August 17, 1951

An Important Message .
To Sherwin-Williams Representatives and Kanagers --

1951 NATIONAL ATVERTISING, STRONGLY ENDORSED
BY NATION-WIDE DEALER SURVEY,

CONTINUES THROUGH FALL MOWTHS

COLORFUL NATIONAL ADVERTISING will
continue to tell and sell Sherwin-Williams products
through the Fall months To Consumers everywherel
There's no let-up!

A NATION-YWIDE SURVEY among Sherwin-
Williams Dealers and Branch Stores this spring
showed that our national advertising has really
c¢licked with the trade everywhere. Not for years
have we had guch enthusiastic endorsement of our
program -- both the ads themselves and the media ~—
magazines and Sunday newspaper color supplements —
that we are using.

EXCELLENT POTENTIAL SALES INCREASES
are in every town and city. You are out to get a
richer slice of those pzint sales! Through sales-
manship, of course. The Fall national advertising
is salesmanship in print! .To pay off, it must be
teamed up with your own “high-octane" salesmanship.,

ADVANCE FROOFS of several ads in
the Fall 1951 series are attached. The Style
Guide ads were specifically designed to follow
through on the assigrment of letting more and
more people know they can get home decorating
‘ideas the easy way — that's the Style Guide and
Style Guide Companion wey!

: THE SUPER KEM-TONE, KEM~TONE, KEM-
GLO ADVERTISEMENTS (proofs also attached) continve
with the colorful format which achieved readership
and sales records for the Spring and Summer adver-
tising.
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PLEASE READ the attached proofs so
you are familiar with the messages going mto your
region and your territories.

DON'T LET THE DESIGNATION “NATIONAL
ADVERTISING" CATCH YOU OFF BASE! It is called
national advertising because it appears in pube
lications and newspapers which have wide circu-
lation.

S0 FAR AS YOU ARE CONCERNWED IT IS
LOCAL ADVERTISING because it goes into thousands
and thousands of homes in your selling area, It
is making pre-selling calls at homes and business
. establishments —= yes, at many more of them than
'you could possibly reach if you did notfigng but
push doorbells.

THIS ADVERTISING WORKS FOR YOU
PERSONALLY -- just as though you hired a platoon
of assistants to go out and make introductory
calls for you. And thatis the way it works for .
your Dealers, ‘too.

HERE'S WHAT YDU GAN DO ABOUT IT!

1. 7You can read this letter, look over
the schedule and proofs and say to
yourself “Great Stuff" -- then "file"
the whale works. If you do this,
YOU, YOUR DEALERS and THE COMPANY
will get only partial results from -
the investment of several hundred
thousand dollars,

2. Or — you can IMCREASE YOUR SALES by
(A) Inserting the printed advertising

schedule in your price list book
and refer to it on every call.
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(B) Carry the ad proofs with you and
SHOW THEM to your dealers.

(C) Expléin to dealers how this adver-
tising is working in their communities
for them.

Explain how important it is (in terms,
of their cash~register) that they know
when the advertising is appearing.

Display the products in the window
and in the store.

Use the banners and the display
cards furnished.

~ Tle in with newspaper ads and
. radio spots.

Branch Managers should buy a copy
of the magazines as they come out

- and place them in the window with
an "As Adverticed In" card.

* AND WHAT IS VERY IMPORTANT, for the
..Dealer's sales staff to know the

‘major facts about the productsi
-Hhen the customer comes in he
should be given product information.
“:And that is where the Style Guide
"'and Companion help serve the
customer properly and CONPLETE THE
SALE}

FOR YOUR OWN POCKETBOOK'S SAKE, make
this advertising pay off for you by using it as a
sales tool!

C. F. TOLL
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Luxury in_Green...and costs so little

,]59 QUART 5495 GALLON

DESP COLONE SLIGHTLY NICKRER
HO THINNING—JUST $113 AND APPLY
SUPER KEM-TONE 1s Guaronresd™ Washable of your
money back by jeven lrading point tompeniee . .,
WM. twwrence & Ca. Psbwegh
Ihe Leror 2 Co. dng, Phmdelpbin
S o GhKoy e Royen Pt Frovwns, ing, Derad
The Shirmin Wiliem: Ca., Cloveland
AT LEADING PAINT, HAKDWARE, LUMBER
AND DEPARTMENT STORES EVERYWHERE

e modorn s

AN iarir wal itk s
7 v’
’\K_W .
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Thrilling new colors . . so beautiful . . 50 washabls

Rich, restlul walls painted quickly and so easily .. , with SurPer Kem-ToNe
Pinchurst Green. Woodwork to match in Pampas Green KEM-Gro, the
miracle lustre enamel. Fireplace and window frames done in KEm-GLo Stay-
White to dramatizc the deep green. And—the whale eflect enhanced by an

-
off-whiie ceiling con:asining the merest touch of Pinehurst Green .. . Super G\:’l:‘;:l’l‘\;i:b
KEM-TONEK, of course,

Your friendly paint desler can help you create equally inviting color After It is thoroughly
schemes for your home. Super Ken-Tone offers high-fashion deep tones, dried, tests prove
lovely pastels and gorgeous “in-belween™ shades to go perfectly with your SUPER KEM-TONE wili
fuenishings. This new washable wall paint comes ready to use . .. you just withstand repealed
stir and apply. 11 goes on smoothly .. . with brush or Roller-Koater , . . over wazhings with usyol
previousty painted walls, over wallpaper, plaster end wood. household paint

Ask about it tuday. See how easily, how Inexpensively, you can create new cleaners without im-
beauty in your home with Surkr Kexr.Toxe, pairing its beoury.

 Rowine KEM-GLO
Top Value In Thrifty Home Veauty tooks and Washos Like Buked €

The wit paim shot mixss with waler, micacie lustem anamel for Kitchan and b

dericed. Amoxingly sconamicol, a gallon 3 swelaces.
of KEM-TONE, thinned with woler, mokes Ories in J hovrs, Woihes o+ aonlly o3 yaur
o gellon ond a holf af paim, ready ro rulvigarolor. van balling water wan't hasm
opply, 4t only $2.44 o gellos, KEM-GLO's Laich, Gergeous naw colors.
$135 - 3393 o coeatos s139 1939 3798
T0ine 73%3 o Oatimone Ble 2% 7%

This advertisement No. SKT-5107 aopesrs in Life, Septembar 17; Amarican Homa, Country Gestleman, September: The Saturday Evening Post, October 6;
Becter Homes & Gardens, Good Housekewping, Successful Forming and Sunset, October; Living, Progressive Farmer, Novembsr: and 61 Sunday Nswspapar

Rotogravure Magazines. including Parade, Soptembaer 23, 195).
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Glorious sunshine comes indoors

s'lsq QUART 498 GALLON

DEEF COLORS SLIGRTLY MIGHER

NO THINNING — JUST ‘STIR AND APPLY
SUPER KEM-TONE s Guorantesd® Washable ar your
meney baik by seven L
At Guolrty Puiars, inc., 3
The towe Jrounen 5
Tha werti Sanmue €. ChL
Tre Svarmin-wilioms o Cloralond

AT LEADING PAINT, HARDWARE, LUMBER
AND DEPARTMENT STORES EVERYWHERE

T
o DT

warming and beautiful .

Sipperfon

The Completely New Washable Wall Paint!

Bring lighthearted sunshine indvors . . . with Serer Ken-Toxe Sunbeam
Yellow an your walls. For contrasl, the wood paneling above the serving
table is a warm aray, mixed easily by adding a litle Pinehurst Green and
Spunish Brown SUPER KEM-TONE 1o the yellow. Shasta White with a dash
of Sunbeam for the ceiling.

Surer Ked-TeNE inspires many other color schemes just as hesvt-
. lovely pastels, high-fashion deep tones and
gergeous “in-between'™ shades 1o go perfectly with your furmahmgs. This
new washable wall paint comes r:ady to use. ., you just stir and apply. It
goes on smoothly. with brush or Roller.-Koaler, over previously painred

walls, over wallpaper. plaster and wood.

Ask about it teday. See how easily, how inexpensively, you can create

n2w benuty in your home with Surer Kenm-Tose.

Aowe e

Tep Vaius in Thrifty Home Besuty
The ol palet thot awixey witih waler.
Yeur avtsiending value ia hame d:‘olo
tien whare o lovely fiot motte finish it
desired. Amaringly economical. o gotfon
of KEM-TONE, thinned with waler, moker
a gollon ond 3 il o painl, ready fe
apply, at anly $2.66 o golion.
3138 1398
QuAnr CAUON

(e ceusistr
Pk mm)

Looks and Waches Like Baked Enams)
Miracie lustre snomet for kitchea and bolhe
room wolls, oft interiar woodworkwfar
interior ond swlerior fusnilure, Gees an
ilke mogic. 1 <oot covers moit turfoces,
Diles ia 3 nours, Washat o3 eosily o1 your
eulrigarator, Sven boiling water won't hatm
XEM-GLO" finith, Gorgeous saw colors.
139 17239 $79s
1 iy 2 QuaxT 7

BALLON

*GUARANTEED
WASHABLE
After it iz tharoughly
drisd, tests prove
SUPER KEM-TONE will
withstond repeated
wathings with Jsval
houvseheld paint
cleonces  without im.
pairing its beauty.

This advertizemant No. SXT.5308 sppesrs in The Saturday Evaniog Post, Septarbut B Life, Octobor 19; Living, Prograssive Farmar, October; Amoricen Home
Goed

Beiter Homes & Gardens, Counuy

ming and Sunsal, November: and 8 Sundsy Newspapsr Rotogravurs
Magazines, including P;m.aa, *Sctober 21, 1951,
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Look before you decorate!

See the big, new
SHERWIN-WILLIAMS
paint and color

Just imagine the pleasure of decorating when you
know your choice of colors is right. The Style
Guide shows you, in giantsize, full-color photo-
graphs of real rooms, how to use color like an
expert, Its like taking a tour of more than a
hundred beawtifully decorated homes . . . shows
you what you can do in your home.

FREE LENDING SERVICE

See the Style Guide . . . or borrow it
... at your Shetwin-Williams Dcaler.
You'll find his name under “Paint” in
your Classified Telephane Dirzctory.

Here are authentic answers to the questions
every homemaker has about decorating:

“What colors shall [ use?”

“What will go best with my rugs and furniture?”

“How can we make our home look attractive
without spending more than we can afford ?”

B ot e s Jutl

YOURS TO BORROW
FREE!

Here's the onswer te
“What talec goes with
what?* by the
Sherwin-Williams

Decorating Stodior.

GORGEQUS . ' 4 " ) t
14 x 18" PAGES -, . A X

W3 FULL-COLDR
PICTURES

COLOR SCHEMES GALORE
ALL TYPES Of ROOMS

Adual site, opened, 37 inches I

.« and see the new Style Guide Compuanion

The Style Guide Companion shows you 139 “windows™ show (our decorator-approved ac-
new colors frain which to choose. 1t makes  cent colors for each basic color . . . authen-
colar selection casier han you could ever tic color schemes for your home. Ask to see
imagine. Rig pages of color with ingenious  this entirely new and difierent color selector.

... AT THE
DEALER WHO SELLS

N S AND LTS ALLIED » 8 THE W
© 1951, The Shermin-Wiltinna Co.. Cleceland. (his SHERWIN.WILLIAM. ED COMPANIES LEA E WORLD IN PAINT RESEARCH

0007-SWP-040285

This advertisement No. SW-5113 appears in Successlul Farming, September, Sunset, November, 1951
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GET YOUR COLOR
QUESTIONS ANSWERED

in the big, now SHERWIN-WILLIAMS paivt and colar

SIYLE GUIDK

YOURS TO BORROW.. FREE!

Hers's tha answer to
“RHEAT COLOR GOES WITH WHATT™
3f Sherwn-Wians Dacoratint Stedies

GORGIOUS W x 135 PAGES
W3 FULL-COLOR PICTURES
COLOR SCHEMES GALONE
AW TYPLS OF NOGMS

- C e —mme Adiuel siee, spaasd, 37 inches >

Wornen are rezlly “raving’” over the now Sherwin-
Williams Style Guide. They are finding in these
giant-size, full-color photograpks of actual rooms,
the answers to hundreds of questions sueh as:
“What wall colors go best with my carpet or sofa?"’
“How ean I get correct color harmony without
buying a lot of new [uroishings?”
"This marvelous book makes home decorating easy —
s such fun to use. See the Style Guide . . . botrow it
. t your Sherwin-Williams Dealer. Find his name
under “Paint” in your Classified Telephone Directory.

+ . and see the new Style Guide Companion

The Stylz Guide Companion shows
you 139 new colors from which to
choose. It makes color selection
easier than you could ever mugine,
Big pages of color wilh ingenious
“windows"” show lour decorator-
approved accent colors for each
basic color . . . autbentic coler
schemes for your home.

ks
SHERWIN-WILLIAMS PAINTS

Thiy sdvertisement No, SW-s(11
appears in Better Homes & Gardens, Septemberc: Amaricae Home, Woman’s
Pay, October; Country Gentlemen and Living, Novemnber, 1951
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GET YOUR COLOR
QUESTIONS ANSWERED

in the big, new SHERWIN-WILLIAMS paint and color

YOURS T0 BORROW. , FREE! "
Heee's the answer to

“What coler goes with what?”
by Sherwin-Waliams Decosating Studios
GORGEQUS 16 x 185 " PAGES
143 FULL-COLOR PICTURES
COLOR SCHEMES GALORE
ALL TYPES OF ROOMS

Women are really “raving’’ over the new Sherwin-Williams Style Guide.
They are finding in these giant-size, full-color photographs of actual rooms,
the answers to hundreds of questions. This marvelous book makes home
decorating easy—it's such fun to use.

See the Style Guide . . . borrow it . . . at your Sherwin-Williams Dealer.
Find his name under “Paint” in your Classified Telephone Directory.

. .. and see the new Style Guide Companion

The Style Guide Companion shows you 139 new
colors from which to choose. It makes color selec-
Lion easier than you could ever imagine. Big pages
of color with ingenious “windows"” show four
decorator-approved accent colors for each basic
color . . . authentic color schemes for your home.

.+.at the dealer who sclls

SHERWIN-WiL1i2

Pl dm et ianmaan WA VR C Ry
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Look before you decorate:

See the big, new SHERWIN-WILUAMS paint and color

STYLE GUIDE

Aclucl size, opened, 37 inchas

Just imagine the pleasure of decorating when you know
your choice of colors is right. The Style Guide shows
you, in giant-size, full-cclor photographs of real reoms,
how to use color ke an expert. It's like taking a Lour
of more than a hundred beautifully decorated homes
... shows you what yox can do in your home.

See the Style Guide . . . or barrow it . . . at your

Sherwin-Williams Dealer. You'll find his name under

“Paint” in your Clussified Telephone Dirvclory.

. and see the new Style Guide Companion

The Siyle Guide Cotnpaniun shows
you 134 new colors from which to
choose, It makes color selection
easier than you could everimagine.
Rig pages of color with ingenious
“windows’ show four decorator-
approved accent solors for each
basic color . . . aunthentic color
schomes for your home.

Thiz advertisement No. SW-$112

bppesrs in Living, September; Countey Sentloman, Hourer
hold, Oetober; Amarican Home, Better Homex & Gardons,
Successful Furmivg and Woman's Day, Novembar, 1951
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