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CHAIRMAN'S MESSAGE

hroughout 2003 the ongoing
‘transformation of DuPont
continued at a rapid and
dramatic pace. We launched a “new”
"“DuPont, powered by science and
focused on growth. Our vision is to
“be the world’s most dynamnc science -
company, creating stistainable solutions
“essential to.a Bettér"safer, healthier life
“for people evcrywhere We are mtenscly :

Heliver results in 2004 and 2005 and
help us achieve our goals of 6 percent
annual revenue growtl'\ and 10 percent
annual growth in earmngs. '
We made good progress last year.

Our sales grew: by 12 percent in

the past 15 yeé“zr}s%ESoﬁ of this was “’
the result of tll’é?chﬁn&:\ge in value of

people earnmg‘cust
integrating 1'ec<:"'"§”1 C
have made more thag_?,O acqulsmons
"in the past two years = hine in
_countries with emerging economies.
"AsA group they contribtited to"
earnings. The integration of these
new businesses has proceeded very

effectlvely, and DuPont is a stronger

Shandong Denghai Pioneer
Seed Company
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The common denominator in every-
thing we do is science. We have

20 global research and development
centers. We filed for 1,288 US.
patents in 2003, up more than 25
percent from 2002. A third of those
were in biotechnology, the balance in
chemistry and other areas of science. '
In 2003, 29 percent of our sales - .
were from produces less than five -
years old compared to 22 petcent in®?
2000. Our 2005 goal 1s 33 percent
and to maintain that into the future.

The purpose of this discovery effort
isa steady stream of new products
for our customers Among recent.

products resulting from our 1esearch

performanc
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refinish, Fodel® silver conductors f I
plasma teleyis on screens, Steward° :
and Avaunt® insecticides, and new -
composites-arid laminaes for body"
armor that ptovndes soldiers with,*
more ptotectxon at reduced wexght

These are just a few examples of

how we offer customers the techniéal

strength to answer their questions
and solve their problems. Our
marketing is mbound We want
to know what customer

ChemFirst, Inc.
Merrimac Industries, Inc.
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needs will be six months, one year, or
two years from now, and customers’
answers provide ditection for our
scientists and engineers.

We continue to capitalize on the.
power of our five growth platforms
We are encouraged by the traction the
growth platform concept has achieved
in terms of collaboration across our
businesses and creative solutions for
our customers. And we arc excited
about the impact that the growth
platforms will have in the tmmediate
future. In 2003 each platform made

a significant contribution to our
increased revenue. Each placform is
demonstrating its ability to grow, to
compete and win. globally, and to
create opportumues in’ thc near term.

As pleased as we dre wtth this
progress, there is still enormous
benefit to be gamed from streamlining
and standardizing our processes and’
by devoting morec resources to new
products and services and in emerging
economies such as China and Central
and Eastern Europe. We are now
operating in a very different
environment in terms of cost inputs.
As a result, we are placing increased
emphasis on margins and on

Safety & Chemfirst, Inc.
Protection Atofina Fluorotelomers
Antec International

-Electronic &
\ Commumcanon
Technologms

Plasma display panel conductors
Cyrel*FAST

Coatings & Color  Renpar, S.A.
Technotogies DuPont Red Lion

Performance Eastmen LCP and PCT .
Materials polymer business

Salety &
Protecnon

Wuxi Xingda Nylon Co d v,

Clean & Disinfact
Environmental solutions

New aramid sheet structures
Artistri™
HyperCure™ clearcoat

Supes High Solids clearcoal
SentryGlas® Plus
2ytel® HTN




