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prices, the prices of eggs and milk.
In a speech made in Des Moines, 

Iowa, while he was chief admin­
istrator of the Office of Price Ad­
ministration, Chester Bowles is 
reported to have set forth a formu­
la for post-war prosperity along 
these lines: Not only must high 
prices be maintained for farm pro­
ducts, but the farmer must be 
able to sell a sufficient volume of 
those products to enable him to 
maintain a reasonably high stand­
ard of living. Such an achieve­
ment, according to Mr. Bowles, 
was possible only if industrial em­
ployment was maintained at a 
high level. But we have had in­
dustrial employment at its high­
est levels in history—except for 
some prolonged voluntary absten­
tions from work known as strikes— 
along w'ith extremely high prices 
for farm products, and yet nearly 
everybody feels poor. People 
complain and with much justice

kt most of their income goes 
ibr food and the bare necessities 
of daily living. Obviously some­
thing is wrong with Mr. Bowles’ 
formula, and with his highly syn­
thetic and unstable type of “pros­
perity.”

More recently, on reports of the 
urgent need of various European 
countries for wheat, the govern­
ment stepped into the grain mar­
ket and made such extensive pur­
chases that the price of wheat 
soared to $3.05 a bushel, almost 
a record high. This naturally 
pushes up the price of all foods 
made from or containing wheat, 
including bread, breakfast cereals, 
and a host of other products. 
Again the government’s methods 
contribute to increasing the al­
ready too high cost of living.

As a matter of fact, well in­
formed financial experts point out 
that heavy exports of food will 
add billions of dollars to the home 
grocery bills; it is obvious to all 
except those of the ultramodern

schools of economic thought that 
such a result must follow. The 
majority of people in the United 
States apparently favor sharing 
their food with the less fortunate 
abroad. They must, however, 
realize that the more food is ex­
ported the less there will be left 
at home, and consequently the 
higher the prices which they will 
of necessity pay to supply their 
own tables. There is no way to 
give the food away abroad, and at 
the same time to have it available 
at a low price at home. Since the 
world’s need for food at the pres­
ent time is seemingly almost limit­
less, taxpayers will need to give 
serious thought to how large a 
financial commitment they are 
willing to permit their official ser­
vants to undertake in this respect 
and how far they wish to go in 
increasing their own living costs 
in order to reduce costs of living 
and improve living standards in 
Europe and Asia.

With the Department of Agri­
culture actively working to keep 
prices for farm products high and 
with tremendous tonnages of food 
to be supplied in an effort to fill 
world-wide shortages, it is obvious 
that the cost of supplying the 
family groceries will not be re­
duced in the near future. Nothing 
that food manufacturers or deal­
ers do can have any significant 
effect on the problem so long as 
the government continues its pres­
ent policies with respect to Amer­
ican food resources. Whether food 
prices do come down will depend 
largely on what action is taken 
by consumers to put themselves 
on record where it counts, to show 
their approval or disapproval of 
the Department of Agriculture’s 
policies on prices and to indicate 
how high they are willing to let 
their own food expenditures go in 
order to permit supplying of foods 
to other countries throughout the 
whole world.
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HIS section aims to give critic 
digest of opinion from a wide i 
picture reviews, including the motic 

press, leading newspapers and mage 
different periodicals in ail. The 
ratings which follow thus do not 
judgement of a single person, butt 
analysis of critics’ reviews.

The sources of the reviews are:
Box Office, Charm. Chicago Daily Tribune, The Christ 
News (N.Y.), The Exhibitor, Harrisons Reports, S 
National Legion of Decency List, Newsweek, New 
New York Times, Parents' Magazine, Release of the 
mittee. Successful Farming, Time, Variety (weekly), ■ 
of Current Motion Pictures which includes reviews 1 
don of Women's Clubs, the American Legion Au 
Music Council, and others.

The figures preceding the title of 
dicate the number of critics who ha 
to rate the film A (recommended), B 
and C (not recommended) on its 

values.
Audience suitability is indicatet 

adults, “Y” for young people (14-1 
children, at the end of each line. 
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— — 5 Accomplice......................
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— 5 2 Angel and Sinner..............
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