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PARTI

(Dollars in millions, except per share amounts)

Item 1 —Business

Dana Corporation is one of the world’s largest independent suppliers of modules, systems and 
components for light, commercial and off-highway vehicle original equipment (OE) manufacturers 
globally and for related OE service customers. Our products are used in passenger cars and vans, sport- 
utility vehicles (SUVs), light, medium and heavy trucks and a wide range of off-highway vehicles. From 
our introduction of the automotive universal joint in 1904 to the development of high-performance 
products for the 21st century, we have been a leader in technological innovation. Many of our products 
have unique and patented features that provide added value to our customers. We are also highly 
focused on product quality, delivery and service, as evidenced by our numerous supplier quality awards. 
As a result, we have developed successful long-standing business relationships with thousands of 
customers worldwide.

In addition, Dana has been the third largest North American aftermarket supplier. Nearly all of our 
aftermarket operations have been conducted through our Automotive Aftermarket Group (AAG). In 
December 2003, we announced our intention to sell substantially all of the AAG. That portion of the 
AAG intended for sale has been presented in our financial statements as a discontinued operation. The 
remaining portion of the AAG, which distributes engine hard parts, has become a part of our engine and 
fluid management operations. Our commercial vehicle and off-highway aftermarket activities are 
unaffected by the December announcement.

Our continuing operations are organized into the following market-focused strategic business units 
(SBUs):

• Automotive Systems Group (ASG) manufactures and sells drivetrain modules, systems and 
components, consisting of axles, driveshafts, structures and chassis products, for the automotive and 
light vehicle markets, as well as driveshafts for the commercial vehicle market. In 2003, ASG 
generated sales (including inter-segment sales) of $3,900 and its largest customers were Ford Motor 
Company (Ford), DaimlerChrysler AG (DaimlerChrysler) and General Motors Corporation 
(General Motors). At December 31, 2003, ASG had 73 major facilities, operated in 23 countries and 
employed 19,300 people.

• Engine and Fluid Management Group (EFMG) manufactures and sells sealing, thermal 
management, fluid transfer, and engine power products for the automotive, light and commercial 
vehicle and leisure and outdoor power equipment markets. In 2003, EFMG generated sales of 
$2,000 and its largest customers were Ford, DaimlerChrysler and General Motors. At December 31, 
2003, EFMG had 78 major facilities, operated in 16 countries and employed 17,100 people.

• Heavy Vehicle Technologies and Systems Group (HVTSG) manufactures and sells axles, brakes, 
driveshafts, chassis and suspension modules, ride controls and related modules and systems for the 
commercial and off-highway vehicle markets and transaxles, transmissions and electronic controls 
for the off-highway market. In 2003, HVTSG generated sales of $2,000 and its largest customers 
were PACCAR Inc., Volvo Group, and International Truck & Engine Corp. At December 31, 2003, 
HVTSG had 20 major facilities, operated in 12 countries and employed 7,000 people.
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