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THE HEIGHT OF
GOOD PAINTING!

Good tools . . . good materidls . . .
good workmanship go hand in hand.

The Sherwin-Williams paint con says
“Quality” to everybody. For into that
can go only top-quality paints manu-
factured to highest standards from
select raw materials. No wonder
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Sherwin-Willicms Paints are the most
popular in Americal

The painter who uses these painis is
sharing in everything the greatest
name in paint represents. He is build-
ing a sound business on a firm foun-
dation of quality...good-will. ..trusil

Willia

This advertisement appears in the March 1946 issue of National Painters Magazine;
and the April 1946 issue of American Painter & Decoratot.
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' MAKE THE MOST PROFIT
advertised producis in
~ More than 500,000,000 ads . &

 will sell AT

WILL PRE-SELL
YOUR CUSTOMIERS!

§ KEM-TONE this Spring
[ in store and window!

NEW COLOR CARD. Shows
regular Kem-Tono
shader, new Voguc
NDcep Colors and
Intermixes. Suppests
many docormtive uscs,

€0-0P ADS. A collec-

tion of stimulating

ads and radio spots

- featwuri our store
. as Kem-Tone head-
quarters,

E 5 b - [ T ) Cont s Sy A ; .
DELUNE ILUMINATID MIRCHANDISER shows 64 Kem-Tone wiNoow SET. Four self-con-
*‘ make-you-want-to-paint”> colors in all their glory. tained pieces. Big streamer,
Features regular Kem-Tone shades, the exotic new %;mnt can and smallcr unita,
Vogue Deep Colors, a vari of Intermixes. Atten- ye-catching. Sales-
tion-getting! Sal prompting.
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see your Kem-Glo, Ken;-chnme : presentative TODAY!

Mom,“'WlW'&h‘.‘Bmk - w.w.u-n_u.ac-..mtw- = The Lowe Brothers Co., Dayton i
John Lucas & Co., Philndelplin’: « The Martin-Seseur Ce., Chicago - - Nogers Paint Produsts Detreit < The Sherwin-Wikiasvs Co., Cleveland |

It 3

) and the March 1949 Issves of American Paint and Oil Dedler; jabl Izﬁ‘\’ 0%
N

113,086 Kem-Tone, Kem-Glo dealers . . . informing them of w©9”

r Spring . . . urging them to use our effective display material! ¥
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HERE'S HOW YOU WILL

= A - P
this Spring on the two best
TRE .
THE WIRR SHWEP>  More than 500,000,000 ads
Fisw THAT g’“ﬁ / 4 r ..
. MR will sell KEM-GLO
this spring!
O EM wiLL PRE-SELL KEM-GLO 10
3 YOUR CUSTOMERS!
“You’ll sell more KEM-GLO and
if you use these displays

ashies 1ane

KEM-BLOCOLORCARD.

Shows colors of

paintin new, bet.

ter wa}'. Tells
o

\ Kem-Glo story 4 "
Comvimeingin Y ——— ow | The PERFECT

AT COMBINATION... For
. SMARTEST

DECORATION!
" Cergoowt Wem Calet Schewts &
Motomng ur Cenivarting Shades .
Tor Your Welly 2ad Wradmerh!

€O-OP ADS. Wide vari-
ety of ads and radio
spots to announce
your store as Kem-
Glo headquarters.

I. KEM-GLO COUNTER CARD.
| Featurea chi
rious Kem- .
Points up sales-making
“baked enamel’ story. -

WINDOW SEY. 5 foot streamer, smaller COMBINATION WINDOW BISPMAY. A large and baau(ifulf
units, giant. can paster, ‘‘Tele. ?iece of lithograph art. Features glorious rooms in '
graphs” significant Kem-Glo sales ull color. Punches over Kem-Glo, Kem-Tone story |
points to psassers-by. quickly, forcefully. Promotes companion sales, x|

KPJM-GLO ke BARED @ ;;‘pm & Y
Coel AL, * T e

This double page spread appears in Mardware Age f(’fh,Aurch 1<
Building Supply News; and Hardware Retailer . . .

For full information about Kem-Glo, Kem-Tone dispflays
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reaching 1

the tremendous national advertising campaign schédulod fo
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HERE'S HOW YOU WILL
this Spring on the two best
. More than 500,000,000 ads

will sell KEM-GLO

this spring!
witL PRe-SELL KEM-GLO 1o
YOUR CUSTOMERS!

“You’ll sell more KEM-GLO and

er way.
Kem-Glo atory

dramatically, Gm i 4 e s WOW{ ThEPERFECT

convincingly.

= W sMARTEST
CO-0P ADS. Wide vari- R [ 1% . DECORATION !
ety of ads and radio B/ ’ "

spots to announce 4

your store as Kem-

Glo headquarters.

KEM-GLO COUNTER CARD.
Features ch(x:ﬁ- of glo-
rious Kem-Glo colora.
Points up sales-~ 3
“baked enamel’’ atory.

WINDOWSIET. § foot strenmer, smaller COMBINATION WINDOW BDISPLAY. A large and beautiful
units, giaxst can paster, *“Tecle- iece of lithograph art. Features glorious rooms in
graphs” signiﬁcantg(em-Glo aales s Punches over Kem-Glo, Kem-1T'one story

points to passers-by. Promotes companion sales. ;

LOORS and £

KEM-GLO e

ENAMEL! ©

For full information about Kem-Glo, Kem-Tone disi)lays

This double page spread appears in Hardware Ag‘é (March 11
Building Supply News; and Hardware Retailer . . . reaching '
the fremendous national advertising campaign scfheduled fo
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MAKE THE MOST PROFIT
adverhsed products in amt'

will sell 4

this spring!
WILL PRE-SELL
YOUR CUS?QMERS'
KEM-TONE this Spring

in store and window!

MEW COLOR CARD. Shows

regular Kem-Tonao
shades, new Vogue
mc PN ~ Decep Colors and

, Intermixes. Suggests
@r&wc/ém oo g 7 ¢ . muny decorutive uges,

R >
-n-u £R €O-0F ADS. A collec

--‘- tion of stimulating

4 # - ads and radio spots

- ! ‘. featuring your store

88 Kem-Lone head-

wWiNDOW SET. Four self-cons
* make-you-want-to-paint’ colors in all their_glory. tained pieces, Big streamer,
Features regular Kem-Tone shades, the exotic new iant can and smaller units.
Vogue Deep Colors, a variety of Intermixes. Alten- ye-catching. Sales-
tion- gettmg! Ss!es—compa]hngl Pprompting.
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k)
czm;,’, DECORATOR-
i STVLED

W COLORS!

- == oIL!
see your Kem-Glo, Kem-Tone representahve TODAY!

me White Lot & Coler Warks, Detroit » W. W. Lawrence & Ce., « The Lewa Brethers Ce., Dayton ‘
Joha Lucas & Co., m-upu- + Yhe Martin-Semour Cu., Chicage . !uonwrm tne., Detreit .« msum-wmmca..mma

3} and the March 1949 issues of American Paint and Oil Dealer;
113,086 Kem-Tone, Kem-Glo dealers . . . informing them of
r Spring . . . urging them to use our effective display marerial!
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