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(From a painter’s note book)

“This is William DeLay—*Put-it-off Bill’ his
friends called him—a house owner whom [ al-
most persuaded to paint. He is dead now, God
rest his soul. His dying words were, according
to Sam Crowther, ‘Wish [ could put this off till

have known

AN

. =0
—~ ¥
““Thin s how Blli's house
looked when [ Amteaw .
paint.! a sald, "No:
Fuess Tl walt awhile.”

houee anre need:

Thh(-ﬁmnhmm lu.e Teaid, Vmar

*No; there's ctill lome
{1 wait a little while

[
i

4B walted—but the rot

This was the con-
tieof B huuse thy
Tast time 1 talked to hi

int now.”
?ﬂnt on, |l Guul
er.

ouhave 2 waysto persuade
the “wait-awhile’ prospect

HERE are plenty more of the DeLay family
throughout the country. Why do they want to
“wait awhile longer”? Many of them think that the
present cost of painting is too high, When you meet
such prospects you always have a strong argument
with which to answer them. In a few words, it is this:
Houses left unprotected against the attacks of the
weather soon become unsightly — are sure to decrease
in value — to rot — to decay. Extensive repairs must
eventually be made to prevent total destruction of the

unpainted property. Explam this to the home owner"

and let him decide which is better ecoriomy—to pay a
reasonable sum now for painting, or a very much larger
amount for repairs that will be necessary later to

you ought to paint their property now, is to employ
the Never Fail Plan. The beauty of this Plan is its
simplicity. While you are keeping in direct contact
with your “hard-to-persuade” prospects, this Plan is
supplementing your efforts. It will not do all the work
alone. But it makes your arguments more ‘effective.

All you need to do now is fill out the coupon on this
page, tear it out and mail it to us.

The coupon will bring com-
_plete information about the Never
Fail Plan.
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replace deteriorating property. It should not take
him long to admit it would be better to paint now.
Then point out to him that lead-and-cil paint,
such as that made of Dutch Boy white-lead and
pure linseed oil, is much cheaper than most people
suppose. Not only is its per-gallon cost low, but its
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cost apphed amounts to very little compared with
the savmg which comes from the complete protec-
tion it provides agamst sun, wind and storm. You know
how good this paint is. Tell your prospect how it has
been the standard for generations. Our forefathers
used it. Painters everywheré use it today. They know
- they can depend on it to produce a painting job that
saves and beautifies the surface.

Get the Never Fail Plan to help you
‘The second way. to persuade men like Bill DeLay that

Please tell me how the Never Fail Plan can help me
get more painting contracts.
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