This is advertisement MNo. 2 in the Dutch Boy
campaign for 1931. It will appear in magazines
having a total circulation of 8,500,000—Collier's,
Apr. 11; Saturday Evening Post, Apr. 18; American
Magazine, May; Better Homes and Gardens, May.

The aim of this advertisement, and of all the
others in the series, is to show property-owners
that “cheap” paint is expensive . . . that they will
save money by using the best paint and having it
applied by an experienced painter. In other words,
this is advertising designed to develop business
for the master painter and also for the dealer
interested in selling high-grade painting supplies.
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