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WHITE LEAD PROMOTION PROGRAM
Minutes of Third
Nesting
New York, MN.Y. ’ June 7, 1938

A meeting of the Advisory Committee of the White Lead Pro-
motion Program was held at the offices of the Lead IDdusatries '
Association on Wedneasday, June 7, 1839, at R:130 P.M. Preseat
wers: e

The Eagle-Picher Lead Company W, R, Dice
The Eagle-Pichar Lesd Company H., Conley .
The Eagle-Picher Lead Company ¥. B. Hayt
The Ragle-Picher Lead Coapany M, ¥, Zollier
Internatinsnal omelting & Refining Company J« B. McDonald
National Lesd Cosmpany ¥a. Knust
Nationsl Lesd Company Harold Rowe
bt. Joseph Lead Compary 1. H. Cornell
bt, Joseph Lead Coapany B. ¥, Poters
United States Smelting Refining and
Mining Co. Inc. 7. 7. Coloord
J. L, Cobbs, Jr. = Arthur Kudner Ine,
F. B. Yoraser, Secretary

R, L. Ziegrald, Assistant Secretary
D. Yan dordem

IREAGVRRR'S REPORT

The Treasurer made a report of the receipts and disbursements
from January 1 to May 31, 1839. He explained that expesnditures
were within the budget and that esch member had & copy of the bud-
get with wnich he could cospare this reporet. The Tressurer's
Heport is attscned as Exhibit "A®, All discounts avai.adble to the
Association had bewn taken. The Treasurer also informed the seeting
that it wouid probabiy Le necessary to send a suwscription solicita-
tion during the month of Juane.

REPCRT ON PAINT LNOUSTKY'S
——BiATITE TO CAMPALIGE

Mr. Woraser reported oo a conference he had nad recently with
Mr. Trige, who informed his that no unfavorsble criticisa of our
campaign ned cone to his attention from the paint industry. MNr,
Rornser aiso reported that e was hopeful of obtasining the bherwine
%ilillaas Company's swpport of the campaign and that he would see Mr,
NMartin shortiy in this connection. Mr. Martin had toid his when
trhe Caspalign started that the Lhervin-Williaas Company wou.d aupport
1t if Mr, Trigg found no odjection to it and Nr. Trigg had no such
ObJOCtlmo

Mr. Rowe informed the Besting that he hsd seen Mr, Hprague of
The Glidden Company atout this campsign, who said he was fovot of

it fros the start but that other officials of hia Company were not.
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It was felt that it would be weli to call on The Glidden Coapany in
Cleveland at the same time 2 visit was made to Shervin-Williaas " %

Company in an sttezpt to enlist The Glidden Company's support.

Mr. Peters reported on his visits gith various aixed paint
manufacturers in recent weexs. He a81d that with ocune or two excep-
tions he had enjoyed a ¢ood recaption and that & nuaber of mixed
psint companies now have ready-aixed pure wnite lead paint in eolors
on the market, or are about to place it on the market. Le spokte
specifically of the Phelan-Paust Paint Manufacturing Comparny of Bt.
Louis, who rad this paint on the market for about three weeks.
bave approximately £50 to 300 dealers. The Hooker Glass & Paint
Manufacturing Cospany in Chicago will have its paint available almsost
imnediately and are having a sales meeting about it this week. They
have approximately 550 dealers. Patek Bros. of Riiwaukes has had 8
pure wnite lead paint on the zarket for several yesrs and has enjoyed :
8 reasonable #mount of success with it, Tne Minnesots Lead & 011 3
Zaint Coapany, although not enthusiastic about the idea, sre marking
tise and awaiting developaents and, should s demand develop for a purs
white Jead paint in ready-mixed form, they will pos.itly put such a
pajnt on the market to satisfy the demand, Passoano-tutcheon F
Company of Cleveland now has this paint on the market. Geo. D.
Yetnerill Compary of Pniladelphis, has put a pure lead in oil paint
on the market for some years but has never pushed {t. They have now 3
becone enthusiastic, have published a new color card and iiterature, '

aay

Ty

and are giving 100 per cent cooperation. Sampson Paint & Color Com-
pany, InC, of Richaond, is planning to jut out a pure white lead
paint in the very near future.

*

Er. Peters polinted out that one question tnat has oome Up in
his discussion with most of these paint companies is: If they are
successfui in developing s market for resdy-mixed pure white lead
paint, wnat will the white lead manufacturers thezselves do? Having
done the missionary work, will tne white lead manufacturers place pure
white lesd ready-mixed paint on the market theasecives in competitioca
with the mixed paint manufacturers?

A letter sent by the Keystone Varnish Company to its dealers, was
read at the meeting. The letter pointed to tha iead content of their
paint and made a virtue of it, .

The advisabiiity of advertising the price of paste wnite lead to
consusers inasmuch as pure wnite lea g;!nt now being f“c'd on the
sarxet in realy mixed fora sells for sbout £1.00 a gallon more, was
discussed, It was drought out that the consumer price on paste whitae
lead was only advertised in the farm papers hut {t wes felt that this
matter should be given further consideration.

ing Company had asked him to try to zet placed in various newspapers
in Missouri, which {s much stronger in its advocacy of pure white
lead than anythinzg the white lead manufacturers have sver dared to
say. It was an indication of the enthusiase of sose mrixed psint

manufecturers for ready-sixsd white lead paint,

Mr. Peters read sn editorial which Phoian-?mnt Paint Nenufactur- ' !
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Mr., Wormser reported on the progress of newspaper, mags-
tines, and cther forms rf pudlicity, and exhidbited a scrap book
thick with clippings from the first few weeks of the Campaign,
for the circulstion of the Lead Industries Associstion publicity
paterial seant out froa March l4 to May 11, showed total olippings
431; total linape 44,401; total circulation 5,348,088, and that
237 newspapars had requested the Hose Owner's Forum Service.

He 8130 exhibited coples of the ANFRICAN WFEPKLY, Nay #1,
1979, tha B8unday marazins sectinn of the N.Y. Journal-Ameriean,
and the X¥sy, 1929, issue of ANFPICAN POFFSTE a8 an indication of
indirect publicity nnt specifically emanating from this office,
or from the arency, that we are now enjnying. He slso spoke of
arrrngements to have Prof. Vanm Viack of ths Jowa State College
speak on Painting on the Fere over the Goodyear program on
Fricay, June 8, at 1115 P.M,, deing brosdcast over Station WZ,

FroATe AN PISTRIRICIAY
OF SHAFFTHOLIFPAl LFAF-

Ar. Wornser reported that several of the menher companies
had aslresdy mailed out leaflets to stockholders and that seversl
very favorable letters and {njuiries for lesd paint had been re-
ceived in response to these leaflets. PFolders for additional
cooperating companies were being printed,

KerokT OK STATUS OF PAR

The report on the progress cf fars worx was passed over
triefly with the information that it was progressins rapidly
and that we were impres od with the possibdbilities for getting
the white lead story before the 4-H Cludbs, in tex:t books and

elsewhere.
STATUS 0
YOF

The status of the consumer dooklet on white lesd waz next
reported upon and it was inticated that the only thing delaying
its printing now waa the Questimof whether ready-mixed white
lead paints should be mentinned in the booklet,

After discussion, 1t was decided that resdy-aixed white
lesd paint should be mentinned as also being availadble but that
no 2entinn shnuld be made of high lead content ready-mixed paints
other than the 10) per cent varie®y fnasmich as the paint manu-
facturers themsalves have regquested the cermpaign not to deal
with the suhient,
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Methods of distridbution of this booklet were also
considered, In additicon to using the booklet for answer-
ing {njulries resulting directly from our advertising, it
was decided to provide membters with sufficient c¢opies for
their own orrzanizstions, free of charge, snd to supply non- }
meaber companies, such as the menufacturers of ready-mixed !
pure white lead paint with copies at ocost of printing only,
without regsrd to preliminary expense, .

It was also decided thet the booklet lhould N cz /
triduted by the Associstion to such key mem a8 county lmtl, ) 1
architects, ete,

PO

It was dacided that no detailed definition of white
lead should dbe given in the booklet oth-r than it is a chemi-
cal compound of lead. .

SIO0AN USES

The question of the use of the lorotype by others
than mesbers was again brought up and it was decided, as it
had been previously, that its use should not dbe permitted on

. ‘ i

labels. l
A suggestion was made to use the slogan on envelopes

and it wes decided to leave this up to the individual membders.

The Secretary reported that many seabers were planning to use

the slogan on their stationery, advertising literature and

elsevhere,

NEMFFETHTP IN _ASSOCIATIN
F PATNTING AND DFCORATING
CONTHACTORS OF AMFHICA {
It was decided that because of the policy of the Associ-
ation, as established by the Board of Directors, of not join-
ing other Associstions, the Committee should refrain from recom- ‘
ssnding meadbership in the Associstion of the Painting and ﬁ
Decorating Contractors of Amsrica. At least two, snd possidly 3
zore of our members sre already sffiliated with that Associastion,
which was felt gave sufficient cooperation,

The request to advertise in SPOTLIGHT®, monthly pubdli-
catinn of the Association nf the Printing and fhcnr-tinx Con-
tractors of Americe was also rejected since at lecst one and E

o e

possibly more of nur {ndividusl memders have taken or will
take space in it,
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The question of the type of advertising copy to -
use in the trade papers serving mixed paint manufacturers -
was discussed, Thile some members felt that these media
had no value to us and that we could discontinue using them, -

. seversl meabers felt that they could be used properly very

profitably. They felt that the type of eopy should be a
straight selling appeal setting forth the sdvantaces of using
white lead in ready-mixed paint.

AL NF_APPROVAL
e SUGGESTION

Labels certifying as to the white lesd content of
psints, a3 surrested by the Fagle-Picher Lesd Company, ss
8 compromise for the Seal of Approval were discussed. These
labels were merely to be of uniforu desirn, certifying the
white lead content in per cent, but not bearing the Associ-
ation's name. Fepresentatives of the Pagle-Picher Lead
Comcany, as well as others at the meeting, felt that it was
still premature to consi{der such a proposal and that {t
shnild be held in abeysnce for future actien. It mas
pointed out that there would be no way of stopping mamae
facturers putting smaller amounts of lead thsn we would
care to see in their paints from using a sizilar labdel,

loféhEDE:CTUgﬁ

The Question of the use of motion picture or slide
films in connectinn with our work was considered and it was
decided to hold this matter in adeyance for further discus-
sion at a later meeting.

sesaee

¥r. Peters pointed out that 1t would be highly desir-
able to have the representatives of the Lesd Industries Associ-
atisn spend more time in the field, particularly cslling on
ready-mixed paint manufacturers who might produce pure white
lead paint ready for the brush, attending sales pestings and
helping thase companies who are already producine it, It was
felt that this could not be proparly handled by representatives
of individual member companies,

Meeting sdjourned at K3l8 PN,

rodoan,

Secretary
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EFCEIPTSs

White Lead Promotion Progras
Pund Bubscriptions

Less Outstanding Subscriptions
as of May Z1, 1939

RISDUPSYMENTS:

Purniture, Fixtures and Pquipment
Salaries

Traveling Pxpenses
Fntertainment and Luncheons
Printing

¥Mailing

Illustration

Plead® we

Office Supplies
¥iscellaneous

Advertising Space

Pudlicity

Production

Advances

TOTAL DISBBURSPMENTS

Balance May 31, 1939
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Mimi*a> »f Third
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- Fxhibfv "a®
June 7, 1929

$ s11.00
1,672, 39
£22.20
31.38
1,802 28
845.75
7.92
104.31
107.94
14.38

w4, 530,04
B%.N
£,2/8,41
125.00

*» Includes cost of increased size of "Lead,.”

# il AR ive.

$87,011.98

23, 552,98
£3,454.38

37,011,008
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