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ADVERTISING

A 'Brief Ontline of ouf A.dvertxsmg
Policy |

Adverdlln& Ql'tﬂ-ﬂiaﬂon

{The Sherwin-Willlams Co."bas & cnmplel:cly or-
;amzed Advertising  or _Pﬂbhm;‘ Depattment,
mr_lu;lmf the aihalivizions  of  Adininistration,
Editorial, Decoratise. Sales Progiation and Priniing
and Sampling Departments. “The Sales Promotion

irtments are-connectéd dirgee! wsththeAd\‘ret-
tmng Department in all  mat of advertising
features and thejr distriburtion. * On other matterd

" they are integral of theie Disgrict a
The complel L

argasization,
te Department of Publicity at Cleveland
nymbers § q,bout 100 people, and thelr work covers a
'{f‘ vanel ty of spécial ability along crmve and
ather lines.

hpenditun ' PSR
Tthharvm-W‘ﬂhamCo mmoi'chehrgelt

gilvut;sﬁn motfﬁc country. %t -is. known. for its
OF D way F Whaf A \'t"“ll ropnaq
tmm:;‘\d expendi .- ren at .'lmd
ed on a percantag, s - ,‘. Theaw o, ac that
District Sales Pramotion Manager tnuwshmade—
tising allotment. This aids in matters of adminie-

tration and ales gives cach Divison aad District .

its fair proportion of seili acconilog to the

population smd volnme ,;Fbumss. o -
A e

Naﬂonn! Mvu'mmg 1

Thls includes dmphy advnhs lnleadm rmu-
zines and farm papers. It a.l?c:n includes raifroad
bulleting, display rooms at d?h: and New Yarlc.
and a dominating efectri¢ tbl:;vﬁggu

batbor, which ‘is m nm uf -ant aat%r
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The purpose of the Company's national advertis-

ing has alwaye been to maks the Cover the Earth
trade mark more widely and better known, When
finked up with the phrase Sherwin-Williams Paints
‘and Varniches, this makes a simple but strong
display, and we try to keep it firmly fixed in the

" minds of the people. Our aim is to make this name

and trade mark come to people’s minds whenever
they think of palnts and varnishea

Mnagazine Advertising

This iz the main part of the Sherwin-Willlams
national advertising. Rather than spresd our
appropriation out among 30 or 40 publications, we
have been concentruting it in a few leading publi-
cations of large circulation. For instance, 11 1917
the magazines in whichi we have contracted for good
space are as follows:

- Tke Saiurday Evesing Fost, Ladies’ Home Journal,
Womaen's Home Companion, Woman's World,
Christisn Herald, Laterary Digest.

_ The farm papers are:

-Holland's Magarike, Californic Home and Farmer,
The Farmer, Form ond nich, Farm, Siock ond
Home, Ths Gleoner, Michigan Former, Wisconsin
Agriceliurist. :

In addition to this we are doing a little ‘special
cultivation in certain sections that seem to require
it. From our magazine advertising we receive
thousands of inquiries each year. ‘These are handled
very svstematically from Cleveland, whete bookiets
a.n?in{ormation are sent out and the inguirer is
adviseil of the name of cm:the nearest agent‘;‘ In “5
case of 4 non- town inquiry is of speci.
value to the aﬁ:gct or Division to which it is

on, as the representative can then use this
a3 & wedge to land as agent. All inquiries are for-
warded promptly to Districts and Divisions through
the Sales Promotion Departments’ and the District
Offices, and representatives should place inguiries
of this kind among their most impostant follow-up
papers. Good inquiries mean sales and the per-
centaga of curicsity seekers is emall, :

National Bull,eﬂn! and Signa

We are constantly contracting for display iim
along railroads, and we always have under contract
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from 230 to 350 of these boards in the Urited States,
We try to place them on the main traveled roade
where the latgest number of. people from all parta
of the country can see'them. This is a constant
reminder to the traveling public.

Advertising for the Dealer’s Stors

‘This includes frequent and well conceived window
displays, concentrated largely in the Fali and Spring
months: MM-3 agency sign for front of store;
counter display features, color-cards, entlosh
slips, paddle racks, panels, cartons, DB deal
book, etc.

Window Trims

This is one of the most important tie-ups between
our national and local advertising. Any merchant
who is live enough to hiave our agency aught to trim
his windows and at least use the material we send
him. Many of our moat successful ts In addi-
tion to using our trims are constantly making up
apdicial trims of their own. The represantative ought
to-assume responsibility, and realize that the more
Sherwin-Williams teimps used in his territory the
better our products are going to be known and the
more business he is indivectly going to get.

Local Advertising

Qur policy is to let our agents take care of the
locat end of the Sherwin-Williams adverti 'uinﬁ, sach
ag Jocal newspaper work, programs, handbills, etc.
However, we are -always pleased to prepare oo&y
here, supplylng electrotypes.without charge. e
apend so much money on our different features that
we believe it is a part of the merchant’s plan to
conduct the local end of the advertising, and that
he pught to be able to 'push our line at a profit to
himeell, We cannot cover all-fields of advertising
and, therefore, direct our appropriation Into the
channels that we have proven to be most productive
$o:vur sgeits and to olresives.

" - Representatives ag well as District and Division
Diffices should be discouraged from offering D’fm:ﬁ
special concessions to agents or deslers. - n
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cases where such-an expenditure would affect our
advertising 2 iation, matters should be pre-
sented to-the Advertising Department through the
branch , No promises should be made,
because the Advertising De t reserves the
right to OK any such expenditures. Our poficy is
very rci]g(id along thie line and we have found it

. b stick to our general plans and not to take on
exiras or epecials, as they seldam give us any benefit
in an advertising or sales way. -

Sherwin-Witliams Sales Promotion System

On account of jts being used many times jn eon-
nection with business deals of rather questionable
¢ t, the word ‘'promoting” is ofted ldoked at
askance ‘:ry clean-cut merchants.; But the term
“aales promotion” ie known to be a big factor in
modern husiness and nearly every progressive
concern has jts Sales Promotien Department,
The Sherwin-Williams Co. are pioneers and leaders
in this field of trade-getting. If any merchant
mentions the fact that other paint housea offer them

the same promoting service, remind them of the fact.

thiat The Sherwin-Williama Co. was the first paint
and varnish concern to do sales promoting work
for its agents. The long experience which we have
had in this work has enabled us to make ch:
and developments in it so that we ean do promoting
work of the most effective sort for'our-agemts.
. Tell these merchants alao that The Sherwin - Wil-
Jiams Co. conducts not oniy one Sales Promotion
Department, but seven. They arg located in various
parts of the country. :Because of these seven de-
partments we can give our agents a cervice that in
Promptness and riedge ‘of focal conditions
cannot be compared the usual promoting
service which in turned out by only ane it
for agents all oyer the country.  Agk the merchants
o call on to compare SherwinWitliams Pmmot:ﬁ
erg with thoee of ather manufacturers.  You
find that in ranet cases the letters of our competitors
are what are called “general” lettey 19, they
talk about the value of & certain line of a
a whole and the need of painting ap a whole.. They
do not, however, have the value of - Williams
x:ialiwd lettern, We have found by-experioéce
t the agent receives far better results by having
letters on a particular peoduct seat out to propecty
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3 owners. By this method the pm?erty ownes’s
. attention is focused on the need for th

s one product
and comes into the ageat’s store with a definite
view in mind and not merely with -the idea- that
inting is 2 good thing but not knowing just what
needs himself.
Most of our agents have leacned the value of
following out Sherwin-Williams em of usings

- promoting letters—namely, to send out high-¢lasa

personal Jettera, neatly typed, s , and mailed
undes two-cent postage, to a list of property owners

~who are known to be in the market for paint. We

do not belisve in sending out cheap mailing features
under one-cent postai: to a-large list of names taken
from a telephone book, directory, etc. The Sherwin-
Williams Co, advocates such a policy not from any
theery, but from what we know to be most effective
by actual reporta from our agents. '

To demanstrate the real dollar and cent value of
theec letters, we have aome interesting reports krom
agents-who have used our promoting service

‘Sherwin-Williams, Pmrn!::}g S]:‘ﬁemthaﬁ'crds ita
agents an opportunity to not oaly the painting
products for residences, but it is of decided help in
obtaining the sales of goods to be used on the b{?u-
bulldings in the agent's town, such as churches,
hmpim theatres, achools, hotels, ete. It s on
these buildings that great quantities of finishing
products are used and, of course, the live merchant
will see the advantages of going after the big “‘game”
as well as the smal].

To help our agents get this busitess we have pre-
pared g%cﬁveaglder Ietterhea.ds printed in colors
and especlally designed to imterest the owners
each type of huilding, These letters show attractive
illustrations of this class of building finished with
Sherwin-Williams guods, and sample of the minia-
ture decorative scheme such as are prepared, by our
Decorative Department,

These letters explain the vatue of Sherwin-Wil-
liams goods for big building worle—they tell of the
completenezs of the line, the value of a special
product for a special purpose, etc~-and they offer
aur Decorative Service for the type of building in
gquestion. For instance, if the letter i poirg to a
hotel, it will be signed by the “Hatel Depurte
ment;” if it ia going to o theatrs, *“Theatre Scrvice
Department,” ete. By so doing, we sre not teying

¥
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. to. make a false imj on, because there are cer- b
! tain in our ve Department wha are
‘mare or leas specialists for certain types of buildin;
s they study and work out color schemea for
bmldwgs for which they are partacularly aml:ed.
Whehapemnwhnhascharzeof decorating of
& building writes into our Service Department for
i mom,tbmmfmrdedwtheloml?shm
! nt just as any other decorative opera~
; Hion, so he has & direct “*hold"” op'the sale, »
,l ‘Dur various Sales Promotion Departmexnis
; undmg out Jetters to tmng in. other classes of mde
| toourmgeageult:s' mof For net Mthe send letters
toa ist country ex-
pla.lnuq ufm m‘egh u?.:sm
pmntﬂ'a' use, The nters who are
T terestedby these letters naturilly tum to our
B ‘ agents’ stores for their purchases. The same is
: true of the letters which go to architects,
) That The Sherwio-Wiliams Co. has developed
. } business thrcui: sales promoting most effectively
. : : is proven by the great number of representatives
: from other concerns who comme 6~ our Promoting
Departmenta for sy, ions and Lﬁe in t]mr
pales promotion work. “Imitatioh is
figttery”—but we are not afraid of being uutdone et
urwenequnlledmthu work, as there is not another-
int or varnish manufacturer in the world who
the facilities to put into effect our splendid
.ntem of salea promumn.

; Trade Journal Adverﬁslng

! ‘Weadvﬂtmtommemmmdejoumal
: publications, sithough not in a big way. At the
! anttmewehsvemnmcumnmngmtbefol-
ova pu];"bca‘t;nm Ausiralion Coack Builder and

md:.

o Board Journal, Spokesman, ¥

M«uhly. Anstralian Builiding and f?mlE.le.

The SWP Magarine
mummmmnesmwn-

lnmCoandluagmtl.mdmpub&hthuduhr

botse-ofgan about seven times each year. - - :
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For
) of 15 eolar-cudp

Duphyand.- v i oels are supplisd
onwmofaur‘.--.u-n. g oo -
Enuomasap- p

Ammvefnldd'samuu ludmourlud

Wmhuﬁu- r-not, Rexgsr
mhgedmmﬁmmumdoaw
Golot—carda i

verage dealer 1t will ba Iomld tl;at a

of,
ira 48 aufficient to have zugand with the emep—
md{ﬁﬂ’ ?;T Cﬁzﬂ'ncinsmalthamﬁd
8 soch liges, 18 y sil-
adent. Wedomtmttoun@rdg%
color-cards. . We want to suppiy
andwﬂlneverdcnythmwhenthermp ¥
used by a merchant. )

Moving Picture Slides:

We ait in & position to sup youragentsorotbeé
hnddm“thmymuﬁéeu}mmbeundm
the moving picture theaters as an
for cur Houwse Paints,: Bm Pamh, Varnishes,
Eanmeh.ctc. te dides can be-sapplied for

our groducts, and the dealer's
name wil bephmly imprinted on same.

Dealers and agents should be:ncouragedtotakc
advantage of this service. ]

Eultoh\dvmmng
Ywuﬂdwbtedlyvﬂlnmttbe twe
-t0d much on advertising, T fact is
we do not invest any more in advertising than
nyhvem«chantrhoenndmanunm By

that- I miéan that ‘aur: peeven of ~advertising
wpatdxmtototalsa!euun?:gmterthanthe
merchant in the emall towa who thropgh
his local newspa; As our volume of busitcsa

. it il.i nahn‘al that"our appropoiation

ple.
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Good advertising does not make goods cost more.  \_.

It makes them cost fess by reducing the cost of doing
business,

We art sometimes accused of making our prices
high on account of our advertising, wlngh the fact
ia if we did not do"so much advertising and-do it 20
well, our prices would bave to be hi ‘Take as
an illystration a man who is a business of
liOOOMaymr.andﬁmauppme i3 pes Are
425,000, which ia 25 per ceat to his sales. wishes
to increase his busineas and he decides to advertise,
Let ua suppose that he decides on an expenditure
for thla purpose of $7,500 a year.

is expenses are then increased to $32,500. By
this expenditure let us su) poaehemebletoinueeae
lus SI]H to 31300(13 and at this rate his expenses,
n%d , would amount to the same
:m as before, namely, 25%. He bas not
i the percentage of his expense aid has sold
$30,000 more o, and if his net profit was 5%
he increased net earnings by $1,500. The
lmaunt paid for advertising such a busincss would
bring even larger results,

What we want to make plain is that advertisiog
well done doea not increase expenses, but will lower
them. This is the way we fAgure in our business,

This Comy nyumtgmngwthmwany any
money on advertising if it can help it,

Our advertising has been a great help in bmldinl
up this large business and it has enabled us to

our output and give us a8 low 2 cost as we
can expect with quality maintained.

Advertising Features and Formas

For a wm.plete detailed list of all, advertising
features and arms, kindiy refer to followmg
representative’s price list.- Al features show d Jbe
ordered by representatives and Sales Prom

form number. . For i.umm book-
lets alt have B forms, folder have F forms, enclosing
olips E forma, etc.—examples B-13, F-190, E-55.

Suggeations .
The. Advertising Department
mmmmentaaidamuamsataﬂtlmmaﬁﬁ

be o receive same, either from cepresentatives
dlrgtad or through Division and District offices.

5,
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T s potetnl _ comidetatiot
it-is, of vo €10 out

of thems for ebvious mﬂonapoLet urhea ;ram you
anyway.

nomﬁqurtmant L
‘We musintain a Decorative Depa!tmeut undef
Ghe tﬂreehon of -dii expitienced decofator, for thé
e Prirfpose of Biaring Buggestiofs for the:use
ot s~w Fisishing . Matéridié -where deslrad. Thia
departmént is vot'(n any sekee In competition witlé
the services of archienes and decoratars, | Tte pur-

ar i3 fo give wiers of fanivhipg materials o trye id
ST bt g
use ol i AN e, cular
materiale that will pmd the vanomects
desired in any 'aclfenne of decdration, '

We are working with a many architectn and
decoratory, who'cdrne to uo jons aed speci- .
fications for cmyi F ont thelr , and some well

rtiémbezs of pm!emon alwuys refer to ue

or our sggr-tions ol ¢ efy Hihportantjbb that they
hm-lve Big' _p';_)m:‘l;llb uuﬂxr d'ecm"t‘h the practical
and eeunomic fimishing of the depart-
ment Maore aned F kena‘lr-m.doum hn;;ll’;ed with-the
most’ ﬂmmugh -and individual ettention. :

By supplying the e irtaseht with plins or peel
drawings ui the bu:ldll:g ' be dl.'wr.llcd dnd
giving al! infurmiation ai hand, sk as the kdad
woud useql for interior tritng n; tinjshi desired Eot(
dame;’ whoetker vurnizshed, ~tmned of. enameled,
stating genera? styke of Turnishings, wogd  used ot
floors, whether intevior is wel] lig l‘l'd qnd making

note af cnlor proference, if s be the cise, a com=

pl\ete hggor plan add wor aep(:l fications wilf be
. If exterior recommendations gre Fm:h
style ‘of

‘information as follows éhoultf be given:’

bujlding, Jind of material used in construction,
mvmdmd.w#ea:lhumbeﬁm%orm
whether building is susrounded wil olme o
not, snd the owner's preference for color effect
The.service iz complete in Not
an]y are color shmhupae utmspeﬂﬁcwﬁ:mum
aré’ [utnlshed for reprod the effack illustrated,
while the msterizls reqdired~for the work are
designated in a aeparate schediale. By havingm

[
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dacomﬁnglanhmdnpmthnmanwthmu
little poesi l.hty of unutm'u-mry resalts bdng
produced. Then, too, v:&y can guin
an adequate idea of the effect of color or combina~
tion of colors merely from a verbal description.
This important department hag built up a magni.

ficent agency business on Fiat-Tone in many ‘quard
ters. Ith:uymade budeooemmoutofmuqm-

- cerns. It has trained our agents to bid oa big

contract business and it is ia rea.lity the stronggst
weﬁlewehavefahndmztheﬂ A, since a service
a kind is oot attempted by our competitors.

We do ali :hnml:huuic}mge. Problema pertaig-
ﬁnuhmg dwm%of  kind which wwcm
an al s
adwce.wdlbepmompmpt g

Our utaﬁnfuhst:mddmmwatywr
disposal,

In some of our nahgna.l advertising we offer to
nend free one of oue. Portlolio of Cofor Phtu. con-
taining color achemes and su for the palni-
ing, staining and enameling of homes, exterior aud
interior, aleo for the painting of bedrogms, hath
rooms, dining-rooms, etc. There ala is enclosed a
blank which the praperty owner can fill in with
the recessary information that will enable the
of our Decorative Depanment to make .u
color schemes for the finishing of wal!a q.mr cerhl
of such rooms. Thousands of home ownérs ta
advantage of the services of out Decorative Departs
ment each year, and they are directed to our agenits,
or to t?[lebest prospect naﬁcnm wherewe!:::eﬂuz}?
agent, for their purc eprestntatives';
kept informed ll;f inguiry, sc that they can
make uee of the inguities ta mulam our safes.’ -

-

Rexpuest for Color Sthemes

Fill in the free mcehlmk andmnksmugt
pencil sketch on reverse side showing ground
of the rooms and loation of doors and wi
Blucpriats are even better than the- il aleeteh
and wil! be treated as confidential returned to
the owner with the color schemes. Free eerviee
blanks and blueprints should be addressed to Mr.
}i Cross, The -Willinme Company,
Road, Cleveland, Olio. . R

]

t
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How Becorative Suggestions Are Handlnd .

“On retcipt of the free servies blask or ‘blueprints
at Cleveland, our artists prepare a separate color
suggestion fOf each room and mipuat them on hea
paper showing the ceiling color, muuulmg‘ sides,
and baseboard. The actual Flaw-Tone and Flat-
Tone System' Eﬂ'ects are used to ¢arry out this work,

and all colors are in harmony. P stencils and
cotors for same are also suggested. he set of mlm'
lates are then mailed to our

y a letter of explanation, so at any good pamter
can atr{nout the icheme and !ﬂ.‘.l.ltl: ‘beauntiful
results e then notify the property owner to call
at our agent’s store for the color schemes,

Decirative Departriient and the Palnter

The repmn::ntatxv: shoul ndperoomlly meet l:he_

best painters in each town a lain tothém thé

business they can_pegire b king our

ﬁcuntwe Senm:e You shou; dm?w gls.e”ﬂg{ﬂn a

practical demonstration of ocur System Effects.
An outfit is prov:ded you for this purpoae

Dmnﬁnbemmtandllmmﬂvn
" eend In l‘hq\ltsts for
dbtb?atibe iim; any new theatres,

churches or ce buildings that you note
being erected i m any town you vmt and pally
meet acd explain the proposition,to. owner;

The wlen resultmg from these uuggeatiom are vEry

' Advertising Manages

Al

S
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New and Specnal Features

For Dtstnbutlon to
Agents and Dealers -

Auto and Buggy Paiat
" BP—Sample Polder, . 10 to 1§ to cach dealer,

Bicycle and Motorcycle Enamel (Ale-Drying)
BL—ganple Fokler, A few to deslers handling this llne.

Brn—llrlte

:du—mm: Bras-Brite, 1szsmucl
. Slip on

Brighten Up Fiimm
H.I—Prighted Up Fialés Display Unit. - Ciliidadd.

n-m—nd@thmemm 1to 30 69 s deaker,

B Window T ageat
uWu ﬁ. A very at&d:‘.ﬂu h hd
Brighten Up Sqln

¥S-Sample Falder. 1€ to 15 to each dealer.
VO—11 x 17 Display Card. One to sach dealer.
w57 S b Stain Cut.Out. Vegy tsractivo and
mtl“dﬂhl m‘,m'm
b dshtuUpSuh. hind

N

Gommonw_ealth Barn Red and Gray
oo BF 3 Seziole Folder, Commoawealth Barn Red. A few
m—&mﬂe Folder. Commoowealth Bam Gmay. A

fow to dealery.
BC—Window . Commonwsalth Barms Red, Ome
unwotomdgl:?r

Concrete Finishes

CC-41—Sample Folder, 10 {0 15 to each dealer.
B-43%—~Enclosing Stip. Elastic Rool Cemeot.

12
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bl Gnck-ndSumFlllu Pt
G—D«doﬁnrdh Aﬁw»u&m

RIS

Crecante Paing, .. .
¥ Re"Ggmple Folder. 10 t5'15 to €ach desler.

Enamel : ) -
.+ RP—Sample Folder. 10 t0 15 to sach Jealer. .

Enameloid

(E—-Sumnlu Folder. 15 to 25 ko éach duhr
: . 5 .

Famnv Faint
K—Sample Folder. 10 to 15 to each degler,
,J-13517 Dirglar Cardl 1 4o cach dealer.

Fint-Tone
GELHJQ&MT“CMM 0w lﬁmuch
R dnler.
-~ W'l‘m Eystem ColacvCard. 5 to wl‘-n'uc:h
F—l-—- fepe Fon vl Prosed Liapinv. 40 uuullimkﬂ
U "\ "

AR 2T T T A
F-4—Flat-Tooe Beaver Bonrd or TJ'

* Consista of four pleces of elther 10 3\15 E

Inhe! u[d: mt-'l.l"umid Given to

Bourt - DBON - w’ ,Fﬂﬂ‘ o boud

1» required, o, b"d‘

FM—Nere Drérrgtive
u: Jhete e o ol 0w ‘u'-f m.-lln m Dmoﬁ.lv
"ﬁ“l‘l}dl‘r-lllllﬂl'll’ WU podng s -

: Ewidl. " Expenifve fepture. Oiie t0 each

M Agent
Flazoap o
.. BXi—Fiaxoap Fanger, Ope Gesisr Sanditag line.
n-m—-n‘ndm Slip. 75&0!@2&&%:
Floor Finlshes ’
c&&m Unit, Modem Mutiod Floor Finld:u.
_ H-24—ole Sowem Hapanr. Collil, Crackand Senm
n B-19—Floot Finih Bookiet. 10 4 20 to sach dedler,

13
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Fleorlac . .
FC—Sample Foider, 10 to 13 to eich deater.” - -
FA—Floorlnc Sample Panel Display. 1 to each desler

bandiing Floorlae,
WaS3—Cut-Out. Very lm-wt{ve and expedaiie Lo
gt daplay Oie w sacha o donen Wi cary ocd
Floorwipe

E-301i—Eacloang Slip. 100 to 200 to dealerd foe counter
distribution.

Handerafs Staloa
HF—-Husideralt Stein Sunplell'nuer Sh mtur.wh

Insecticides  ° = -
E-78—Parls Green Bacdosing Stip, F er distribuy-
tlon, 100 o exch deuler, b Tt
-387—Small Tnsecticdde Book, connter
om0 T eanh o tid

EB-413—Tuber-Tonlé Enclosing Stin, 0 to 75 19 cach

B-413—Fungl- Bordo Raclosing Sip.
F-718—Dry Lime-Sulfnr Folder, ﬂh?ﬁlﬂhﬂw

.

Ioaide Floor Paint '
" D—Sample Folder. 10 s 15 to each dealer.

ROy sy g e A‘:w

F-25—Portfalia. - nie of stincil desigem ever
Floor Palnt. ta puthing the idea, Can
be weed for window display. i .
Linseed O3l -
B-W—Ilnmduﬂm !wlwlhlu
T Re333—Linsesd Ol Enclos ﬂp. For counter dathibyu.
-ton, 100 ta each dealer, B

Oif Stain s
O8—Sampls Polder. 5 to 10 to each dealer,

Paints and-Yarniities for the Farm
He3—Diwplay Unit, Celluloid. 1 to each dasier ©.
"
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m S S
re
.!xé-ln:hm F«Mudlul:. Fanbure.

: Donot ander noleps yeai sre ent that M

YPS5—Small Sem 4z l‘ h‘ud:l.ﬂ Hm;
mmm’?m ‘ s pat intere and

m:&hﬁhﬂtm mm-..wm
oliger - pasiely; u..g ;ﬂw p.nal
!ml'-htkhm m o

Prate Coloced Pt | . ;' e

H m*m}mmuﬂdh&ulsh”

Polishol ~

oo S, . B e e

festure. Dn:mmhmtpmllng ‘Iiurn.m "
. oo B R

PorchamlDeckPalnt

. DPD-—Sample Folder. ?hlﬂheﬂ?dﬂlqﬁ

T - lrBample Folder,: $0-t0 15 to each dealer. -

lboml. tl'hﬁm-

n-ln--c-am-a mu'sups ttn. :l mcldthller
"m-:-zw-m:gg Basloeing Stip, - uhﬂw-nhdnlu

Roef and Bridge Pulnt -« +
AP—Sample Foider. l u 1!.&0%

‘ Screen Enamel 2

B0 n 17 Diepliy»Canl, T bo-ainthileslen - 5
13
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f o e e e

Special Greens rEon

’H—Unit%ym!‘:m Crvwn(;m MM 1
co-n—amyleramavm Wuplseom:hﬂu.

N Stein mmpls on wesd. Pull d'wku
mum%m: ummmauam
In pastebomrd carton. Notm ﬂ:mlouln:- .

OC-38—Sampls Folder. Snwiwfuﬂ &indem
mwwdeumplu. 10 to each depler, o

B-5e—5hingle Stals Booklez lliu’l! tio wneli denler, -
‘:-,n-u_-l-l,a_uummm.rcw O to demlers

B
P-£82—Fcder, Catbolis-ol Shingls Staln. 10 o 25 to
cach dexler, RS

Ell

StendlMaurlah
B-m—stmdlClhlas Stolihndnler
TR e i e
C—Eample Folder. 13 to 50 to exch SWP agent, with
‘business card printad on fitet

to each agent. boﬂnﬂ:;munmbeﬂvuhm

P—Elgn. A, a feature & ho
" be g wwdnuhm per

circimatancol
. place k- display. - dmh%“ﬂn F-
B--Paddics. hrnhhedt.oueu have & good F.uign,

. the'paddies of which are sh Hm‘d" 3
Tobeﬁmodytomtudl:domt Fﬂ“ s

: G—Eﬁtd%ﬂﬂfﬁﬂdﬂnl 0 % o

To be gent [n more DaiRters o 8B~
proval of masagers ooly.

SRR

Taxite , BRI K BT
TX—Descriptive. Folfier. A-few. o aach Zealer. - :
+
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Varnish
. W—Wm&rmmmmw. 25&950

"smu'begx'mmm 'Am%&ﬁ
. Mar-po}.

: w-n—wwrm ir% ve, hasger
on Mar-not, zlvantom
hmdllns thm:lim

RO, o Ry c- ""wths"‘“m'“"”'"
'~..§'.‘u”€'“"“‘"‘ *“"&E‘"ﬁ"’ %ﬁ‘.‘:”

Wn,gon and Implmen(?:l.nt ‘
.. WR—Sample Folder; {040 l!wmhdhla'
wq-11xunmcag 1 to.each dekler,

wm Flnhes . -
OO 31— Calan Wales ¢ 15
Wi “Fot ugnmcm»cm‘.
‘OC.33—Decotint.  Senitery Wall Rasish Color-Card.
35 to 25 to a dealer,
OC-33—FPermesto, . Owtaide Cad Water Pulst Colore
Card, 10 to 30 £a & denler,

PMWFMC«&MF;M«. Wielstea del!er
Wgnmsm ~1:t0 & deales,

Wﬁltobud P, . .

L”J—M.ﬂln lmhmhd!lhfermnn‘lcr

Gma:ajanﬂstmdﬂ I
In ven aub aol Ilu thn .tllbumd.m “ln
Wdlgwrmnm{. e

3 ‘gmb dr?_luhmhrhm

mdﬂhdnwdlmhy IWW Fox store

J—Stesl Flald Sign, 3x 5 fout,. Two
uﬁ&- Sku FH hmduggze.
‘ll& 'jl.lﬂ.
. !- Mwm decuv-
~mm L to each agent. P" wd
B—ﬂ'vﬂ—lﬂ 7 Supdewt to B-37. 1 to each agent.

B78 ] for P-In.u.ng Dm—
E:ln‘. uus-r.r t
-nu:hl

m—u ) "ml‘wmlﬂnw Geser! Painting.

-U

&"W&?«mm "Coat £0 ik dgeat
CP-~Tablet of Order Blinks, 1tobechi donles, " -

ir
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General and Special—Continued

C3-4 and 5—Street Car Cands, Furnished fre ?mu
whouse street car space, Impd ntad mthazwt mune-
cards can aiso be furnished to agente ar window cards. One
et 10 each agent who will use them,

DB—Dealer's Reference Book. An expensive feature,
One to each agent Dot vimdyu&wﬂcd whost acount war.
rants this expense.

ESt~Fnddmaing Slip on SWP,

S GG—Sct of 50 Business Cacds for Palnters using SWP or

m--z-:lecw.- Itluminated Flash Diw!ny. Day and night
slign. Fxpemsive, Furnished to goo] mgents only, Do oot
promise one of these features anlesa you Srat take it vp with
your Sales Promotlng Manager,

MM.-2—0ildoth Awning Sign.

MM-3—Enameled Jron Apency Sign. An e
feature.  Sent to each agent not already supplied. The
¢napieled mgn ahnuld Il.st the agent fve yearn st leaat, and
1@ otber will be givm uring that prriod.

MN &y " ., “A‘- “Thls Building Finlthed
with « . % I. dealers’ and paintens’

mwEE , .. :'. o gre used. Space for
rane and address mridpd

S-62&—'Bris,hten lIn Tags. 25 to 100 to dealers who w(ll
e them A good festure for county faln, ete.

§-84%—Cotor-Card Rack. 1 to live agents,

U—Dealen’ Prlu List. Used among present and pro-
tpective customen as & memoranduimn of the Compmya

them with acknowl-

mumndpmu. Nnmnnl.uncdve
edgement of order from the office. mw;«mmy

when mru:ntnﬂm arder them sent,
U-1—Confidentlal Net Prios List sent with UL
W—ID-—Utt.!e Palut Mansnd Pile of Cans, Window Trim.
A few Sead good

still instock, Very sttrastive tritn, aoe to
agenta.
W-34—Wi Trim ou Old Dttch Buamal, Attractive
- Feature. One ko 18 OT dealern who will use jt.

W.58—Hrighten U’p 'l‘h-e-Hem Pictorisl Window Teim.
One to live agents or deatera,

W-31—0ns-Sheet Fostet on SW Palois and Vamishes.
4 or 3 to an agent,

Wc-l--Brlnu.ulJp Stickers, 25 to 100 t0 dealers who
will use them,

CO-11-—-Mine, Mill and Factory Coloms, Sample Card.

No diaplay signs should be promised umtdl have thor-
Qughly ,&:Ld yourael Mm the sization m’?r“nu It and
the agect s enthuiatls in thely use, otherwise they will
ot ba propesly used.

Manufuctum-s Sales Departmeont

The following E&mmfnrmxhlwm’tnd shopld be
il a good prospect for buxiness.
?lﬂn: u:’lcq?-t io:hﬁtmmuon to dealers exeapt whure ocda
nes Latede
AM—Sample Holder. A, 1. P. Varsish Calors.

18
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) Manufacturers Sales Department-—Continued

ma!t—&mp!e Folder. Non-Comodible Acld- Resinting
n!

AS—Sample Folder. Aridos.

B-23—Finlshing Specialties Booklet for Engine and Ma~
chinery Builders. Sent only on approval of manager.

Be47—Ajax [osulating Varnish Catalog.

B-209—Booklet on Old Dutch Enamal,

B-316—Automobile Manufacturiog Specification Bogklet.

CC-11~Rough Building Paint Color-Card.

CC-17—Handeraft System Color-Card.

CC-24—Golden Cak Staln Color-Card. *

GG-37—Baking Enamel Color-Card.

CC-40—Free-Flowiag Color Varnish Color-Card.

B-37—Metal Protective Paint Booklet.

E-425—Enclosing Slip on Petriloid.

GR~—Sample Folder. Galvanized Iron Primer,

EP—Samrit Folder. Keg Paint,

LC—Sample Folder. Lustral Colora.

MP—Sample Folder. Machine Paint.

OM-Sample Folder, Oil-Proof Machine Palut.

§-795—Large Set of 66 Fiexible Celluloid Samples,

5-80t—Small Set of 35 Flexible Celluboid Samples.

QP—ColorCard Quick-Drying Japan Colors.

Marine

CC-20—Sample Folder. Corinthian Green.
B-329—Sample Booklet, Marine Paint for Pleasure Craft
v B-317—Sample Booklet. Marinc Paint for Merchant

Rallway and Street Railway
B-31-=Railway Paint Specifications,
CC-$0 —Semaphore and Target Paint Color-Card,
GC-62—Sample Folder. Railway Old Dutch Enamel.
RD—Depot Paint Booklet.
RHE—Sample Folder. Pedfect Method Freight Car Paint
8C—Suweet Rallway Catalog.
RC—Railway Catalog.
F-6%—V, S. Standard Mait Car Colore, Sample Card.
BeA3%—V1sual Red Color-Card.
E-433—Vleual Red Enclosing Slip.
B-298~FEfficlent and Economical Car Finishing,

F190 L16 441
19
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