear for mulitary
and commeraal t, propnetary fught
controls and engine controls for manned and

unmann aq revers-

er actuagon l}mm enqine controls and

fught Is for 1 sirls This
up siso £ and distr mnsu-

g:ed thermocouple wire and reiated accesso-

nies which 1 and re

in hostule environments.

and manufactures

eumo's F Group conmsts of
P 73 F od Markets Ivc. (“P&C”), a
group of 90 retaud f{ood ts O in

u -
gland. aad Caris D Qo Loe SSA )
pnmanly n central and upswiate New York
Y many of the same et areas as
P&C. P&C slso franchises 63 supermarkets
and operates a large wholeasle food distnbu-

of such are s ton system in central and upstate New York

does not belicve that any major product unes .nd poruons of Vermont, New Ham;

are fi iy independ on Pro- and Massachusetts.

ducnon. The matenalas used by the Aerospace/In-
Hussmsnn .. dustnal Group generally are available from a
Hussmann d g {{ es, all of suppliers. While thus group ts not

Tnestic and 30 foreign Ira n
addition. Dads Root Beer and Bubble Up
product 1s distnibuted through food brokers in
markets where there are no franc nzree-
ments Pepat General distnbutes Dad s Root

and

play cases, shelving and environmental con-
m( systerns. In addition, Hussmann has d;
veloped various energy-3aving systems wh
control the total energy usage z’-f’ food stores

dependent upon any le auppher of mater-
ais (or the operauon of a:e buagzug there are
al d ber of su f met-
al parts and specal metals, and any halts or
delays mn their prod or an d




