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~MINUTES
of
PUBLICITY COMMITTEE ME;:-TING
of the
NATIONAL INSULATION MANUFACTURERS ASSOCIATION
New York, N, Y, S Ma:rch 5, 1959

The maeting was called to order at 10:00 A. M. by Chairman A. M.-

o Ebret, Jz., with the following in attendance:

A, M. Ehret. I®ep Cha:man ' ' '.Ehret Magnesia Ma.m:facmrmg Ca,.

. C. Affleck . ' 'Keashey & Mattison Company

W. P, Gibbens = S * JohnseManville Sales Corp.

B, L, Gouedy ~ - .* . The Eagle-Picher Company
" ReCoLang ~ . ° - - GCustineBacon Manufacturing Co. Ll
- Je M, Ba:nhart ' . - National Insulation Mamifacturers Assn.

It was brought to the attention of the Pubucxty Commzttea that they have =
" been asked by the Boaxd of Directors to prepare an outline of the proposed. . .
" publicity objectives of the Association and its recommendations for a '

- publicity budget and will investigate and interview various publicity

coungel and recommend the ocnes they feel are best equipped for the job . b
to the Executive Committes, X is hoped that the Executive Commitiee
working with thie Publicity Committee will be able to make a selection of

o . one agency which will be asked to be prasent at the Associat;on Meeting -

e ’OVERALL OBJECTNES

It was the consensus that tha fanowing rapresented the pubhc:ey ob;uct:.ves

. of the Assgociation:

'_l."- Basic objective « To increase the uses of industrxal msulatmna in an

. worthwhﬂe market areas,

{a) 'Estabhah the Assocxa.tion as the opokesmm for the induatxial
: msula.tzon induatry. ' - .

{b) Educate users and potent:al usera to the econaxmc and operatmnal . R
' a&vantages of the propar utilizatxon ot' thermal msu!atien. : D
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(c) Issue publicity to combat the trend toward declining uses of

thermal insulation.

(d) Give the ccﬁ.snmer greater realization of wha.t the insulation

manufacturing industry is deing to give industrial America more. '

for its monay‘ w:th regpect ta:

1 Research (Basic & Pruduct)

2,  Markating Sfficiency
3, Application Efficiency
4, Maintenance Efficiency

’ 5. Manufacturing Teckniques ’
{e) Kaep the trade informed about such sub;ects as:

1. Specifzca.iuns Promuigated , .
2, Standards - sizes, thicknesaes, deﬁmtmns, etc.
3, Aasoeiahon Meetings, new off:cars. etcs

<3 ] H‘elp gain p:estige for our mdustry by showing’

1L Finan&al subﬂity a& the: mamfactumg companiea. '_»': X c "

- 2, -Contribution of sur industry to naticnal security, -
3. How our producta imprave working condiﬁons

for labor.

{g) Dzssemmate atorias :egard:ng msulanon uses.

" ;METHODS TO CONSIDE R.'.- o
Tt patesy. o o0 LG Repmiata oo
‘ Catalog Representazion R
‘Member Company Adve:tising

‘2. Housge Org._.n SECI . T T,
3. Dlrect Mail - o v A . 8. .
Magazine & Newspaper Advertzsing D

Spea.k.e:"s Burean x - 10,

Trade Shows
Seminars o

: 11. Film Library o

'v The Gomm;ttee. recogmzmg that thﬂre are many cha.nn els available to

. reach thege objectives, recommend that the activities, for the present at. "
_least, be confined to a publicity program under the guidanca of a;qua.lxﬁed

._ M:'. Barnhart was asked to contac:t Sumner Rider & Aasociatea, Ruder & e

+ - publicity counsel, and that the program be undertaken as soon as possxbte, A
. and feel that a reanstxc program can be carried on for $30, 000. per year. el

Z.Finn and Parsona and Natha;na, and outline the Associahonls ob;ectives '
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and the recommended budget fzgure of 330,000, per year to them and get '
written recommendations from these varicus publicity counsels as to

how they would go about setting up the program and what the Association -
would receive in return for their investment. After receiving the writtex .

- recommendation from the counsels, the Chairman of the Committes wm :
- aralyze their proposals, and if it is felt that one is supexior to the
“others and is capable of handling the Aseociation publicity program. o
will report his findings to the Executive Commattee. '

. It was pointed out that the pubhc:.ey counsel selected should be. gelf
- stimulating in their work. - ‘ S :

' The publicity counsel should recognize that there is a new group of

]

" engineers, architects, ets,, contimously coming into the industrial field = .
and that they have to be made aware of the Association, and its actxvit:es.

. Further the counsel should be capable of stimulating articles pertaining .-
'to insulation and to get the editors of trade journalss and other pnblica-
tions th:.nk:.ng in te:me of xnsulaucm. in published sto*xes. o

Mr. Barnhart was asked to make a hst of dates of Trade Showa beginmng |

- in 1960 and the costs invelved in exhl‘bitigg‘m them,

ADJ‘OU"‘?NML‘NT
_'rhere being no £uz:her businesa

'I‘he meet;ng was ad.}ourned.

- ,Respet;tfully{ s_i:bmitt:ed' . "
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