
cfiec/t/fiese KEM facfs
THE NEXT TIME YOU FIGURE:

a 'i n  t  in o  j'oi1 , .

IM-TONE surf^at ^m\<»Ktf<i;'durab1« T-. JoCTMi&kV '
TT*roMa rniaitiTi/^

s®?*?*^“'"^^^‘TON^yoaru'e’Deep^ Co^r^lglyT^ymjV' ‘;;.V 

EUit»merst any shodtftfiey could ask for,]- •' “■ %*'' ? *>"PCVilbmcrc t

M*t £)NE with brush or Super Cushion RoHer-Koofor'ap* 

."V;» gfieetion, speeds quality jobs to completion.

• ^KEM-TONE goes on easy at a breeze. Your men just “loaf' 
. *:>. if on , . . quicker and easier.

KEM-TONE left you quote qualify fobs at a belter profit 

figure . . . brings you btg9«t butinv** volume.

: ./. KEMrGi.O it ready to tis 

„ . ,.. . L> fhe package. ' " * 

^ 5 irsulr

A SUPERIOR ENAMEL JOB FOR KITCHENS. 

BATHROOMS AND FINEST WOODWORK...
r >7'a ; . * •:

KEM-GlO it the miracle lustre finish that looks and 
washes like baked enamel. V • ,•

. ready to apply'tigJif from^'- .*’

/y/‘ 7KEM-GI.O, even on new wood or'bare platter"-doetV.nqf 
» \ a separate enamel undercooier or-,Wall'jprtm«r.'.,';

'*?■ ??'; i/Vit’iw two .coats of KEM-OIO and yet a^tffibblbpi1, '

\ a :' ' Kr-\ ’

KIM.TONI* 

■ I.*.. U««. I

l^ighrbff. its pibsKc^tm^iotlii A;iurlac^]
Tf.r*,.’ ■ .■ *.. • .ft‘ ’ .««

durability jM«3s,**pfeust«rii»rt

’ * • '*’*• V * i“ ’

Let your favorite dealer give you the complete KEM story
id KEM-OLO «r* diitelbvted hyi A<<r>« WkHa tod S C*'«» Wwrfci. 0* trait • W W Io w »am i Co . Pintborgh • Th« l»w« trolhon Co..Ooy*«o 
C», tn«.. Philad«lpH<« • Th* MvrfiA.}*nowt Co.. <hi<ojo » Isgti% P»tnt r>*dw<H. !<•<.. Onr&ir » th* 5h«/win. William t Co- Clavsland.

Thia advertisement appears in Atnerican Painter Os Decorator arc Nations! Painters Macanne. Sep'.embet and October. 1949
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2mmn.

that "advertise" customers ri

, lustre Finish lhaUo,lte
He »>r*'e1 8akel Eiwri ■ • •

and ' * re «„ing »»«*■“

...........'i:

worW-f»"'oui'

PAINT PRODUqTS^ACK

TISING .\ '1

«efai!tf», \ *■ y: * .
QUALITY PRODUCt5^^h«V ry ; - -

famous KHM l-'inishts arejo well J)/ ^ ^ J

established in' rOUf^Mto^«»’^^~*-y>\ ^ *<■ , ■ 
minds tliat sou donv.%w^M
'• . ■ •• l**-'-Nc. TJt-t ■ »«»«,

preliminary selling.
’•>r. 1

n at io n al  ad v er t is in g

—|(i,ii«lmli <i( m.i.imn 
194<> alone Leep these-famous 
KEM products constantly before 
the public eye .. nJii.g iu *a  
customers and irm:nt*sg old 
ones co buv in vour store. • ... ,

/■ r.

NEW APPLICATION METHODS
—The super cushion "'.Roller' 

Kptter method of applying fCem* 
Toner and Ketn-CHo tojwall* is i 

MtixaCiori in the pa ini  ̂industry, 

•Rplicr-Koatera seif on sight and 

gift you * hew profit/'* **

DISPLAYS Hi*, i olorfut, ere- '- ■
«4,1 li.'ijf i« *iui«» lor your Jnorer^j^^j-rj . . _ 'tr>»
Tbey remind customers th»r*JPpu -r'±r^ »- 
arc » paint and color center sell' •' 
ing thc world's two most iaritnus- 
names io paint.

WHEREVER YOU ARE ... it’s KEM-GLO 

Check your Pa/nt Department MOWtui in t o  t h es e

Acm» Whit* Usd a. Color Works, Detroit » W. W. Uwr*n« & Co„ 7i*i«kuruh • Low« ftrot. Co.. D«yf»n • J»Hn Lvcst A Co..
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HUNT PRODUCTS!
right into YOUR store!

Jn'i '”"»<»,* nrp,uplt * are .

■Vnxa,,^-I KeM.roxl uo,i

UP DEALERS WITH SALES HELPS LIKE THESE:

WINDOW MATERIAL—Fresh, 

new wjndowbanners and posters 
made available to you at the start 

or each painting season. Impos­
ing reminders that your score is 

Kem-Torte and Kem-Glo head'

COLOR CARDS—New and bee 
ter ways to show allpaim colors. 
They tell the famous KEM-GLO 
storyconvincingly.Theysbowihe 
regular KEM-TONE shades and 
the new Vogue Deep Colors that 
have been so amazingly accepted.

7

quarters.

WINDOW DISPLAYS—Sugges­

tions and materials for putting 

them into effect. They help tie 
your store into the big, profitable 

KEM-TONE, KEM-GLO "push**.

>• • ’•

l T 'iot O

CO-OPERATIVE ADVERTISING
—A dealer plan on KEM-TONE 
and KEM-GLO chat is one of che 
most liberal in the paint indus­
try. It helps vou use your own 
advertising messages when, 
where and how you want to.

and KEM-TONE . sales successes!

SENSATIONAL SELLERS AND YOU’LL ENJOY BIGGER PAINT PROFITS

Philadelphia * The Martin-Senour Co.. Chicago • Rogers Paint Product! Co.. Detroit » The Sh*rwin-Wiltian>« Co.. Cleveland 0007—SWP—039528

Th.» n-,i( ,r\ Hnf\lw;.rr Aj;«, Oetoh«» 20;
Arrsrr:ran Paint <k Oil Oralrr. Ri>.tiling Supply Nrwt. Hard A fire 

Agr and HarUwar* R<iai1<r. Octntier, 19*9
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2 SENSATIONAL

4

KHM-GLO is the paint triumph of the century ... an 
immediate; and unqualified success from the moment 

it was introduced.

KEM-GLO is nationally advertised and merchandised 

like no other paint product before.

KEM-G.LO is bought by millions of customers wher* 

ever dealers tie their displays and demonstrations into 
the big national PUSH.

JCEM-GLO gets unqualified praise from countless cus­
tomers whoare coming back again and again for more 

and more of this famous paint product.

fys^SE

MINIMUM STOCK RCOUtKBMIHTS 

Vtm start small, but sales mt* bift sum! 
turnover is ispitl No dead inventory.

"«rst*

with

o p4

^^pREVER YOU ARE... it’s KEM-GLO 

Department NOW! t ie in t o  t h es e
• J, < * ^ *A^

: A^mo WHI«i»S'd,I CJor WpUis^!P*fralf * W. W. Lawrenr* & Co., ?»tf»buryl» » low* Brolbor* C*., Doyt«n ♦ John Ivras 1 Co.,

I
I

i
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PROFIT MAKERS!

1

2
3
4

KEM-TONE is a high-quality. madc-with-uil. mixes- 
with-water wall finish. KEM-TONE for 8 years has 

been the leading national paint seller.

KEM-TONE acceptance Is buili on a quality product 

plus tremendous advertising.

KEM-TONE is a “mituraJ” for dealer tie-in. Displays 

anti demonstrations build bigger and bigger profits 
with the least amount of effort.

KEM-TONE has greater consumer preferencethan any 

other paint pruduct- Ease of application, color ranges 
sod results obtained “bring 'em back" automatically.

IIMUY STOKI tOfNTtnCATION

Dealers tie into national advertising 
and publicity through displays sod 
window banners.

KLM-OLO, glM-tONl DEMONSTRATION J 

Case histories prove those dealers using 
simple “sbow-how** demonstrations as 
leading the 6etd in sales. $how-and-sell 
pays off In big profits.

saus COME A1M0S1 AUTOMATICALLY

Quality products . .. nationally ad^rf- 
tired ... good store identification. d»>- 
ptay and demonstcaiiun . . . pay oil m 
big profits ... it's that ■ simple.

and KEM-TONE.. .sales successes!

SENSATIONAL SEILERS AND YOU'LL ENJOY BIGGER PAINT PROFITS

PhSladetpbio * Tk* Maitin-Senour Ca., Chicago * ftoflwt Dainl Product* Co., Oetrolt • The Shotwln-Wlffiom* Co., Ctev«fand

0007-SWP-039530

This .idvcrttscinent apfK-jtrs m Hardwarr A*«e. .Viitrmbt-r 
Antes ican Paint As Oil Dealer. &uildii>r Suppiv Ncv>, Haid.'*:-. 

Aft« «nd H»rilvi»rc Retailer. Scpittrh. :. iVAf/
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