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HE big word today is MOD-

ERNIZE! But the big question
is HOW? How to brigliten dingy
rooms . . . wipe the shabbiness from
weatherworn exteriors . . . make
the “‘out-of-date’” building look
like part of the present instead
of part’of the past?

In many cases, the answer is
simply paint. Nothing puts a new
face on an old structure with great-
er speed. Nothing brings interiors
up-to-date with so little inconven-

ience. Nothing modern-
izes with so little cost.

KD-3354 ~Building Modernization, June, 1934

Talk economy and you talk Dutch
Boy. Figure your costs when the
paint is fresh or figure them after
1t’s been on for years—and each
time you'll find Dutch Boy is low.

First cost is low because Dutch
Boy is so easy to prepare, so easy
to brush on and has such excep-
tionally high coverage. :

Final cost is low because Dutch
Boy lasts so long.

Exterior paint made with Dutch
Boy White-Lead resists the
weather. It does not crack and

by gradual chalking leaving a smooth
surface for repainting. ’

Interior paint made with Dutch
Boy is not only pleasing in appear-
ance, as everybody knows, but also
durable and stable. It stands up
under repeated washing.

So when you modernize  brush
away the years with Dutch Boy....

. use it for convenience, for perma-
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nence, and for economy.

scale,but wears down stubbornly  &2¢ NATIONAL LEADS

4427 WHITE-LEAD

i

*
National Real Estate Journal, April-Se e

Hatel Managemens, May
il & Brilding Hauay

;;,

111 Broadway, New York; 1163050
alo; 900 V. 15th Gtrect, Chieag a3
Avente, Cincinnut; 5%0
Cleveland; T

S
l:n, Na l:'"!l: ad
Avenue, Pitlshurgh; -

Co., Widener Building, ™




