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Look at this test

before you smoke another cigarette

Col v R e LT The TeLtT ZILUTATT W O ey
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. WINNING PACKAGE: Fred Sergenian, art director of Young & Ruh:um points to ﬂwdouqn
"nlec,ed from more thas 40 packages developed for Lorillard's hhx! Fifty namaes were
comidered before Kent was sslected.

wvely small . .. but growing,
_ Between ]0\\ and 1032 _\\luln‘ the
2 0anon's population was rising 200
domesric @an-paid consumprion of Gg-
arettes nearly quandrapled, from 112
0 557 hillion onits. To this toeal
b Vari s rvpes and bramds are conteib-
Utm l%m W l!(l(‘:l.\ twa nl('t.l«](.\ BIVON
g,",_ brands—Camel, Vaacky Srrike
hesterhiehd, o theie present sales

—-sald about 8377 of ol vigan-

o these three today do about 6375
wewix Crnber, vice-president and
::;'33 direcror of Lovillard, nur.nl\
4 the National Assoviaticn of o-
acen Distribwtors that the

_ aeraue
BT e now cariies S

Sreareste

brands. In three véirs the number of
brands selling move than cight billion
units each .mmx.‘tl\} has risen from
seven to 12, Gruber noted that “with-
i the past vear alone, ar least 10
new and fastegrowing brands have
been put on the warket by mnjor
cigarette producers.”’

Same af the comers ave Kingesize.
In additnen o the separate Lm;.-.\v.c
heaods, sach as American Tobacen’s
Pall Mall, which now may rank
fourth unang all ‘beands in unit sales,
such “seandardesize’ brands as Ches.
terfichl, Philip Morriz and Lonl-
l.‘(r.lls‘ (33311 ()H (;UM have added the
1032 Ling-size

!un:\-r \'('h‘iﬂll. ! n

[}

have old T7oU-
2000 o the e

brands are said to
non aumits, or alimnse
dusiry total.

By then flrer-up cgarcrtes nad
recached Ave bitlion units, o: .30, of
total. But this vear their share may
reach 3G. In fact, tomorrow’s best
scliers mav well be combined king-
size hlter "ps

Alicged “Riters” of onc wpe and
another have brern used herz-for a
ganeration 6 mors. Dul o bave
Frogressed jasier iv Europs. where 47
or more brands are now snd. I
Switzerland toda_\' firers represen:
more than hal{ of all cigaretie sales.

Only a dozen filter brands arc now
being sold here. Until recently this
field was dominated largeiy by Ben-
son & Hedges' ' Parliament and
Brown & Williamson's Viceroy.
(Benson & Hedges mav soon be
acquired by Philip Morris.) Some
others are du Maurier, Gem, Hale
and the new L&MN of Liggetr &
Myvers, which uses a cellulose flter.
Vicerov has become king size and
Parliament is testing it. Thus far
Kent has done well cenough at
“standard” 70 mm. length.

In fact Kent is setting a new pace
for all Lorillard products.

Lorillard has a wide line. The 16
“leaders” are five cigarettes, four
smoking tobaccos, three cigars and
three chewing tobaccos. (No more
snufl.) The widely-promoted prod-
ucts, however, are Old Gold, LEm-
bassy and Kent cigarctres and Muriel
cigars.

Steadily, cigarettes take a larger
share of the company’s growing total.
Of 32145 nullion volume in 1952,
83¢¢—or 3178 million—was in cig-
arettes. In 1933 cigarettes may reach
§7¢;—or perhaps 3217 million of an
over-all volume of $250 million.

The company reaches back to the
vear 1760. but ir's leaders are plan-
ning for 1960. The atmosphere at
119 West 40¢h St.. Manhatean, mav
seem somewhat sedate. (An ancient
cigar store Indian waits with you in
the recention room on the executive
floor.) But the men in thL‘ big offices
step lively,

In an annual progress vepart for
1932, P. T.orillard Co. told 28.0008

BY
LAWRENCE M.
HUGHES
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Thinkers and Doers
in the Debut
of the New Kent:

shareholders that sales of their prod-
ucts had risen 149 fromy 1931, Net
profit, after taxes, was only 3.7 mil-
lion, yet this was 116, more than the
$5.1 million of the vear before. Last
December 31, the shareholders owned
assets of $160.8 million—the largest
itemy of which was $110 mullien in
inventories of leaf tobacco. {One cvi-
dence of growixw faith in abdity to

. sell more volume tomorrow may be

foundg in the fact that leaf tobacco
inventories last vear rose nearly S22
million, or abou: 6094 faster than
the vear bafore.) \Vokag capital
stood at $8:.3 million. Earned sur-
plus reached a secord $29.4 million,
Over the picturves of 13 men ap-
pears the legend: “To manage wisely
to inspire steadily . . . to Jook
ahead clearly: These precepts guide
vour board of dircerors i adnun-
istering the affairs of vour company.”
All but three members of the pres-
ent hoard are acrive executives of the
company. Long J.arillard's leading
spirit — chairman for the last year,
president for the previous decade—
is Herbert A, Kent, Others are Wil
linm  J. Halley, president; Frank
Hopewell, exceutive vice-president;
the  vep's  directing sales (Lewss
<-l'uh¢r>. n\nnuf':wtur;ng (jn.x'(‘]ih ]
Blacknall), Teaf purchases (Trvin 11,
Peak),  aml  advernsing  { Alden
James)y ; the directors of  research
(Dr. Harris B Parmele), purchas-
ing (Frederick M. Walson ), and
bl development  (Harald .

“Pemple).

In the st ewo vears nearly all of
theze 10 hace moved ap o poteh

Lewis Gruber,

executive vice-president:
J. Helley, president.

o, Meanwhite, under  President
Halley, younger men ave being added
1o management in various functions.

From Chnnm.m Kent down. Laril-
fard is sales-minded. Kent himself
starred in sales. Three dircctors—
Hopewell, Gruber and Temple—
have concentrated on sales. All 10
play 2 part in strengthening older
brands and launching new ones, Kent
tells shareholders: “Through madern
selbng and merchandising methods,
vour management Joaks confidently to
the future.” The sales force is “‘com-
posed of merchandising speciahises | L.
equipped to serve the best interests of
1.3 million retailers who handle our
Advertsing is a top man-
agement tunction. Because a substan-
tal expenditure 12 invelved  (esti-
nused ar mare than 29 wmitlion annn-
allv sor all produces) our first care
15 o setsrhat e s toveseed wisely,
Exvery major advertising move, wher-
evéi possible, is seientifically pretested
¥ n.lu"’.u m W omarker condinions,”™

products, ..

" Lotillard Moves Ahead

Agarnst an undustry dechine mosales
of standard-size cigavertes in 1932, he
reports, ()H Cald v\nuu!ul for the
firth-Lopseeurive vear, Wihile entive
L.n:ﬁ.rnnhnm' ar: unu! S0 e
hassy nm\r.l ahe x.I SO0 A e
e unx pmv monghs, |M vear, Kent
nunkeipeater proeress than had Fa-
Dassy bieoany af dts st foaer vesers,

\«Iull\'u: about the suseep
tihy Im m nuny vnnkeis to fars aend
m.«dum nl the geed Sor cliecine

- \1--&

waarn

led the board of sirategy in launching the cigerette. Others, left to right, are Frank Hopew
vice-president and direcior of sales,

and Vﬁlfi

ftleers. 1lls blamed on tobacco 13
from coughs to the black piaguc.

Last July 4, for example,:3H
Journal of the American A{j .
Association carried an article by=IpER
\Ion|> T. Tricdell, Chicago, 2.
“Lficct of Cigarette Simoke onz}hE
Peripheral Vascular System,” or nclil
by blood vessels. He concluded: N

“. .. there is o 337 alteration
radioactivity (blood  volume)
women wien a standard cigarett
smoked, as aginst 19%  alterati

L omen. :

“I'he principleof fleration ofs
bacco smoke 1z probably a good Torl
and shanld be used by hoth men ‘Igh
women.” :

Although Loridlard  cannot p
more the fact thar Kenrs were Gsg8

in Friedell’s enmparative rests, 10398

docrors 10,000 24

\il.\[lll)lll’lll_‘_’ 1o
straces of dus arocle. A

And i consumer Tolder for dB
tribution at stores—which also sho)g
Bow o nuke vour own <moke tes
the compiny vites hmhn"\ of "a lu
ing research prganization”: Skin t 1;~
Csepsitive \mnkcrs smo )
leading filrer cwarcl

perature ol
e andinary
dropped an average of six dtt 2%
Fahrenherr, Phe sane smokers sm
ing Keuts shoawed nn nuriccnblc 0
poecaiure droep ar adl!

Behind Nent as o story of forwl
nlannine and thorougdy d(\rlopxﬁ
Jarime hack o 1947, when Herbgd
Keng sund hos cvowd atarted lOOb
moernest i ooy elieenve filver. T
jareien fleer then D
Tremave mare ‘l\"“ -
vt ol cotintg

Amencan o
3 344 \lllll l'l”l“’
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PLANNER: Harold F. Temple, director of

" brand' development, helpad form the step-

by-siep plan to get Kent bought, promoted
an: sold by same 30C,000 stores.

A 406G removal was the desired
minimum.

The company's expanding research
deparunent, under Dr. Parmele, stud-
ied” many Alter materials, A search
vas .begun for machinery. No ma-
chinery of .the type the company
wanted for making Alter cigarettes
conld be found i this country. Also
reguired was  a o soft-tvpe  package.
Tiis ruled out the recessed-tip hlter
beeause this must have a hard bax. to
prevent the tp from breaking off.
Lventually,  the machines  were
found in Lurepc.

In 1930 Lorillard learned that a
certain material used for Nltering air
In atemic enerey piants had been de-
classified. This nuneral, improved for
cizrerte use, was found ta eliminate
teserhivds af rave nd nieatine. The
sy registered s e as M-
Croniie,

Mowever tiportant and desivable
it muay be. a fijrer 15 an “aceessory.”
like Hyda-Matic drive on a car
Consumers still wane 4 gool smoke.
From hdveds of grades af the four
basic cienretre tabaceas-—Burlev, Vir-
giniia, Mol and Turkish-=Tonl-
Faed contrived the combination which
Healbe became WNent. (lrs silesien
h:‘\',')k' off the Phrer nad v smakors
titry the cigareite withour 1)

“Instemd of heing Mraped.” the Alter
material i Cirerleasved” with che
carviey Iiher, T wark< our an abiernate
raws of theee bivers of Micvonite il
W earriers,

The product’s developient was
very hash-hoshe So owas che arderinge
n fn:h'hinu-ny aan Lanape to praduce

PROMOTER: Aldan James, vice-president
for advertising, put the “'proof™ to work in

hard-hitting advertising in newspapers, mag-
azines, radio, TY, direct mail and p-o-p.

it. Probably not more than a dozen of
the 6,000 people who work for Loril-
lard knew about Project 7-11, The
numbers. of course, symbolized good
luck.

The first marketing date was sct
for the spring of 1932,

In the fall of 1951 Young & Rubi-
cam was appointed agency for the

new  cigavette.  (Lonitlard’s  other
brands are bhandled by Lennen &
Newell.)

The company and Y&R set out to
find a name. From a list of 30~—some
of which had been considered for
Embassy—emerged Kene. In addition
to being the name of the Chairman,
explains Brand Development Divector
Temple, Kent s “short and casily-
vemembered. Also, it suggests qual-
ity, withaut being 700 Brinish,” The
fact that Went abready was being vsed
for clothing, hairbrushes and other
thines did vet keep Towllard tfrom
vegistering it,

Designs Package

Thea cune desien of package, la-
bels boxes and eontminers. More thamn
fosty different packages were devel-
oped—rthe colors ranging through the
runbow — helore an 11“-\\‘[\"(: \\'iﬂ\
back lettering was chosen,

In January 1932, just two mooths
before hrst consumer announcement,
ovders were placed  for {abels and
vinious contmners. Fven then Prsject
7-01 was stifl a quite-tight scerer.

Rut fngtend of mking fivst cautious
aeps in soaller wrkets, it was de-
civded 1o Lawach Kent simultanconsty

in New York, Chicago and Los An-
geles. By then there was no doubt that
Lorillard intended to go all out with
the new brand. The three metropoli-
tan markets werc chosen because filter
cigarcites already were accepted in
them. They were logical—although -
costly and complicated — “testing
areas.” 4

Lorillard’s sales organization em-
braces 600 men. Nearly all of them
handie all products cxcept cgars,
which are sold bv a secparate group.
They are directed through 90 di-
visions, 15 field and four regional
managers. The regions are East
Coast, Northern States (Maine 10
Wisconsin), Midwest (Canada to
Gult), Wes: Coast.

Consumer adverusing was set to
break on Wednesday, March 26, in
double-page spreads in all general
dailies of the three markets. The
headhine: “New ... Micronite Fileer
. . . Greatest health protection 1n
cigarerte  Justory.”  The  campaign,
supported by point-of-purchase ma-
tevial, would run for 10 wecks.

Early in March, the New York,
Chicago and Jos Angeles district
managers met at New York head-
quarters. Executives told them Kent's
story to date and gave them copies
of a step-by-step “Distribution Plan”
for the product. (Thesc first copics
Harold  Temple had  written i
longhand. Even sccreraries of execu-
tives were not vet in-the-know on
Praject 7-11.) The managers were
to velay  marketing, merchandising
and advertising procedures verbatumn:
to their mea. Lonllard wanosl 1o

{conlinued on p. 106)
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so are the words...

Schonl kids—30,000,000 of “em—take what
“my teacher savs” as fact, and habitually
veliver the opinions of ieacher into 10,
000,00 homes.

Continuously  repeated mention of your
product. service. or business philosophy by
these millions of youngsters can he of
incalculabie benefl te you.

‘There are 44 diflerent state edited pub-
Jications—over 900,000 subscribers. Com-
plete flexibility enables you to reach any
zroup of states, or cover the cntire coun-
1ry. Get all the details from Miss Georgia
. Rawson, Executive Vice-President, State
Teachers Magazines, Inc., 309 N. Michigan
Ave, Chicago 1, HL

State TEACHERS
Magazines

= Perfect
Gift for

Evgry
Executive

Fancy Smoked
TURKEYS ;

»

I

]\

{

¥

N Give 2 g:ﬁ of dmxncnon—-on: tbat 4y
Y will truly Raccer the recipient. Premism
B quality birds (U. S. Grade A table- "‘
¥ ready), carefully dressed, then smoked [
WU with' a rare, delicious flavor, are gifts [
V! of thoughtulness for every holiday.

K Each plump, broad-breasted turkey

¥ (guore or capon) is siowly processed

X under exacting controls o in;urc juicy

X perfeciion of Havor. No cooking neces.

v sacy. Each bird shipped in re.usable

Y nolyechylene bag, dry-iced co
‘\1 arrival in frozen condition.

{4 Auwractively gif-wrapped, gift card
X enclosed. Shipped prepaid anywhere
W inthe U. S, Send us your gife liss, we
¢ wili ship direct. Arrival in perfect coo-
o dition guarantecd anywhere within
) Railway Lxpress delivery Jimis.

ﬂ.
[N
%
I
insure §
R
#
#
"
R
N

CUSTOM FfOOD PRODUCTS, INC,
7Ol N, WESTERN AVE, CHICAGO 12, ILL.
We will need:

———— IOk 0 wheis turkey) Of cmnaw
ea., av. wi P13 by Price 31.73 Il

[}
(
|
]
1
[}
1
. SMi0ked  whaole geete of . lbs. |
re., ev. wil 6:7 Ibs. Prica 3185 ib. :

[}

]

1

1

]

]

|

)

mme . Sincked whole topeny of .. Ibs,
e, av. wi - 4 dbv. Puce 3173 b

Yaur Nenwe
Neme ol Tum
Addien_.

City ., - — lene___ Sisle,

L

(06

- nual merig

Proof-of-Difference Pr¢ 1m
Pays Off for Kent Cigarette

{cantinued irom g. 27}

mitke sure that every man would do
all required of Jum, and would teld
the same sules stony.

In  rhe aatroductory  campaigns,
Grruber explains, “tne Obi"Cti\'c was
tc puild the framewaork rers rong dis-
tributien and then fot demandd asp e
A it our. We did no: load deziers.
We wanted 0 ot swre has every
KNen: smoker go:

iresh cigarettes,
and we refused to regard any sale as
completed until the consumer struck
a mateh. Although we did not sell on
consignment, we stood ready to take
back any unsold Kents.”

Opens "A"” Outlets

In the fortnight between the time
the men in cach district first tackled
the new cigarette and the first an-
nouncement advertisement, they were
to open 129, of potential outiets,
plus chains, in that area. These stores
would all be higher-voluime *'A™ aut-
lets, sold by the company’s own men
for jobber’s account. In addition,
jobber salesmen worked simultane-
cusly on “B" and “C" stores. Loril-
iard gave them 15 cents per place-
ment for each outlet opened.

(Although 1o "rewards” were
oftered to Lorillard men, their eflorts
m getting the product distributed and
promoted are dulv weighed for an-
ratings. Last vear 43 mertt
promations were made in the sales
organization. )

Chains were asked to cover only
their stores in the specific area being
tackled. If anv chain could nat reach
all its stores in that area before the
advernsing  broke, lLanllavd  men
would step in amd help.

In the firse three markets. salesmen
nearby  districts were “bor-
rowed” for onc month, The T.os An-
eeles force, far stance, was ang-
mented by Lordlarders from such
places as San Dicgo and Bakersfield.
Saleamien from Milwaukee and South
Bend were brought in for “Operation
Chicago.”

By the end of the fese 30 davs
Keot was to be on sale in 607¢ of all
key outlets in each market. Bue Loril-
lml ‘added 30 dave’ grace. . . Actually

i mded by jobbers <1|¢\mc1—-tht :
lno(luc( was bought by 9064 of key
stares i each m:nL(‘r \\nhm 43 davs,

First notifiecd ar o mecting, say, on
Fridayo that there was such a cigar-
eree as Kent, and what they would
have ta da about it the men were

3 .

from

L O,

routed o reach steres assigned theSy
with dcast-possibic lost motion, @}
the foliowing Mondzy morning, th
sce forth in thenr sedan dehvery 3
carryving: ;

More than 107 cartons of Ken ool
PR A 227 setnnowe nosieny; /4”-
pesiorel &oamn nbcr" v"~-
cuc -DaTKed m\'). vogar LS, ‘“o—c;-‘ ‘4
counter displavs: one-carton countd
dhisplays. s

Lach area was given an aliotnig)
of window dispiay maserial. ol

Thhis material was to be m;tall
onl\ by a window trimnung compan
Salesmen were instructed to sel S
only best window locations. kg
larger chatns Nent was to take N
dow spac: already signed for: 0)';
Gold or Linbassy. Buymg of cuu‘ﬁ
display  space was  deferred g
Kent was in becter supply. ;

As tangible evidence of thes
that the new product \vould
backed by a near-record campay
the salesmen showed dealers pr
of the opening newspaper inserti
They also offered mats for dcalcr
in advertisements.

The dealers were duly xmpr 3
x‘\lthoutrh Lorillard’s men asked -{henl
to “put Kent under the counter’ u i
the newspaper :\dvcmsmo brea
Temple points our that 90%
them displaved it right off the.b

Thus eaded the secrecy of Pro .-
7-11. Rt

137 weingow

Newspaper linage was heavy: REn. .
opening double-page spread was 4
lowed in a week by a full pag
third and fourth weeks by 250 liM
tiven a full page: four weekly @
tions of 250 lines: and Hually anof
tull page.

Picks Up Steam

During the New York- Chi&a
Los An”clc; campaign, Lewis G \I"-
explaing, “demand grew o fasu 3
we were shipping today's produc a5, .

today,” But rapidiv more mach
were added.
The three-market  campaign

just picking up steam when six miR
New Eagland areas were tackleds
Then, in June, Kent wenty
Philadelphin and southern New:;
sev, Baltimore and \\’nshmgtom
(IIL time national listribucion
completed, in May 1933, Kent$
been  launched in 20 u\trodu ;
campaigns—most of them multi
ket. l.atee newspaper tlhl‘du‘ti

SALES MANAGEM
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Check the new
WBZ

MAIL MAP
' agqzinst the areas
where you want action
0 New England

Map shows where listeners
are, and where they're
influenced to ac!

A survey that plots audience loca-
tion is a big help in time-buving.
Even more helpful is a survey that
indicates sales-action. And that's
exactly what the new WBZ mail
map does|

The map is based on accurate
analysis of more than 100,000
picces of mail. Counties are shaded
to indicate degree of penetration
shown by imtensity of mail renirns.

Check this new map with your
New England sales picture. . and
find out how impartant it is to tell
vour storv on WEBZ! For further
information, ger in touch wich
WDBZ or Free & Peiers.

BOSTON
50,000 WATTS
NBC AFFiLIATE

——)
WESTINGHOUSE

"RADIO ~STATIONS Inc
WBZ - WBZA  KYW - KDKA

WOWD » KEX » WBZ-TV - WPTZ-
Nationat Representatwes, Free § Pelars,
vacept tor 1V tor \WBZ-IV and WPTZ,
NUC- Spot Sales

|
|

¢

reduced, but sull v
heavy.  The opening announcenient
becarne & dadl pase and=the fise inl.
2300 fines. IPALER COV.
ered cight weeks, Managers were
manlea a tepewritten plan, Sadesmen
no longer were being Mborrowed.”
But in cach marker, therr cffarts were
si'\ ularly thorough.

Dy September ’9,-, when diseribue
tian had reached 38 major markets,
Kenz ook over from Embassy spou-
soeship ef the miysisry se 'c\ “The
Vet Sunday nighs on TTS- TV
The switch was made by int.adusing
the Loriflard “family of brands . . .
and now the new Kent” . . . In
April, Kent launched a serics of
double-page spreads—usually month-
Ve T'he Amierican Feckly. Life,
Newsweek, New York Times M aga-
zine, The Saturday Evcninag Post,
This FFeek and Time. . In Sep-
tember, 1953, “Monday Moring
Headlines,” broadcast Sunday nights
over 310 ABC radio stations, started
to sell the new cigarette. . . . These
magazine, radio and TV campaigns
continue,

Among Kent's media there's quite
a lot of inter-promotion. Jonathan
Blake's smoke tests on “The Web”
arc reproduced regularly in maga-
zines and point-of-puvchase, and now
and then a Kent magazine spread
appears on TV,

SOIC\Y hi ax

fow -

The Test at Work

A recent magazine advertisement
reveals ane reasors why Larillard
salesmen have kept plenty busy. A

“picture sequence shows the smaoke

test as conducted 1n D:\\‘is Pharmacy,
Ridgewaod, N. J., by Nent repre-
~cm.rrnc JLLO Hmn

Project 7-11 was sull developing
when someone happened to notice the
diffierence in the color of smoke
againse the wall of a roam, as hlawn
from Kent and annther brand. From
this grews the test iden and program.

At a press conference at Naw
York’s . Waldorf-Astoria Hotel  on
March 19; 1932~ week before firse
adverrising  broke there — reporters
were asked o blow smoke it their
h('\('\'lf'c Selasses s taen them upside
Jdown an white paper, and nate the
ditfcrence in calor of the stain lefr by
“vour agarvctre” and by Kent,

On Monday, March 24, 1.800
members of the Cc:1crnl Practition-
ers hrnml) of Amenican Medieal As.
sociation’ met in Atlantic City: Also
attending were Lewis Gruber, Har
old Temple and Fred Storm, Northi-
com States sales manager of Lorillard ;
Jahn Grier and Alexander Krotl ol
Young & Rubicam, and twa local
Lartiard salesmen. On Wednesday

TOEHLY s sors as Naw Yo n;p,,.‘s;

carrving the doubie-sproad s e
mene ceacheel the coo
RS I N A G TR SRV o HA N B HYTE
deciors v
moshifes ag theee tables with o Ay g
beer pinsses, thev ;)m\c(i }\Cluﬂ i1 48
anhion ! micotsne and tars Agahng
she doctors’ own trands.

Uil then Lm':li-n'dk miin <o %,

Nentomeant MWo

tacr awith el
Wi ar the .mum' "x‘-c"ng of 'h"
MIA and Oid Gald zdvertising i
SOmMs MITGiTa. fOUTHALS. i
monins of 2 Rens
and 'c<rcr' a: 20 ¢ ’ors' mc::mgs_ 2
In 1033 n< storv is being told at 53
of them. To almos: cvery dactor Rnd
dentist i the countrv Lorillard '
maited a gift box.

"Switched to Kent"

But among doctors md 1avm
it's smid, Kent largely “launched 3 1 .
self.”" Alany in avcas where the ¢iply
aretee was not vet sold hcmd of

ust w Ould cxclmm

finally cuc out smokmg. Tﬁc‘p:
tient would reply: “No, T've’ )us

switched to Kent.”

A bit of "scicncc" may <crvc-§1

Test s Dc.ng nmau———nnd {hcn-_'.t
results. :‘

An “Outiine of Smoke Demonstr N
tior with Scientine Glasses” empha
sizes that “the rest should be congd
ducted at point-of-sale locations_.
fore _as many observers as possib

he nnuld lLt 10 sec thc test, S_
Lovillard salesman borrows one -0k
hic cizarertes. places the two glass,
unside down on clean whice pap
aodd swrices in frant af chem YD
Bl.md and “Ient.” >

Through a stem attached to ca
mverted ulass he pufis smoke frop
that hvand. He is carcful to “vR
normal  puffs and avord  excess! J'
lnnnmu ana ash formation on r:lil
hrand.”

While the aiasses renvun on¢
paper, the salesman asks if rhc
server can see the ditterenee in 3
of the smoke. He shows that “K
smoke is cleaner and whicer” !
vellawish discalaration in the Ol
derives from “irvitanng tars.”
moves and opens Kent's filter 1033
veal the rar deposit on its mner:
He compares this with “she €
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bige-wwhite cotgr 05 wvhictonite e
wefore it hias been used.”

Thea he expanns: That s wny
we e sav that e Macromiee Direr
cines ot consalerably more sncoring
aid tars than other hirer ogarcrtes—
vet desves morich, ald tobacco fla-
vor. Awains: non-filter cigarerres, the
b contrast would be even greater.

3 The Lorillard folks are somewhat
shy about spilling sales statistics. But
in these 19 months—when the whole |
“fiizer” bustness has soared—Nent has
moee Tiuse 1o the top ameng i,
AEYERY riting Kent's annual refe
R Ay approach ave billlon uniis or
230 miihon packs. At 30 cenrs a pack
{the price varies with state and lozal
taxes) this means a retar/ rate of $75
million & vear. It means a marufac-
turer’s volume—Iess taxes—of about
$25 milhon.

Lorillard products arc sold through
6,000 jobbers and other direct buvers
to a total of about 1.3 million U.S.
outlets. Of these S00,000 ave non-
vending-machine. Some 609 n-v-m
outlets — or nearly 500,000 — now
carry Kents,
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Coming ...

Easterners Learn to Sell
Western Living

Is there an idea for your saies training

Qur new 1049.foot tower and 100,000

in Sunse! megaiine's h? . . .
in Sun egaiine’s spprosc woltts power will give advertisers the

XXXX

in Sales Management

s i D . * only total primary coveroge of America’s
! ecember I5 ;..4 Miracle Morket — Norfolk, Portsmouth,
B it i e U WL NN );( Homp!on, WOrWiCi(, Newporf News and

XX

X

contiguous crec of Tidewaster Virginig

. ali the o f cloar .
Among all the wpes of cigaretee i and Nonh Caroling.
. outlets—ifrom cigar, drug, stationery o
and department stores to restaurants, 2 within
diners and gasoline stations — two e : Within Gradea.
. n l half of all ¢ . . 701 Within Grage A Grads Bang
now sell nearly half of all cigarettes: K Grage \ |and Grage 8 | 100 my Line
Tood siores do 309, and vending <
machines 10%¢. <]
chines 167 . =
Thus far Kent has made out well S
Poopulation ! 784,690 1.156.000 1.600.400

(XX

it food stores — especially the big
buy-emy-by-the-carton super markets.
Bur iz s just getting going in vend:
mg machines.

Until now vending machines could
carvy only a few standard brands.
. Todav, however, manufacturers arc
_Introducing machines to vend ciga-
rettes at two different prices—nak-
R ine it possible for  preminm-price
brands 1o be included.

Iiven then, of course, most bhrands
. —amony the 30-0dd heands of cig-
B~ arcries now widely sold—still enn't
* be carried. But che Lorillard folks
"'2)'(‘ seeing to e that more and mose
-“machines will disgorge Kent. '

TAfter all 7L L haven't a lor of
s-8hokers proved, to their own healdh
and satisfaction, that they want 1?7
?‘ e The End

\l/

EHactive
Ouying 1ncome JSLD?}.]H.!SO $1.415.186.000{32,040.185.9000

KXIX

XX

XCXXXXXXX

X)

Relail Sales $702,570.950 |3914.333.95%0 $1.408.713,080}

!

Famillesin Area 207.82% lﬁi”.’n 419,238

Dola trom SALES MANAGEMENT'S Survey
of Buying Powar, Moy 10, 1953,
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