‘This advertisement will appear in the March 30th issue of the Paint, Qil and Chemical Review *

American Paint Journal—April 11th.
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“No,” he said, “there are other things the
house needs more than painting.”

He was wrong—although he didn’t realize
it unti] the day came when his house needed
new shingles, new gutters, new leaders and
other miscellaneous repairs.

Now he appreciates the truth of “Save the
surface and you save all.”

When you, and we, and all other manufac-
turers, wholesalers, dealers and painters make
more people realize the money-saving impor-
tance of paint and varnish, we will be building

hucinece for onrealvac
2USINess ICr gurscaves.

Are you doing your part?
NATIONAL LEAD COMPANY

New Yoark Boston Buffalo Chicago
Cincinnat{ Cleveland  St. Louis San Francisco
(John T. Lewis & Bros. Co., Philadelphia)
{National Lead & Oil Co, Pittsburgh)

Oil, Paint' & Drug Reporter—April 25th,

Believing ¢s we do, that the “Save the Swrface”
edvertising is ¢ powerful influemce in increasing the
volume of pnmn’;n‘i one in this country, and be-
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lieving that twe, i all other manufacturers im the
gm’ut end allied lines, are veceiving owr shore of the
enefits of this advertising, we gladly devote this space
to the promotion of this co-operative work,
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