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S-W WAR-TIME PAINTS STRICTLY OK-

When We Can’t Make Them Right

We'llStopMaking Them forthe Duration

=N

HERWIN-Witiiams Top Quality Always Maintained

Qualicy firstt That's Sherwin-Williams® policy—
yesterday. foday, always! There's no “crsacz™
materjal going out under the Coverthe-Earth
label—gow-—or &t any dme. We just won't mmper
‘with the PUBLCSs Confidence 1o the Sherwin.”

Williams braod name.
Furthermore, as wartime
deprived us of in

The New SWP

1. Retainy its gloss berter
than pre-war SWP.

2. Brushmarks level out bet-
wr.

3. There is definitely less

d to discr ion on
the paiaced surface.

4. Laboratory and fisld rests
prove superiority.
Semi-Lustre

Beceuse itis in demand more
and more for woodwork as
welk as walls, smoothoess of
finish has been improved sull
further in Semi-Luswe. Also, jt
dries mnre&nidd . Most im-
portane of all, the ontstending
wasbalility of Semi-Lustre is
absolutely mwucffecsed by war-
dime restrictions.

Flat-Tone

There is a noticeable free-
dom froma brushmarkiag in
- today’s Flat-Tooe. A harder,
tighter finish is prodaced that
makes Efat-Tooe the easiest-
to-wash fiafr wall finish on the
market. Its improved formu-
ladon is paricularly saiced to
¢teate clear uniform tints with
Ficse Qualiey Oil Colors, Many
customers stll prefer “good
old-fashioned” oil type lw:all

. restricrions  have
dients essential to pre-war
formulations, new developments planned aod rest-

it is today!

mere scuffing to knock off nibs.
Can be mixed with gloss enamel
to produce any desired degree

of “dullness in high qualicy
finish. A

Enameloid

The new synchetic resins used
in Enameloid are not quite so
fast drying as our latest pre-
war formulation. Be# the finish
is completely hard and ready
to use after overaight dry.i:dg
{14 hours) and che so-calicd,
pre-war, 4-hour enamels sold
1o the rpublic nevet were really
ready for service in 4 hours but
neecded overnight dging before
thorcughly hard. For esse of
brushing, beaury of finish and
serviceability, wartime
Eoameloid is as good as we
ever mada, Sell it with pride
and confidence.

Floor Bnamel

The quality and performance
of Floor Enamcl have not heen
affeced by wardime reseric-
tiong.

Porch and Deck Paint

Since the war in the East de-
ived us of the China Wood
il wsed in Porch & Deck
Painr, pre.war, this stutdy fin-
ish has emerged from completc
re-f lation with water spot-

inrs to the
nishes. '

. Flat-Rite Undercoate

A superb product made bet-
ter thnnP:ver. Minute fineness of
grind has practically ¢limiat-
ed brushmarking. The need for
sandpapering is reduced to a

)

rng overcome and @ new dura-
] built in—ao excellen:

porch paint

Polish-Ol furniture polish
It eleans while it waxes aod

polishes! This polish clcans and

revives the awuracdveness of

ed for the {urure have been inwroduced=—sa tharin
many cases we actually are selling “tomorrow's
improved finishes” roday!

T TdRe SWP as an Sdstanding canwmple: Dealers
can sell SWP mwade during these war years with
utmost confideace rthat the performance of this
world famous house paint was rager hener than

varnished and enameled home
furofterejustas the many house-
wives iaterviewed like to bave
irdoge. Results are positive and
good. The polish is simple and
sasisfacrory touse—Non-Stickp!
We're positive that there is no
beuerfurniture polish, Actually,
we kaow of noue as good as
Polish-O).

Flo-Wax
Self-Polishing Wax
Produced in an emulsion of

super fine particle size. This

insures better penecraton and
adhesion 1o the floor surface.

Flo-Wax is more slip

Every Sunday 2fternoon from
4;30 to 3:00 PM. EW.T., you
~-the Sherwin-Williams Dealex

. ARE ON T AIR with

a glorious new show znd a
hard-hinting sates ge o
ut customers, The program,
nown 25 ""WORLD OF
SONG,"” is heard in millions
of homes over 155 Blue Nes.
work stations and sparkles with
the familisr music America
loves ., . . performed by the
naticn's top musical person-

ing new scars from the opera
wogtl.d will be heard with a 35
piece orchestra under the baton
of the world-famous Wilfred

o ob:‘u, ona of the artists

beard an Workd of Song serics

Petletier, singiog anod playing

favorite selections. But best of
h ds of your

It is exceprionally water-resis-
tant, withstanding damp mop-

ing which ¢asily removes dire

om this hard-wear resistanc
Snish. Never was che quality as
good as it is today,
Mar-Not-Varnish

Quata Free

While the new type syathetic
resins used i today’s Mar-Not
are not 3 fase ia dlial dryin
as in pre-war days, the varni
is hard and ready for service
after aa overaight dry—prac-
tically as fast as che so-called
4-hour varnishes which actaally
were hard only after overnight
dryiog- This means 14 hours
normally—up to 18 hours in
cold, damp weather. As for

gh and  resi: € T

wear, waler, soap, beverages,
cte., today's Mar-Not is' un-
equalled to vur knowledge—
2 @nigh to be proud of.

s
erx, listening t this scindila-
ing show, will know that
¥ ORLD OF SONG'" is
brought to them by ¥OU, the
Sherwin-Williams Dealer.

Dealer-Sponsored

Yes...this is YOUR zhow,
from the opening announnce-
ment that says, “The Sherwin-
Williams Radic Show is
brought to you by your
Sherwin-Williams Dealer,” to
the lnst musical note. The clever

cinl ements o5
wblish you as the source of
high guality Shetwin-Williams

Kem-Tone

In spite of reseictions on
resins avaifable for Kem-Tone
manufacture, improvemestc in
technical knowledge and pro-
cedures has maintained ~the
high qualiry thar has won mar-
ket dominaace for Kem-Tane.

alitics Evely weék, two thrili-"

NEW §-W RADIO
SHOW A HIT

Top Musical Stars Heard
Coast-to-Coast for Dealers

" Wilfred Pellatier, musical divec. '

tor, Warld of Song Program.

products. All through the sum-
mer-long painting seasonwhen
sales potential is high, you have
the satisfaction of koowin,
that you . . . your store . . . am
the Sherwin-Williams products
on your shelves are being solid-
ly sold. Here is a2 chance to
ratk to your customers right in
their own homes, when they
are fn a {riendly receptive
mood. Here is a deal that can’t
be beat!

Flexibility ., ., Important

Rest assuzed rhat only those
prod'ucts iwhi:h you can_get
o suffc i

will be featured. Right now, for
example, it's Semi-Lustre, SWP,
Enzmeloid, Mar-Not Varnish.
Bur should the situation chunge,
the commercials will change
with ie. YOUR show . . . the
Sherwin-Willizms Radio Show
. . . will be kept up-to-the.
mioute to help briog more peo-
ple into your store where yon
¢an complete the selling job!

Listen every Sunday after-
noon to this cew. show.

Frances Greer’s lovely Iyric
soprano veice will afsa be heara,

One
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A REPORT TO SHERWIN-WILLIAMS DEALERS

What S-W is Doing on the War Front
and on the Home Front

In 1941, an official looking letter from Washington atrived
in the Cleveland office of The Sherwin-Williams Company.
“Dear Sherwin.-Williams,” it said, in effect, “tan you make
dibanyl phthalate, and if so how much, how soon?”’

Smokeless Powder

Now, dibutyl phthalate is an important jagredient in smoke-
less powder. And smokeless powder is what is now making
bull’s-eyes out of Jap cruisers and MNaxi tanks. The d.ph. “plasti-

cizes” the guncotton, so it can

be compressed and “pelleted™

to make more straight shooting charges for big guns.

To build a plant to make untold quaatities of this chemiecal
would ordinarily take a year, but ninery days after that letter
acrived, Sherwin-Williams began production of this vital
chemical. Today, Sherwin-Williams—world’s largest paint.
maker—is also one of the nation’s largest dibutyl phthalate
producer—making millions of pounds more than the eatire
country produced before the warl

Rust on bombs wosld make precision bombing impossible, Bomb
Jirishes must meet exacting performance tests. Bombs finished witk
$-W Industrial Finishes are “bitting thbe target” the world over,

‘The hottest pews and de-
mands in Waskington today
are based on the fact that more
soldiers arc becoming ioca-
pacitated by malatia ot r2aubled
with flics, lice careying the ter-
rible typhus, or mosquitoes,
than the trouble cansed by eae-
iy shells or bullets.

herefore, the crying aced
thig Spring has been for chemi-
cals suited for combating the

mosquito, fly, and lice problem
on both Fronts. As a resplt of
¢his demand Sherwin-Williams
is aow building a Phthalic
Anhydride Plaot wheee, by a
completely new process, this
material ends up as a mosquitc
and fly control chemical as well
as for use in making magy
iraportaat faishes for the Army
and Navy.

Practically everyone is fa-

THOUSANDS ENTER

Enwies have been peuring
inte Kem-Tone Radio Head-
yusriers sionce the first
anbouncement of the lewmer.
writing contest was made on
the Kcm-Lone Miracle Radio
Show, April 12th.

Every weck a first prize of 2
$100 War Bond and faur addi-
tional $50 Boads go o writers
of the best lerrers telling why
they like Kem-Tone for living
and diniog rooms. Kem-Tone
slsp awards a gallon of Kem-
Tone ¢ach to writers of thenext
huondred besr letters. So far,
certificates eatitling wingers 1o
= gallon of Kem-Teac bave
becn meiled to ¢very State ia

WAR BOND CONTEST
Kem-Tone Miracle Radio Show Draws
Entries From Every State

the naton, Dealers refund the
certificates for the full rerail
cost of the Kem-Tonc.

‘This widespread ioterest is
additional proof of the popu.
Iarity of Kem-Tone and Cun.
winger, the Masrer Mentalise,
who has atirected millions of
listeners to the Kem-Tone
Miracla Radio Show every
‘Wednesday evening at 9:00 p.m,
E.8.T. over the coast-to-coast
Blue Nerwork. Dealers enjoy
runing in, too.

Smart dealers will capitalize
on the consamera interest in the
Kem-Tone Radio Show by
tying io with a display of Kem-
Tone in their windows.

miliar with the puoblicity on
DI¥T, the new anti-typhus in-
sece repellont marerial for
baman Beings, which will rake
care of the active body lice and
other types of insects that can
and do make the life of onr

. soldiers more hazerdons than

the war itself.

Sulfa Drugs

Then there is sulfanilamide.
‘Ta moake this wonderful sulfz
drug, you need acetanilid. To
‘make acetanilid, you need siills
and driers such as Sherwin-
Williams used in i13 vast Chi-
cago plant for making paint
chemicals. This year Sherwin-
Williams made 85%, ofthe acet-
anilid used on the T. S. war
and home-fronts. In addition to
aceranilid, the compasy is zow
producing vast quantities of the
gulfpnilamide, itself,

Synthetic Rubber
Commercial production of
“Kem-Pal,"” Sherwin-Williams*
zegen’ill_rlz oil rubber substitute
for

o}

F-m
Brery day sulfa déugs are Sa'#;r:g 1he lives of American

ion thauks to Sb:{]:;

Top picture: An op

L]
drugs. Botsoms picture: Loading Acetanilld in bulk af the S0

Acetanilid plant.

Coating flimsy fishner for ve-
hicle and gun camouflage with
a fadeless, infrared-fooling
olive drab at che rate of mil-
lions of feet a day called for an
entirely new dye-emulsion,
Yow'll see it after the wat, on

rod Coars

ion, post-war, g
hose, erc,, was started last yazr
in the Sherwin-Williams Chi-
cago plant. Unlitke most syn-
theric robbers, Kem.Pol re-
quires no critical e&uipmm for
its manufucture and the volume
of its production is limited only

the t of oil availabl

many P

ing armozed car bodies, land-
ing mats, bomh-usinﬁs. and
mortars with non-reflecting
camouflage colors that dry lo
firvc mioutes nad pass a dozren
torrure teses were all tough
jobs, too. But Sherwin.-Wil.
i hemists bad -what it

fl?gz: che purpose. Today, carload

W. T. Walton, rescarch chemiss,
demonstrates pllability of 2
section of Kem-Pol,
lots of Kem-Pol are being

shipped {from Chicago.

240 Varieties of War Paint

But what about pains for wazr?
Did you koow that Sherwin-
Williams zlone makes over 240

takes to lick theor—just as they
solved 2 hundred and one other
war-paint problems just as dif.
ficult,

Home-Front Paint Quality
Maintained

In spite of the tremendous
umount of war wozk carried on
by The Sherwin-Williams Com-
Eny, the home-froat has been

from oeglected. In fact, at

no time in the history of the
company has more been done
to overcome the problems of
Sherwin-Williams dealers. In
the face of wartime raw ma-
erial reserictivn, Sherwin-Wil.
liams has maimtained the gualizy
of its %:odum by finding acw
and often bewer materials 1o
wae in the mzoufacture of its
g'ainu and allied products.
ers, Sherwin-Williams' ex-

erience with materials used

r war has been applied di-
rectly T the meinrenance and
impfoumem of it¢ home-front

varicsies of war-paiat, ra
from shell cfalings that prevent
i Y

P today, Take the d
resins and resin emulsions, for
i Substituted for oldex

camouilage ints that d:fy
even Infrar camera detec-
tion, to ship-bottom finishes
thar cesist bazroacles zod airs
plane rxime:s that resist cor-
rosion? Actually not a piece of
modern war equipment cin po
into action without protecuve
or concealing war-paint of
some N
These 240 kinds of war-paint
are not .just pepped-up varia-
tions of peace-dme paints,
eilhe:.{T ey, in::ﬂde :o:lne
el docy ingredients plus
El.eut:ttyy of faocy l:hinkingp of
Sherwin-Williams chemises.

but higher-priority marerials,

many of them have been found
to greatly improve paiat appli-
catton, perfurmance,and beaucy,

‘They will continue to be
used in making Sherwin-
Williams Paincs T the war——

unless continued research rurns
up something even better. And
ic wauld pot be safe to ber
against thatl

Color Simplification
With a definite critical ma-
terial shortage becanse of war
needs slow moving colors pre-
sented another problem, so
slow moving colors were climi-
nsted. All critical materials

AR NI s

Liberty ship, Joseph M. Teal, 10

Adays rmr'b'edﬁ bumcbir;g,ﬁu-%

ished with S-W Anfi-Corrosive
und Anti-fouling.

available for civilian use were
coaverted into fast moving col-
ors, Producdon records show
a tremendous gaia in the wanu-
facture of these ¢olors, resalt-
tag in guicker sale and more
profir for the $-W Dealer.

Fair Allocation

This was not realized by
some dealers in maay sections
of the country where home-
front paint demand soared to
boom proportions. Certain o
these dealcrs felt that they were
being discriminared against
when theit record ordera were
oot promptly flled, A system
of allocation was instmted
whereby all Sherwin-Williamy
deal & alike—on the

Dyaping sbrimp nes over
mﬁp :aforenm‘: ide;;giran'm &y
enemy aerial observers,

are
sole basls of past purchaser. All
Contéirtmed on Page 4
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Today’s Varnish Leader is S-W Mar-Not

Do yox know just HOW good
Mar-Not Varaish is today? You
showld koow because your en-
thusiasm will be conveyed 1o

schools and colleges, stores
{fixtures, conaters, tables, erc.)
taverns, theoters, churches, All
of dhese users are interesied io

lng finest maintaiaed ap-

your ci

A aod p 'r >
with greater sales and profits

resnltng.

When shipments of China
Wood Qil were cwt off from
the Orent Sherwin-Willlans
chemists weat to work on a

-3

pearance and full beauty of fin-
ish thar only a top quality
varnish such as Mar-Not can
provide,
And Remembera—
Mar-Not Satin Finish pro-

Here's & trafficestopper. Sales points are dramatived. The product is .vbawn i
the package, and on the surface. Windaws libe chis make che cash register fingle.

new formula with astonishingly
successful results,

Thus, the new Mar-Not of
today became possible: The
best, by acmil rest againsc all
other leading brands sold for
floors, woodwork, furaiture.

In every single essential qualis
rest Today's Mar-Not #s the full
equal of Pre-War Mar-Not and
agmmf as rapid drying!

A Berter Market Than Ever

With the shortage of alcohul
Fraclic:ll‘.y eliminating shellac
rom the bulk floor Gnishing
market, quick drying no longer
is as importantas serviceability.
Much looger Life, resistance to
water, alcchol and sazp are
labor saving, money saving ad-
vantages for which Mar-Not
Vacnish is onstanding.

Here i Your Bulk Market ut «
Glance:

Intieriden in boiliny toater for 14 Boxp pro-
Aucer me wwore tham muderars whiresing and
reconery i3 complete in Mg bexr.

vides that Pcpau!:iful ":itell—!:ub

So that you may kaow how
good Today's Mar-Not really
1s, we reprint our Standard
Performance Tests established
by out Varnish Laborarories.

Standard Performance
Tests

1. Dzy to touch in not less
than 4 hovr in order to a3~
sure good wert edge brush-
ability, and not over 2.4
hours to mioimize dust
carching.

2. firm overnight for re.
g?r.ing (i4 hufﬁ).

3. Dry tack free in 16 hours
to test of izpe: pressed
upon varnish or to with-
stand foor rraffic

4. Dry bard ¢nouwgh in 48
hours to permit subbiog
with FF pumice and mia-
eral oil

5. Elastic to kaife scrawch
after 6 months of wear,

6. Resist liquids such as fouit
juice, tea, coffee and bev-
erages, testa being per-
formed on films which are
96 hours old.

7. Immersion in boiliog wa-
ter fo:‘is hour produces no
morc than moderate whit-
ening and recovery is com-
plete ia 34 hour.

8. Immersion in cold warter
for 18 hours produces mo
more thag moderate whit

- enilng-and recovary js com-
plete in 1 hour or less.

9. Wet neutral soap blocks,
such zs ivory, placed on
film for 20 mioutes, then

rinsed off leave no -
nent mark on the ﬁ&:mu

finish"” thac
the surface imperfections of
shabby, worn woodwark, fur-
aimiee and=—=Floors. It renovizes
at minimum cost and effore.
And on new jobs im the
mellow smogthaess of a band-
rubbed Mar-Not Varnish job,
It i bighly popular with Cone
i Bt

Apartments, hospitals, ho«
tels, Libracies, ofice building

g

0. L ion in 50 per ceat
gtain alcohol (188 proof
cut to 94) for 16 hours
shows ooly moderace soft-
<oing, and recovery is come
g_lete in less thaa 1 hour.

his compares with the of~
fect of straight whiskey or
giz left on the film orer-

oight.

KEM-TONE New Window & Counter Displays

FIR FOVLIY RO

e = e
W AL mar At
— L

Window Displey KT.40

Dramatic, colorfu), eye-catching. Size
30" x 40" mouated on cardboard fnr
permanent display in windows of

Kem-Tone Dealera,

» Colorful

* Versatile

= Easy to Install
» Sells Kem-Tone

Oz Gollon dews & Rowax far,

Kem-Toge Window Dis-
plays are always new and dif-
fcrent and the material now
being shipped is no exceprion.
In fact, we think it is the finese
Kem-Toage display matecial we
have ever produced.

‘This material includes every-
thing you need for a bang-up,
bherd-hirting wiodow, Put this
material to work as saon as it
arrives. Cash in on the Kem-
‘Tone Radio Show and the
great Spring Kem-Tone Ad-
vertising Campaign. Make your
store look like Kem-Toae
headquarters in your commw-
aity.

Glary Windaw Faster

B iful S+<otor B sizm
30 io. x 40 in. Sporguemmed for
oz om twind Inclgded in

pPackage with window display.

Every Used S-W Shipping Carton Needed
to Keep Paint Rolling!

Every paint manufacturer can
pucchase only 70% of his
1941 carron requirements—
nad that simply mcaas, thet we
are going to by severul millioa
short ualess «= you — the 5-W
Dealer—retura ail cartons that
are in good coodition. This is
net an economy measure be-
cause reconditioning these car-
tona Cost more than new car.
cons. Ic is 2 necessity~=in order
to be able to ship ‘gou your
arder of paint. We wilf pay the
regular OPA Price Ceiling for

every usable shipping carton
received.
below.

ol W "

Two IV employser stack relwrsed
- sbipping carions,

. 1. How to Open Without Damage

Use & long Blunr opener such asz 2o amto
spring, with end sad edges bevelled like &
letrer aprener.

In a propecly sealed carton {epoc glued) this
knife wlm s-’lid: under the ﬂap(nl’an Ew vbc’ fold
and will push through to the far side easily.

Swing side-wisc toward the ceoter, liflng up
1k Bap withont texring.

the flaps by ah:ir:ddgesn:(arceop:nwkh A 3CrEW

age the cartoo and make it unfit for further nze.

2. Collapse the Carton Flat Immedi-
ately Upon Opening

¥t ralees but 4 moment 1o loosen the daps ot
both 1op and bottom. Open them out aad <ol-
Lapse the carton fat.

H the bottom fapa are stitched or stapled it
may be di  to remove these staplea withour
teasing the Aaps. Po pot retura cartoas too badly
tora for re-use.

32 Stack Cartons fn Compaet Bundles

Store in a clean dry pluce unril atleasr 100 Ibs,
are Reoum , {spproxizmntcly 35 cactons)
the minjmumn freight shipmene.

“Tie necurely inw uoifurm compact buadles to
abow 30 lba. W prevent damage to edges.

4. Where to Ship Bundtes

Select the facvory point ocarest yoo {rom the
followicg:

THE SHERWIN-WILLIAMS COMPANY

g‘?eme}i”om ................ +vrverrranse s Lime Road
cago, (.

Dallas, Texs:
LNm Anlfellv:s,
Cwar 3
Oskluad, Calé

Observe Instructions

CAUTION: Never pull u
driver or knife. This will

Ship hy feeight or truck COLLECT
IMPORTANT: Poc quickese identification and haadliog of eredits, plaialy

indicate oo bill of lading 204 toral nitmbets of ¢attony shipped.
Thanks for your contloned fiae cooperation which helps us.

S-W Radio Auditions Winners

oY

Four young singers who won fiess prize swards of $1,000 and opera
:oman?l ia ‘t‘h- n‘mth anaual Shex'wirswillhml Opﬂ.‘lsA‘uditimn uF the
Air ot the Merropolitan Opera House, S lay, April 16ch, are thown
being givea the contracts by Edward Johnson, Geoeral Munager of the
Opera Association (right). Left to righe Hogh Thompson, beritone, of
Tacoms, Wash.,, William Hargrave, baritoce, of Culver City, Calif. and
Philadelphia; Mortion Bowe, wnor; Regina Resaik, dramatde soprano,
uf Now_ York City; Arthue W, Steudel, President, The Shepwiu-Willixms
Co. 'l'l:upm#'_l@ campletes 20 weeks of Coast-to-Corst radio advertising
for Sherwin-Williama Doalers and Sherwin-Williams Praducts,

Tlm-‘.
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WANT VOLUME? PUSH S-W ROOF COATINGS

Uncle Sam Approves #his Black Market!

Roof Coudngs are unrestricted-—you can have
them in unlimited guantities and if you'll push
theto—you ¢zn scil them in the same way., ~

Offex thirsty roofs in your commuaity n acw
lease on life—give them a “drink™ of qualiry
$W Liquid Roof Cement—S.W Piastic Roof

Looking for merchandise ta sell to replace
things you can't ger? Sherwin-Williams Roof
Coatings will furnishk part of the answer. The
Roof Coating matket is really a volume marker—
o guart and gallon aales—sky-sides of buildings
n:aﬁy take the volume—3°s and drama!

P Because m‘il’share aut oflxi ,mt:lhey are often Cement for parching.
orgorten untl they statt to leak and a suggestioa . . . .
from Mr. Dealer 1o often afl that 13 needed to ring Put 3's of 5-W Roof Coatings on display ia

your windows. Include 5W Roof Cuatngs in
your aewspaper advertising and gec the share
of this in your ity that rightfally
belongs o you.

Remember, the Roof Cozting marker is a vol-
ume markst and the S.gallon container is the
one popularly demanded. Be prepared for the
roofing season in your tereltory.

Remember, in Roof Coatings, she five's the sizet

wp volume sales on the “ole” cash register.

‘The gatage across the strect—the induscrial
plant oo the edge of town—the farmer with his
many out-buildings, etc. are all yowr prospects
for your 5-W Roaf Coatings.

Do you realize a two-car garage requires 5
gallons of Liquid Roof Cement for 3 single eppli-
cation—where else can you sell such volume for
a corresponding area?

WATERPROOFING
BRICK WALLS

GRAIN BINS
SILO INTERIORS

METAL RQOFS

e

A REPORT TO
S$-W DEALERS

Conténucd from Page Tuwno

dealers will understand the fair-
ness of such a policy. It is the
only reasonable procedure
where wartime demand exceeds
wartime supply.

Increased Advertising

Althongh the demand for
Sherwin Williams paints far ex-
cecds the supply possible to
turn out in spite of Shecwia-
Willlams wemendoos efforts—
The Sherwin-Willlams Com-
pany is nor making the mismke
of slowing dowan advertising to

our customers--the coosumer.

bkeir good will means too
much. Their memories are too
short t0 be neglected. ‘J.'hsg
must be constantly reminde
that Sherwin-Williams Painrs
are the paints they need—even
if all the colors they may waat
are not available.

DISPLAYS...with Eye and Sales

New 5-W Window Display
Being Shipped to Your Store—INOW

Took & long time 10 secure mount board, cascls
and wused corrugated wrapping for this giant
60*x40 " full color display=-bue it’s ready, now.
QOne of the most auractive displays we've ever
furnished. Can be vsed as a “back-ground™ for
any 5W Product. Use ir, make it last—may be
the Just mownwal display for the duration.

Foic THESE GRIMLINS
PR WITH

Four

Appeal!
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BEAUTY AND PROTECTION

PAINT NOW-PAY I.ATEH

“BEST CAMPAIGN

WE'VE EVER HAD”
RESPONSE FROM S-W DEALERS

The enthosiaam fer the entire Spring Merchandising Pro-
gram has reached heighis exceeding all expectallons, IF this
enthusiasm is any indicator of the smount of prospective busi-
ness 1o be done by S-W Dealers in the spring of 1936, certainly

it will ba a bannor year.

“Back to fundamentals’ wis the suggestion we received from
every dealer we tallted to before this Advertislng and Publicity

war planned.
do is to interest Property Owners
in painting, and we ean intercst
them oasiest and best by show-
Ing them what it means In nm

“Aftar all,” they said, “the first thing we have to

missloned Rockwell Erat, she of
Ammerica’a leading artists, to ren-
der the story ln full uﬂlﬂ\—nnl

terma they P to g

In beauly, in Pride of possession
and pride of showlng neighbors,
in enjoyment——ib the fun of ¢choos-
ing maw colors. That's what they
want,” (3 the mexsuge S-W Dealars
gave us

And s¢ we hava irlod to follow

these sontiments., No bickeringa
or erguments sbout our palnu
and elzo'a. No

on sracklng or checking ar pech
ng. But 1 fund. t-

ut rooms
and homes that evcryune lvas in
and asplres to — simple, sant,

American.

To be sure Lhat the Lthought de-
livered through the medjum of
Lhia xdverlising (v yuour coumunun-
ity would miean a sale dellvered
to your alure, we huve keyed each
advertiscment, as we have kayaid
each Radie Broadeast, to the
aucrwm Willfa s Diealer, sad his

18 of paint, and the fund tal

pazt In puint boauty
The

L‘Jusr LIXE WE BOUSHT QUR CAR AND nesmsiamonJ

entfre appearance, msans that I{
wil] get greattr dlstribution than
ever befors, The uniled responge
hay Already proveo thal. The Nu-
tlonnl Advertfming will engender
equul enlhuslkem, because 1t s
In reality o toca]l campalgu dl-
rocted ontirely to the wida audi-
enge in every locality in America
sorved SW Dealers, The
Pperiadicals wied in thls carmpalgn
chowr lts tremendaun aeapo—a sy,
of them s given oh the proof-

o1 everyday humanity -- seawuby
and protention.

Advuliging Designed by
Experts

To tell thia story o your cuss
tomers you nced b:nutlhu adver-
tising, in periodickls, on the air,
In your Home¢ Decarstor, in your
Window Diapleys, and in your
newapaper ads. The “Beauty nnd
Protcction” theme was conceived
by our good friend Richard Rych-
turik, who has designed so many
succegefut displays for Sharwin-
Willlams Deolers. Wae then com-

ané pr
iheme, 2 the ope printed m-law,
and reprinted here:
“Aain Bircet or Muiropolls, City,
Town, or Hamlot, wherever the
C'ouowthn-.lf;'m':h ¢mblem oppears,
thero Taint  JTeadguariaers.
Thore the ShorwinWillams
Drowler dx walling to Belp you aud
to sorye you»

Home Docorator Digger and

tier
The Home Decarator, wih ita
beautiful Rockwell Hent cover
and Hent drawings Inetde, ks
“How to FPalnt" oection, and Ky

Pleases Painters, Too

Paintera are pleased with
the “Beauty and Protection
by Sherwin-Willinmas" scries
of advertisements, Every nd
eal'ries a master-painters'
picture in the signature.
The copy first of ull sells
painting, ihen paint.

'FAMOYS ARTISTS

INTERPRETS BEAUTY
AND PROTECTION

Rockwell Xent, one of America's
foremust artists mnd color av-
thorlttes, created the "Seauty and
Protection” Ngures, and the heaw-
trul color illustrationa for your
epring advertising. Hiz boma At
Aukable Forks, N. Y., han baen
Painted with & W F ever ainca it
was erccted tan years ago. He
has used It ax & modal Tor one
of fthe mext 8triking ndvartige-
‘menty Ja e color erries.

iN THIS ISSUE

The ent
Plan wul ntlmulnt: Aﬁhing
Just :u installmaent uying‘ RO~

shesl of one of the ady,
with this paper.

The Spring Painting Cataogue
is more complete than any yon
have ever had before. The Wins
dow DPioplays re mora colorful
and maore striking. Tha radic pro-
gram has drawn & widor acquaints
anou with every porformance, and
the noval tiedn of the Homa
Decarator for publicity purposes

> revenDeTS e 2
cality serving Sherwin-Williams
@dealers. has also baen siressed.
And of eourge the Budget Pay-
ment Flano 3s one of the graatest
baoasters of paint sales ever cre-
ated.

1936 a Big Paint Year

Tndoubtedly 193¢ Is to ke a
paint-sclling year. And from every
indicetion, inscfnr as enthuaiastic
dealor rcaponge i concerned, the
Sherwin-Willlama Company has
£iven its dealers pxactly what they
want and nced, not only to io-

i creame sales, but to maka the year

& banner one In Total volums salea
ond ¢ontinugus leaderahip.

RULG ANA T
toT purchases. Fead how you
ean prefit. Page 2.
-
Wetropolitan  Opera  Audi-
tions on netlon-wide network
fenturcs S<W deslerws, Page 3,
.o
How to plan your sprjna' ad-
vertlsing oampaign, Pige £.
“hoa

m’t ovcsloshi- tac-welay In-

adverkising sch
.oy
New linolevm Ralsh  wlil
bring eustomers to your atore,
Read apout it on page b
.oz s
ncwapaper  ads,  dis-
tlneuw- in utyle. Pags 6,
v ..
Free newspaper puhliclly for
your store. Bee page T.
PRI

Halen tips for go-getters on

paga 3

"Main street or metropolis . . . city, town
or hamlet...wherever the ‘cover-the-earth’
emblem is displayed is paint headquart-
ers. There the Sherwin-Williams dealer
will be waiting to help and to serve you.”

{Theme of all Spring advertisements)

This 7s YOUR message, 1t appears in lead-
ing magazives going into your conminity,
telling your paint custowers and prospects
over and over again the Beauty and Pro-
tection story. Get the full benefit of it by
making it a definite part of your sales plan.

BEFAVTY PR.OTECTJOH
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BUDGET PAYMENT PLAN BOON T PAINT SALES

GETS ACTION ON
DELAYED PAINTING

HOW YOU CAN CASH IN---CUTLINED HERE

The Sherwin-Williams Budgel Payment Plan will
sell paint where paint couldn’t be sold before. It opers
new markets, new sutlets in your community. It brings
to 5-W Dealers the same plan to create all-time records
in paint sales that is basic in the amazing growth of auto-
mobiles, refrigerators, washing machines, radlos and
other items, It puts paint on the selling bLasis all
America wants—budget payment, PAINT NOW—FPAY
MONTHLY.

Kow you have the proven sates
aid the paint industry bax long
Awaited. Horo are tha maost sal-
ient points of the plan:

1. No  down-payment
anired.
2. Fram 12 to 18 months

o pay.
T
e

@

4. Installmente as low as
$4.18 per month.
Smallegt amount financed
£70.

Yoo 5. Largest amount financed
$50,000.
First puyment due one
month frew date of eom-
pletion of job.
Low Natiensl
Interest rates.
No *rod ape”
. One hundrad per cgent
payment on

Housing

not only in the puint department,
hut “hy the cash regiatsr and in
other parta of the store where
customers c¢irculate most fra-
quently, especially near the front
of the stere. Moke a point to
tell euatomars now that tha plan
is now available for tuking <are
of theixr spriag painting.

This Jitlle enclosure, f o ¥ m
E-884, should ba sent out with ali
statements and wrapped In every

Form B-684, Ovrder vour supply

of thia oliractive pruperty va-

ore’ enclosure, Fits inlo viundurd
size envelope.

See

No recourse to Deater or
Painter.
- Geod workmanship re-
quired,

Too many painting joba are left
unidone because the property own-
er cannot make the formerly ve-
quired immediate payment. Mont
of this busincas can be obtalned
. by telling the property owners in
¥our community that they c<an
pay for immediate painting, house
Jobs and infuriers, out o7 Incemg,
: {iet Message to Property Ownera

Got the measage to propevty
owners. We have prepared fov
you 8 number of meogsages. Fivat
| of all the Budget Payment Plan
iy described in both the Heome
Dhucarator unid the Spring Paint-
ing Catalog, Then we have pro-
pared un atteactlve little leafiek
which should he oo Your counter,

Windotr displuy card sapplivd
Ffree with each order fon Spring
Catalogs

pn:lugg 1=a1:£n|: the store.

| page.

onclosure on thia
Order your supply now
from the Sherwin-Williams Ad
Service Depurtment, Cleveland,
Ohie, or Qakland, Culifornis.

Window Materisl

Display fmmediately the win-

dow streamers and window curd
{lestrated here) supplied with
your package of Spring window
cards.

Newspaner Ada

Alse availuble are two smaill
single column newaspaper ad mnts
snd one two columm ad. It will
be well worth the moncy to_Tun
these several times in your Jocal
newspaper. One dealer has token
the two column mat and Led the
ad printed on u repulur governs
ment posteard ond wailed them
to hiv list of prospeets wnd coa-

/ e

PAY LATER

in Copvenient Payments
« <. over 18 Months!

Two window sireamers aupplicd with each order of Spring Calalogs

DEALERS HELP PAINTERS

FOR MUTUA

—

Give Budget Plan Promotion
Material to Painters

Lgt the painter help you o]l

paint jobs undar the Budget Pay-
ment Plan.
The first step is 1o bave paint-
erg’ meatings and explain the
whale plan to them. Tall them
they gel their money immediately
and that many people who for.
morly purchaged paint and ap-
plied it themselwes will now hire
painters,

Give avory painter in your com-
munity this valuible ook, “How
to Land More Painting Contracts
with the 5-W Eudget Payment
Plan.” Mt is brief, can be reod
and understood thorvughly in 16

Guide
Book

Jor
FPutrters

Form
05

L BENEFIT

Printor Lottor-hoad
minutes. It is the painting con-
tractor's giride book to the preaf-
est hoon to puint sales that cver

occnred.

Urge the painters o mall out
the Budget T’ayment Plan An-
nouncement letlerg Sharwin-Wil-
liams has prepared for them.
They ars ettraciivaly printed in
four eolors and nclude the paint-
er’s husiness card. You may vrder
these letfers for your painters.
Thay cost him valy €1 in lots of
50 letters and business carde,

Nn painter can afford bo pass
up the rew business that the
Budget Paymend Plan will stinu-
late thix Spring.

No

e 4

trations.

manufacturer.

1.
2,
&,

pages of wup-to-the-minute
decorating ideas.
@ includes 24 pages of colar illus-

/ A TWO-PURPOSE
+ HOME DECORATOR

® “The Right Way to Paint’'—16
pages of helpful painting infor-

mation.

@ Your name on baok and envelope.

Your wide use of the Home Decorator is proof of its unyuestioned leader-
ship as the mosl effective single paint ssleg item ever produced by a paint

This year its effectivencas has boon doubled by the addition of u 16-page
rologravure seclion on “How Lo Painl.” ANl the valuable home decorating tips,
color infermation, full color plates (plus cover and interior illustrations by
Rockwell Hent) are there again. Then the 16-page section tells the housewife
how to go about geiting the effects shown—so beautifully shown in the rest of
the book. Here is a two-fold Home Decorator—a double-barreled paint seller.

Sume suggestions for distributing the Home Decornfor;
‘Hand them out to customers who come into your stere,
Mail them to a select liat of your besl customers.
Send them nat with customers” nrders that you deliver.

Have them distributed by hand, from door to door. This is the
proven ideal method, Young ladles, delivering the book dl- :
rectly to the housewife, can dlseuss puinting or decorating i
problems, can talk over plans, and can offer the serviees of :
Yyour store,
Place a number of copies in your lecal libracy. :
Distribute them in the reception rooms of doctors’ offices,
Leauly parlors, barber shops, women's clubs, men’s club or i
lodge rocms. i
Uaa order blaak encloged with this ivaue of “Sclling Tips”

4.,

& o
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SELLING TIPS 3

RUSTERHOLZ
REMODELS

Creates Erie, Pa.'s Most
Unusual Business

Anyonec familiar with
painl. and wallpaper stores
wili get an actual thrill om
wilering the remodeled store
of Harper Rusterholz—the
Rusterholz Wallpaper and
Paint Co., of Erie, Pa.

Mr. Rusterholz and his
able assistant, Mrs. Goldie
Johnson, have created a bugi-
ness that flourished through-
out the entire depression. On
March 16th their new store
at the old location will be
opened to all Erie.

Mr. Rusterholz feels that
the best way to sell paint
and wallpaper is to asell, not
the materisls, but the effect
of the materials, on the

Demaonstyation Ranmx, aew Rusterholr Stove, Erie, Pa.

View of paint azetion, Rusterholz Store, Krie, Pa.

reems and on the homes
they cover. With this haslc
plan, a gallery in the rear
of the store shows in a very
gimple and effective manner
a deries of eight typicel
rooms. These are ingenious-
Iy arranged to take up a
minimum of foor space, and
to give an actual demonstra-
tion of how the full flerior
will look by showing ¢ne wall
and a few feet of the two ad-
joining walla, Four yooms are
on each side of the gallery,

and the center section is used
as aisle space and a small
meeting room. Here groups
of thirty-tive or forty, from
vlubs, churches, chari
organizations, ete., are given
actual demonstrations by
Mrs. Johnson as to how &
room or a house should he
planned,

At the opering, experts
from 'The Sherwin-Williams
Co., and The Imperial Wall-
paper Co., will address these
groups. The store itself ia so
arranged lbat any cuslumer
hae a feeling of space, ease,
and leisure in inspecting the
type of material thay wish
to buy. One side is devoted
entirely to S-W paints,
the opposite side to wall-
paper—the walls themselves
further display all paint and
wallpaper combinations.
Any Sherwin-Willlams deal-
er driving in the vicinily of
Erie wilt do himself 5 favor
by stopping and seeing the

Rusterholz store. Mr. Rus- ;

“MET” RADIO PROGRAM
BIG SUGCESS

TIME EXTENDED DUE TO
NATION-WIDE RESPONSE

From all corners of the country, from peaple in all
walks of life, Mrom customers, new customers made through
the broadcast, and from dealers, comes a ringing respense
of enthusiasm and approval for the Sherwin-Williams spon-
sored Metropolitan Auditions.

Every letter that we reccive stressed the fact that
Ameriea likes beller mugic, and that the people who listen
to this program are the members of each communily most
inleresied in paint and painting. The lack of boisterous
commereiallsm is also complimented, a3 j3 the message so
widely broadcast on the air and in print, “Mein Street
or Melropolfs, City, Town, vr Huwmlet, wherever the Cover-
the-Earth esblom appears, there iz Paint Headguarters. There
the Sherwin-Withiums dealer ta waiting to help and aerve you.

1t is unguestionably the
best radio program Sherwin-
Williams _dealers have ever
had, The National Broadeasat-
ing Company’s Montreal slu-
tion was added to the met
work on February 16ih. And
the_ program has been ex-
tended fo carry through the
month of March,

Edward Johnson, Director
of the Memﬁolltan Opera,
is highly enthusiastic over
the splendid voices the audi~
tiong have introduced to the
coontry. And the biggest
part of the program is yet
to come. That part is the
final choice of voices, to sing

Direcis $-W Programs

at the “Met.” Millions of pen-
ple in America will hear of
the winners and will also

hear of Sherwin-Williams’ '

A .
s el
EDWARD JOHNSOMN
Director. Metropolitan Opera

Asspciation

terholz extends a hearty wel-
come o cne and all.

Note: In a fortheoming
issue of “Sclling Tips’”™ some
of the unusual selling
schemes Rusterholz uses will
be furnished in full detail.

part in bringing these new
stars out to the front. Edward Johngon, whose
“Metropolitan  Auditions”,
sponsored by The Sherwin-
Williams Co., over a national
rudio hook-up, are bringing
“Beauty and Protection” to
sll America.

TUNE IN:
Every Bunday Afterncon
Over NBC Red Network
30 p m., BEST, 1)30 p, m, MST.
Z:30 p. m, 3T, 3Z:30 D, m., PCT.

HERE
YOUR

The Spring

Catalo

ties to buy to do

2,

1. Mail to a seleet list.
mailer and needs ne envelope,
Distributed from door to door by persons able
to give a brief personal message as the book
is presented.
effective.

IT IS!
SPRING CATALOG

® 24 Pages in Full Color

@ Your Name Part of Cover Design

@ Lists 28 Items With Prices

® 5 Spring Specials at Attractive Prices

Painting Catalogue follows the enormouly suc-

cessful “Fall Catalogue.” It is made to order to bring customers into
your store — and to bring them in again and again. It's the perfect
“gister act.” The Home Decorator tells your customers what prod-
ucts and colors to mse—and how to apply these paints. The Spring
e deseribes the produets, gives prices, and tells what quanti-

the job, And it is no “flyer,” but a full color, atten-

tion-arresting catalogue, featuring paints and speciaities al special
and attractive prices, Past experience with it tells us that it is saved,
throughout the season. It's a go-getting paint salesman.

HOW TO DISTRIBUTE:

The feature is a self-
1c postage.

This method has proved most

Order taday! Use
enclased order
lank,
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ENTIRE SPRING CAMPAIGN

Painting Catalogue, or your newspaper advertising”

KEYED TO YOUR COMMUNITY

Do you vealice lhat the Sherwin-Williams advertis-
ing in the leading Mmagazines is as detinitely keyed to your
own community as is your “Hee Decorater,” your Spring

The

“Beauty and Protection’’ advertisements appearing in these
periodieals are going inte your locality, and being seen and
read by your customers and your prospects.
For example, in Dubugue County, In Iowa, “Beauty and
Protection” ads will appear 73,268 times. In Morris County,
MNew Jersey, 156,208 times, in Santa Clara County, Califor- .

nig, 268,732 times.

And so on, for every county, and every
trading area in the United States, vours included.

Rig Tdudifiontion for Swoall Slorefront, X1, A. Beldi, Kenmore, N. Y.. dealer,
alinsx kot can by done. eten it & smidt sitee, Jo take udvoniage of

SherainWilliams dealer {dantificatiog siyus.

i

HOW TO USE
SPRING SALES AIDS

Here i the most compicte lne of selllng aidy Sherwia-Willlams
Qealers have cver hod. Every effort has been suade to create nol enty
the hest possible sales edds, but to see thul they could be simyply zod
caally uaed for the moat effective results, Theue ere trled a2ml trus fea-
wures, and there are new [eatures thal linve promive uf being as suc-
cesaful as the old favorites they join, Here ure st of them—eall de-
wigmed ta be of czosy uwae to you, and of paint buyiog nterest Lo your

customers.

'The Home Decorator

The moat sucecesful aingle nales-
aid In the Palnt Induatty. Check
the distribution hicts on page 2.
Uao evory means at your com-
maand to ase that svery palol-pur-
chasing housewifo in your locality
gela her copy of this book.

Spring Paint Catalogue

Last fall’s successiyl catalopue
is repented this apring, more col-
orf, enlargad, Agaits soe to ita
distribution, and the widest pos-
gible—even wider than the Home
Decorator, It is wise to distrlbute
thedo 33 early (n the feason as
you can, tor experlence showed us
that this feature was retained and
referred {o again and again dui-
jog the paiating soason. Bee
further detailsa about this on
page
Newspaper Ady

‘The bost nowspaper ads Wo'va
ever bad. Bost because ithey ore
deBnitaly dotigned to eell the
producty you curry--and gall Your
aloTe to your oustomers. Use
ihes ax ofter sz You can during
ibe pinling seasor. Sec full de
tails on paga 6.
Newspaper Publicity

A new ané ugusual oppnriunity
ts the ~Heme Decorator” serfos of
publicity roleaans, B¢ wure and
show thase 1o your local edHor,
Ml want to use them, ond thay
will attract more zotisn te your
store, and further establish you
ay “Paint Headquairters” Seq de-
talls on paga 7.
Window Displays

The [lve-piecs dixplay llustrated
below 1s “Beayly mnd FProtection”
in your store wiodow. Itz color
and appesl WIR Lriug muoy cus-
tofery to your utore. Be sure and
koep it on dlaplay during the sen-
=on, becuuse it is ome of your
definlte tle-ups with tha Nationul
Magezine Advertaing. See Lolow.
Other Displays

pecials, Counier Diswiayy, Bun-
nera—=ll wttractlvely propared to
fit in witk the “Beouty und Pro-

tection” themo. And they make

definjle gales for you—eo use
tham, Hae paga 5.
Hadis Spot Annowtacements

A paint-selling corles of radlo
Rpnt anoowncemi¢hts, ready for
1 diate distr oL ¥
TIsa postanrid enclosed. Shoti, ot
nouncements Uke theue have
proved thempelves tn ba sure-fire
rales-yullery.
“Met” Auditions

Floeat program  Sherwin Wil
tiams dealers over had. Capitels
iza on i in your locality. Thia
program has beeo building popt-
larity for fanlr, far its sponacr and
youw,” IL 34 keyed to your store.
See that leca) musicu? clubd knuvw
of It from you—it will add to your
\weal proallge.
Nationzl Magazine Advertising

‘This is keyed to you. Hso 1.
Mentlon Xockwell Keont's namé
Lo InteTested groups. Use the
snclozed color proof for Jmmo-
Alnte diaplay. and alze dEplay the
window brekground, using the
samr jlustratons as in the ads,
Thear ads, tha Home Dacoratol,
the Catalogue, and your displays

all tia togethar N one large scll

ing foree to kelp pow scll,
Budgct Payment Man

Probably ihe greatsst boon to
palgt salea tho industry hos ever
knawn. Erings you to an un~
loushed poini market, Be sure
ihat palntirg contraclozs krow
abayt it rew. It will help tham—
you will helping them—and
getting  addittanel volame bual-
nova youraclf. Every painting con-
tractor wshoutd have the buol da-
scribed on page 2. Alse give prop-
erty owhers the new Budget Plan
folder (Form Fé84). Ses page 2.
Bpocial Prices on Potular Prodocta

Brirg thess Spring spacialz to
Lhe attention of your anRtamers
and proypecis in all! possible wnya
Word of mouth adverklsing is al-
waya good, and you can start n
chaln of thig powartul typa of p\lb—
Ucity working v your favor,
you will wentlon thase spacislg m

of thelr £

All mro fentured in the Spring
Paintieg  Catalogue shown ¢
rAge &

SKYLIGHT
CEILINGS WITH
SAVE-LITE

Don’t ovarlook n lorge ond im-
pavtant market in avery commun.
ly. That markot & the Tetall
slurey in your trading ares, "“We
conslder ¢very stura of uny kind
withln twelve blocks of our stoze
a cuslomor righbtly belonging to
us,” mald anp aggressiva and pro-
gressiva dealrT. “Wa buy in the
communily, and we il everyone
clas io the business we can, It'a

busineas in all tespects.”

‘Cry It on the cefling of your owm
stere. In other svords, paint thal
cofling with S W Save-Lite. Tou'll
be astonished at the difference,
and It will maka your siore a bet-
ter plune to do bositess, and you'|t
Qind that you do more husiness.
You can then uasa your store a3 a
demonstration ground, as s, basia
for fnture enles.

Befara painting

Afier painting.

Nireleen out of twenly stores
dp nat havoe enougn light. These
pletures show u  model ygrucary
store jnterior hefore and aftar
Pﬂl'“-lns JUST THE CRILING

he side wally romained
!hu nnmu in both pictnres—a Hght
bluy. The amount of lighl was
doubled.

Theee figuros ware 20 intersst-
lag to tho grooery trade thgl
avety kmpoHant gronery peciodical
corried the atory., Bring the sub~
ject of * Skyllg‘htlng Ceilings whb
SW Save-LIght” to the atteation
of grocers fu your neSghbarhood.
They'll remembor the items they
saw in thelr trade journals

And bring it fa the attention of
drug storeg, dregs shops, barber
shops, beauly shops, clubs, hotels.

De Luxe Window Display Ties Store to National Advertising

“‘Beauty and Protection”
For Your Windows

The beautiful five-plece dizplay
jllustrated here has been created
in ocder 1o bring “Besuty and
Fratection” »ight into your store,
The display is a3 masterpiece of

isplay Arr,

Euch piuce iz B reparata nnié and
if there ks net Yoom in your win-
dow fur the emtira dlaplay, it can
be separated, parte baing used on
merchandize ¢ounters Inside your
store,

Penple pasaing your windaw and
secing this display will remember
the nie'nf.ual “Beauly and

" figures seun with the ad-
vcrtmmt in the magarioes they
bave been reading.

The center panel of this -J'Lwlay
is made in the proper slze to
sato the Parmoflex Dlnp!uy. nnd
wlll bes automntically mailed to
thogn dealurn who have purchascd
the Permn-Flax slond.

If you wont this display, ¢rder
it the next time you see the Sher-
win-Witliams Represcntstive, or
vpk.a f?zr it, nsking for form aum-

et us o e
Cohx Seappbstion

BTAUTY AKE

P

oo A2 A0 Pl

A O FARMWRDUSE
8 M

SHERWIN - - WiLLIAMS
PAINTS

PROTICTION

L1ELY

L a .t mawh

Svenww Wi ey

Lot [2es tn Une
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THESE ADVERTISEMENTS

(IN FULL PAGES, FULL COLOR)

quww-mm,-ux m:urx

WILL APPEAR THIS SPRING

FEBRUARY
FUBLICATION DN BALE 1SSUE DATE SUBJECT
L'S MAGAZINE . . « » Fobruary 19 March  Semni-Luatra
LADIES’ HOME JOURNAL - - February 10 March Semi-Lustre
PICTCRIAL REVIEW - - - . - ‘sbruary 10 March  Semi-Lustrs
€O RY Gl Tabru, 1 wxch Bami-Lustrs
WOMAN'S HOME COWANION February 15 March Sermni-Liustra
HOLLAND'S MAGAZINE - - - February 15 March  White House
DELINﬂTDR fem = e e e e !'-hrua.ryZO Macch  Semi-Lustre
COUNTRY H - - - v=-~ FEFobraary20 March Beml-Luatre
GOOD HOUSEKEEPING + = o« February 28 March  Bsmi-Lustre
MARCH
PUBLICATION ON sALE ISSUE DATE SURJECT
NATIONAI. GEOCGRAFHIC: - - ]\&ue'h March hnng Room
FOR March ving Roon
HO Bpril wm- Houss
Cos! pril Living Room
PICTOR, April Enamelold
S Kpril Enamaloid
McCALL'S MA: Enamas.
axch [4 Living Room
1 Living Raom
SUCCESSFUL F. April Encams
HO] April Yallow Houna
O April Enamaleld
COU April Enomeloid
BE’ April Living Room
A April White House
RS Ap Living Room.
COUNTRY HOME April Enameloid
DELINEATO! April Enat
Apri) Living Room
GOOD HOUSEKEEPING - - - « March 25 April Enamaelntd
COLLIER'S - = + o = =« =« « . March 27 Aprild  White House
HOUSE EEA'UTIFUL = =« = « March 30 April Living Roomn
HOUSE & GARDEN - = - » = « March 30 April While Housw
PURLICK O BALE ISSUE DATE SUBJECT
NAT[ON.!L GEOGRAFHIC - - April Apsil White House
April Had Room
April 4 White House
ay Living Room
April 11 White Houss
Moy Bed Room
May Flat-Tone

GAZL April
‘WOMAN'S HOME CDMPANIUN April 15

May Flat-Tone
Moy White House
May nnt.'ron-
Moy Liiving

May Flat- on-

APRIL (Continued)

PIBLICATION ON BALE
BETTER HOMES & GARDENS - April 20
ATLANTIC MONTHLY - - - - April 20
'S MAGAZINE - - - - Aprﬂ 20
COUNTRY HOME - -+~ » = =« - April 20
DELI ) T prd
COLLIER'S = - - v cv v oo - April 24
AMERIC, ME - . - - - - pril
GQ0D HOUBEKEEPING - - - - April 25
IFUL = - = = « - Apri 30
HOUBE & GARDEN - - - . - » April 30
MAY
PUBLICATION ON 3ALE
NATICNAL GEOGRAPHIC - - May 1
RTUNE - « = - - == = - = = May 1
1C REVIEW - - - . - May 10
LADIES' HOME JOURNAL - - May 10
<CALL'S MAQD. -+« - Mgy 10
COUNTRY GENTLEM. + + « Moy 12
MERICAN MAGAZINE - - - - May 15
SUCCESSFUL FARMING - - - May 18
HOLLAND'S MA L - - ay 15
WOMAN'S HOME COMPARION May 15
BETTER 1O & G, - May
ATLANTIC MONTHL e y
RPER'S MAGAZINE - - - - May 20
COUNTRY Hi E - - .- - May 20
ELINEATOR - - - = = « = = = May 20
SATURDAY EVENING - May 2l
Al ICAN HOME - + + - « « May25
GOOD HOUSEKEEP - - - - May
COLLL - e e - May 29
HOUSE BEAUTIFUL - - ~ - - - Moy 30
HOUSE & GARPEN - - - - - - May 30
JUNE
PUBLICATION ON SALT
........ PEEEY \lun,o 1
TIME - - - - - = =« « e = oo - 'une 5
HOUSEHOLD MAGAZINE - - - Jun- ]
COSMOPOLITAN - - - - - - - Junas 12
RDAY EVENING POBT - dune 11
GENTLEMAN - June i5
+ dune 15
- Juns 20
- dune 20
« dane 20
+ June 20
- dune 25
dune 26
NATIONBII GEOGM?HIG - duly 1

1SSUE DATE SUBJLCT
May White House
May Living .
May White House
Muy Flat=Tone
May Flat-Tone
May2  Living Room
¥ White Houss

T=SUE DATE SUBIECT
May Yellow House
May White Houss
June BWP

June Yallow House
Juna Yellow House
Junna Bad Room
June SW
Jdune P
May 23 Yellow House
dune Room.
June P
June Yellow Hounc
dune Bod Roor
June Yellow Houte
ISHLE LATE EUBIECT
dune Yallow House
June §  Yellow Houae
dualy Bud Room
July Yeliow House
June 13 Bed Room
b i Sami-Lustre
July Red Room
July Bed Room
July Bad Room
July Yellow House
July Semmi-Lus
aly Yollow House

145,691,228 MESSAGES!

YOUR COMMUNITY —EVERY COMMUNITY IN AMERICA -
WILL SEE AND READ

BEAUTY AND PROTECTION
BY SHERWIN-WILLIAMS

SWMI0A 3o f1D

NDTE Otherside of thia proof is n giod dispiny picco.

Put it whero it cun b sern.
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BEAUTY AND

From the use of paint—Sherwin-Williams paint—come
pleasures foew things can give. Every bit of your heart's
desire for the color, freshness, and loveliness of a newly
painted room is at your brush's bidding

Your walls and woodwork become warm and friendly—
almost animated—under the touch of colorful, easily ap-
plied S-W Flat.Tone. Should you wish a bright, quickly
washable quality added to the color beauty, S-W Sami-
Lustre awaits your commands. And chairs, tables, cabinets,
kitchen, bathroom and breakfast room indispensables al-
luringly join the color magic parade when you repaint them
with glistening S-W Enameloid

Painting is fascinating . . . fascinating to watch and antic-
ipate the final beauty on the big jobs where the painting

You can have twalve o cighteex monthe to pay for
your painting. Azk the Sherwin -Williame dealerin your
{ocality about the S-W Budget Paymant Plan. Writa di-
rectly toShorwin-Willlama Co., Dep2. 5-2,Clavaland. O

ALL YOU NEED

" SHERWIN-WILLIAMS PAINTS

TO KNOW ABOUT

PROTECTION

BY SHERWIN-WiLLIAMS

is done by a master painter . . . fascinating to feel the flow
from the brush as you recreate a table or chair yourself.
And a paint can ... with a Sherwin-Williams label arcund
it...1is an indispensable part of your home's beauty and
protection. Be it {amous old SWP, America’s best known
and most widely used house paint; be it the interior paints
mentioned; or be it any other of Sherwin-Williams well
known products—furniture polish, floor waxes and finishes,
etc, —it is made to help you to beautifully identify your
dearest possessions—io transform a house intc a home.
“All you need to know about paint is Sherwin.Williams.”
Go to “paint headquarters” in your locality. ‘There the
Sherwin-Williams “cover the earth” emblem means help
and service from a paint dealer able to aid and guide you.

The new Sherwin-Williams Home Decorator, a source
book cf ¢vlar and paint ideas ¢an be had Jraa of charge
from the Shecwin-Williams dealer in your localily, Or
\n‘t'llq'l’hes}a=xvrin-Willi-man:,Depk.S-ﬂ.Cluval-‘mdoc,

PAINT

THIS ADVERTISEMENT APPEARS IN

ON BALE 1S8UE DATE

FORTUNE =~ = = =+« « - - ==« Moxch 1 March 100,600
NATIONAL GEOGRAPHIC - - « Morch 1 March 1,300,600
COSMOPOLITAN - - - - - - - - Mearch 10 April 1,550,000
SATURDAY EVENING POST - - March 12 Moarch 14 2,700,000
AMERICAN MAGRZINE - - - - March 15 April 1,800,000
BETTER HOMEB & GARDENS - Maxch 20 April 115,000
HARPER'S MAGAZINE » - -~ - » Murch 20 April 100,000

CIRCULATION-

o . O BALE 15BUL PATE CIRCOLATION
AMERICAN HOME - - - - - - - Muarch 25 April 650,000
HOUSE BEAUTIFUL - - - - - - Muarch 30 April 80,000
HOUSEHOLD MAGAZINE - - - - April § Moy 1,750,000
HOLLANI'E MAGAZINE - - - - April 15 May 425,000
ATLANTIC MONTHLY - . .. - Aprll 20 May 98,000
COLLIER'S =+ - =~ = = =« » o - - April 24 Moy 2 2,300,000
HOUSE & GARDEN =« « « - - - - April 30 May 100,600
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SELLING TIPS 5

Sterofront Banmar, 215210 foot, Form W-201. Svc box ot botéem of prgo

NEW PRODUCT ANSWERS DEMAND FOR CRYSTAL-CLEAR|[[7../...; 0
_ ' LINOLEUM FINISH Starisat Home

M : A Sat an gmample thls gpring by
- . - - painting up your storefront. Eam
THE CRYATAL CLERZ . Btore Front Finishes are ideal for

FIMIBH FOR LINGIE b3 3 this purpose, Thay come in many
There have besn good and bad linoleum finishes—some | attracttve bright colors, their

o g _, easy 1];0 ap]:n]y.dsome hard kto apply; snmeI Shoili—y wearing, sllnmdla bhz;':‘,‘ ll'hsy‘x'l sany Lo ap-
y 3 some long lived; some quick drying, some long ing. ply, dry quickly, ond are excep-

CRYSTAL CLEAR ":f.'” ";’@ for 3 WATER-PROOF But good or bad, there hag been one disadvantage to lin- | tlomally durable.
inofeum : oleum finishes, They weve not clear and transparent enough Whils you nre about it, are your

Wil wct yellem fusilycleared

to allow the pattern beneath it to appear in its original | signe siu) attractive?
brightness once the finish was given ta the linoleum. To | um too. I you have f“;‘;‘;:ﬁ
Ligkes lmalenm Wili 2t discalor find a erystul clear linolewn fnish Lhal sluys clear, that | Witniame dealers identeication
Taemazt dehcate won't dorken light patterns, hag been the pursuit of all | slgn, sponge it off or rinse with
polhen varnish manufacturers. Sherwin-Williams Research Depart= |2 hose. It is porcelala and wii
ment has finally solved the problem and Sherwin-Willlams | lonk ke new and be visivle for
Clearolin—'‘the crystal clear limolewm finish that stays | = #reator distance down the
clear” —is the answer. It not only keeps the lincleum new | strect.
and brigl:lber;‘s ul:i d}‘:tu' wt‘;m surf?tccs—ic statys cl;'fr ung
it won’t darken lighil patierns. i3 eax ® apply an
dries in one hour, A quart will cover ari' gx12 linoleumn | | GIVE YOURSELF AN
flood. A damp cloth easily INVERTORY
kgﬁps its }flenn_. v;}rI?lie] ils an- | Your Customers Will Like
other erwin-Williams eg 1 ’
product ordered to be made, These Features In Clearolin Ard you using the aules alds
and made to order for Spring i 1. Crystal clear Planned for you in your local-
} sales. Clearolin is featured | 2. Will not turn yellow ity this spriog? Ace you taking
o j in the Spring Painting Cata-1 8, Won't discolor lightest | | oo opr s o 7l or enly & fow

o rurfan i wilh dag clath

lick v 1gem

Bosp trumly

LI IR B B 2K B

N . log and the Sprmg Newe- Pallerns of the bezt paint promotion
: t; = features we've aver had? Re.
New Counter Display Sells Clearolin | piper Advertisements at = | 4 Buey to appiy e Topa o Tad? R

Hern In a real self-selling diaplay, Xt shows convinelngly thet Clear | Specizl introductory price.| 5. Dyias in one hour

olin ke really erystal cloar. Covers aif the sales points: “Will not turm | Be sure to have a good stock | 6 Easily cleaned with a || covr yourself thix inventory 1o

yellow. Mzkeas tHinnlenm Inok new egaln, A tough durable findsh. Basly B ba sure snd get all yoir share
cleannd with o dump elcth, Wil nat dlscolor the most deilcate pattern. ‘;f C'“d‘:lm on hand ;" f:'e?t' damp cloth 0f This market nnd this hawi-
Easy tn apply. Waterproof, Drles in one hour.* Futnished free to lemands. This product is| 7. Waterproof Retag,

Aanlara ordaring an arsnrtmanl of 12 quarts and 12 pinta of Clesrolin. destined to go places, 8. Tough, durable finish,

Supplied free with ordecs for w I " n 0 w

the Spring Palnting Catalog

or Newrpaper Ads, Fourteen

plecea in the aet. They'll ger nl s P L A v s
e puomicre of et attentian!
ONET SAVING R .

VAIUES Windows "that are at-
tractively dressed go
hand in hand with sue-
cessful puint merchan-
dising. ‘To make it easier
for you to give your win-
dows plenly of paint
rimosphere, we have pre-
pared a set of colorful

windeoew cards and
) streamers, each piece

K irtifect Wull Sects

FLAT WALL PAINT !

1 . ) e telling an effective mes-
s AMALINELY WASRABLE - Comp arariy el s sage. The cards can he
FHTASRS 113 ECTHIE t-o OWBL wsed fiside your glore us
wwﬂlm well .— on counters or

e merchandisze tables.
o SRERWIN-WiLLIAME The apecials on Screen
- SWP hoose paINT Enamel, Clearolin (lino-

leum  finish), Klo-Wax
and Fluxuzp ure [eatured
on cards with prives. The
entire set of cards (Form

”.’ WTTME aTanTY
Nean tevening pawa

=9

14 High B0 5 W296) will be shipped

L g W with all ovders for Spring

d Paint Catalogues  and

e ‘s.::tl-::l‘-“n: newspaper mats. It in-
8, ‘Sucemwin-Witsiapts Qugel Pespmert Pibos = — S bemer Sroane:
J e r——— front banner, shown at

the top of thisx page,
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6 SELLING TIPS

FINE STORE
EXAMPLES g
CLEVELAND TR
SAERWN- WL 1A NS
Paint Depart Paigs

ment, The Higbue
Company.

Now Type K
Neon Sign at
Gowld Hardware.

® SREWIN-WiLLIAMS
BUBSET PAYMENT PLAN
Cowarns Lafor weed Medeinl

The right finish for every surface

SHERWIN-WILLIAMS

Suerwin-WitLiaMS FAIHT HEAGUOUARTERS
FAINT HEADGQUARTERS A ’
YOUR NAME YOUR NAME $-W Clearalin
ADDRESS PHONE NO. ADDRESS PHONE No. Adde ir'r.r::aH:::;: Linafeum
—-difes In 1 howr, Get covpon
Cut Mo, 1846 Cut No. 23969 at our ctow. One quart 10 @

curtomer at this price S] G1!9

* o

NEW ADS FOR YOUR
LOCAL NEWSPAPER
ADVERTISING

g
LUsla Jaded Rooms

$-W Erameloid

Eary covering—ona <oat

At the right is one of n new sorlse of ads, . :‘:k':"':; marde—Quick drying
mats of which are svailsble for your Spring Sy new ag ‘:";' “r:bl‘-. woodwark
pewspaper advertising. It is sugwested B g lbog ie- Stilking color. 7O 0 WRITE FOR
that you run o& many as you possibly can » . 1p, Pt
during tho Printing seaxon. ‘limely spe- < NEWSPAPER AD
rcinls are featured that will attract many — PROOF BOOK

new cuktorners to your stors. Send for a
Proof Book today (form B#ES) and sched-
ule yonr Spring sdvertising mx saon as &
reaches yow In additivn to showing all of
tha new ads, the Proaf Rook explaing the
Sherwin-Williams Co-operative arrange-

Shows B4 suggestions
for your local newspa-
per advertising. The
form is B-588.

mant for sharving the cost of FOUr News- "”’io For Kitchen and Bath
puper advertirlng. There's » postcard - ,,;g:‘ S-W Semi-Lustre
osed with thie Issur of Selling Tips for 40 Tox Sartnfin
your convenience in ordering the Proot szﬂg'. <o, Zal, ’m' °ﬂ1‘":ﬂm":'gﬂbi'a; Budgel‘ Paymcni‘ Plal‘l
Rook. g g Batoyst soap and waler, | Sq07 Ads
ctroy cbie padsl coton, 15

Spot Ads

Many dealers like to run small sds st
froquant intervals, and in the Pronf Rook
mentioned above you will find & good agsort-
ment of ome enjumn Spot Ads similar in
size and style to the one shown at the top
left. Msts of these are ulso avuiluble with-
out charge.

Run a few of these, too, to
let property owners in your
communijty know that you can
arrange ¢ohvenient terms for
taking care of needed paint-
ing thai otherwise would be
delayed at the risk of large re-
pair hills. The Proof Book in-
cludes a serics of these ads
from which to make your ge-
lection. Mats are free,

Cut No, 2542 (Et—3pacify
your price zane when ordaring
makx of ads with prices,

0007-SWP-000142122




SELLING TIPS

T

“A LITTLE SMILE WILL GO A LONG WAY”

Iustrations from S-W Advertisements in Motor awd Aviation Mepazines

“Unele Pola gays they're sven
gonna havs zippars o% the arunk-

caee next ysar.”

“An' yestorday he won a bol

from Unecle Herman for malkin'

a barbor pole outa that smoke-
ataok.”

e

Ll .

i

PR T Ret LR |

. R f.i

A ginna wd.”
M wlw't d.ln 40 woll dottin’

hat
Vi et tha—itre Rer Dirthiey s’
he promuerd hrd ads pink amois”

e e

“He's been painttn' comels now
or @ year,’

“Lnele blfm:r seys that snappw
blundre {n th” biyp blue rondsler
iz due uny minuie™

SHERWIN-WILLIAMS PRODUCTS
ON MODEL HOMES

Brilt by Leading Magazines

BModel homes, bulll by such pub-
Jicatlons aa HOUSE & CARDEN,
HOUSE BEAUTIFUL, and GOOD
HOUSEKEEPING arc fonturing
decorative treatmonts in Sherwin-
Wlilama psints. Slnca aseh o
famons for the houses and rooma
its architecis create, they chose
Sherwin-Williums Pulais Lo culTy
out their color treatients im o
manner bsfitting the Job.

HOUSE & GARDEN Iz just
completing s model hame at
Bearsdole, New Yorle.  Semi-Lus-

tre, Ernamcloid, and Flat-Tene
hava baan mnsed throughout the
interior to ¢arry out the designs
of Margaret Dargan. the decora-
tor, and Verns Sulumanaky, sechi-
teet. On the exterior Stucco and
Concrale white beautifully on-
hances the appearance of the
jovely house.

HOUSE BEAUTIFUL is exhi.
bittng its deusrallve sugestions

In & series of yanma st the Bavoy- |

Plags Hotel In New Tork. The
kitchen, living room, and fOyer

are fnished with Bherwin-Wii-
Hamg painta, And GOOD HOUSE-

KEREPING'S spring rocm dlaplay
Alsn Mxan Remi-Toxtre and biat-

“Toune.

Not only wilt thousands in the
Metropolitan arsa vielt and see
theae rooms, but mlllions all aver
tha country wlil read abont tham
ahd see them [lluerated in the
pages of the mugazines o ques-
tton. The Arst shawing will be
In the Mnrch issue of HOUSE
BEAT

The piomn at tha left [s tho
modarn  nterior of the model
hguse erected 1o the K. (. A.
Building, Rackefoller Ceatar, New

ork City.

FOR SPRING
SEMI-LUSTRE

Simple Dls.i:T;y Effeciing
Selling Bevice

Seeing 18 believing. That's why
demuonstrations are stiong salex
mekers. Many dealers have writ-
ten in to te}l of their success in
nalling Semyi-Lustre with the aid
of a simple demunstration panel

to i the hability of

1,875,000
Home Decorators,
3,275,000
Spring Catalogs
ordered by
S-W Dealers
To Date

Have you
ordered yours?

this wall finish. This js how it is
done:

Preparation of the Fanel
Take = piece of Musanite
Prestwood or wall board and grive

It & coat of Wall Primer snd

L
Semi-Lustre and Wali Primer and
Sealer mixed hall und huli, Fio~
ish wilh une straixhi coat ol
Senmi-Tustre. When the panel Is

thoroughly dry daub some ink
und mercurochrome aver ity suv-
face, draw a few crayan markas
en it and finish with a zooty
handprint. Wow you are resdy to
rlemonstrate,

Making the Tremonsiration

All that i needed is a sponge
and 0 bowl of water inte which
. haz been divgolved m smnoi) quan-
tity of Flaxcan, Wipe the damp-
encd spenge acress the surface
and Semi-Lustre will come
emiling. Do not ¢lean tho wholp
! porfate but rathor a dmgonA]
1 strips to shaw the comparison.

Not many customers can rcrist
| this convineing test.

What makes the tie-in even better
i2 that each of these should be placed
with your local newspaper with your
signature at the mast-head. Simoply re-
quest the mats, talk to your editov,
show him this feature and explain that
it will appear as & logal item and not
& syndicated picee which he would

FREE LOCAL NEWSPAPER PUBLICITY

ESTABLISHES YOUR STORE AS HOME DECORATION HEADQUARTERS

All newspapers are interested in home decoration. It forms one of
the basic features of any paper because its appeal i3 unlimited, and be-
cause women find it one of their basic needs. For this reason, editors
will be partieularly anxious to utilize the Home Decorator Newspaper
Mat service furnished to all Sherwin-Williams dealers, The Mals eume
complete with a striking iltustralion, and both illustration and subject
matter are done by decorators thoroughiy familiar with home problems.

have to pay for, and the response witl
be instantanceous. There is no cost to
the paper and no cost to the Sherwin-
Willimns dealer. And the Home Dec-
srator heconies, not only a hooklet for
your general distribution, but a series
of newapaper articles for the same pur-
pose. You may order theze mats by
mailing the enclosed post card.

This s ony of Len pub-
l.mty artivles, matx fur.
sinked without charge.
Cut numbers 2921 fo
293¢ inclusive.

.

Bathro

is

Lo aimast evazy bome thets 1 otled ':lt h
enlar coom thai la dceidudly megtecs sl shower cuctala with streats
iv in in the same m.‘m.“.,’.,‘,‘f",::fgi 208 splashes of your same Fod parters:

£ coat . . b dated that | gg
bayand e paies Aad well | 8

o, I8 tha R3IM4 Lo wlme

rabrer e A e R H

off 3kl
ll Joplcal :hu more cm s glven he unlll of gid painr azd S11 tha crecka or
t | holis !lllh Datching plaster, Let It ﬂry.
L3 on a coit of wall-prima

x
athraom. The old idea that whity ut | Eor
mors whuv in the only thing . . . the enly | famity,

Tuae Home DecoraTor

YOUR SICGNATURE

danicary St ching . , . for the bath

or

since you will Wank gaod Jight TeBaction
s are

powdeied and thers s be Sy 20d

r that this bm:culrr bea\.uy atacved T pained g Job 2ace o wearitoma yaak
ome. . 1 by

T4 the Datbroom every tmn, TEoh ar nn- 0 EorSaY poneacle, To vabon wipginere

£ Junt hane the ewels on ke rarl, Pt | adc

¢’ sdap Ta the dlsh, catl Ic quita wid et

ate, you
Tty Emv a?.'sc ': |u‘l i B oo
A

e
corsne satlafaction ta you ad your

om

- |-l. wf the psst. Color muakes the
et bull, 100 dark 3 major color

For exem ECt same gTay palnt .

ere ave whades and shades of |l. w3

mosc strikiag and appesling than the last
warm

8 FOROETE
home: and the last tou.

» A reorm wm Invigoracin
yanr maminx shewer a0d xe chrardg
a day lo

¥ yoursclf, [¢ taken cnr , o\
lent. Begin ac the top. Serub
acen “clean sn o whistla"
aoapy Bim, Scrape oft loote

i
Imo A can of ;mll nrr (In:l-
. e loexpersive and durable)
mcom. anln! tlrm
'a

h\:lll:ll ﬁnuh i ono of the
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SELLING TIPS

TIPS

TO GO-GETTERS

MUSIC SELLS PAINT

A lady came into an Albany
alyre Lhe plher day and bought
forty dullury’ worth of Sherwli-
Willinms Palnts. She sail tv the
clerk:

“I1 bave never been in hers be-
fure, Bul il seemed bo ane thal a
company that would pul on auch
w flue 1adio grogram glving the
youny sineers such 4 Tare oppur-
luril;l;’: anusl muke only Lhe dnest

Here’s a tlp, Thera are lots of
people in your Tocality who feel
the szine wey abuvul il. These
people sre mvariably leaders in
their commupilies, leaders in
civic &nd sucinl alluirs, They alvo
include all the people with fond-
ness for music In your locality.
Wxite to them, Ealk to them about

age

their interest in the B-W radio
program, ey'll rTespond with
paint orders as soon as you get
them inte your store.

EDITOR EAGER FOR
HOME DECORATOR
SERIES!

The editor of the Erie, Pa,
Herald Diapateh took one look
at the Home Decoratar series of
newepaper articles and asked to
have mata frmmediately so that he
could schedyle the ten articles to
be used in his Sunday magazine

poction during tke months of
‘Mareh, April and May, They will
BTy thn eignature of Mrs. John-
son, “home fachionist for the
Rusterholz Wall Papor and Paint
Co., Sherwin-Wilkiams dealer in
Erie”

Hera ia & real feature--a real
business getter. Editors will be
anxios to run it becanse of ita
Intevesting treatment of a sub-
juch every woman is mte:gsted

barrcled value of o book in the
home and column In your local
paper will be ona of your bizgest
aids to Spring business,

HAVE YOU
A SIGHI-METER?

Uma of the most ingenious paint
salesmen ever invented iz the
same Sight-Meter that has done
such finc work for thec electrienl
companien n the Better Tight.
Better Sight campaigm, showing
home owners and busfness moen
what the right amount of light
means o eyesight, comfort, to

¢o, and to jai liv-
ing and workiog in howe, office
and shop.

Remember that one of paint's
greatest uges is to reflect light.
Show your customers with a very
simple demonstration with a

Sight-Meter what light colored
paints will da fo conearve all the
light lhey bave and uye—regard-
less of whether artificial or
natural illumination is the light
uzed. You ran prove that palnt-
ing is » money-aaving investment.
Your loral Light and Powsr Com-
paoy officc or your Eleetrical

in. And when vou
Home Decorators, the ﬂnuble

Equi t Rtore can give yom in-
formation about the Light-Meter.

WHAT A DIFFERENCE!

The antique looking drug storo in the pieturo st the loft becomoa
the bright and cheexful storc in the right band pictore when Save-Lito
cailings bring wmore light into the interior, Paint mot only brightens,
but helps aales. In the new Kresa five-to-twenty-five store on Fifth
Ave., New York, forty foot-candles of light are uased throughout. {The

naual stere has five to sizght or less.) Their

merchandising mauagers

have proved that a good quantity of indirect light reficcted from well
painted walls and ceilings will turn the goods off the counters and Lulo
customers’ hands faster than under ordinary Hehting conditions.

Typical drug atore before
pointing seiling and eidewalls

After painting. Save - Lito

nlong makes the diffsrenze
n Light.

SELL SAVE-LITE

Every Grocery Publication Carries
Story on Sherwin-Williams
Save-Lile

Wa've made tests in grocery
stores, deug stores, beauty shopa,
to see just what happens when
the ceilings nre painted white,
We've Leen amazed to find the
amount of light in many stores
increases anywhere frum 50 Lo
100%. Hvery lomding wrocery
magarine in the country has eur-
ried stories recontly on thesa
testy. Ask your meighborhood

grocer if he has rend thess ar-

ticles by Sherwin-Williams an-
gioeera. Point out to all the mer-
chants within your trading redins
the value they can get by “sky
lighting their cellings wiﬂa Bave
Lite.” Not only the store itself,
but owerything on display in it

is enhanced by the ndded Light
from S-W Save-Lite,

P. S, —Even makes the pro-
pristor look spivk und span,

PW.A-FHA.

Big Paint Opportunities in Gov-
crnment Alphwbet

Ap {ar Ag paint iz concern
the only kind of deal it has re-
ceived from Unele Sam is 2 Good
Ter). The government bas used
more paint than sver before. And
most of it haa baan purchased
m.tdhe localtties where it is being
used.

A PWA job in Portland, Ore.,

is typical. 6ver 1,600 g.uwns of
Shwwin-w:lhumn products on twe
schoo! joba went to go-getters
who were out after the business.
Urelo Bam is exactly Hke the
folks arcund town. Yon bave to
go after him—he won't come to
you with an order in his hand.
Don™ forie the opportunities
opentd up by the National Ilows-
ing Act—by ail th
cxpendituras  in lecality,
There's plenty of goveroment

e zoverament

paint booiness golng fo go-get-
ters.

ONE OF THE FINEST!

Frazee's *Paint Headguarters” Store in San Diego,
California, is one of the fineat paint stores on the
west coast, or anywhere. In exterior treatment it is
a_unique and effective paint store that beautitully

advertizes itself.

Any dealers going (o the San

Diego Fair this year should treat themselves to a
visit te this modern store,

Soldier's Bonus
Means More Painting

Automobite deaslors, homs appls-
anca palesmen. and even nlothing
stores are golng aftar thelr share
ot the money that will be gpent
this Spring and 8 dus to

Here’s One Way!

The Frnkia Purnlues Compuny.
Feanklio. Pa.. ban a novel way o

trodaciog ke Hame Detorator 10 nrop-
iy o Tha lettor tuls”tha wtors
L Pic

u we rep

l!ll.'lo Fulks:
are I win  the new Hume Decwrator,

Willisms Oempany and brought :u rou
By the Fra Idln lfurmhln i

the additonal purchaelng power
suddanly given the soldiers by the
governmuont bonus,

There's ue resson why you
shollMin't hava ymr ghars, too.
Paloting 1g one of the basla nec-
esxltien of the pFoBerty awner and
there are few things in lfe that
bring more pride and satisfaction
than n homo made beautiful and
;pnoteetaﬂ with Sherwin-Willlams
Products,

You cag secllta the names of
tbese veterans thfough your lnaal
Amerlcan Legion Post or vateran's

AT RALL

Remember when  selling  this
group that painting can be taken
u!ntnt through the Mudgst Pay-
men

ny.

Eherw i a-Willinms
rah:u and Vnms-hu.

have sont me your home
to et von Witk ot Dt problsan,
inglic und eut, Rend every lint of ane.
Study the HDiostrativee and color com-
binutlons. Many folks wey 1 am
Keat help “aua snve them zime and
monay. ’

P owilt give the

your ho

Tease vamomhar, ho better the puint
~—the leng It wiI codl. For good paint
oot ooly locks better, but spreads
fayther and lastx [onger. You way eet
molar cards, priser and o eomplete line
of Shurwin-Whilams. Painta and Yor.
winbve, ete, at the Froullin Furaiture
Cvmuln}y l.'m'r A%eh ol Hulaly Sts.

—¥hona Lbd.

Yoara tor s hetter pmint job.

F: HOME DECORATOR.

Featurcs New Improved
Applicator and One
Pint of Flo-Wax
at Only T9c

IHere is a apecial that
will be very popular this
Spring. The new price on
the combination of one pint
of Flo-Wax and a lamb's
‘wool appiicator at only 78¢

il win immediate ap-,
provel from housewives
who have been accuatomed
{0 paying mare,

The new applicator will
be popular, too, The handle
is shorter tham before. T
iz therefora easy to carzy k
home and to tuck awuy
in & small clogset or on 3
shelf, yet it is =till long
encugh to make floor wax-
ing a simple operntion.

Another improvement In
the applicator Ia the tri-
angular shaped head which
mukes it easy to spread

NEW FLO-WAX DEAL

* Centomar's Prica AN Zonts

Flo-Wax into the corners

of the room and right up

to the moulding.

Now Half-Gallon Size
This Spring the new &

gallon Flo-Wax package la

bheing introduced at the

special price of $1.29. You

J sy gt
prey

“Both for 1 9%

will want to festnee this
gize in your atore and in
your window because it is
the most economical size
for the housewife who al-
ready nmwns sn applicator.
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