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LEAD INDUSTRIES ASSOCIATION, INC,
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Septenber 1B, 1964

BURJECT: MAFXETS PR LEAD AXD LEAD

To the Indust:y Develcpmext Committee of
the Lead Inlustries Association, Inc.:

PROIUCTS « INDCITRIAL BATTERIES

Attached 13 the seccrd (n the series of acncranda on the use of
lead in various zarkets and the activities of tbe Assoclatico pertinenmt

thereto.

The first of this serfes cn the sudject cf Cersxics vas sent to ym
@ Septenber 15, 1964. Additicnal memorsnda will follow.

Vezy truly yours,

Exescutive Vice President
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Septemder 18, 1964

@ MAPXETS FOR LEAD AND LEAD PalDUCTB

MEMORANDON NO. 2-64

IXKDUSTRIAL BTCRAGE BATTERIXS

This sudlect vas covered last year by our Memorandum No. 3 dated
July 29, 1963. Our promotional prograa oa battery povered industrial
trucka and persomnel carriers has been conducted in 1954 on wuch the
samc besis as outlined {n that oewo for 1963, Essentially it consists
this year of scven 2/3-page ads each in BSINESS WEiX, FACTCORY and
MATERIALS HANDLING ENGINEERING, which is about the same scheduls as in
the previous year. Again we appeared before the annual meeting of the
Electric Truck Division of the Industrial Truck Association emrly in
the year, explained our program and requested their support. This group
is coeposed of the principal masufacturers of electric industrial trucks
and industrial betteries. Also we again sent a folder descriding our
carpaligr and including prewrints of our ads and copiles of our literature
to the presidents and sales vice-presidents cf 200 electric utility
cozpanies offering our literature to thes &t c¢cst for their own Ate-
tribution to industrial custooers in their operaticonal areas. It also
descrived in detall ways in which utilities are cooperating sni can
cooperste to encourage greater sales of electric industrial trucks as
load bulllers for their companies.

i

e A pev 12-page trochure was produced this year called PICTURE BOK
OF POWER BATTERIES which vas included i{n this year's prograa {n place

: cf POWIR WITE X2 SIS ATTASIED, roduced last year and now oot of

| prict. A cce-page ad in EIECTRICAL WORLD wvas used to drav the sttestion

Cf utility executives and saleszec to the loal bDudlding possidbilities

cf batte y powered trucks. In August, a rev man, Connel Baker Jr., ex-

perienced in utility pover sales, vas adied 0 the L.I.A. steff, one of

his major responsidilities being to encourage utilitirs in the promotiom

of battery pover and help them to crganize canstructive prograsms along

this line.

; Although some cales of battery powered trucks can be traced directly
3 to our prograz, wve vould not vecture to claim that, after only 18 moaths,
4 it bas bad any major influence on electric industrial truck sales. About :
! five years ago, vhen we first investigsted this merket and as a result '
issued our first brochure on electric truck costs, we vere inforwed by
tbe Industrial Division of Electric Storage Battery Co. that slectric
industrial trucks then enjoyed around 20 percenmt of the market, the
balance being povered by gasoline or propane. A survey wade in December,
1963, by Materials Handling Engineering amorg its own resders only re-
vealed that with 11,255 electric 11ft trucks bought in coe ywar against
19,699 otber lift trucks, electrics vere getting 35 percent of the Dew
market. This excluded 3,520 narrov aisle trucks, nearly all of which
are electric, a model that was virtually non-existent a fev years ago.
e Thus we can reasonadbly estimate, besed On an aversge size truck which
would use about ope ton of lead in its batteries, that the present market
is sowething over 12,000 tons, with an untapped potential of anocther
20,000 tons per year. This does not take into account the market in
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] personnel carriers and & great variety of specialized electric-povered
: trucks, the porzal grovih of this entire nmarket, and the fact that the
survey covered MiE readers cnly, vhich however should e a relisble sa=mple.

The post encouraging aspect of the L.I.A. progras to date has bBeen
the entlusiastic receprtion it bas received from elmctric utility compenies
and the support they are glving 1t. Gparked Uy the electric truck rodeo
spoosared by Unton Electric Co. of St. Louls last fall, to which actual
truck sales were traced, s series of somevhal sizilar promctions is now
being planned by utilities, some for this year and sooe for 1565. Owr
. advertising, vhich resulted in 377 inquiries last year, 1s drsving even
j better this year with 458 up to August 31, bringing the total to nesrly

1,000, BEBecause of the specialited pature of the subject, we consider
this return excellent, especially since the advertising i{s serving the
doudble function of providing a basis for creating interest soorg utilities,
] In 1963 utilities, truck and battery manufacturers purchased fros L.I.A.
approximately 13,000 reprints of ads and 22,000 dooklets for their own
distributicn. In eight mooths of this year the correspooding flgures
1 vere 11,000 and 15,000, Ecvever, coly coe o the bocklets was pew to
the utilities, many of vhich bad ordered the otber last year. In sddition
wve pade a Dalling of 7,000 coples of the mev booklet to design engineers.
All inquiries from advertising are listed and sent periodically to battery
and truck maqufacturers fcr sales engineer fallow-up.

Ve believe that indications to date varrant the continuance of this
progran along the sade lines and on wuch the sane basis as in the pest,
perticularly oov thet we have a field man to work with utilities and
} Others 1o {ts furtherance. One of the major oblectives of the progrsm

ves to enlist the help of otber interested parties {n esellirg battery
1 pover. W%We have alrealy gone an appreciadle wvay tovards acccaplishoent
of this objective vhich zultiplies many tizes the sales effort and salss
force pushing battery sales for their own imterests. We believe, too,
that our literature and advertising are also doing their part t0 increase
sales. Any relaxaticn of our effort row docs not seem desirsdle. In
fact, baving created the interest of utilities in bettery pover, & fur-
ther study of hov other industrial batterics might be promoted vith
utility belp vould seem to De in order.




