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TAKES MORE THAN ONE HAT

To Fit
Every Head

"B e tte r F it"  is the D utch Boy's motto. T hat s w hy 
he d id n 't stop with ju s t one or two white-leads. 
He offers you  five!  Each has its own special 
com bination  of pain t-m aking qualities, the 
pain t m anufac tu rer has a much better chance 
o f finding a w hite-lead that fits his product — 
a " le a d "  w ith  precisely the paint-m aking char­
acteristics he requires.

H ere's the wide choice that the Dutch Boy 
makes available. F irst, those two old standbys, 
D utch and C arter. Next comes H.T.S. with its in ­
creased pain t-th ickening  power, tinting  strength  
and  hid ing  power. T hen there are the new 333 
and  111 W hite-Leads, both of which rate even 
higher in these qualities. No. I l l ,  for example,

has g re a te r  p a in t- th ic k e n in g  power, tin tin g  
s tre n g th  an d  h id in g  pow er th an  any o th e r  
w hite-lead on the m arket.

R em em ber, that no m atter which one of the 
five vou choose, vou can be sure of uniform itv. 
R em em ber, also, that the more w hite-lead you 
use the b e tte r the pain t. Step up the white-lead 
in vour form ula —and you autom atically  step up 
the quality  and durab ility  of vour paint.

N A T IO N A L  L E A D  C O M P A N Y
111 Broadway. New Y ork; 116 Oak St- Buffalo; 900 Went 18th S u  
C hicaeo: 659 Freem an Ave- C incinnati; 1213 West Third  St., Cleve­
lan d ; 722 Chestnut St.. St. Louis; 2210 2lth  St., San Francisco; 
National-Bunion Lead Co- 800 Albany St_ Boston; National Lead & Oil 
Co. of Henna., 1376 River A%e„ Pittnburgh; John T. Lewis 4 Bros. Co.» 
W idener Building, Philadelphia.


