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THE GLIDDEN COMPANY BELIEVES:

A CUSTOMER is the most important person in this office—in person or by m
A CUSTOMER is not‘ dependent on us—we are dependent on him.

A CUSTOMER is not an interruption of our work—he is the purpose of it.
A CUSTOMER is not an outsider to our business—he is part of it.

A CUSTOMER is not someone to argue or match wits with.

A CUSTOMER is a person and not a statistic.

from the pen of Paul T. Babson



