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"Scndayn are gouu to manmufacture nady-d.ndpd.nuet
dependable quality.” B
. - - That promise from Henry Alden Sherwvin to his business partner,
Edward Porter Willians, was nade at a time when nobody had yet achieved
that goal. Atterpts had boen made to produce ready-mixed paints (Sherwin
hinself had been thinking about the pmbun since 1666), but the products
were Jaeidng in quality and performance.

Hence, Shervin's statenent sbout mamufsoturing high quadity
Seady-to-use painte wes that of & true plonesr. Be was sure be could
do what nobody bad hitherto accomplisheds And it wes & propbetic state-
want, for out of his vonviction has coew the Sherwin=Willimms Cos, the
world's largest producer and urkm of puints. .

Sherwin and Williams, ‘both in 't_.hau- twentiss at the tine, discussed
the subjects in 1870, shortly u‘ur they had formed the partasrship of
ShervineMllime & Cos 1n Clevelend. They were engaged in the mamfacture
of the ingredients of paint. Like others in what might be called the paint
business of the day, they offered their customers the "makings¥ of painti
white lead, sino cxide, oil colors, turpentine and linseed ofl, Painters
rumammewuw;mhomum to produce thelr own paints
acoording to their ovn idess of what ;houpunuwu.' ST

From the vary stert, the business of Sharvin-¥illime & Co, flour-
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ished,. Bui the. dreem of a High quality, dependable, resdy~to-use ,
paint haunted young Sherwin. His search for a formula was carried on
tivelessly, There was litile paint technology to serve as a guide, ' .-
and the proper squipment to produce such a paint bad not evea bewn ine
venteds As & remilt, Sherwin bad to develop his own theoriss and ki
own equijments This he 414 through meticulous wxparimectation, . - -
. Finally, in 1880, he schisved Ms ale with *Sherin-illisme -
Paint® (later to beocme feniliarly known as'SWP Rouse Painth), a - -
TeAdYStoSuse product of l:mpw quality, dependadility snd long
1ite. . P e ety e s

This wes en schisvanest of no small proportions. It set tbe .
stage for the modern paint industyy, outmoding at almost & single . .-
stroke {dsss about paint that had been in vogue for centuxiese - '- - . ¢

43 far as Sharvin=iii1ltamg & Co, was concerned, tha new devele
opment opsned the way for a worldewide sxpansion program thad still
continues, - In 188h, the partneraiip was shenged ts & corporation and - i
the company adopted ite preseut corporste titlar The Shervineiilliame Co.

- In developing "Shendn-WS1limms Paint,* Sherwin laid the grounde
mmmemmouwuau.':wmmw
experincnts he geined a healtly regard for the value of salentific research,
This led the company to hive, in 158k, the firet professionally trwined
chamlst ever amployed in the scientifis formulation of peiné. Over tha .
Jeare,” the scientific staff bas increased oontirmuously until todsy the
company enploys more than 500 chemists and other solientists. ' They ate en-
g8ged in work ranging from pure research to envthe~job guality control in
more than L0 lavorstories. T P tye

The sver-widening range of work in the ladoratories reflects the
company's increasing diversification. Although it vas begun as a palat
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manufasturing .snd marketing goncers, and although palnts, varnishes -
and lacquers are principel products, the crganisation is new active

4n a mmber of fields. It makes and markets metal oontainers, painting
tools and acoessories, pigments, dyestuffs, linseed oll, and & variety
of chermicals &d plastics.

As Artimr We Steudsl, president of Shendn-H{llime points outy
#Alnost 50 per cent of Bharyin<Willimms incustrial produgte-—-those uged
to give protection and eyeeappeal to refrigerstors, sutamobiles, fure
ol fure, Aad the thousands of other produsts of industry—wers not in
existente as recently as four years ago. Among trade salea producte~e
those ought by the home consumer and the professionsl painter=-sbout a
quartsrof the items in our present. line have been developed since 1955.°

-\:mhuueunumhuu only pars of the legacy the founders of
the sw\\n-mm- Coe left to their successors. Equally important
s thﬂ%nﬂ; Teoognition of two other essential requiremants for cone
tumﬂﬂ'drl. One was the need for vigorous, helpful advertisingg the

other vas need for men to carry en the eaterprise. Ia both areas,
Sherwin

showed wrzusual insight,

In \ realn of sdvertising, the coepany wes as far shead of the
timas 88 1t {n the f141d of paint manufacture, At a time when most

_ t samufacturer, It found expression, tos, in the
- halpful m'm‘kumg, rolor cards and other printed material the

sowpany early "‘um:. to the putlic.

l.‘Q‘.
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A ke eppreciation of the value of adrertising 18 still & halle
M oAt the Sharwin-i{llimms Co,, and the exwrples of the kind of con~

etruotive service thy ooncern offers its custopare are legion. 7Typleal
14 the well~iowwa "Color Haumony Gulds,"

"Thls 19 an unusual book of full-page aoler saples, . Fhrough
mhmwummcamtmmmmmu~
pleasing decorstive schemes, AlL told, the volume presants some 1500 -
color harroniss desigoed 10 help peopls find exnctly those coler combine
wtions CHAE Wiil glve thelr homes individual attractivenssss The book

may be Wrrowd at 2o charge from Shendn-¥illims dealars se selor
selectin ray be made in the very rooms 1o be painted. -

Mo Lase striking Ls the *liane Decorator and Painting Economy
oum."na company has p.;n publishing this attreotive fullscolsr
regssintor yore than LS years, giving & new edition to homemakars each
springe | recent years, mome 11,000,000 copies have besu distriduted *
arwallYe here are spoolsd editions for forelgn landes Purpose of the
booklst $8p-rolds to inspire t.hl urge 1o rudecorate; and to aoguaint
roaders Wtigy, puaints to use and how to apply them for best results.

In dghiy technicel f1ald of industrial plant matntenasce and
product finllg, the company Le equally concerned about raking the
1atest AfOr™, avatlable ta customesw. Many thousands of technicallye
orfonted bro0R 4rg printed each year (many in Sherwdn-willime’ own
printing PLANYS 4y the end that the company’s quality products wey
better sorve thy, 4oy trom,

T8 VP givertising vas murtured by the founders of Sherwdn~
Widllens and BAS v poriug)y purmmed throughout the years. Isportantly,
18 wes fror the Ry vecked up by management policies inmuring
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that men of charecter as well &8s ability would carry on after the founders!

deathe.

sherwin and Willimis saw to it that they bulll men as wll as
paint, From the start of thelr partneraldp they followed & polioy of
encouraging erployees to lears as much as possible sbout the business and
ihe ideals to widch it was dedicatod. They bollisved, too, tiat erploywe
interest and loyalty should be rewarded and set a pattern of promotion
from within the organisation which is followed to this day, 4

ALl of the present top sxecutives of tho Sherdn=Williams Co. have
ocome wp through the rwnkse They have leamneod the many facets of the
btusiness through experience. They have absorbed the principles of Migh
buslness ethies through close association with either tha founders thems
sclves or vith nen who worked side-by-side with then,

In the years that have clzpsed since Henry Sheruin mede his
prophetico m, the coxpany has evolved from a small operution ints
one that now erploys 17,000 people in its globeepirdling activitios, It
fs signifiomnt that during that span, close to 3500 persons have served
the concern for 25 years or moree .

This luman record of dsdicated service is a peculiarly spt come
mentary oo Henry Shermdn's vision,
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