
Peters Didn’t 
Think of That

It hadn’t occurred to Peters 
that the money he was “saving” by 
not painting his house was really 
no saving at all, because rain and 
wind and sun and frost were do­
ing a greater amount of damage.

One day Peters read a “Save-the 
Surface” advertisement, and the 
next thing he did was to telephone 
to a painter.

Peters’ letter is on file at “Save- 
the-Surface” headquarters. He 
says all his buildings are going to 
be painted twice as often as for- 
merlv. strictlv as a measure of
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Painters, paint and varnish 
dealers, jobbers and manufactur­
ers are all getting the benefits of 
the “Save-the-Surface” campaign, 
which is teaching people the econ­
omy of using more paint.
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Save the surface and you save all
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White-Lead saves the surface

Hardware Age—Nov. 11th. Paint, Oil & Chem. Review—Nov. 17th.
Amer. Paint & Oil Dealer—Jan. Oil, Paint & Drug Reporter—Oct. 18th—Dec. 13th.
Drugs, Oils & Paints—Dec. American Paint Jorl.^—*Oct. 18th—Dec. 6th.

Painters Magazine—Oct.
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