
i Sh Ey Bl ve resuzzsareses- swore

A OE
Pa a i 7 i (0)
Go RY a a; AEE LTRaE: | § fr

3 a 34) THE INTERNATIONAL
. WA, FRAGRANCE ASSOCIATION
orl Totarot sence Asocaton,2 oratesen

The fragrance ormiEa
industry’s

Fragrances respond to unique and essential
Tro, ean Vi ue consumer needs, in wellness, health, and

hygiene products
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represented via 23 National Associations.
As an Association, we are committed to IeCE Ss

molting fragrance for 99019back mor thon250yearsogo.in the
promoting the sofe Use of fagrancelt of France. The fragrance sector is a key part ofeveryone's enjoyment both Europe’ cutural heritage and fs innovative,

knowledge-based future. Our sector sues
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The fragrance industry supports the EU's efforts Fragrances respond to essential
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the foundations of the fragrance ‘the “EssentialUse”concept.
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Enablers for the green transition
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