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TO: Distribution

FROM: T. G. Grumbles
DATE: December 6, 1989
Interoffice
Communication SUBJ: ENVIRONMENTAL "FRIENDLY PRODUCTS"

Attached is an alert from CSMA regarding two EPA activities in the
area of environmental friendly labeling. It appears EPA will be
moving forward with plans to develop a consumer education process
on relative environmmental risks of products.

I also heard from SDA today that Unilever Canada, is actively
promoting phosphate free detergents as environmentally friendly.

By copy of this memo, I am asking Joe and Mike to assure the CLER
communications committee is aware of these issues.

~

N —
T. G.

Grumbles

dlj
.905

Attachment

Distribution: W. J. B. Vogel, Ron Bryan, Carl Kerfoot, John
Roheim, Allen Nielsen, Mike Reynolds

ce: J. C. Ledvina
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Suite 120
1001 Connecticut Avenue, NW
Washington, DC 20036

CHEMICAL SPECIALTIES MANUFACTURERS ASSOCIATION R 00 672.8ma

M EMORA ANIDOM

To: A1l CSMA Members
From: Ralph Engel
President
RE: EPA Project to Rank Consumer Products

We have recently learned that the EPA/OAQPS has initiated a project to rank
consumer products according to the environmental risk or (potential) hazard
they pose. OAQPS has formed a consortium of various federal agencies, EPA
program offices, environmental groups, and state organizations to inform the
public that certain products pose environmental hazards. The project will
focus on a class of consumer goods to be determined through four stages.
Once a product group is chosen, EPA will perform an analysis of the human
health and environmental risks associated with the products. A risk "score"
will be applied to the products, and a report will be written for consumers
and manufacturers to use in comparing product risks. Please review the
enclosed document.

The EPA- Office of Pollution Prevention has initiated another related project
based on Europe's "blue angel”. This blue angel label would be similar to a
Good Housekeeping seal of approval on consumer products by designating which
products are not considered harmful to the environment.

We believe the scrutiny of our products by EPA and its consortium has no basis.
We plan to address this issue immediately. We witl meet with OAQPS (Mohin and
McCullough) next week in Research Triangle Park, N.C. and Pollution Prevention
later this month.

For further information, please contact Soonie McDavid at (202) 872-8110.
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TITLE

Consuney Product Comparative Riek: Narket-based Pollution
Prevention. '

LYAD QRGANIZATION

Eninsion Standards Di--iaion (ESD)

Office of Alr Qualiiy Planning and Standurds (OAGRI)
Timothy Kohin ~ FIS 629-834% ox

Hellssa McocCullough ~ PTS 62%-56846

GOALE AND OBJRCTIVES
Bvery day, the American consumer mekes dosens of dewcisiong

that mey have direct or indireoct f{mpact on public healzh «nd thea
envirennent. Paper Bag or plastic at the grodsry, stick
decdorant or spray, call the plumbey or buy rome chamical drain
cpansr, cloth dispers or disposable, fast food in styrofcax ox

pape

T ~= these alternatives vary in-‘the cunulstive risx

Crente by thelir production, trangportaticn, use and disposul.

12 consumers vers awsre of the compsrative riake of produst

alternatives, conscious cholce could influencs merket demand.
That this xind of approach can work is evidanced hy the dravatic
chanyges we have sedn in the merket place as consumere navs agtad
on health information regarding fiber, cholegterol, und chemlcala
in their foods.

Bacause the scope is broad and risks involve consumer

protection as vell as multi-media impacts, OAQPS will work with

the CPSC, roa,

industyy groups and othar RPA progrem

NAY
oftices. Our apocific cbjective (s to exanine the fuil riske of
aome products from oradle to grave--to provide s screening
svgiuation which would yesult in the selaction of & fogused group
of preoducty, s detalled risk Fsooring® of sach of the altewnative
focus products, and thern generic guldance for future work on iavw
ta perforn 2nd.distribute comparative risk mnklyses oy fonsuBsy
products. .

Cur uitimate goal is that the puklic will bacome awgre that

averydey habits cerry costs and benefits and that they will waigh
those out when msking consumer decizions,

v, IH?L$K£NTATIQN PLAN AND SCHEODULES
This ?rojact wouls ba & cosparative effdre iavoiving the
warticipstion of geverzl Pederal sgencies and EPS progres offivas

&8 well as other groupe representing industry ead anvvironsantal
intereste ‘sge Divimion of Responsibility belov}. 7The soumbhined
axpertise of these groups in the areas of huwan health Lisk,
envircenmantal risk, consumer products and publie ecducation would
be wmployed on & stesring cormittes. This compittes would huve
responsibility to oversee large issues and concerns regarding the
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direction of the project, but specific management decisions on
how the study should be conducted and expenditure of resources
would bhe delegated ¢o a sxmallier group to be chaired by caQPg. It
iz sxpected that ¢this project will consist of four genezal Cagks.

Taak l: Scresning: Honths 0 = 6

A qualitative risk analysis of a vide range of products to
develope = focuz on a class of products for the initisl
cosparative risk atudy. This task would involve identifyin
groups of consumer products and ranking them as to their relatlive
izportance with regasd to hsalth and envircenmental impuacts.

*inally, the steering ¢oumittece will chocse & group of CONBURET -
producta &s the fooux of this project. : -

Tesk 23 Risk analysis: Months 7 « 18

This task would involve an in-dspth anslysis of the hwien
health ar- envircnzental risxs associzted vith ths group of
consumer products selected in Task 1. Risks associated with all
medis will be estimated from raw materisl procesaing to £inal
¢isposal of the focus product group, culmihating in & risk score
to e used for product comparison.

Task ! Raport preparation: Henths 1€ « 20

This task would result in & report directed at congumers end
producers of the focus product group descridbing the cumulative
2isk assoclated with alternative products. Another report would
aleo be developed that would provide an outline and gquidanca for
futurs comparative risk projecta invelving other product groyps.

Tzek 41 Inforuzation distribution and evaluation:
Monthxs 21 - 24

The stesering committee will decide on & communication
strategy %o dictributs comparztive risk laformation to the
coneunezrs and producers of the focus groduct group. This
strategy will include a public education aspect which will ensire
that the risk information provided in the repsrt will be easily
aacesaible &nd understandable. In addition, an evaluatien of tha
effgctiveanens of this approach to pollution prevanties and
quidance on how te replicate the approach for other product
groups, will be crsated hHased on the results from the pllot
study. Dependent on the evaluation of the pilet study, the
guidance document will be publicized as a tool fOox ths sxpansion
of this approach.
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V. FRODUCOTS AND OUTMITS
This project would create three products.

1. :Q:annin?.:x:iuasxgn,nggulgng. This will k@ & Drief
repovt with s quelitative risk analysis of a wide range of

alternstive conuuxar produgts ~- reaulting from Tesk 4.
This will include:

(a) As complete a list &s possible of products used
reqularly in and ayound the home; and

(b) a 1isting per-preduct of risk cossiderstions, such as

lizited va renewable natural resource, ren¥clable/non-

bloedegradablie/DHicdegradedle, toxic produstion zsterials,

toxic production emissions/effluent, high transportetion

energy use, toxic usg wmissionsd, fregquency of product or

gispcsa% sbuse, meuns of dlspossl and fete/irpacts eafter
sposal.

mas Group Risk ASseaspent Rapori. This document
will eeateln the in~depth risk analysis of the focus group of
producta~-zegulting from Tanks 2 and 3. 7This vill include:

{a) &n axplasstion of the raticonale for selecting the focus
group of slterastive products; and of the mathods for
acoring product risk;

(b) a complete liating per product of the risk
:ggsidsrations, such as those listed for Product 1 (k)
XOVe !

{s) the sceoring of the above risk considerstionz and ranking
otdthe cuwrylstive risX scores of 2he zliterhative products:
&N

(4) & conhclusion roqafding the risk sssesspant <f the
alternativa products,

3. Inrorzstion Copmunloation Skrategy tmcumsni. Thie
raport will contein the riak communication streteyy develsped in
remk ¢. It will ocutline what information is most impoiteant for
Alosenination, whet vehicles or nadia ahould e used for
outressch, wao should be targeted as an Linitial eudlence, hovw the
rigks should ba explained, and potentiml problems in cenveyin
this risk inforpation to the genersal public. The document will
also contaln some examples of information matarial auch as
PosSters, lebles, Q’s and A’s, etc.
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vi. DIVISION OF RESPONSIBILITY

This cutlines the division of respousibilitiss as we pL
t, plense gae footnote undexr Rescurces for details.)

A. EPA/CAQPS/FAB
Chair Staering Copnittee
Risk Assessuent
Najor report writing

B. 0Office of Solid Waste and Emargency Kesponse

office o2 Water

Oftice of Peasticides and Toxics Subatances

Consuser Product gafety Coumission

Food and Drug Administration
Serve on Stearing Committes
Provide rigk considerution information for areas
of expertise ‘
ongoing raview of wiitten materials
Provide ongeing sdvice and comment

C. Hational ¥ildlife Fedaration
Industxy Group(s) represanting producers of focus
products
Serve on Steering Cozmittas
Ongoling review of written matcerials
Provide ongoing commant
Assist in Risk Comnunicetion Strateqy

viI. CONTRIBUTIQON TO PROGRESS IN FOLLUPION PREVENTICH

This project proposss to prevent pollution at the pre- .
produstion stage, by eliminating market dezmand for prodiots with
the xest "risk® (in human and environmental hsalth Reasuxés).
public avareness of the full coats of our consumer products cen
result in & change in consumer patterns and & snowballing sffect.
Concerns sbouf cancer and heart disease nade "high-fiber* and
"cholesterol™ Nousehold words, often used in advertisazents.
Similariy, public informatien about the total risk assoclaled
with & consumer product can chenge the merket pioture for both
the constmer and the producer.

This kind of pollution prevention own be only ong part of
the puzzle, Juat 23 rablle gourda enisgions are Dest veduced by
a couhinetion of ca ling, higher fuel afficle curs and the
Cleangnt fuelsz, so will roduction taailitg peliution be bast
minimiged by adding together reduced demand for "higher-risks*®
products, more conventlonal pollution grevention practices xnd,
wvhers necessary, and of pipe controls. Reducing demand will make
the next two steps nuch siapler.
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VIXIZ. ASSESSIRNT AND XVALUATION

The full impact of this project will only be rezaurable oNer
tins. JMNovever, & consuxer survey will be done in Task 4=~
asseseling product use, giving risk informstion, then asking vhat
changes connumars would make based cn thet informetion, Thls
wogie ide sone besis for aexpanding the sppreoeach ts other
E or not.

IX. RESOURCES®
g, . PYL $1 PY 93 - TeTAL -
OROPS FTE ACEC 78 ACEC FTE ACHC

1.8 150K 1.8 180X 300K

tThoge agencies and organizations listed in Divielon ef

Reaponsibilitise were not able te provide oatimateg of FIE:
participation or concurrence pavos. We have dicussed thls
propogal with the aencies and all have expressed intarest.
Several have sxpreszed teatative sgregment to participsts.
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