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Comment:
To: Gerson Smoger & Paul Merrell When |
was doing the research for this
newsletter on MBD (the public relations
firm that spies on activists),
Monsanto's name came up repeatedly as a
client of MBD. It seems likely,
therefore, that Monsanto has purchased
an MBD "profile” of me. Could we get it
through discovery? They probably also
have one on Paul & Carol and on Gerson,
too. —-Peter
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PR FIRES FOR HIRE TO UNDERHIKE DEMOCRACY

will take a final "yes or 9o” vote November

17th on NAFTA - an issue that wil! profoundly affect

the enviroement of the North American continest for
0T centuries to come.

NAFTA jz short for North American Free Trade
Agreement, a formal arrangemeat to reduce tariffs and
other trade barriers between Cimada, the US and
Mexico. .

1t is time for each of us to be asking: What do the
people who t me in Congress think asbout
NAFTA? Pusb bas come to shove on NAFTA and it's
time to let Congress kisow what you think,

Welizve previorsly writiea about the esvironmental
destrnciion that NAFTA will initiate (see RAWN #303,
#304, qnd #305). Since then, President Clinton has
added "side sgrecments” 1o NAFTA but they are weak
apd will be challenged in court, 50 seemn unlikely 1o
change NAFTA at all

s bave speut more than 325 lion permesding
groups spent more than million i
Congress (o say "yed” to NAFTA 1 belps fo get the
size of this lobbying campaign into perspective. Before
the NAFTA campaign, the 3 biggest lobbying efforts
had been these:

«]n 1990, Hill & Knowlton (the largest Washington
PR frm) was paid §10 million by the Kuwaiti govern-
meot to persuade the American people of the need for
military interventicn in the Persian. Guif.

#In 1987, afier a Japanese company illegally expor-
ted high-texh eguipment 1o the Saviet Union, Japanese
corporations spent $9 million for a lobbying drive 1o
prevent legislative retaliation by Congress.

o]n the Iate 19%s, in a scandal that hecame kmown
a3"Ko: e," South Korean rice brioker Tongsun Park

ped that he had dictribnted shont $850,000 in
g;'y&ﬁand cash 1o 31 members of Congress from 1967 to
1

Mexico™s proNAFTA cxpenditires have already
exceaded the combined resounces of these 3 “largest
ever” lobbying campaipns.

Whichevet way NAFTA goes, it can serve as 4 "wake
up sall’ 10 the roke of big-money lobbying by PR firms.
Thbere are now 170,000 PR employees in the U.S. (there
are 40,000 more "facks” than there are news reporfers).
These PR fizcks Work refentlessly to manipulate news,
public opinion, and public policy. '

Fortupately, we pow -have a new tool 1o belp us
understand how these facks work: 2 new newsletter bas
jost appeared, called PR Watch, published quarterly.
The editor is John Stauber, who says,

The corporate flacks, hacks, lobbyists and influence
peddiers, the practitioners of modern PR... kave become
a kind of occcupation army in our demoecTaey....

The ascendancy of the PR industry and the collapse of
American participatery democraty are the same phepome-
non. The growing concentration of economic power in

Jewer and fewer hands, combined with sophisticated mar-

keting lechniques and radical new electronic technalogies,
kave come together in the past decade o fundamentally
re-shape our social ard political i\ -

When the corporate status que is threatened by ‘the rest
of us’ (seeking better worling conditions, national health
care, fair prices for farmers, safe food, freedom jrom toxic
pollution, ond social justice), the PR flacks, lobbyisis and
trade associations mabilize to crush orco-opt the autnume
bered, ouigunned refermers.

Under tie headline “Spies for Hive,” the first jsmie
of PR Watch highli one particalar PR firm that
specinkizes in gathering "iotelligence® about activists
Mongoven, Biscoe and Duchin (MBD) in Washington,
D.C. MBD-employs 20 professionals and 14 sopport
staff keeping track of activists for Forfune 100 clients.

Docnments pubtished by MBD contain the following
description of the company in its own wurds MBD
assisls corporitions in resolving public policy issues bang
driven by activint orgarizations and other members of the
public interest commanity. We help clients anticipate and
respond 1o movements for change in public policy which
would affect their miterests adversely....

Forees fer change often include activist and public
interest groups, churches, uriony andfor academia....

MBI is comntitted lo the concept that it iz critical to
Enpnvwhe the eurrent ansi polential participanis arein the
public policy process, tounderstand their goals and modus

i, and {0 understand their relotive imponance. To
%%MBDM extensive files on organizations
a

Accordipg to company documents, MBD routinely
monitors subject areas such as "dioxin,” "incineration,”
and "lan and organizations such as Greenpeace
International apd Friends of the Earth.

PR Watch yeports that an MBI staff person, such as
Kara Ziegler, "spends long hours an the phone falsely
representing herself as "a writer for Z Mapazine® or o
friend of a friend” gathering intelligence from and
about unsuspecting netivists, We spoke to Ma, Ziegler
by plone Qctober 26 [{202) 429-1800}; the confirmed
that she had read about herself and MBD in PR Weatdh,
then excused herself from the phone with a promise to
call us back with commenis on its securacy, bat we did
not hear from her again.

MBD co-founder and vice ident Ronald A.
Duchin® pave g speech to the 1991 comvention of the
National Cattferman’s Association. His talk wos titled,
"Take an Activist Apart and What do Yon Have?™ The
talk described how corporations can defeat puhblic
interest activists.

Duchin says activists fall into 4 cetegones: yadicals,
opportunists, idealists, and vealiziz, To defeat activists,
Duchin sayz, corporations mast use a three-step divide-
and-conquer strategy. The goal is to isolate the radi-
cals, "culiivate” the idealists and "educate” them into
becoming realisis, then co-opt the realists into agreeing
with industry, .

Here arc excerpts from Duchin®s talk, as reported:
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is the June, 1991, issue of CALF News Conk Feeder,
TJhe activists we are concerned about here are the
oms who ward to change the way your industry does
nnsirtevr—either for good Or bad reasons: environmental-
ists, churches, Public Interest Research Groups, campus
orgamzatrons civic groups, teachers unions, and *Nader-

ate;

“The Radrcals

iRadica actwrsts% want o chan?e the s¥stem the¥
have underlying soc economchFon cal motives; (are
anti-corporate-{they} see the multinationals as inherently
%vd winnin |311mmp§1

Etan on awecrfrc ISSUE; theﬂca
e extremistiviolent: " (their] involvement i a ar
Issue can be a diversion from pursuitoftheirreal (unartic-

ula als
LFB%%BPOHUHISIS
The public policy B)rocess breeds opportunists because
the rooes? offers vrsr "h rB(ower fo}lo ersand, perhaps,
even employment... ea n%
with oRportunrsts is to provrde them with a
|east the perception of a E(artral victory...
Opportunist ctrvrsts] exploit issues for
e|r own personal agendas; [art
mvolve In"an ssue ifpersonat gain [is
available; can be, but not normally, ex-

e ek

|deaIAsts want a perf ctwo]rld andfind it easy to bran
roduct or practice which can be shown 10 mart
%erfectron as evd Be cau%e of their intrinsic %Itrursm
owever and pecause they have nothing perceptible to b
amed by holding therrposrtron they are easrly belreved by
oth. the medra and the public'and, sometimes, even the

oIrtrc
P am becauseoftherraltrursm the idealists are hard
0 ea with. As ﬂ ax_ their motivation rem msgure
their credibilityfoe t osrtronsthe?;supportmrl e Viable
dealists must be cuIt afed and ohe should respect their
srtron It has been arrived at through a seme ofjustice.
8must ee ucaed
erta;n of the idealists— £#, churches.. have a
vulnerable point 1f they can be shown that their position
in onosrtron to an industry or its products causes harm
to others and cannqt be ethically justified, they areforced
to ohange their position.

Onc the idealist is made fully aware of the Ionﬁ -ferm
consequences or the wide ranging ramifications o fhis/her
poeron in terms of other |ssdes ofjustice and society,
helhe cm be made into a realist.

Without support of the realists and the idealists, the
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positions of ragicals and opportunists art seen to be
shallow and serfservrnﬁ

Thus, while a realist must be negotiated with, an
idealist must be educated, Generallg this education
Broces requrres greatsensrtrvrty and understanding on the

e Mol

/Realrsts/ can look beyond the issue at hand, under-
sta\n the conseq uﬁnce can live with trade-offs: ,% A
illing to work within the sy stem (are] not intereste

radrTcraeI r:ehaﬂrsqg shgmd 5 %ys receive the highestpriority in

any strategy dealing with apublic policy issue "It is ve
|myortantg 0 work%vrth andp cooneFr)ate \yvrt the reafrstsry
In most issues, it a the solution agreed upon by the
realrs which becomes the accepted solution, especially
\lrvf ben usmesstpart{crr%art]esmlthe ecision trplakmg rocfetshs
usiness opts out of the policy process, the voices o fthe
Pdeahss andptheyPadrcafs take on more
strength.-. (R)eatist Jeaders and groups are
he pest can |datef for construc ve djalog
eadrng{ to_mutually satistactory solutions.
|dealists often can e convmoed over time to
take a more realistic view. [t your industry
can successfully bring about these relation-
ships, the credibility of the radicals wil| be lost and the
oppartunists can be counted on to share in thefinal policy
resolution....
Gras -Roots Organrzatrons
rassroots Organisations.., aire very important-,
dueto their commitmént_to a radical change in the may
Amerroa governs itself..- These organrzatrons do not trust
Ined tfoe%zeargl staJe ande rlro?radn overnments orflreolgotéheem
ahatrndrvrd% ?santrﬁoca\f roup sshoum%vedrrect ower
over industry. Not only does this make these grouPs
difficult to deal wrth it makes it |m€ossrble topredict uith

ny certainty what standards will be deemed acce ptable
?douﬁd categorize thetr rmaw aimy rignt now as socral

Justrce and polrtrcal empowerment using the environment
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