
road, is a halfway decent golfer, and still enjoys cruising the neighborhood on a longboard - maybe just to 
see the faces of disapproving people who realize that the skateboarder they just saw is at least 20 years 
older than they are.

CHRIS EDMONSTON - is the Vice President for Government Affairs of the 
Boat Owners Association of The United States, better known as BoatU.S., 
and President of the BoatU.S. Foundation. He has been with the organization 
for more than 20 years and in the marine industry for more than 30 years. He 
has served on numerous boards and councils, including serving as the 
Chairman of the National Safe Boating Council. Mr. Edmonston works with a 
wide range of external partner organizations and companies to promote safe 
and clean boating, and boating in general on behalf of the organization’s

more than 550,000 members. BoatU.S. is sometimes described as "The Boat Owner's Auto Club" due to 
its membership-based recreational boat and trailer towing services offered by TowBoatUS. Mr. 
Edmonston is a graduate of the Virginia Military Institute and lives in Maryland.

MARSHALL FUNK - is the Co-Founder, Chief Strategy Officer and former CEO 
of Safe Harbor Marinas, the world's largest owner and operator of marinas. Safe 
Harbor now owns 63 properties across 17 U.S. states. Many of its marinas offer 
amenities that include restaurants, playgrounds and pools. The company was 
created in 2015 by American Infrastructure MLP Funds, recognizing the financial 
appeal of marinas, which can produce strong, reliable cash flows thanks to the 
membership fees that they charge boat owners and sailing enthusiasts. The 
company is Dallas-based. Mr. Funk has over 30 years of marina ownership and 
management experience. He has served in leadership roles of regional and

national trade associations and is a graduate of Southern Methodist University.

STUART GOSSWEIN - is the Senior Director of Federal Government Affairs for 
SEMA, the Specialty Equipment Market Association. He has been affiliated with 
SEMA for 34 years, having worked for both the association and its general counsel’s 
office, Trainum, Snowdon & Deane. He handles a wide variety of issues from the 
regulation of motor vehicles/parts to taxes, health care and intellectual property 
protection. SEMA represents the $39 billion specialty equipment automotive 
aftermarket industry. It includes more than 6,600 businesses, including 
manufacturers, distributors, retailers, publishing companies, restylers, car clubs, 
race teams and more. The industry employs over one million Americans and offers 
custom auto products to enhance the appearance, performance and comfort of

passenger and recreational vehicles. Mr. Gosswein also serves on the board of directors for the Off­
Road Business Association (ORBA) and Save the Salt Coalition, which is dedicated to preserving the 
racing venue at the Bonneville Salt Flats.

JIM HOUSER - is Group President for Delaware North Sportservice, Delaware 
North’s parks and resorts business, and Delaware North’s Patina Restaurant Group. 
Prior to the October 2016 appointment to his current role, Mr. Houser served as 
president of the parks and resorts business and company operations in Australia 
and Asia. A Delaware North veteran of more than 35 years, he began his career as 
a vendor with Delaware North Sportservice and steadily climbed the ranks to 
become general manager of the company’s operation at the former Cinergy Field in 
Cincinnati. Mr. Houser continued to prove that he was an exceptional leader and 
was promoted to director of labor relations and then chief operating officer of 
Delaware North Sportservice. In those roles, he managed the division’s operations 



and its efforts to realize growth potential for concessions, fine dining and retail groups. His impact has 
not been limited to operations; his leadership has touched virtually every corner of Delaware North’s 
business. As vice president of administration - a role he held until 2012 - he oversaw Delaware North’s 
facilities, supply management, security, culinary and retail departments, as well as its environmental 
management system, GreenPath®, and its customer service program, GuestPath®. He has also overseen 
the company’s e-commerce and communications functions. Prior to his role as vice president of 
administration, Mr. Houser served as vice president of facilities planning. As such, he managed 
Delaware North’s multimillion-dollar portfolio of global design and construction projects in support of 
hospitality, food and retail services. In 2006, Mr. Houser received the inaugural President’s Award of 
Excellence - Delaware North’s highest operational award. At that time, Delaware North President Chuck 
Moran cited his unwavering commitment to operational excellence and his ability to support the 
company’s strategies in a world-class manner. Mr. Houser earned his Bachelor’s degree at the University 
of Cincinnati.

FRANK HUGELMEYER - is President of the Recreation Vehicle Industry 
Association, a position he officially assumed October 1, 2015. From 2000 to 2014, 
Mr. Hugelmeyer was the President and CEO of the Outdoor Industry Association, 
the association of the outdoor recreation industry based in Boulder, Colorado. In 
this capacity, he worked with the world’s premier outdoor brands and business 
executives in the areas of recreation economics, public lands policy and consumer 
trends. Beginning in November 2014, he was President of Recreation Influence 
Strategies LLC, a Denver-based management consulting firm where he was 
recognized internationally as a leading expert on outdoor recreation business and 
consumer trends. As such, he has consulted regularly with companies that include 
The North Face, Patagonia, Timberland, L.L. Bean, REI and Amazon, along with

numerous governmental agencies, nonprofit groups and foundations. In addition, he has served on a 
wide variety of boards and advisory groups, including the Outdoor Foundation, National Forum on 
Children and Nature, Sustainable Apparel Coalition, Theodore Roosevelt Conservation Partnership, 
Western Governors’ Association Recreation Task Force, and President Obama’s Partnership for 
America’s Great Outdoors.

PHIL INGRASSIA - joined the staff of the Recreation Vehicle Dealers Association 
(RVDA) in 1996 and was named president in 2012, after serving as the association’s 
Vice President for Communications and Communications Director. Mr. Ingrassia also 
serves as RVDA’s representative on the Board of Directors for Go RVing, which 
developed the RV industry=s national advertising campaign. Prior to joining RVDA, 
he served as Director of Communications for the Recreation Vehicle Industry 
Association from 1991 to 1996. He earned the Certified Association Executive (CAE) 
designation from the American Society of Association Executives in 2005. Mr. 
Ingrassia received the Joan Barone Shorenstein Congressional Fellowship awarded 
by the American Political Science Association in 1989. He holds a Bachelor of

Science degree in Mass Communications and Political Science from St. Cloud State University. Mr. 
Ingrassia, his wife Jill, and son Anthony reside in Vienna, Virginia.

ALEX KLEIN - is the Vice President and General Manager of Grand Teton 
Lodge Company (GTLC) and Flagg Ranch Company (FRC), a position that 
he has held since 2013. He also serves as the Vice Chairman of the 
National Park Hospitality Association, Treasurer of the Wyoming 
Restaurant and Lodging Association, Chairman of the Jackson Hole Travel 
and Tourism Board, and serves on the Jackson Hole Air Improvement 
Board. Mr. Klein began his career working line-level positions in the 
hospitality field in his hometown of Evanston, Illinois before attending the


