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The Association will be epending in 1953 alzost $128,000 for spsoe
advertising. The same prozrams we were oanducting in 1942 will eontinue
with slight eharges. Bowever, two new campaigns will be conducted in 1963,
one on battary powsred vshicles and the other aimed at rocfing comtrecters.

Tor the first time, we will be going into the magasine "Business
Woak® with 7-2/3 pages, devoted entirely to promoting the ides of bettery
powsred vshiclss. These are the ads we will be rumning in thet iaportant
management magaszins.

Added depth will be supplisd to this effort by ruming thess same
ads in full page sise in "Tactory® and "Materisls Eandling Ergineering.®

To get added mileage from this campaign, we are working very close-
1y with the Electric Industrial Truck Division of the Msterials Handling
Institute, Inc. and the industrial battery msmufactwrers. To thess and
sll of the major elsctric utility compsnies in the U.S. gnd Canada, we hawe
sent out this brochure asking for their cooperstion end suggesting ways and
mears by vhich they can coopsrste. Copies of the brochure were sent to all
members on April’s, 1963.

Another pew magazine in which we will be advertising during 1963
"Roafing, Siding and Insulation,”™ most of whose readars are roofing eon-
tractors. Our sslection of this nagazine wes besed oo the fact that wm
found we could sell architects on the idea of & lead roof through our eds ia
"Progressive Architecture® and the work of our staff architect, Ed Martin,
After the plans calling for lead left the architect's office and went out
for bids from roofing contractors, we found the roof  falling in on we.
The roofirg comtractor, not being ferdliar with leed, would charge an out-
ragecus, to us at least, prexi'm and suggest another mstal. Thus we found
it necessary to convince the ror.fer that lead could be handled in the same
sanner and more important, the ssas cost as other mstals. This is ooe of
the ads we bope will help do this for us.
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The rest of our 1963 campaign will continue pretty sach on the
same level as we had in 1962. These are the aress of activity and the

nagasines we will de in:

Architectural and Construstion Magasines
Design Magasines

Coramic Magasines

Pignents

Cable

Yibrstion Control

Becauss none of us in the Association carry order books, it is
very difficult to assess the value of our space sdvertising on the besis
of tons of lsad sold. 7be next test criterion then might be the mmber
of inquiries we receive s 8 result of our promotional efforts.
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In the period April 1, 1962 to Pebruary 28, 1963, 11 montha, the total
mmber of inquiriss received by L.I.A, was over 7,400, about 30 every work-
ing dxy. Of thess, over 2,200 ware directly atiribdutable to the ad cempaign.

And more important I Lelisve is the fact that almoet 1,000 of those *
wore of & nature that required dstailed snswers by ons or more members of
the staff,

In answer to these inquiries we sent out over 33,000 pieces of lite-
rature, ranging in sise from & one-page rerrint to our 230-page bock "lsed
in Modern Industry.® Our axhibit in the back of this room shows the 1lite-
rature we are cwrently distridbuting, the number of each sent owt as a re-
sult of inquiries received in the laat 1l months, and the puaber distri-
btuted through bulk meilings.

I belisve & fev concrete examples of the value of our promotiocnal ef-
forts are in order., Just last month, an engineer in the firm of I.N.Pet,
ene of the top architectural firme in the oountry, telephoned us ahout the
use of shest lsad as & .pool liner. We "hit" this poor fellow from all
sides. As & result, the specifications call for a 6-1b, sheet leed lining
in what will probably be the largest reflecting pool in the world, 160 x
120 ft,, using over 50 tons of sheet lesd. This Job is in the Avistiom
and Spsos Puilding, Washingtem, D. C. He said b saw our o4 in "Sweet's
Catalog." Bence 2is call to us,

Another cos of our "ads” on lsaded poroelain enszaled metal genersted
an inquiry from the U.S. Fost Office asking 4f this porcelain ensmeled
material would be satisfactory for mail boxss. We are of course going
all out om this inguiry,

Theoe are Just two of many that I could relate.

A groving zarket that I firmly belisve is dus almost entirely to owr
pronotional efforts is the use of lead-asbestos antivibration peds under
buildings.

I would like to discuss for a moment & service the Association ean
offer its members and t0 4o o0 I believe I can do it best by illustrstica.

Early in World War II, the U.S, Navy decided against red leed paint
becauss it required & long drying psriod before the next coat of peint
eould be applisd. With this blow to our market, the red lesd manufscturers
acted through the Associstion to form the Bed lead Technical Comxittes.
Through this comittee’s efforts, fast drying red lead formilations were
developed and tested. Many of these have beoome standard specifiostiom
paints of the Navy and elemvhare and as our red lesd manufecturing frisnds
can attest, this committes can ocertainly be credited with belping to msine
tain the red lsad market we now snjoy. The committes has brosdened its
scope recently to include all lsad pigments and is now known as the leed
Pigments Technical Committes. The Cersmic Technicel Cosmittee is another
exanple of how a similar situation eas handled in that industry. There
have been mary cther examples of joint efforts by the industry sinoe 1.1.4,
nm.dmdmh; there are smong th
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of Assoclation activity. All we 18 that you let us
know how we can belp you. 3=
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