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Our space advertising progrsa in 1964 will {nclude three Dev arvas of
promotics, solder, calking leed «nd terns plate. The first two of these
are major markets for lead and the othsr, tarne plate, is smll dDut with
sxcellent growth possibilitises.

In the case of solder and terns plate, our sdvertising vill be em
attempt to develop nev markets. Ve vill be going to the design enginesr
who {s not femiliar with these lead products snd the magasines we vill
use are "Machine Design,” "Matsrials in Design Engiveering,” “Product
Pogineering” for both products, “Metsl Products Manufacturing” for teroe
plate and "Product Design b Development for solder.

The major ressan for this spproach is that we found the solder and
rne plate manufecturers doing & fine job in promoting their products 4ia
aress of current use, such as the sutomotive, cans and electronis
es and we certainly 414 not vant to &uplicate their efforts.

for calking lead, this progras is ao effort to msiotain this very .
1a) market.

many of you know, the cest-irom soil pipe inhustry is currently

18 a very aggressive promoticnal effort extolling the virtuss
non-leaded type joints. The plumbing industry is being told bow effective
thess nev type Joints are and vith & weslth of engineering data to prove

it. At least coe msnufacturer is "guarenteeing” the joints for f£ifg\y years
and gives the plumber a certificate to that effect, sven though the joinots
bave only been on test less than five years.
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Our calking leed sdvertising prograa vill camnter attack vith facts,
fects that the responsible plumbing coutrsctor o official will have to
consider vhen the decision is mede a8 to the tyje of joint weed.

You heard Prof. Mcutgamerfs report yesterday oo the research he is
conducting on the effoctiveness of leed-—calked jJoints. It is alsc our
intenticn to publicize the data he is developing. The magazioes ve are
using are "Aserican City“snd "Plumbing-Heating-Cocling Businees.”

Our storsge batteries for motive pover caapaign vill cootioue in
"Business Week,” "Pactory” and "Material Baoding Enginsering.” We will
again ask the electric utility companies and the electric truck manufacturers
20 tis in with our promoticoal efforts as we did so successfully last year.

The architecturel and construction progrsa will include the magazines

“"Engineering Kevs Record,” “Progressive Architecture,” “Roofing, #iding &
Insulation” snd for the first time “"Dusiness Week.”

In the field of noise control, ve will have case history type of ads
ia "Engineering Bevs-Record,” “Fectory” and "Progressive Architecture.”

A stapped-p campaign oo lsad-asdestos anti-vidretion psds will de
seen this year in “Engineering Beve Record,” “Factory," Progressive Architecture,®
and "Business Veek,”
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Our caspaign oo lesd shesthed power cadls vill be continued ia
"Rlectrical World" end becsuse we have dttermined that many large industrial
organizations purchsse povar cable to their own specifications we are alse
taking ads in "Factory” msgasine.

Though reduced slightly, our edvertising cespaign in the cermmis
f1eld vill continue in the "American Cerwmic Society Bulletin,” “"Cersmis
Age,” "Cermmic Industry” snd “Metal Product Masufecturing.”

In the paint pigeent field & wuch droader and mote comprebensive
progras vill be conducted co red lesd and the sewer rust-iohidbitive lead
campounds in "Engineering Bews-Record,® "Amsricea Paint Jouwroal,” “Fhe
Ofricial Digest”™ and for the first time the "American Painting Comtrector.”
Lleed chramate in the form of yellov traffic sarking paint will elso be
Promcted for the first tise 18 "Amsrican City” magazine.
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I would like to maks {t very clesr st this point thet our sdwertising
expenditures 40 Dot remain static. Ve are constastly evslusting our
programe and make such changes ss conditions werrsat. To help us 8o thie
ve have devised a systea whereby we are abls to intelligently Judge the
effectiveness of any coe of our ads or even an entire program. This, capled
vith the knovledge and experisnce of our advertising sgency, makss us feel

‘ that we are spending your mooey intelligently snd wisely.

1 Total circulation of our space advertising in 156k will be almost
1,100,000 compared with §00,000 1a 196). The pumber of individual
advertising messages in 1564 vill de arcund 10,600,000 canpured to

) 6,750,000 in 1963. It works out to & cost of sbout 1.6 cents per salss
mesage. Our sgency pecple tell us that tais i3 very good considering
the types of carpeigns we are running.

? Supplementing our space advertising progrss is our direct msil sod
included {n this is our quartarly publication “Leed,” e of our most
{aportant efforts in this ares. Just under 50,000 copies of each issue
e sent tO users &nd potential users of lesd. In addition, dooklets
designed for specific applicaticas of lesd are distributed and wbat we are
plaming for 1964 vill be discussed by the other members of the staff.
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At the back of this room we bave & 4isplay end included in this
exaxples of ths ads wve sre running in the vari
Also displayed 1s the litersture we a
inguiries we receive. I hope you vill taks ¢
nnal::‘.mnnmeu-m. Any criticisms vill bde mcst gratefully
reced




