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S-W WAR-TIME PAINTS STRICTLY OK-

When We Can’t Make Them Right

We'llStop

Making Them forthe Duration

HERWIN-Witiiams Top Quality Always Maintained

Quality first! That's Sherwin-Williams® policy—
yesterday, foday, alfwayy There’s oo “crsace™
materisl going ovr under the Cover-the-Earth
label~aow—or at any dme. We jugt wou't mmper
‘with tne public’s donhdence” 1 the Sherwin.

Williams brand name.
Furthermore, as wattime

cestricrions  have

deprived us of ingredi
p Sevelop

83, new de

to X
planned aod test-

The New SWP

1. Retwainy its gloss berter
than pre-war SWP.

2. Brushmarks level out bat-
er-

3. There is definitely less
tendency to dirt rerention on
the painced swrface,

4. Laboratory and fisld vests
prave superiority.

Semtéi-Lustre

Becanse itis in demand more
and more for woodwork as
well as walls, smoothoess of
fnish has been improved snll
further in Semi-Luswre. Also, it
dries more quickly. Most im-
portant of &, the ontstanding
wathalility of Semi-Lustre is
ahsolutely  mucffecred by war-
dipsd westrictions.

Flat-Tone

There is a noticeable free-
dom from brushmarkiog in
- today's Flat-Tone. A hatder,
tighter finish is prodaced that
makes Elat-Toce the easiess-
to-wash far wall finishk on the
market. Its improved formu-
larion is pardcularly saired 1o
create clear uniform tints with
Ficst Quaiiey 0l Colars, Many
customers stll prefer “good
old-fashioned” oil ype wall
ints to the resio-emulsion
nishes. :

. Flat-Rite Undercoater

A superb product made bet-
ter than ever. Minute fineness of
grind has practically climioat-
ed brushmarking. The need for
sandpapering is reduced to a

)

it is roday!

mere scuffing to knock off nibs,
Can be mixcd with gloss enamel
to produce any desired degree

of dullness in high qualicy

finish.
Enameloid

The new syntheticresins used
in Bnameloid are not quite so
fast drying as our latest pre-
war formulation. Bu# the finish
is completely hatd and ready
to use after overaight d;ﬂi:dg
{14 hours) and che so-c 3
pre-war, 4-hour enamels sold
10 the public nevet were really
ready for service in 4 hours but
needed overnight dging before
thorcughly hard. For esse of
brushing, beaury of finish and
serviceability, wartime
Eonameloid i3 as good as we
ever made, Sell it with pride
and confidence.

Floor Enamel
The quality and performance

of Floor Enamel have oot heen

affeced by wardme reseric-
f1ong,

Porch and Deck Paint
Since the war in rthe East de-
ived us of the China 'Wood
il used in Porch & Deck

Painr, pre-war, this sturdy fin-
ish has emerged from complete
re-formulation with water spor-
fng overcomeand a new dura-
bility built in—ao excellens
porch pajac

Polish-Ol furniture polish
It eleans while it waxes and

polishes! This polish cleans and

revives the aturactiveness of

ed for the furure have been inwoduced=—sa tha in
many cases we actually are selling “tomorrow's
improved finishes’ today!

T Tidke SWP us an Gutstsading eawmple: Dealers
can sell WP made during these war years with
utmoat confidence thar the performaance of this
world famous house palnt was never betler than

varnished and enameled home
furniturc just as the many house-
wives iaterviewed like to have
irdone. Resulis are positive and
good. The polish is simple and
satisfacrory touse—Non-Stickp!
We're positive that there is no
beueriurniture polish, Actually,
we kanow of none as good as
Polish-O).

Flo-Wax
Self-Polishing Wax
Produced in a0 emulsion of

super fine particle size. This

ingures better penecration and
adbesion 1o ke floor surface.

Flo-Wax is more slip

Every Sunday ziternoen fram
4:30 to 50 PM. EW.T., you
~~the Sherwin-Williama Dealer
. - . ARE ON THE AIR with
a plorions new show :znd a

d-hitting sates ge (o
aut customers, The program,
nowd 25 ""WORLD OF
SONG,"” is heard in millions
of homes over 155 Blue Net-
work stations and sparkleswith
the familisr music America
loves . . . performed by the
natica's top musicat person-

ing pew stats from the o)

world will be heard with a 35
piece orchestra under the baton
of the world-famous Wilfred

Rﬂou o!n'”, ong of the .cm'm'
beard an World of Song serics.
Pelleiier, singing and playing
favorite selections. But best of
all, th dy of your

It is exceprionally water-resis-
tagt, withstanding damp mop-

ing which ¢asily removes dire

om chis hard-wear resistanc
finish. Never was the guality as
good ag it is today.
Mar-Not-Varnish

Quota Free

Whilc the new ype synthedice
resing used in today's Mar-Not
are pot 9 fase in #étial dryin
as in pre-war days, the varni
is bard and ready for service
after an overnjght dry—prac-
tically as fast as the so-called
4-hcur varnishes which actaally
were hard only after overnighe
dryiog- This means 14 hours
aormally—up o 18 hours in

and r e 1o

wrx, listening to this seioila-
ing show, will know that
"V%DRLD OF SONG™ is
bronght to them by YOI, the
Sherwin-Williams Dealer.

Dealer-Spousored

Yes ... this is YOUR show,
from the opening znoounce-
ment that says, “The Sherwin-
Wiiliams Radic Show is
brought to yau by your
Sherwin-Williams Dealer,” to
the lnst musical note. The clever
commercial angonncements es-
twblish you as the source of
high guality Sherwin-Williams

Kem-Tone

In apite of reswictions on
resins available for Kem-Tone
facmure, improvemenc in

coldl damp weather. As for

wear, water, s0ap, beverages,
ete., ,mday'; MM:ND: is‘?n»
equalled to our knowledge—
a finish to be proud of.

technical knowledge and pro-
cedures has maintained the
high quality thar has won mar-
ket dominaace for Kem-Tooe.

wfitics” Every wedk, dwo thrili-" [

NEW S§8-W RADIO
SHOW A HIT

Top Musical Stars Heard
Coast-to-Coast for Dealers

for,fWerH of Song Program.

prodacts. All through die sam-
mer-long painting season when
sales potential is high, you have
the satisfaction of koowia,
that you . . . your store . . . am
the Sherwin-Willinms products
on your shelves are being solid-
ly sold. Here is = chance 1o
ralk o your customers right in
their own homes, when they
are fn a friendly receptive
mood. Here is a deal that can’t
be beat!

Flexibility ., ., Important

Resc assured that only those
prod'ucts iwhi:h you can_get
o suffici T

will be fearured. Right aow, for
example, it’s Semi-Lustre, SWP,
Enzmeloid, Mar-Not Varnish.
Bur shonld the situation chunge,
the commereials will change
with it. YOUR show . . . the
Sherwin-Willizms Radio Show
- . - will be kept up-to-the-
minute to help bring more peo-
ple into your store where yon
¢an complete the selling job!

Listen every Sunday after
noon to this new. show.

Frances Greer’s lovely Iyric
soprano veice will alsa be heara,

One
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A REPORT TO SHERWIN-WILLIAMS DEALERS

What S-W is Doing on the War Front
and on the Home Front

In 1941, an official looking letter from Washington atrived
in the Cleveland office of The Sherwin-Williams Company.
“Dear Sherwin-Willinms,” it said, in elfect, "can you make
dibunyl phthalate, and if so how much, how soon?™”

Smokeless Powder

Now, dibutyl phthalate is an important ingredient in smoke-
less powder, And smoleleds powder is what is pow making
bull’s-eyes out of Jap cruisers and Naxzi tanks. The d.ph. “plasti-

cizes” the guncotton, so it can

be compressed and “pelleted™

to make more straight shootng charges for big guns.

FTo build a plant to make untold quaatities of this chemical
would ordinarily take 2 year, bur ninery days after that leter
arrived, Sherwin-Williams began production of this wital
chemical. Today, Sherwin-Williams—world's largest paint.
maker—is also one of the nation's largest dibutyl phthalate
producer—making milions of pounds more than the eatire
country produced before the warl

Rust on bombs wonld amake precision bombing impossible, Bomb
ishes must meet exacting performance tests. Bombs finithed with
S-W Industrial Finishes are “bitting the target'” the tworld over,

‘The bottest pews and de-
mands in Washkington today
are based on the fact that more
soldiers arc becoming inca-
pacitated by malatia ot r2onbled
with flics, lice careying the ter-
rible cyphus, or mosquitoes,
than the trouble cansed by eae-
iny shells or bullets.

herefore, the crying nced
this Spriog has been for chemi-
cals suited for combating the

mosquito, fly, and lice problem
on both Fronts. As a resplt
this demand Sherwin-Williams
is now building a Phthalic
Anhydride Plaot wheee, by a
completely new process, this
material ends up as a mosquite
aad fly control chemical as well
a3 for use in making magy
iroportaat faishes for the Army
and Navy.

Practically everyone is fa-

THOUSANDS ENTER

Eatrdes have been pouring
into Kem-Tone Radio Head-
yuariers simce the first
enbpuncement of the lewer-
writing coolest was made on
the Kcm-Lone Miracle Radio
Show, April 1Zth.

Every weck a first prize of 2
$100 War Bond and faur addi-
tional $50 Bonds go o writers
of the best lecrers telling why
they like Kem-Tone for living
and diniog rooms. Kem-Tone
slsp awards a gallon of Kem-
Tone ¢ach to writers of themext
hundred besr letters. So far,
certificates catiting wincers o
e gallon of Kem-Teac bave
becn meiled to every State in

WAR BOND CONTEST
Kem-Tone Miracle Radio Show Draws
Entries From Every Statc

the naton. Dealers refund the
certificates for the full rerail
cost of the Kem-Tonc,

This widespread ioteresc is
additional proof of the popu.
Iarity of Kem-Tone and Cun-
winger, the Masrer Mentalise,
who has stirzcrted millions of
listeners to the Kem-Tone
Miracla Radio Show every
‘Wednesday evening at 00 p.m,
E. 8. T, over the coast-to-coast
Blue Nerwork. Dealers enjoy
raning in, too.

Smart dealers will capitalize
on the consamera interest in the
Kem-Tone Radio Show by
tyiag i with a display of Kem-
Tone in their windows.

miliar with the poblicity on
DIT, the new anti-typhus in-
sect repellont marerial for
baman Beings, which will take
cire of the active body lice and
other types of insects that can
and do make the life of our

. soldiers more hazerdons than

the war itself,

Suifa Drugs

Then there is sulfanilamide.
‘Ta make this woaderful sulfz
drug, you need acetanilid. To
‘make acetanilid, you need sizlls
and driers such as Sherwin-
Williams used in 13 vast Chi-
cago plant for making paint
chemicals. This year Sherwin-
Williams made 855 ofthe acet-
anifid wsed on the T 5. war
and home-fronts. In addition to
aceranilid, the compasy is now
producing vast quantities of the
sulfpnilamide, itself,

Synihetic Rubber

Commercial production of
“Kem-Pal," Sherwin-Williams*
vegetable oil rubber substitute
for adhesion, post-war, gurden
hose, erc., was started last yazr
in the Sherwin-Williams Chi-
cago plant. Unlike most syn-
theric robbers, Kem.Pol re-
quires no critical ejuipmcnt for
its manufuctere and the volume

of its praduction i5 limited only
by the smount of cil available
for che purpose. Today, carload

W. T. Walton, rescarch chemisi,
demonstrates pllability of 2
rection of Kem-Pol,

Yotz of Kem-Pol are being
shipped from Chicago.

240 Varieties of War Paint

But what about painf for waz?
Did you koow that Sherwin-
Williims slone makes over 240
varicties of war-paiat, ranging
from shell coavings chat prevent
premature detonadon, through
camouilage ints thar defy
even infrar camera detec-
tion, to ship-bottom finishes
thar cesist bzroacles and afr.
plane rxune T8 that resist cor-
rosion? Actually not a piece of
modern war equipment cin
into action without protecuve
or concealing war-paint of
some N
These 240 kinds of war-paint
are not .just pepped-up vacia-
tions of peace-dme paints,
either, They include some
pretty fincy “ingredients plus
pleoty of fancy thiaking of
Sherwin-Willilams chemises.

Erp -
Brery day sulfa dfugs are saving the lives of American b?;.
ot 4 ion trauks to Sxlfa

o ar

Top picenre: An op

-]
drugs. Botsom picture: Loading Acetanilld in balk af the S-17

Acetanilid plant,

Coating flimsy fishner for ve-
hicle and gun camouflage with
a fadeless, infrated-fooling
olive drab at the rate of mil-
lions of feet a day called for an
entirely new dye-emulsion,
You'll see it after the war, on
many consumer products. Coats
ing armored car bodies, land-
ing mats, bomb-usinﬁs. and
mortars with non-reflecting
camouflage colors that dry lo
firc mioutes nod pass a doren
torrure tesos were all rough
jobs, too. But Sherwin-Wil-
iin.g.ns chemists bad what it
takies to lick thear—just as they
solved 2 bundred and one other
war-paint problems just as dif.
ficult,

Home-Front Paint Quality
Maintained

In spite of the tremendous
wmount of war work carried on
by The Sherwin-Williams Com-
Eny, the home-front has been

from oeglected. In fact, at

no time in the history of the
company has more been done
to overcome the problems of
Sherwin-Williams dealers. In
the face of wartime raw ma-
werfal reserictivn, Sherwin-Wil.
liams has maimtained the gualizy
of its %rodum by finding ncw
and often better materials 1o
wie in the maoufacture of its
g[alnu and allied products.
ere, Sherwin-Williams' ex-
z:riencn with materials used

r war has been applied di-
rectly o the mrintenance and
improvement of its home-front
products today, Take the d
resins and resia emulsions, for
instance, Substitated for older
but higher-priority marerials,

many of them have been found
to greatly improve paint appli-
catton, pecfurmance,and beaucy,

‘They will continue to be
used in making Shefwin-
Williams Paincs r the war—

unless continued research rurns
up something even better. And
ic would not be safe o bet
against that]

Color Simplification
With n definite critical ma.
terial shorage becanse of war
needs slow moving colors pre-
sented another problem, so
slow moving colors were climi-
nsted. All critical marterials

. 4 N
Libersy ship, mpbﬁmTeqL 1034

days from keel to ching,
St o S e Comidin
and Anti-fouling.

available for civilian use were
converted Into fast moving col-
ors. Producdon records show
a tremendous gain in the wanun-
facture of these colors, zesalt-
ing in guicker sale and more
profit for the $-W Dealer.

Fair Allocation

This was not realized by
somg dealers in maay sections
of the country where home-
front paint demand soared to
boom proportions. Certain o
these dealcrs felt that they were
being discriminared against
when theit record orders were
oot promptly flled, A system
of allocation was iostdmited
whereby all Sherwin.Williamy
deal & aiite—on the

Drraping shrimp net gyer wicds
mﬁp :afurenm‘: ide;;giran'm &y
enemy aerial observers,

are
sole basls of past purchaser. All
Contirtked on Page 4
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Today’s Varnish Leader is S-W Mar-Not

Do yox know just IIOW good
Mar-Not Varaish is today? You
sboredd koow hecanse your en-
thusiasm will be coaveyed 1w
your customers and prospects,
with greater sales and profits
resu[tﬁ:g.

When shipmenrs of Chima
Wood il were cwt off from
the Orient Sherwin-Williams
chemists went to work on a

schools and colleges, stores
{fixtures, conaters, tables, erc.)
taverns, theaters, churches, All
of these users ate intervsted in
securiag finest maintaioed ap-

carance and full beanty of fin-
ish thar oaly 1 1wp quality
varnish such as Mar.Not can
provide.

And Remember—
Mar-Not Satia Finish pro-

Here's a trafficustopper. Sales poiats are draesaticed. The product is shown In
the package, and on the surface. Windows lide shir ke the cash register fingle.

new formula with astonishingly
successful results,

Thus, the new Mar-Not of
today became powmsible: The
best, by rcmil fest against all
other leading brands sold for
floors, woodwork, furaiture,

Iz every singlv essential ah‘?
vest Today's Mar-Not #s the full
equal of Pre.-War Mar-No# and
agmmf as rapid drying!

A Berter Market Than Ever

With the shortage of alcohul
Fraclic:ﬂy eliminating shellac
rom the bulk floor Gnishing
marker, quick drying oo lunger
is as importantas sacviceabiliry.
Much looger life, resistance o
warter, alcohol and saap are
labor zaving, money saving ad-
vantages for which Mar-Not
Vacnish is onstanding.

Here i Your Bulk Market ut

Iptugriden in boiliag swater for 14 baxr pro-
Auces me more sham megerats ulireeisg and
recoasry i3 complete in Mg beyr.

vides that beaudful ":iull—!:ub

So that you may koow how
good Taday's Mar-Not really
15, we reprint our Standard
Performance Tescs esrablished
by our Varmish Laboratories.

Standard Performance
Tests

i. Dry to touch in not less
an J4hour in order to as-
sure good wert edge brush-
ability, and not over 214
hours to minimize dust
carching.

2 firm overnight for re.
g?r.ing (i4 hufﬁ).

5. Dry tack free in 16 hours
to test of izpe: pressed
upon varnish or to with-
staad foot rraffic.

4. Dry hacd ¢nough in 48
hours 1o pecmit subbiog
with FF pumice and min-
eral oil

5. Elastic to kaife scrawch
after 6 months of wear,

6. Resist liquids such as fouic
juice, tea, coffee and bev-
erages, testa being per-
formed on films which are
96 hours old.

7. Immersion in boiliog wea-
ter ﬁ"tis hour produces ao
mor< than modcrate whit-
ening and recovery is com
plete i 34 hour.

8. Immersion in cold warer
for 18 hours produces Bo
more than m ate whit-

- ening.and recovery js com-
plete in 1 hour or less.

9. Wet nentral soap blocks,
such =zs ivery, placed on
film for 20 mioutes, then

rinsed off leave no .
neat mark on the fxﬁ.mu

finish"” thacdefinitelk:

10. ion in 50 per ceat

the surface imperfections of
shabby, wora wopdwerk, fur-
aiture and=—Floors. It renovizes
at minimum cost and effore.
And on new jobs im the
mellow smogthaess of 2 haad-
rubbed Mar-Not Varnish job,
Ie é‘_bigg{r_ popular with Cone

Glanca:
Apartments, hospitals, ho-
tels, Libraries, office buildings,

5

1
gtaia alcohol (188 proof
cut to 94) for 16 honrs
shows ooly moderate soft-
<tning, and recovery is com-
g\le_te in less than 1 hour.
his compares with the ef-
fect of straight whiskey oc
gin loft oo the film srer-
pight.

KEM-TONE New Window & Counter Displays

FOR FEVLIY RIS

7 ol Ty soprs
W ALY vt A y
R ———— "N . v

Window Display KT.40

Dramacic, colorful, eye-catching. Size
30" x 40" mounced oo cardboacd €nr
permaatot display in windows of

Kem-Tene Dealeca

» Colorful

* Versatile

* Easy to Install
» Sells Kem-Tone

S+

Cre Gollon dews a Ros far

Kem-Toge Window Dla-
plays are always noew and dif-
fcrenc and the material now
being shipped is no exceprion.
In fact, we think ic is the finese
Kem-Toae display matecial we
have ever produced

‘This marerial includes every-
thing you need for a bang-up,
herd-hirtisg wiodow, Put this
material ta work as saon as it
areives. Cash in on the Kem-
‘Tone Radio Show and the
great Spring Kem-Tone Ad-
vertising Campaign. Make your
store look like Kem-Toae
headguorters in your commu-

nity.

GHarr Windaw Faster

Beaiful Scolor i sizm

30 in. x 40 in. Spobgu:am!d for

Inded in

package with window display.

Every Used 8-W Shipping Carton Needed

to Keep Paint Rolling!

Every paint maaufacturer can
purchase anly 70%, of his
1241 careon requirements—
naod that simply means, that we
are goiny to by severyl millioa
short unless «= you — the 5-W
Dealee—retura all cartons thac
are in good conditon. This is
not an economy measure be-
cause reconditioning these car-
oA cost more chan new cars
tons. It is a necessity~=in order
to be able to ship you your
arder of paint. We'will pay the
regular OPA Price Ceiling for

v usable shippiag carton
re:gved. Dhsmf instructions
below.,

7 4 o
Materi a o
Two IV employser stack velwrsed
- shipping corions.

. 1. How to Open Without Damage

Use a loog Blunr o T
spring, with end sad edges bevelled like 2
letrer apener.

Ia a properly sealed cacton {spoc glued) thia
kmife will slide under the Hap r}::c: wso thc)t'old
and will push through to the far side ecasily.

pener such az an

Swiog side-wisc toward the ceoter, Lliflng up

the Bap without texring.
CAUTION: Never pull np the flaps by lh:ir:ddgesn:!arceop:nwhh A 3crew.
make it unfit fo.

driver or knife. This will

age the cartoo an

23 her nse.

2. Collapse the Carton Flat Immedi-
ately Upon Opening

f¢ rakees but 4 moment to looscn the daps ot
hoth top and bottom. Opon them our an:
Lapae the carton St

H the bottom flapa ace stitched or stapled it
may be difficult to remove these staplea withoue
tearing the fapa. Plo oot relura cartoas too badly

torn

or re-usa.

34 8tack Cartons in Compact Bundles
Store in a clean dry pluce uotil atlessr 100 Iby,
are accumulaced, (approximntely 35 cactons)
the minjuvorn frelght shipment.
“Lie necurcly inw uoifurm compac buadles to
abony 30 1ba. W prevent damage to edges.

4. Where to Ship Bundlcs

Select the frcro, int orartst yoo from the
followici <Y poist ne

THE SHERWIN-WILLIAMS COMPANY

g‘?elandiuohi
Cage, L)
Drallas, Texa:
Los Angeles,
Newark, lédﬁ
Onklan: i

Ship by freight or truck C(’)-l.L'ECT

................... +-Lime Road

LS 3t Stremt & Gomage Grove
4044 Commernce

IMPORTANT: Poc quickeze identification aad haadliog of Pc:’d.m, Plaialy

indicate oo bill of ladi

204 total ntmbers of ¢attony shipped.

Thankx for your contlowed fine cooperation which helps us.

S-W Radio Auditions Winners

Fouc ywnﬁ
contracts ia the ninth ana
Air ot the Meropolitan Opara House, Suaday, April 16ch, are thown

belng givea the contracts by Bdward Johnsol

g1 i

singers who won fiem prize pwards of $1,000 and opera
ual Sherwin-Willipmg Opera Auditioon uf the

Geoeral Manager of the

Opera Association {right). Left w righe Hogh Thompson, baritane, of
‘Tacoms, Wash.,, William Hargrave, baritone, of Culver City, Calif. and
Philadelpbia: Moron Bowe, wnor; Regioa Resaik, dramare soprano,

f Now_ York City; Arthur
Co. is P,
for Sherwin-'

W Steudel,
rogram com letes 20 weeks of Coast-ro-Cokst radic advertizing
liama Doalars and Sherwin-Williams Products.

resident, The Sherwin-Willizms

Three
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WANT VOLUME? PUSH S-W ROOF COATINGS

Looking for merchandise fa 1zl 1o replace
things you can't get? Sherwin-Williams Hoof
Coatings will furnisk part of the answer. The
Roof Coating market it really a volume marker—
ao quart and pallon sales—sky-sides of baildings
rnﬁy take the volume—3's and drums!

Because roofs arc out of sight, they are often
forgorten until they atart to leak and 2 suggestion
from Mr. Dealer is often 2ff thac is needed to ring
up velume sales on the “ole’ cash register.

The gatage across the strest—the fnduserial
plant oo the edge of tawn—the farmer with his
many out-buildings, etc. are all yowr prospects
for yomr 5-W Roof Coatings.

Do you realize a (wo-car garage requires 3§
gallons of Liquid Roof Ceegnt fors sing?g wppli-
cation—where else can you sell such valume for
a torrésponding area?

Uncle Sam. Approves this Black Market!

Roof Coudogs are unrestrictedr—you can have
them in unlimited guantities and if you'll push
thetr—you czo acll them in the same way., °

Offer thirsty roofs in your commuaity a new
lease on life—pive them a “drink” of quality
$%W Liquid Roof Cement—5-W Plastic Roof
Cement for patching.

Put 3's of 5-W Roof Coatings on display ia
your windows. Include 5-W Roof Coadngs in
your newsiaper advertising and 5;:: the share
of this market in your community that rightfully
belongs o you.

Remember, the Roof Cozting marker is a vol-
ume market and the S.pallon container is the
one popularly demanded, Be prepared for the
roofing season in your tercltory.

Remeober, in Roof Coatings, the five's the size!

WATERPROOFING
BRICK WALLS

GRAIN BINS
SILO INTERIORS

METAL ROQOFS -
INDUSTRIAL PLANTS

A REPORT TO
S-W DEALERS

Comténucd from Page Tuo

dealers will undecstand the fair-
mess of such a policy. Ic is the
only reasonable procedurs
where wartime demand exceeds
wartime supply.

Tncreased Advertising

Although the demand for
Shetrwia-Williams palnes far ex-
cecds the supply possible ro
turn ocat in spice of Shecwin-
Williams wemendaoos efforts—
The Sherwin-Williams Com-
pany is nor making the mismke
of slowing dowan advertsing to

ousr customecswthe consumer.

keir pood will means too
much. Their memaries are too
short to be neglected. “L'h
must be constantly reminde
that Sherwin-Williams Paints
are the paines they need—even
if all the colors they may want
are not available,

DISPLAYS...with Eye and Sales

L ,
RNOT. cwse
B EanituRE

AR <

Being Shipped to Your Store—NOW

Took 4 long time 10 secure mount board, casels
and wsed corrugated wrapping for this giant
60¥x40" full color display=sbut i’y ready, now.
Qaoc of the most auractive displays we've ever
furnished. Can be vsed as a “back-ground™ for
any §W Product. Use i, make it last—may be
thie Just movnwd Jisplay for the dufation.

Mi&i. THESE SREMLINS
FRTTT WITH
. vy

Appeal!

: B ;
:; b,

T
't"'ﬁhi‘-} L R V

; u.nfh“ T op -' .

% ps =
LEL P
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BEAUTY AND PROTECTION

“BEST CAMPAIGN

WE'VE EVER HAD”
RESPONSE FROM S-W DEALERS

The enthusiamm for the entire Spring Merchandising Pro-
gram has reached heighis excewding all expectullons, IF this
enthusiasm is any inditator of the smount of prospective busi-
ness 30 be done by S5-W Dealers in the spring of 1938, certeinly

it will ba a banner year.

“Back to fundamentals’™ wus the suggestion we received from
every dealer we taled to before this Advertislng and Publicity

wae planned.
do is to interest Troparty Owmers
in painting, and we can intevest
them ouosfest snd best by show-
Ing them whet it means L the
terma they pond to

*Aftar all,"” they said, “the first thing we have to

missloned Ftockerell Eeat, she of
Atnerica'a leading artists, to ren-
der the atory ln full caler—not

In heauty, in Pride of possession
and pride of showing naighbors,
in epjoyonent--in the fun of ¢hoos-
ing paw colors. That's what they
want,” (3 the messuge 5-W Dealavs
gave us

And 50 we have irlod to follow

these sontiments. No bickeringa
oF erguments sbout our pajnu

and slzo'a. No
on aracllng or checking ar pech
ing. g but the fund

but rooma
and homes that tveryone llves in
acd asplrea to — shmple, #ant,
American.

To be aure Lhat the thought de-
livered through the medjum of
Lhis mdverliving (v your commun-
ity would miean 1 sale dellvered
to your alure, we huve keyed each
advertiaemont, ag we have keayad
each Redie Broadecasi, to the
.Bhefwh Willfa cuv IFealer, and iy

18 ot paint, and the fundarmentals
o1 everyday humanity -- seguly
and protection.

Advertising Dasigne& by

To tell thia story 0 yOUr cums
tomers you seed beantiful adver-
tising, in periodicels, on the air,
in your Home¢ Decarstar, in your
Window Diaplays, and in yousr
newapaper ads. The “Beauty ond
Protection” theme was concelved
by our goed friond Richard Rych-
turil, who has designed s¢ many
succegefut displays for Sharwin-
Willlams Deonlers. We then com-

part In puint bmutv

PAINT NOW-PAY LATER

i ?

LJUST LIXE WE BOUGHT QUR CAR ARD REFRIGERATORJ

entfre appearapce, msans thal It
will zet greater distelbution than
ever befors. The uniled reaponge
Fay plready proveo thal. The Na-
tlonnl Advertising will sngender
equul enlhuslkem, bBecuuse 1t s
In reality o tocal campalgn dl-
rocted ontirely to the wida nudl-
ence in every lecalily in America
sorved by S-W Dealors, The
Periadicals waed in thls campalgn
chowr |ts tremendaus acapo—n Usr
of them Iv given on the proof-

ané prolection. The
{heme, ia the ope printed \m.yw,
and reprinted here:

“Main Birest or Mutropols, City,
Towi, or Hamlol, wherever the
Covor-tho-Earth omblem oppeors,
there i3 DTaint ITeadquarters.
Thora the BhorwinWilllams
Dealer & walling to belp you and
to sorge yow

Home Doeovator Digger and

tier
The Home Decarator, with ita
beuutiful Rockwell Kent cover
and Hent drawings Inside, ks
“How to Falnt" sectionm, and Iy

Pleases Painters, Too

Paintera are pleased with
the “Beauty and Protection
by Sherwin-Williuma" sorles
of advertisements. Every ad
ealries a master-painters!
picture in the signature.
The copy first of ull selly
painting, then paint.

|

gheal of one of the ads, enclosed
with this paper,

The Spring Painting Catajogue
in inore complete than any you
nave ever had bafore. The Wios
dow Pioplayes swe more colorful
and mare striking. Tha radie pro-
gram has drawn a wider acquaints
anca with evoery petformance, and
the novsl tiefn of the Homa
Decarator for p\nhllcity Purpossz
for tw meveprmene e A
cality serving sherwimwmim:
dealers. bas anleo beon kirecsed.
And of ecourge the Budget Pay-
ment FPlan iz ona of the graatest
boosters of paint salas ever <ree
ated.

1936 a Big Paint Year

Tndoubtcdly 1986 I1s to be o
EPaint-sclling year. And from every
indicetion, nsefar as enthuainstls
dcaler rcaponse i3 concerned, the
Sherwin-Willlama Company has
&iven its dealers exnctly what they
want atd nced, not only to ia-
creane sales, butl to make the year
& bannor onc In total volumo pales
nnd gontinuovs leaderahip.

'FAMOUS ARTISTS

INTERPRETS BEAUTY
AND PROTECTION

Fockwell Kent, one of America's
forsmust artista znd «color awv-
thorittes, ereated the "Seauty and
Protection” Ngures. and the beau-
trul color illustratlons for your
epring adveriising. iz bome At
Ausable Farks, N. Y., han haen
Ppeinted with & W F ever ainca it
wag ercoted tan years ago. He
has used It as & model Tor one
of the mont 8tRiking rdvartige-
menty Ia the color srries.

iN THIS ISSUE

The new DBudget Payment
Plan will ptlmulate pul.nﬁng
Just as ingtallment buyihg sc-
emleratad auts and vefrigera-
tor purchases. Fend how you
ean profic. Fage 2.

. .

Meiropoitan Opera  Audi-
tlons ©on nption-wide nstwork
fenturcs W dewlers. Puaye 3,

. v ox

How to ptan your spriag ad-

vertlalng oampaign,  Page 4.
T

I.'d:;.l ovcslosh- Ste-wsliy In-
»ert showing ont of the Spring
Magwzine sdvertiscments

£

o
New lincleurs  Ralsh  wlil
bring ¢ustomers to your atore,
Read about it on 'pngu B.
. o=
cw pcwapopcer_ ads,  dis-
tlnetiva in astyle. Pags 6,
v .-
¥ree newspaper publiclly for
your store. See page T.
PRI
Halen tips for Fo-getters on
paga 8

"Main street or metropolis . . . city, town
or hamlet...wherever the ‘cover-the-earth’
emblem is displayed is paint headquari-
ers. There the Sherwin-Williams dealer
will be waiting to help and to serve you.”

(Theme of all Spring advertisements)

This s YOUR message. It appears in lead-
ing magazives going itto your cownminity,
e telling your paint customers and prospects
over and aver again the Beanty and Pro-
tection stary. Get the full benefit of it by
making it a definite part of your sales plan.
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2 SELLING TIPS

BUDGET PAYMENT PLAN BOON TO PAINT SALES

GETS ACTION ON
DELAYED PAINTING

HOW YOU CAN CASH iN---GUTLINED HERE

The Sherwin-Wiltiams Budgel Payment Plan will
sell paint where paint couléga’t be scld before. It gpers
new markets, naw outlets in your community. It brings
to B-W Dealers the same plan to create all-time records
in paint sales that is basic in the amazing growth of auto-
mobiles, refrigerstors, washing machines, radlos and
other items. It puts paint on the selling basgis all
America wants—budget payment, PAJNT NOW—PAY
MONTHLY.

Kow you hava tha proven sgtes - -
aid the paint industry has long 3. Instullments as low as
awaited. Eoro are tha most sal- $4.18 per month.
ient pointr of the plan: 4. g‘rmalls;t amount financed

§ i 0.
L. N:imﬂnwn-pnyment ye- 5. Largest amount financed
2 % 12 te " | $50,000.
- w“"‘ 18 months 6, First puyment due one
BaF i month from date of eom-

pletion of job.
7. Low Nationsl
Interest rates.
B. No “rod zape’
9. One hundrad per gent
payment on contracts.
10. No recourse to Deater or
Painter.
1l. Geod workmanship re-
quired,
‘Too many painting joba are left
unidone becanse the property owne
er eannot make the formerly xe-

Rousing

+ quired immediate payment. Mont
1 of thiy basincss can obtalned
. by telling the property ownera in
¥our community that they <an
pay for rmmediate painting, house
Jobe and infuriers, out &7 Ingeme,
: {iet Message to Property Ownera
Got the measage to propevty
owners. We have prepared for
you 5 number of mogsages. Fivat
| of all the Budget Payment Plan
~ Dis described in both the Home
Dcarator woid the Spring Paint-
ing Catalog, Thon we have prov
pared un attractlve little leaflek
which should be on Your counter,

Windowr displuy card 2applivd
Free with each order for Spring
Calalogs

not only in the puint departmont,

but“hy the cash regiatsr and in
other parts of the store where
customers ¢ivculate most  fre-
quently, especially near the front
of the stera.  Mnoke a point to
tell puatomars mow that tha plan
is now avsilable for tuking eare
of thelr spring painting.

This Jitde enclosure, £ o ¥ m
E-864, should ba nent out with ali
statements snd wrapped In every

Porme B-684. Order your supply

of thia oliraciive property vari-

ore’ enclasure. Pits inle stundurd
size envelope.

package leaving the store. See

- dllusteation of oneloaurg on this

page. Order your supply now
Irom the Sherwin-Williams Ad
Service Dupurtment, Cleveland,
Ohie, or Oalkland, Culifornia.

Window Materisl

Diuplay fmmediately ihe win-

dow stresmers and window curd
(lestrated here) supplied with
your package of Spring window
cards.

Newspamer Ada

Also available are two small
singlic column newspaper ad mats
snd one iwo colnran ad. It will
be well worth the mency to_Ton
these several times in your Jocel
newapaper. One dealer has token
the twa ealumn mat and hed the
ad printed on u repulur govern.
ment posteard and wailed them
to hiu list of prospeets wnd cos-
Lomars.

| vow!
‘vp;\‘“ N OAY LATER

in Copvenient Payments
+ <. over 18 Months!

e SHERWIN-WILLIAMS Bud,
Twe window slreamers supplicd with each ovder of Spring Calalagas

DEALERS HELP PAINTERS
FOR MUTUAL BENEFIT

—
Give Budget Plan Promotion
Material to Painters

Lok tha painter help you se]l
paint jobs undar the Budget Pay-
ment Plan.

The first step is to bave paint-
ers’ meatings and explain the
whole plan te them. Tall them
Lhey got their meney immediately
and that many people who for-
morly purchaged paint and ap-
plied it themselves will now hire
painters.

Give avory painter in your com-
munity this valukble ook, “Eow
1o Land More Painting Contracts -
with the 5~W ERudget Payment -
Plan.* It is brief, can be resd

Painter Lettor

and understood thorvughly in 16 } minutes. It is the painting con-
* tractor's guide book to the preat-
_____ ‘:'.\ egt boon to puint shles that cver

S eaen el b rad.
Y Urge the pamters to_mall nut
. T Gueide the Budget Tayment Plan An-
"t Boog | nouncament letlurs Sherwln-Wil-

n Jor ilams has prepared for them.
-9 Puisters They ara attracifvely printed in
I3 b Form four colors and include the paint-

¢ 005 er’s business card. Tou may vrder
£y these letters for your painters,
Thay eoxt him valy $1 in lots of
60 letters and business cards.

3
. No painter can afferd to pass
- 1 up the new buxiness that the
g Budget Paymend Flan will stimu-

late thiz Spring.

trations.

manufacturer.

rolugravure ser

A TWO-PURPOSE
NO’LU., HOME DECORATOR

decorating ideas.
® Includes 24 pages of color illus-

Your wide use of the Home Decorator is proof of its unyuestioned leader-
ship as the mosl effective single paint sales item ever produced by a paint

This year its effectivencad has been doubled by the addition of o 16-page
ot ony “How Lo Painl.” AR the valuable heme decorating tips,
color infarmation, full color plates (plue cover and interior [lustrations by
Rockwell Kent) are there again. Then the 16-page section tells the housewife
how te go about geiting the offeets shown—so beautifully shown in the rest of
the book. Here is a two-fold Home Decorater—a deuble-barreled paint seller.

Sume suggestions for distributing the Home Decorntor;
1. Hand them out to customers who come inte your store,
2, Mail them to a select liat of your besl customers.
3. Semd them nat with costomers” prders that you deliver.

® 'The Right Way to Paint’'—1&
pages of helpful painting infor.
makiom.

& Your name on baok and envelope.

4, Have them distributed by hand, frora door to door. This is the
proven idenl method. Young ladies, delivering the book dl-
rectly to the housewife, can diseuss puinting or decorating
problems, can talk over plans, and can offer the services of
Your store,

5. Place a number of copies in your loeal library. :

6. Distribute them in the recoption rooms of doctors’ offices,
Leauly purlors, barber shups, women's clubs, men’s clubh or H
lodge rooms.

Uae order blank enclosed with this tvaue of “Selling Pips”
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SELLING TIPS 3

RUSTERHOLZ
REMODELS

Creates Erie, Pa.s Most
Unusual Business

Anyone fomiliar with
painl. and wallpaper stores
will get an actual thrill om
wiilering the remodeled store
of Harper Rusterholz—the
Rusterholz Wallpaper and
Paint Co., of Erie, Pa.

Mr. Rusterholz and his
able assistant, Mrs. Goldie
Johnson, have created a bugi-
ness that flourigshed through-
out the entire depression. On
March 16th their new slore
at the old location will be
opened to all Erie.

Mr. Rusterholz feels that
the best way to sell paint
and wallpaper is to sell, not
the materials, hut the effect
of the materials, on the

Demonatyation Ranma, oiew Rusierholz Steve, Erie, Pa.

o . -

Vicw of paint azetion, Rusterholz Store, Erie, Pa.

reems and on the homes
they cover. With this hagic
plan, & gallery in the rear
of the store shows in a very
gimple and effective manner
a deries of eight typicel
rooms. These are ingenious-
Iy arranged to take up a
minimum of Aoor space, and
to give an actual demonstra-
tion of how the full filerior
will look by showing ¢ne wall
and a few feet of the two ad-
joining walla. Four rooms are
on each side of the gallery,

and the center seetion is used
as aisle space and a small
meeting room. Here groups
of thirty-tive or forty, from
vlubs, churches, charitable
organizations, ete., are given
actual  demonstrations by
Mrs, Johneon as to how &
room or a house should he
planned,

At the opering, experts
from Thae Sherwin-Williams
Ca., and The Imperial Wall-
paper Co., will address these
groups. The store ifself s so
arranged lhat any cuslumer
hae o feeling of space, ease,
and leisure in inspecting the
type of materizl thay wish
to buy. One side i3 devoted
entirely to S-W paints, and
the opposite side to wall-
paper—the walls themselves
further display all paint and
wallpaper combinations.
Any Sherwin.Willlams deal-
er driving in the vicinily of
Erie wilt do himself 5 favor
by stopping and seeing the

Rusterholz atore. Mr. Rus- ;

“MET” RADIO PROGRAM
BIG SUCCESS

TIME EXTENDED DUE TO
NATION-WIDE RESPONSE

From all corners of the country, from peaple in all
walks of life, Mrowm customers, new customers made through
the broadeast, and from deslers, comes a ringing response
of enthusiasm and approval for the Sherwin-Willinms spon-
sored Metropolitan Auditions.

Every letter that we rocecive stressed the faet that
Amerfea likes better mugic, and that the people who listen
to this program are the members of each communily most
inleresled in paint and painting., The lack of boisterous
commereialism ig also complimented, us 3 the messape so
widely broadcast on the air and in print, “Mein Street
or Metropolfs, City, Town, w Huwmlet, wherever the Cover-
the-Earth enblom appeqrs, Hiere is Point Headguarters. Thers
the Sherwin-Witliams dealer ix waiting to help and aerve you.

1t is unguestionably thae
best radio program Sherwin-
Williams_dealers have ewver
had. The National Broadeaat-
ing Company’s Montreal slu-
tion was added to the met
work on February 161h. And
the program has been ex-
tended to carry through the
month of March,

Edward Johason, Director
of the Metrorlolltan Opera,
is highly_enthusiastic over
the splendid voices the audi-
tiong have introduced to the
coontry. And the biggest
part of the program is yat
to come. That part is the
final choice of voices, to sing
at the “Met.” Millions of peu-

Direcis $-W Programs

ple in America will hear of
the winners and will also

hear of Sherwin-Williams’'

A

o e
EDWARD JOHNSON
Director. Metropolitan Opera
Asspciation

terholz extends a hearty wel-
come to one and all.

Nole: In a fortheominyg
issue of “Sclling Tips' some
of the unusual selling
schemes Rusterhols uses will
be furnished in full detail.

part in bringing these new
stars out to the front. Edward Johnson, whose
“Metropolitan  Auditions”,
sponsored by The Sherwin-
Williams Co., over a national
rullio hook-up, are bringing
“Beauty and Protection” to
sll America.

TUNE IN:
Every Bunday Aftermcon
Over NBC Red Network
230 p m., EST, 1)30 pv m, MST.
:30 p. m, 3T, 1230 P, ., FCT.

HERE
YOUR

The Spring

Catalo

ties to buy to do

2,

1. Maijl to a seleet list.
mailer and needs ne envelope,
Distributed from door to door by persons able
to give a brief personal message as the hook
iz presented.
effective.

IT IS!
SPRING CATALOG

® 24 Pages in Full Color

@ Your Name Part of Cover Design

@ Lists 28 Items With Prices

® 5 Spring Specials at Attractive Prices

Painting Catalogue follpws the enormously suc-

cessful “Fail Catalogue.”” It is made to order to bring customers into
your store — and to bring them in again and again. It's the perfect
“gister act.” The Home Decorator tells your customers what prod-
ucts and colors to use—and how to apply these paints. The Spring
e deseribes the produets, gives prices, anad tolls what quanti-

the job. And it is no “flyer,”” but a full color, atten-

tion-arresting catalogue, featuring paints and speciailties al special
and attractive prices, Past experience with it tells us that it is saved,
throughout the season. It's a go-getting paint salesman.

HOW TO DISTRIBUTE:

The feature is a self-
lc postage.

This method has proved most

Order taday! Use
englased order
blank,

AVERASE #
NODM HDYSE
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SELLING TIPS

ENTIRE SPRING CAMPAIGN

KEYED TO YOUR COMMUNITY

Do you vealize that the Sherwin-Willlams advertis-
ing in the leading magazines is as definitely keyed to your
own community as is your “Heme Decorsier,” your Spring

Puinting Catalogue, or your newspaper advertising?

“Beauty and Protection’ advertisements appearing in these
periodicals are going inte your locality, and being seen and

read by your customers and your prospects,

The

For example, in Dubugue County, In Iowa, “Beauty and
Protection” ads will appear 73,268 times. In Morria County,
New Jersey, 156,208 times, in Santa (lara County, Califor- .
nia, 268,732 times. And so on, for every eounty, and every

trading area in the United States, vours included.

Rig Tdewdifiontion far Swoall Slorefront, IT. A, Boldl, Kenmore, N. Y.. dealer,

HOW TO USE
SPRING SALES AIDS

Hare la the most compicte Une of sellng aids Aheowin-TWilllams
dealers bave over had. Every effort hes been suade io creale nol eniy
the hest posaible sales edds, but to see thul they could e simyly aod

caally uaed for the moat effective results,

Thexe ore Lried a2l trus tea-

wres, and there are new [eaturcs thal have promide uf being a3 suc-
ceraful as the old taverites they join, Here are st of them—all de-
signed to be of cosy uae to you, and of paint buylag 'nterest Lo your

customers.

The Home Decorator

The moat aueccasiul oingle nales-
aid in the Palot Induatty. Check
the distribution hicts on pege 2.
Uaa every mreani at your com-

tection” themo. And they make
definlte galoe for you—iE0 use
tham. Hae page 5.
Hadis Spot Annogncements

A paint-selling cerles of radle
sant w, ready for

mand to 26¢ that svery palal-p
chasing bousewife in your locallty
gets her copy of this boolk.
Spring FPaint Catalogue

Last falis successful <atalogue
is repented this spring, more cole
orfwl, enlargad, Agaity soe to ita
distribution, and the wideat pos-
sible—even wider than the Home
Decorator. It is wise to distrlbute
thess a3 early In the zeason as
¥ou can, for experlence showed us
that this feature was retained and
referred o again apd again dur-
iog the palating zoason. Bree
fucther details about this on
rage I
Newepaper Ady

The bost nowspaper ads wo'va

evor had. Besi because ihey ore
dabinitely doiigned to esll the
producty ¥ou curry--and gall your
aloTe to your customers. Use
ihern as oftsn ag you cao during
the palnling seazorn. S<c (uil de
tails on paga 6.
Newspaper Publicity

A nvw and ugusual oppnrtunity
is the ~Home Dacorator” serfos of
publicity roleasos, B¢ xure and
show thaze lo your local ediler.
He'li want to yae them, ond thay
will attract more zotics te your
store, and further aestahlish you
ay “FPaint Headquarters” Seq de-
tails on paga 7.
Window Displays

The flverpiccs dwplay Wustrated
below 1s “Beauly und Frotection™
in your store window. Its color
and appesl Will hring maoy cus-
tomvery to your ytore. Be sure and
keep it on dlaplay during the sea-
=on, because it s ome of your
definlte tle-ups with thes Nationul
Magazine Advertlalng. See Lolow.

Other Displays
Hpecials, Counier Diswiayy, Ban-
£ st

alunsx sleal con be done, goen with & smurlt sioee, to take
SheraiWilliame dealer idanlification sigus.

o

of i

r y propared to
it fn witk the “Beeuty and Pro-

imeadiate distridution on request.
TIsn pontosrd enclosed. Shoci on-
Nouncemants Hke theae have
pruved thempelves tn ba sure-fre
salen-ypuilent.
*Met” Auditions

Floest progran  Sherwln Wil
tiams dealers over hod.  Capitels
iza on it in your locality. Thia
progeata has been bullding popu-
larity for stanlf, for its sponagr and
you.” IL 34 Leysd to your store.
Bee that lceal musicul clubs knvw
of It from you—it will add to your
Wweal prestige.
WNationzl Magazine Advertising

Thia iz keyod to you. Uge It
Mention Eockwsll Kent's name
to Interested groupa. Vs the
Antlozed &olor proof for dmmo-
flnte display. and alze display the
window brekground, using the
samr Jluptralons as in the ade,
Thesr ads, tha Homs Datornstor,
tha Catalogue, and your displays

all tis togethar tn one lorge well

ing forec to kelp yau sell.

Budgct Payment DMan -
Probably lhe greatest bosn to
Ppaint ealea tho industry hos ever
kuswn. Erings you to an un-
loushed poaind market. Be aure
hat painting contraelora hknow
abayt It paw. Tt will help tham—
you will be helping them—and
getting  addiilanel volume Dl
nasa youraolf. Every painting con-
tractor whould have the buok da-
acribed on page 2. Alse give prop.
ETty pWhers Yhe new Bvdget Plan
folder (Form FgE). See pags 2.
Spocial Prices on Poprular Prodocta
Ering these 3pring spacialy 1o
Lhe atiention of your euRtamers
nnd proyprels o all podaible ways.
Word of mouth advertlsing {s al-
wayas good, nnd you can astart n
chaln of thle powartul typa of pub-
lclty working ju your faver, if
you will weuntlon these specisig in
d of thelr
4All mro fontured in the SHpring
Painting Catalogue shown on
rage &

SKYLIGHT
CEILINGS WITH
SAVE-LITE

Don't ovarlook n lofge end im-
portant market in avery commub-
Iy, That market 4 the retall
slurey in your trading ares, "Wa
conslder ¢very sture of uny kind
withln twelve blocks of our stoze
& cusilomsr rightly halonging to
us,” mald 4ne WEEressiva and pro-
gresslva dedalrr. "“Wa buy in the
community, and we zelt everyone
clas jo the business we can, It'a
geod bugineas in all respects.”

‘Try It on the esiling of your own
stere. In other words, palml that
cafling with S W Savc-Lite. ¥ou'll
be astonlsbed at the differcnec,
and it will maka your store o bek-
ter pluce to do basiness, and you'lt
fnd that you do more business.
You can then uss your store as
demonstration ground, as a basis
for fnturs eales.

Befara painting.

After painting.

Ninpleen out of twénly storves
dp not have encuph lght. Theka
pleturey show u model grucay
Bloro jaterior hefore and aftor
palntlng  JUST THE CEILING
white. Tho side wallw Tomained

The snmount of WL was
doubled.

Thepe figuras ware 20 interssb-
log to tho groocery trade thgl
svety impoHant grocery perviodical
carrled the story. Bring the sub-
ject of “Bhyliphifng Cellings wih
8-W Save-LIght” to the atteation
of grocers It your neSghbarhood.
They'll remembar the items they
saw in theSr trade journals

And bring it fa tha attentfon of
drug stores, dress shops, barber
£%0ps, beauly ohops, clubs, hotels.

‘“‘Beauty and Protection”
For Your Windows

The beautiful five-pleca display
jlpstrated here has been ereated
in order 1o bring "Besuty and
Pratection” »ight into your store,
The display iz a masterpiece of
Alsplay arr,

Euch pisce ja p separata unit and
if there Is not Yoom in your win-
dow for the emtira dlaplay, it can
be separated, parte belng wsed on
raerchandise ¢ounters Inside gour
store,

Perple passing yuur window and
secing this display will remember
the identieal “Bewaly and
fection” figures seen with the ad-
vertising in the wmagaxipes they
bave been reading.

The center panel of this Jixplay
in made in the proper alze to AL
iatg the Pormoflex Diepiey. and
wlll bs outomntically mailed to
thosn dealsrn who bave purchascd
the Perma-Flex stond.

If you wont this display, order
it the next time you zee the Sher-
win-Witlinms Represcntstive, or
vp;lta for it, naking for form num-
bar W 209,

i s o o il

De Luxe Window Display Ties Store

BEAUTY AR

ey ALt

L PROTICTION
fer COT* A5 2. TARWNDUSE
. SR ManSIoh

SHERWIN - - WiLLiaMs
PAINTS

to National Advertising

L et nawE
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THESE ADVERTISEMENTS

(IN FULL PAGES, FULL COLOR)

ey N ,\g 5 T . . ..
é SHENW - WiliraMs Paints gi y .ru.uwwumu,-m murx

it Mt s T e

WILL APPEAR THIS SPRING

FEBRUARY APRIL (continued)
FUBLICATION DH BALE 18SUE DATE AUBJECT PUPELICATION ON BALE 183UE DATE SUBJECT
L'S MAGAZINE - . » » February 19 March  Seznl-Luatre EETTER HOMEES & GARDENS - April 20 May White House
LADIES’ HOME JOURNAL - - February 10 March ATLANTIC MONTHLY - - - - April 20 May Liying Room.
FICTCRIAL REVIEW - - - - - Februazy 10 March 'S MAGAZINE - _ - - Aprd 20 May Whits House
COUNTRY GENTLEMAN Februcey 11 Moxch COUNTRY Hi L e - ApIZ Moy Elat-Tone
WOMAN'S HOME COMPANION February 15 March DELINEATOR - - - - - - - - - pril 36 May Flat-Tone
HOLLAND'S MAGAZINE - - - February 15 March I< YRR April 24 May2  Living Room
DEL]N'.EA OR r»==== === r.hmm—yzo March Semi-Luatrs = AMERICAN HOME - . - - - - pril 25 ¥ White Houss
HOME - - - » - - Febrzary20 March GO0 HOUBEREEPING - - - - April 28 May Flat.Tane
Gocm HOUSEKEEPING - = - - February 25 March  Bemi-Lustre HOUSE BEAUTIEUL » - « « « - Apri] 30 May White Howse
HOIIBE & GARDEN - - - . - » April 30 May Living Roolp
MARCH v
PUBLICATION ON BALE ISSUE DATE BURJECT M A
NATIONAL GEOGRAFHIC - - - Marsh 1 Moarch,  Living Room PHBLICATION OM SALE  ISSUE DATE  SUBJTCT
h L Mamh  Livieg Room NATIONAL GEOGRAPHIC - - May 1 Moy Yellow House
Masch 10 Kpmdl e B FORTUNE -« « - - ---- - . May 1 Moy  White Houao
March 10 Aveil PICTORIAL REVIEW . . - . - May 10 Juna awp
#arch 16 Bpril LADIES' HOME JOURNAL - - May 10 Juna SWP
- Mare] H pril E %:GUNAITJR'.% MAD -+« - May 10 gun- g&;
GENTLEMAN - . - M 12 une
tHMarch i Hlosch s l‘,{ﬁﬁ"}::‘;"“ AMERICAN MAGAZINE - - . . Mag 15 Tine  Yellow House
Mo s A Eneeriear SUCCESSFUL FARMING - - - May I8 June 3WP
G . Mazeh 15 Ap o} Yallow House HOLLAND'S MAGAZINE - - - May 15 June Bed Room
b T P WOMAN'S HOME COMPARION May 15 Juns EWP
NS HOME COMPANION March 13 jonil Enamelod BETTER HOMES & GARDENS - May 20 June  Yallow House
COUNTRY OENTLEMAN -~ » - March IT April Enomaloid ATLANTIC MONTHLY ~t « - Moy a0 Tune Yellow House
EE HOMES & GARDENS - March 20 April Living Rooim HARPER'S MAGAZINE - - - . May 30 June Bad Room
ATLANTIG MONTHLY - - - - March 20 Kpril White House COLNIRY HOME & DT Moy 0 Jun WP
AZING oM fordl  LivingReam D TOR -« - - vc..- May 20 June WE
oo AbmL Enameloid sATURDAY EVENING POST - May 2l May 23 Yellow House
- AP ol Living ot TICAN HO -+ s - s s May25 June Bad Room
Il APl Eromastd SOOT HOUSEREEPING - 1 1 May2s Jane  SW .
5 b Abrla  Whits House cgtﬁr.é%:n's SRR T lIT00 May 2 June Fellow House
HOUSE BEAUTIFUL - - - « March 30 April Living Roorm BERUTIFUL - - ~ - - - oy une Cor
HOUSE & GARDEN - - - = - - March 80 Abeil At o HOUSE & GARDEN - - - - - - May 30 June Yellow Houte
APRIL JUNE
PURBLICK! Off BALE ISBVUE DATE SUBJECT PUBLICATICH OGN SALL ISHLE DATE EURIECT
NATIONAL QOEOGRAFHIC - - April 1 April Whits Houne FORTUNE - - - - - - - - PR \hmn 1 diene Yallow Houas
A April Had Room TIME - - = = = = = = «c = =« = une 5 June 8  Yollow Houss
T Apri4  WhiteHouse HOUSEHOLD MAGAZINE - - - Jorm 8 duly Bod Room
HOUSEHOLD MAGAZINE - - - April 5 ay Living Room COSMOPOLITAN - - - - - - - Junae 10 July Yellow House
« April 9 April 11 Whits Houss SATURDAY LVENING POST - June il June 13 Bed Room
....... April 10 May Bed Room ENTLEMAN June }5 July Sami-Lustre
May Flot-Tone dune 15 Suly Red Room
May Flat-Tone Tuly Bed Room
May Flat-Tonw July Eud Room
May Flat-Tone July Yellow Housa
May White Houe duly Seroi-las
May F.lnt-'.l‘on- aly Yallow Howsa
GAZINE Apxil Moy Liiwin, July4  Bed Room
WOMAN'S HOME COMPANION Apeil 15 May Flat- em duly 1 July Bed Room

145,691,228 MESSAGES!

YOUR COMMUNITY —EVERY COMMUNITY IN AMERICA —
WILL SEE AND READ

BEAUTY AND PROTECTION
BY SHERWIN-WILLIAMS

SWMA0A Jjo R18 it it where i cun ba pern.
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BEAUTY AND

From the use of paint— Sherwin-Williams paint—come
pleasures few things can give. Every bit of your heart's
desire for the color, {reshness, and loveliness of a newly
painted room is at your brush’s bidding

Your walls and woodwork become warm and kriendly—
almost animated—under the touch of colorful, easily ap-
plisd S-W Flat.Tone. Should you wish a bright, quickly
washable quality added to the color heauty, S-W Semi-
Lustre awaits your commands. And chairs, tables, cabinets,
kitcher, bathroom and breakfast room indispensables al-
luringly joir the color magic parade when you repaint them
with glistening S-W Enameloid

Painting is fascinating . . . fascinating to watch and antic-
ipate the final beauty on the big jobs where the painting

You can have twealve to cighteen monthe to pay for
your painting. Ask the Sherwin -Williams dealerinyour
{ocality about the S-W Budgat Paymant Plan. Writa di-
xectly toSharwin-Willlama Co., Dapt. 5-2, Clavaland, ©.

ALL YOU NEED

" SHERWIN-WILLIAMS PAINTS

TO KNOW ABOUT

PROTECTION

BY SHERWIN-WiILLIAMS

is done by a master painter . . . fascinating to feel the flow
from the brush as youn recreate a table or chair yourself.
And a paint can ... with a Sherwin-Williams label around
it. .. is an indispensable part of your home's beauty and
protection. Be it {amous old SWP, America’s best known
and most widely used house paint; be it the interior paints
mentioned; or be it any other of Sherwin-Williams well
known products—furniture polish, floor waxes and finishes,
etc, —it is made {o help you to beautifully identify your
dearast possessions—to transform a house intc a home.
“All yor need to know about paint is Sherwin.Williams.”
Eo to “paint headquarters” in your locality. Fhere the
Sherwin-Williams “cover the earth” emblem means help
and service from a paint dealer able to aid and guide you.

The new Bherwin-Williams Homo Decorator, a source
book of color and paint ideas ¢an be had Iras of chargs
irom the Sherwin-Williams dealer in your lecalily, Or
wiiteTheSherwin-Williama Ca., Dept. 5-2, Clavaland, O.

PAINT

THIS ADVERTISEMENT APPEARS IN

ON BALE ISBUE DATE CIRCULATION-
FORTUME = + = = a ¢ s+ = = = = Maxch 1 March 100,000
NATIONAL CEOGRAPHIC - - = Morch 1 March 1,200,000
COSMOPOLITAN - - - - - - - - Meazeh 10 April 1,550,000
SATURDAY EVENING POST - - March 12 March 14 2,700,000
AMERICAN MAGAZINE - - - - March 15 April 1,804,000
BHETTER HOMEE & GARDENS - Mnrch 20 April 1,315,000
HARPER'S MAGRZING » - - - ~ Murch 20 April 100,000

* . ON BALD 1SBUL PATE CIRCULATION
AMERICAN HOME - - - - - - - March 28 April 650,000
HOUSE BEARUTIFUL - - - - - - March 30 April 80,000
HOUSEHOLD MAGAZINE - - - - April § May 1,750,000
HOLLAND'E MAGAZINE - » - - April 15 May 425,000
ATLANTIC MONTHLY - . ... Anril 20 May 98,000
COLLIER'S = - === =«=«-- April 24 May 2 2,300,000
HOUSE & GARDEN « - . - - - - Rpxil 30 May 100,000

0007-SWP-000142120




SELLING TIPS 5

SHERWIN - WILLIAMS PA INTS

Sterofront Bannar, 215210 feot, Form W-201. Soc bos ot botiem of prgo

NEW PRODUCT ANSWERS DEMAND FOR CRYSTAL-CLEAR [5.,.7»,; U7
Sneawin Witianss LINOLE"M FINISH Starvisat Home

Mfz " 4 g Sat an gmample thls gpring by
-y T N . painting pp your starefront. Ham
THE CAYATAL CLEAX g Btore Front Finishes are ideal for

FIMIBN FOR LINGLE UM Wiy purposs, They come in many
There have been good and bad linoleum finlshes—some | artractive brignt  colors, their
- eazy to apply, some hard to apply; some short wearing, | glosz 13 sharp, they're samy 1o ap-
some long lived; some quick drying, some long drying. Ply, dry quickly, nnd are excop-
CRYSTAL CLEAR Tinat. WATER-PROOF But good or bad, thers hag been one disadvantage to Jin- | Homally domble.
Wl yelen e tasilycheared oleum finishes, They were not clear and transparent cnough Whilo you nre about it, ate yaur
W vurfan wrik dyasp clash to_allow the pattern bemeath it to appear in its original | sizne st attractive® Paint them
brightness once the finish was given to the lincleum. To | up, too. Ir you have a Sherwin-
find a cerystul clear linolewn frish Lhal sluys clear, that | Witiame  denlers  identiieation
g wol't durken light patterns, has been the pursuit of all | sign, eponge it off or rinse with
polhen varnish manufacturers. Sherwin-Williams Research Depart- [a hose. It js porcelaln and wilt
ment has finally solved the problem and Sherwin-Williams | lonk ke new and be visivle for
Clearolin—"the orystal clear linoleum finish that stays | o greater distance down the
clear™—is the answer. It not only keeps the lincleum new | trect.
and brigl:lter;‘s ul:; df‘ﬂl. wtotrn gurfaccs—it statys cl;llsr nng
it won’t darken lighi patierns. It iz easy to apply an
dries in one hour, A quart will eover an 8x12 lincleum GIYE YOUHSEI-F AN
flood. A damp cloth easily INVENTORY
keeps it clean. Here is an- Your Customers Will Like
other Sherwin.Williams! These Features In Cleatolin
product ordered to ba made,

Faor teupply

Ard you using the sales alds

and made to order for Spring | 1. Orystzl clear Pplannsd for you in your leeal-
sales. (learolin ia featured | 2. Will not turn yellow "-;' ‘1“: spriog? Are you taking
in the Spring Painting Cata- | 3, Won't discolor lightest || 25VoRing” of all or anly a fow

he e _ of the best paint promotion
log and Spring News malierns features we've aver had? Fo.

. .
"ew Counter Dlsplay Sells Clearolin paper Advertisements &t 2| 4  Easy to apply Teaturen o ¢ e
Herm 14 3 real self-zelling diaplay, Tt showd convinelngly thet Clear specizl  introductory price. 5. Dries in one hour o o‘.men n“:i :a n‘ year,
olin ls really erystal clear. Covers all ths sales points: “Will not turn | Be gure to have a good stek | g R asily cleaned with a ¥ ventory to
yellow. Mzkea Hnnlenm Inok new agaln. A teugh dursble Anish. m:l.'l:r of Cleavrolin on hand to meet rL'me cloth ba sure snd get all your share

oleannd with a demp ¢leth. Wil not the maost - - nf thAis marfee! and this Byl
Easy tn apply. Waterpraof, Drles in ane nour.” Furished frae to | demands. This product is Waterproof e,
Adanlars ordating an assnrtmanl of 12 quarts and 12 pinta of Clesrolin. destined to go places, B Tough, durzble Anish,

Supplivd free wilh urdery for w I N n 0 w

the Spring Paloting Catalog

ur Newrpsper Ads, Fourteen

pleces in the set. They'll gor nl s P L A v s
attentian!

Windows "that are at-
tractively dressed go
hand in hand with suc-
cessful paint merchan-
dising. To make it easier
for you to give your win-
dows plenly of paint
aimosphere, we have pre-
pared a set of colorful
window gavds and

‘ streamers, each piece
teling an effective rmes-

sage. The cards can be
used fmside your store us

Ly

Kluatifecd Oull Eftects

104 FaINTING WILLE

HEIEHORS 14

or Bhcecly oned Biclicolione well — on counters or
o, 4 merchandise tables.
SHERWIN-WiLLIAME The apecials on Screen
Gkl dfice el thawid SWP uouse saint Enamel, Clearolin (lino-

leum  finish), KFlo-Wax
anld Fluxuup ure [eatored
on cards with pricves. The
entire set of cards (Form
W296) will be shipped
with sll ovders for Spring
Paint Catalogunes  and
newspaper mats. It ine
cludes the large store-
front banner, shown at
the top of thix page.

f. UETIME ATARTY
NTaL ravENING AAwEA

s L ey ety

Stk i b 15
b 1o Bawt
s i wardd

JP o —
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SELLING TIPS

FINE STORE
EXAMPLES
iN
CLEVELAND

Paint Depart
ment, The Highue
Company.

Now Type X
Neon Sign at
Gould Hardward.
Ak our ropre-
sontative how tfo
get this

& SREwIN-WiLLIAMS
= - I et BUBGET PAYMENT PLAN
Covars Libor aoed Midhria
The right finish for every surface
Suerwin-WittlaMs
SHERWIN-WILLIAMS FArNT HEAGOUARTERS
PAINT HEADQUARTERS ar <
YOUR NAME YOUR NAME $-W Clearolin
ADDRESS PHONE NO.  ADDRESS PHONE No. ;F.ba Adde e o Linoteum P
oar w Iiiva In 1 houwr, of soupon
Cur Me. 1846 Cut No, 2869 o, ; (3 :z":::;u.m,o;; quar to @
sk, wiee” 3138

NEW ADS FOR YOUR
LOCAL NEWSPAPER
ADVERTISING

At the right {5 one of »u new sarlse of ads,
mats of which are available for your Spring
newspaper advertizing. It {8 ruggested
that you Tun & MONY as you possibly can
during the Painting searon. ‘limely spe-
«inly are featured that will attract wmany
new euktormners to your ators. Send for a
Proof Book today (form BEE3) and sched-
wle yonr Spring adveriising Bz soon ag It
reaches yow. In addition to showing all of
tha new ads, the Proaf Rook explaing the
Sherwin-Williams Co-aperative  arranges
mant for sharing the cost of Four news-
paper advertislng. There's s postcard en-
closed with thie lssur of Selling Tips for
your convenience in ordering the Proot
Rook.

Spot Ads

Many dealers ke to run small sds st
froquent intervais, and in the Pronf Rook
mentioned above you will find & geod asaort-
ment of ome enjumn Spot Ads similar in
size and stple to the one shown at tha top
left. Mats of these are ulso wvuilable with-
out charge.

GO
HAS ﬁ%‘i ?z
SAERWAN- WL 1A NS
Paigrs

*

~

LUsia Jaded Rooms

$-W Erameloid

F¥ covering—ona cogh

No bresh maro—uick
Maoka chain, h:bl‘nl,u :oodd':?r:

fomr, For Kitchan and Bath
H -
e S-W Semi-Lastre
:a Pog, SatnRnish—amaxingly weashable.
u‘?’m”;ﬁ:‘f;’ur I, gn:u, ink, waih oF with
Fuctmgn T2 poel et 311,
ADDRESS COgg HER M E

£ Aew again.
ezl “asle-Snking sion. 79 WRITE FOR
Pt NEWSPAPER AD
PROOF BOOK

Shows B4 suggestions
for your local newspa-
per advertising. The
form is B-588.

Budget Payment Plan
Ads

Run a few of these, too, to
let property owners in your
community know that you can
arrange cotivenient terms for
taking care of needed paint-
ing thai otherwise would be
delayed at the risk of large re-
pair hills. The Proof Book in-
cludes a serics of these ads
from which to make your ge-
lection. Mats are free,

Cut No, 28427 (El-—S3pacify
your price zane when ordaring
makx of ads with prices,
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SELLING TIPS

T

“A LITTLE SMILE WILL GO A LONG WAY”

Itustrations from SW Advertisements in Mater and Aviatisn Mopozines

“"Unels FPota daye they're sven
gonna hova vippsra o the arank-
cags ngxt year.”

“An' yestevdey ke wen a bol

from Unecle Herman for makin'
a barber pole outz that smoke-
ataok.”

. H
£ i
?
L .

e

THeWR gunne be mi
y, A0 Nt doint Co lroﬂ dattin®

at
thed—it's Ber Diribday an’
wrica,'”

win't LA
L :»rolmvra AFa ure pink A

“He's beent painim' comels now
or a year,

“Lrucle blmcr seys that srappy
Flude fn th biy blue rondsler
i due uny minuie"

SHERWIN-WILLIAMS PRODUCTS
ON MODEL HOMES

Brilt by Leading Magazines

Model homres, bullt by such pub-
Jicatlons aa HOUSE & CARDEN,
HOUSE BEAUTIFUL, and GOOD
HOUSEKEEPING arc foaturing
dedorative treatmonts in Sherwin-
Wiilama palots. Slnce sseh Lo
Tamong for the houses snd ronma
its architecie create, thay chose
Sherwin-Wiliums Palals Lo cxlTy
<ut their coler treatients in o
manner bafitiing the Job.

HOQUSE & GARDEN is just
completing {ta modal hame at
Benarsdale, New Torl.  Semi-Lua-

";&-h "3

tre, Epameloid, and Flat-Tone
hava baean msed throughout the
interior to earry out the designs
of Margaret Dargan. the decora-
tor, and Verpa Sulumanaky, archis
teet. On the exterior Stucco and
Concrale white beautifully on-
hunces the appearance of the
lovely houss.

HOUSE BEAUTIFUL is exhi-
bittng dts Qeuorallve supgeslions

In & series of ranma ot the Bavoys '

Tlags Hotel In New Tork. The
kitchen, living room, and foyer

are fnished with Hherwin-Wil-
Mare paiots, And GOOD HOUSE-

KEEPING'S spring room dlplay
nl«n Uanan Remil-Tostre and Flat-

Nol only wilt thousaods in the
Metropalitan area visit sSee
theas rooms, but rolllions all over
tha country wilt read about tham
ahd see them jNumrated in the
poages of the mugaziner (o ques
ttom. The Arst shawing will be
In the Muarch issue of HOUIE
EEAUTIFUL

The plotare at tha left Ie the
modarn  Spterlar of the model
bouge érected 1o the R. €. A,
Building, Ruckerullu' Ceatar, New
York City.

FOR SPRING
SEMI-LUSTRE

simple Display Etfeciing
Selling Bevice

Seeing I8 behe'ving That's why
demunstrations are stiong salex
mekers. Many dealers have writ-
ten in to tell of their success in
nclling Bemi-Lustre with the aid
ﬂf a ﬁlmpl: demunstration panel

the hability of

1,875,000
Home Decorafurs,
3,275,000
Spring Catalegs
ordered by
S-W Dealers
Te Date

Hoave yon
ardered yours?

this well finish. This js how it is
done:

Preparation of the Panel
Take = piece of Musonite
Prestwood or wall board and jrive

I it & coat of Wall Primer and
Seuler. Follow wilh a evat of
Semji-Lustre and Wall Frimer and
Sealer mixed hulf und huli, Fio-
ish wilh vne straighi coat ol
Senul-Tustre. When the panel s

thoroughly dry daub some ink
and mercurnchrome aver its sue-
face, draw a few craynn marka
en it and finish with a sooty
handprint. Wow you are remdy to
rlemonstrate,

Making the Tremopneiration

ATl that ia needed is a sponge
and 0 bowl of water {nte which
. haz heen dissolved n amaodl quan-
tity of Flaxoan, Wipe the dawp-
ened aponge neross the surface
and Semi-Lustre will come u
emiling. Do not clean tho who‘]p
! purfate but rathar a dmgona]
i siripes fo ahaw the comparizon.

Not many customers can reaist
| this convineing test.

What makes the tie-in even better
i2 that each of these should be placed
with your local newspaper with your
signature at the mast-head. Simply re-
quest the mats, talk to your editor,
show him this feature and explain that
it will appear as m lozal item and not
2 gyndicated picee which he would

FREE LOCAL NEWSPAPER PUBLICITY

ESTABLISHES YOUR STORE AS HOME DECORATION HEADGUARTERS

All newspapers are interested in home decoration. It forms one of
the basic features of any paper because its appeal is unlimited, and be-
cause women find it one of their basic needs. For this reason, editors
will be particularly anxious to utilize the Home Decorator Newspaper
Mat service furnished to all Sherwin-Williams dealers, The Matls evme
complete with a striking iltustralion, and both illustration and subject
matter are dane by decorators thoroughiy familiar with home problems.

have to pay for, and the response witl
be instantancous. There is no cost to
the paper and no cost to the Sherwin-
Williams dealer. And the Home Dec-
srator hecomes, not only a hooklet for
your general distribution, but a series
of newspaper articles for the same pur-
pose. You may order these mats by
mailing the enclosed post card.

This i oy of Len pulb-
lictty artivtes, mats fur-
winked without eharge,
Cut numbsrs 2921 to
293¢ inclusive.

Bathroom

-

.

[
In'a¥mast evary homa thers Is
ticular m-m thai |I d::ldudl_y naulttltd.
iris on the rest of |

amy lived. in, bot
e biers faia- o tha Svataty path {5 a

blat on the escutcha 9 wrerage | boueh Inte can ut Cin
honsewite. AL sctencicn [t ln gettin u.m.uy e Low -p«nfef".'.'.’i";ur(.m 7}
. 33 & wolle through ¥ ouns fusmish- | and progeed ta smoxh. :nln (l
Iog dsparenema of dut larper stores wili Artin \at wathen alooet ns wanly o
whaoe your ¥ ¥ ¢n h wailing fer | China phl=. El yuuc
Lof fadea wis mwlaxal ) raoials 'x Taweis, - colystal
5 'your ot "Tov. e’ Ermmity S *° i B Euarliloss fintah 1y ong of the
cac diyw \bere aro ‘\llh‘l'xnﬂ Ihlar nleent nmpllmcnu ¥eU can pay 3 guent in
04 Sn3 ds in the way of Fxing b the and it will Sa a sotircs of
. iden " thy fonsume axlatic
THary weiies in e wndy ThIng e oo a3 fomgpns daisfaction ta you sad your

Tae Home DeEcoraTor

YOUR SICNATURE

Lanlcary it
s taly of the pait, Lolor makey

lor
siecs yon will want good light rafactio
values, H:m Leards arn -hnﬁ‘s, faces are
powdetrd and thera muse be 3
shnly of it to mvoid Luvthered ..hln: ar

mrvy noka
'or exam| ECt BImME gTay paint .
Thare ar- -flﬁu and shad lynf 1y, sach

o but i cATeul, gt 2 wmarm soft iy
with plenty of dopdh, Veus paiat aaier
it beip sou eladiy in your enaire, Pies
ot ark,

o

lnn

be Mmanagzd wi (7 own
thmmam oF & reilibie acquaer or cn:mel 3

ma yanr mamin; sliowes and xe cheardy
asadayin

doix or da It youcscle It takes czg .
born the top, Ssiab

L Sera ft L
Lcaten of oht palne e or
Rolis mith pateBing plaster. Let it der:

ching . , . for tha bah

3
Tov dark 3 major <alor

ghs and

-wnlm; than |h= laxt

T my
fiturco 2 dacl -. )i ung e can canily
TwWD hants by
v towcla monokramed in i3

iast oeedu’t b Fhuivn Hem
er—plain white mumu In oot oxs
and the ma

el
owor curtala with ﬂraa!l
ol your sume red pastars-

ere you arw. A reom aa Invigarating

The paint ‘ vh iac’t a wearitoma yeak
by any means. ¥au can have paur paintee

‘vhi T and
oote

dip your
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SELLING TIPS

TIPS

TO GO-GETTERS

MUSIC SELLS PAINT

A lady came inte an Albany
alore Lhe olher day and bought
forty dullurs’ worth of Sherwln-
Williamns Palnts. She said by the
cherk:

“I have never been in bera be-
Lure. Bul il seemed o e thal a
company that woull pul on such
u floe 1adio grogram elving the
youny sineers surch # yarv cppur-
luml.y aoust muke only the dnest

Hera"x a tlp. Thera are lots of
people it Your Tocality who feel
the szine wuy aboul i, Thess
people are invariably leadera in
their communiliey, Ieaders in
eivie gald socisl alairs, They alvo
include all the people with fond-
ness for music in your locality.
Write to them, talk to them about

aBc

their interest in the 8-W radio
program. They'll respond with
paint oriers as scon &3 you get
them e your store,

EBITOR EAQGER FOR
HOME DECORATOR
SERIES!

The editor of tha Erie, Pa,
Herald Diapateh took one look
ut the Howme Decorntor series of
newepaper articles and asked to
havae mats immediataly so that he
could achedyle the ten articles to
be used in his Sunday magazine
poction during the months of
Murch, April snd May, They will
varry thn signatura of Mres. John-
son, “hormse fachionist fnt the
Rusterhelz Wall Paper and Paint
Co., Sherwin-Wilkinms dealer in
Eris,”

Hern i & real feature——a real
business getter. Editors will be
anxiots to run it becanse of ita
Interesting treatment of & sub-
ject every woman is interested
in. And when you distribute your
Homoe Decorators, the double

barroled vzlus of 6 book in the
home and column In your local
paper will be one of your bigpest
wids to Spring business,

HAVE YOU
A SIGHI-METER?

Una of the mest ingonicus paint
salesmen ever invented iz the
same Sight-Meter that has doze
such fine work for the electrical
companics i the Retter Tight.
Beiter Sight campzigm, showing
home owners and buakness moen
what the right amount of light
means W eyesight, comfort, to

ce, and to liv-
ing and working in home, office
#nd shop.

Remember that one of point's
greatest uses s to reflect light.
Show your customers with a very
simple demonstratien  with a

G

Bight-Meter what light colored
paints will do to conearve all the
Light Lhey bave and use—regard-
less of whether artificial or
matural illomination is the Mght
wsed. You tan prove that pailnt-
g iz & money-1z¥ing investment.
Your Ineal Light avd Power Gom-
pany office or your Electrieal
Eqnipment store can give yon in-
formation about the Light-Meter.

WHAT A DIFFERENCE!

The antique looking d.'mg storo in the pieturn at the left becomes
the bright and cheerfyl storc in the right hond pictoro whon Save-Lite
ceilings bring more light into the interior. Paint not only brightens,
but helps aales. In the new Kresa five-to-twenty-five store on Ft
Ave., New York, forty foot-<andles of l:ght are uand thrmlghnut. (T‘he

nagal stere has five to eight or less.) The
that @ good quantity of md.-rece dight reflected trvm wall
the goeds off the counters and Dl

haye proved

painted walls and ceilings will torn

SELL SAVE-LITE

Every Grocery Publication Carries
Story on Sherwin-Williams
Save-Lite

We've made tests in grocery
etores, deug stores, besuty shopa,
to aee jost what happens when
the eeilings nre painted white,
We've Leent amazed to find the
amount of light in many stores
increases anywhere fruin 50 lo
1090%. Every losding wrocery
magazine in the country has car-
ried stories recontly on theaa
tests. Ask  your meighborhoud

grocer if he has rend these ar-

ticles by Sherwin-Williams en-
gineera. Point out to all the mer-
chants within your trading radins
the value they cam get by #sky
Lighting their collings vith Bave
Lite.”” Not only the atore itseld,
but cverything on display in it

is enhanced by the added Light
from 8-W Save-Lite,

P. §—FEven makes the pro-
prigtor ook spivk and spao.

PW.A.-F.HA.

Big Paint Opportunities in Gov-
cenment Alphabet

Ap far Ae paint iz concerned,
the only kind of deal it has re-
ceived from Unele Sam is 4 Good
Perl. The government bag used
more paint than sver before. And
most of it has baan purchased
n t;na Ioealitios where it is being

dising

custowners’ hands faster than under ordinary Hehting conditions.

Typical drug atore before
painting seiling and eidewealls

After painting. Save - Lito
nlong makes the diffevenze
in Bght.

A PWA 61: in Portland, Ore,,

typical. Over 1,500 gallons of
Shwwin -Willinzma producta on twe
school joba went to go-getten
who were out after the business,
Uktle Bam is exactly like the
folis around town. Yon bave to
go after him—he won’t come itp
you with an order in his hand.
Dun’t forget the opportunities
ﬁy the Mational Tloas-
ing Act—by ail the povernmeont
cxpenditures in locality,
There's plenty of goveroment
&aim boniness golng o go-get~
TS.

ONE OF THE FINEST!

Frazee's “Paint Headguartars” Store in San Diego.
California, is one of the fineat paint stores on the
west coast, or anywhere. In exterior treatment it is
A unique and effective Ppaint store that beautitully

advertiznes ftaelf.

Any dealers going Lo the San

Diego Fair this year should treat themselves to a
visit to this medern store,

Soldier's Bonus
Means More Painting

Automobite deslera, home appli
ance palezmen, and even nlothing
sinreg are golng aftar thelr share
of the money that will be gpent
thiz 3pring and due to

Here’s One Way!

The Founkifa Fuenfoim Gomgasy.
Feanklin. Pu.. 2 movel way of je-
trpdaciag tkc s Tsenrator tn nrop-

Tha letior tolls tha stury
W reprnt )

l!ll.'lo Fulks:
Heve [ wia  the o

o
Willioms Osmpany and broughl te you
By the Framl ldln Furniture (Jumpany.
Sherwi n-Wﬂlum-

the addidonal purchaeing Yower
suddanly given the soldiers by the
goveramont bonus,

There's wue resson why wyua
sheilvin't hava your ghare, too.
Faloting la one of tho badlo nes-
essitipa af the property fwner and
there are few things im lfc that

beautiful and
protected with Sherwin-Willlams
Produects,

Yon opm 2e¢lMa the names af
tkese vetarans through your lnocal
American Leglon Post or veteran's

AYBAIL

Remember when  selling  this
group that painting csn ba talen
cary of through the Budgst Pay-
ment, Plan,

Eants and Varuher.
Thor hare sont me Four hawe
o Telh you with yome paine mmohie
inslde and sut, Rend every ling of aac.
Study the Hicstrations and color com-
Finutions. Many folka moy I am
ﬂnt help ang save them time and
ont yom send me, wbady me
md 'Iel e help you
Yoy will notbee T have s Jot to any
sbaui Soml-Lusiee and Flac-Tone for
imiecior, nad E wuuld be neomplore if T

Wil codl. For goed paint
lecka ” Buiter, buk opreads

—ine

ot only.
fayther and Jasts Eonger. You wmay eet
salar cards, griver and a eamplte line

cte. ot the Frouhlin Purmluu

G ALy, corner Tth il Sullaly St
Yoara ¢or & hetler print jub.

HOME DECORATOR.

Features New Improved
Applicator and One
Pint of Flo-Wax
at Only 79c

Here iz a apecinl that
will ba very popular this
Spring. The new price oz
the combination of cne pint
of Flo-Wax sand & lamb's
‘wool appiicator at only 78¢
will win immediate ap-
provel from housewives
who have been accustomed
lo paying more,

The new applicator will
be popular, too. The handle
is shorter tham before. Tt

home and to tuck away
in a small closet or on s
shelf, yet it is stil long
enough to make floor wax-
ing a simple operntion.
Another improvement In
the applieator is the tri-
angular shaped head which
mukes jt easy to Bpread

NEW FLO-WAX DEAL

i Saces Wegtrumt

iz therafora easy to corzy b

# Coxtomar's Prica

Flo-Wax into the corners

of the room and right up

to the monlding.

Now Hilf-Gallon Sire
‘This Spring the new 14

gallon Flo-Wax package ia

being  introduced at the

special price of $1.29. You

PRORATS

“Both for 19

will want to festucs this
gize in your store and in
your window because it is
the most economical size
for the housewife who al-
ready nwas an applicator.

AN Zante
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