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PROPER STORE

IDENTIFICATION

One of the important advantages to a dealer handling a
nationally known brand like “Dutch Boy” lies in coupling his
local reputation with the established prestige of the brand.

Store identification is one very effective way to do this. The
proper sign on your store or near your store directs
customer’s attention to the fact that here is
the place to buy ‘““Dutch Boy.”

In this booklet every authorized ‘“Dutch Boy”’ Dealer
will find the type of sign or signs that will do the best job for
him. We suggest that you look it over carefully and make
a selection that will make your store known
throughout your trading area as

“DUTCH BOY” HEADQUARTERS
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STORE FRONT
NEON SIGN
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By LF - ) ‘. 1 : -
. \F UMY 4% Feet Wide x 5!; Feet High
: &' e M Dealer Panel adds 9 Inches

With this de luxe sign your store will stand out day
and night. It is ideally suited to the location with plenty
of foot traffic, particularly during shopping hours.

Everything in the construction of this sign is designed for strength
and permanence. It is constructed on a rigid steel framework.
Both sign faces, including the “Dutch Boy” trademark are porcelain
enamel, noted for long life and color fastness.

The Neon tubing is properly supported throughout to withstand the elements
and the high quality transformers are completely sealed from weather.

A brightly lighted panel is provided for your store name. This is also porcelain
enamel with applied letters 4 inches high.

The mechanical and electrical work on the sign conform to all regulations
so that it can be installed in any city where there are no local restrictions
against erection. Each sign carries an A.F. of L. Union Label and the Underwriters
Label of Approval. All necessary hanging equipment is included. ‘

This sign is approved under “Dutch Boy” Cooperative Advertising. In
other words, 50 per cent of its cost, including erection charge, can
come out of your regular advertising allowance.

Cooperative price of the sign te you, including a one-line imprint, is
$220 delivered to sign erector. We pay a like amount, which represents our 50
per cent of the cost, and this is deducted from your advertising allowance.
You are to arrange for erection and provide necessary maintenance.
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NEIGHBORHOOD POSTER

This is another new “Dutch Boy” cooperative feature. Now, for the first time, you can
get colorful, dominant neighborhood poster coverage for your store and “Dutch Boy.” B
The service is completely local. You arrange with a designated local sign company for
the number of showings you want in the locations you select. You pay them a
monthly rate, varying from $9.00 to $12.50 per panel, send us the receipted bill and we
reimburse you for 50 per cent of the amount up to the limit of your regular

cooperative advertising allowance.

For this you get a well-planned continuous poster advertising campaign—a new -

design and a new message every 45 days. And all this right in your own neighborhood and

your own market where it will do you the most good.
Each panel is 514 feet high and 1214 feet long. The poster colors are brilliant
and the designs will be planned to do an effective selling job. Your name

is prominently displayed on each poster.
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8cmonru|, B
| ON-THE-SPOT =
POSTERS

This is the
“DUTCH BOY”
Cooperative Poster Plan

- o Daily Neighborhood
Coverage

e Constant Repetition
e Dominant Locations
¢ Eye Appeal

e Variety in Design

e Localized Service
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SEE THAT YOUR STORE 11A\S
THESE BRIGHT NEW VALANCES |

<« They are Beacons lo Allracl
New Cuslomers!
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TRADEMARK
DECALS

Every “Dhteh Bay™ Dewlrr wilt dnd
prabtodls ver (or theer vrodemark
ey windon—ia the dore—on his trork.

Thoy con be opplied chtiwe to slown thruagh
plome or on an apeqer sarlere. Tee dare
v ovailable, )0 invhee and 8 lnches lo
dopth, IH enarse, the bay s copeaduend la
Suil, brittions culer that maken sa stivurtiee
dplsy uirverer shoua,

Get yuor puleter rustaners e wew theas
dorsle, tom 28 their trurka As o0 Anthorinnd
Dwolre ol the tural “{hutch Boy™ sdvertiolag

AGENCY
DECALS

*Right beoe ks the sare luve
pon sun come to and boy thet famens
Boy®™ Prind pou hove baom




B LRIy P . sared
3 - . " il Eaa e R U TPERN VR oo o —
e e e e s o B~ 2£223
Sovw — SR L=3
. ©w =0 —
e
§37so
] 4 f Q;;‘g -
- ) * = e . 4 4
""T""m’!‘-‘r.--b'—----‘-""’ —— . 3 '.:‘ :%;Q
——— ety o ¥ s g
O 3=
{ e L3
; 3zZs
So®
vl ER
° R
How to properly install o
The lastallstion of drvele b _— i
et & complicoted proredare. ) ‘—@ s ,I"F:_:\%:‘ ' Yy
HHourver, the oberrvanre A - / { .-‘:3 "\: ’
i d 7S . . .
of & few clmple procsations }f.v-'} _ }ﬂ“‘?"\ 1
will reeal) (s o cmoeth, ,}&.};‘ oo L 3 '
The arrveasry srpn ove
eutlined in the ilustratives
oppasita. Fellow threm and
you it hove wo Afrury.
In plaring drrole on
windewe, do not ait wapd the
Job in trevsiag weather. The )
tosprrstuce of the ghue
should pat br smrh
briow S0° ¥, for bret sveshn,
Ak your “Tuark Buy™ }
onlovuman fue susistanre, !
you wish. Hie ot be ghed & v —_—
give you 8 helping head.
. ) SETHOD OF PREPARIVG AND APPLYING DECALS
3 3 =d gl of soan, lshovarss ey, & spungs wd & <o e
¢ s o> 4 ol be arodnd, {3 winbitdd sipw bivks ahos o wibdonwy
1 g > L cpmnge if 0 wpeier anw to aus eastublin.} o
: . R o b‘aboﬁh“.““bbb.ﬂ s
i ' > of : g deret 1o wetee chues belf @ ubnotn, wmne oob Sob . o
Il A ol grtnted guet duioe valle wn pEpe.
i f.gk . s 0 gty b cpnmgrs ant ertebivs ond ol Sabbd, ; °
' oy Siads o8 pagns Surhing. Chon sguroges out oy Svmmbnieg -
b otblon o Subbin, - m
Rt o o gl a -~
o~y . ) nrwn—
+
-

e g |

fraes s h e~ v+

o— s

e
H

009¢%1T I'IN




NOTICE: If the fllm image
le less cloar than this
notice, it ls due to the
quality of the document
being filmed

NLI 114601

. AW A et 3T .

e . wrz

LI N

e

S gy o v e .

-

& Ngns . . . SO80

Sdisienel Ngoe, somme impriet, 307 eurd

PAINIE

QESYPAINTED EwiTH 4 3ol

§ Sigme . . . 8308

S

Gond B Blthet’s ohst yow wont ) 30r cuninmrve to feel tonard yon. Wha brare asy
2 Ngme ... SRS

of prussvting ¥ then 4o gh » yenr bevt painicy (ricads o rouple

ol thouw atererthe usrtel dgne bor thoir oo s e,
AR onstal . . , ln Sall. Aerilliont roldur . . . thour signs pronbils o lung Sie of baduregruing

for the puintry sl guad ol for yom.
Vo do nut charge fur the artusl dign bat the fulloning prires conee

oung of fospriating. perling snd Digping.

. ———— - ® ¢ St b o o eres mmees. oa
od b s

. e
:.x..

. . ; I PR T
B R B ¢ 4 Tt e VA )
L . ol i .lE)gr.'&vaLk_.L;w\..‘bnz-F
'
'

92
-
!
N -

Rl LIy T




i, Ko ke too O o K i,

—, e et e ———————— e e et et L

- R R I Y SIS LA A . S A

R > = sty ’ Croy- -

it N o K
o T aened

{30110N

powyyy Bujeq

Juewnoop oyy Jo A3jjend

8143 usyj Jee(d s69) 8]

efuwj wiyy eyy

943 03 enp 8| 3] '82j30u

..
e IR
SNTe G

Sy

STORE, FRONY NFON (page 3) ¢ Ack your “Dutch Boy™ salre-
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WINDOW VALANCES (pagre 8, 10, 81)
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TRADEMARK DECALS {pepr 12) -DiT BOY™
Salroanen

AGENCY IHXALS (pegr 13)
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