
-The tables show the historical data for all OEM stakeholders 

in the following areas: Count of mentored interns in the fran­

chised dealerships, count of the programs or school locations 

that worked with the local dealership to place an intern, count 

of dealer franchises that have provided the mentored internship 

opportunity and a total number of mentors associated with the 

franchise and dealership. The value of this data

lies within the understanding of the engagement of 
dealers of the franchise, the school engagement with 
the OEM franchise and the increasing number of senior 
technicians who have served as a trained mentor.

Historical Intern Placement Data and Franchises Served by Affiliated Schools
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9 8 15 11 12 66 Acura 264 182 1
30

0 0 0 8 6 14 Audi 263 163 11
20 41 48 53 62 228 BMW 340 202 100
148 190 179 192 206 1364 DaimlerChrysler 3,997 1,569 586
160 250 177 187 220 1165 Ford 4,436 1,617 527
325 436 438 452 446 2992 General Motors 7,342 3,027 1,200
43 73 93 119 114 497 Honda 1,010 543 226
2 7 5 21 17 55 Hyundai 660 352 37
87 103 161 232 327 1053 Independent 759
2 3 4 10 15 36 Infiniti 172 117 20
2 0 4 15 20 42 Kia 650 366 34
9 15 13 22 17 88 Mazda 36

21 20 21 25 26 124 Mercedes-Benz 329 215 50
3 7 9 13 12 59 Mitsubishi 575 338 35
16 25 27 56 45 201 Nissan 1,072 524 110
7 23 24 27 37 140 Other 103
5 . 11 19 30 24 92 Subaru 581 305 56

114 136 147 178 165 947 Toyota/Lexus 1,442 721 321
14 24 25 23 43 156 Volkswagen 610 359 91
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* Includes 2,063 students for 1996-2000


