‘who Painted his way

fo Fame

Born of ancestors whose paint defended homesteads
even back in the stormy Revolutionary days, the
“Dutch Boy” is today Imown*and trusted in every
town and hamlet. :

Why has “Dutch Bo¥”’ become, through the years,
“Good Paint’s Other Name’'? .

Because this sta’wart home guardsman has never
stopped pioneering in his job of- igiving*Americar prop-
erty better and better protection against the elements.

One reason “Dutch Boy” products have been able to

Lead began an outdoor paint testing project which has
continued without interruption for 30 years. The records
from this testing.station alone fill $25 volumes and pro-
vide a priceless fund of paint knowledge.

Here, on nearly two miles of panels; some 17,000 tests
are being conducted at the present time—tests in which
many different types of paint are subjecbed to weather
exposure, to make certain that “Dutch Boy” stands up
in service and stands out in beauty.

1s it any wonder that, wherever there is need of paint
protection and beauty,. there “Dutch Boy” gets first

offer ding ads is the Iabo-
ratory and field; research that lies behind them. For
instance, back in 1917, at Sayville, Long Island, National
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call. Today and always, to its millions of friends, it’s
““Good Paint's Other Name.”
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