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PAINTERS'

BUSINESS.

A Magnet 

For Painters’ Byes

Smart dealers find that 

of the l»est devices for at­

tracting painters’ business 

is a Dutch Boy Department. 

This concentration of the 

complete line of Dutch Coy 

products in a prominent 

section of jour shelves? is a
«in> wnv nf Tftllittp- them

liov well you are equipped

NATIONAL LEAD COMPANY

311 Broadway, New York; 116 Oak St,Bntfald; 900 'W. 18th 
St., Chicago; 659 Freeman Ave,, Cincinnati^ 820 TP. Supe- 
rior Ave, Cleveland,*. 722 CfiestnnfSi, St'tbliis; 220 24th 
St, San Francisco; National-Boston Lead Co, 800 Albany 

St, Boston; National Lead ajjOil Co, of Pa, 

316 Fourth Ave, Pittsburgh; John T. Lewis 
& Biros. Co, Widener Bld^J Philadelphia.

..sTRUCK
TRADE

And ihe woy to gel 
a painter’s busi­
ness is to sell him 
his .white-lead!

'•rpHEIjusiness.of oiie. painter,is worth more to you 
I than dozens of ordinary customers; For when paint* 

ers Buy th,ey buy in volume. •

TheSe big-order customers patronize the stores 
where they get -their white-lead. Wherever they buy 
this item they also buy the other supplies they need.

Attract these '-profitable volume buyers by stock­
ing and pushingJDutclt Boy White-Lead ... the most 
sop^ht-aftiervitem in the painters’ line. Other Dutch 
Boy : products, that jhelp to bring them in are: 
Dutch Boy lahseed/Oil, Dutch Boy Lead Mixing Oil, 

DutchBoyColors-in-OiLDutchBoyLiquid 
D J1 I Ml T JET D O 7 19 D A |8,| 11 ^^"1" Drier, Dutch Boy. W all Primer and Dutch ruin I RLl\w fnIHJr*lr U W11 <;3' Boy Quick-Drying Red-Lead Primer.

DUTCH BOY

KD-5754—Hardware Age, February 27, 1536 *2. JL.
Hardware Rstadsr, . March. •
Atntrtsan Petnt Sr Oil,Dealer/ Marik r. £ e y* t,
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